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(NAPSA)—When shopping for
a vehicle that will keep you and
your family safe on the road, it
pays to start at the top.

For example, the 2006 Subaru
B9 Tribeca, a progressive new
SUV, has earned the highest rat-
ing in the U.S. Department of
Transportation’s National High-
way Traffic Safety Administration
(NHTSA) New Car Assessment
Program crash tests: five stars in
the frontal and side-impact crash
tests for both the driver and pas-
senger seating positions.

The B9 Tribeca is equipped
with high levels of passive and
active safety equipment. Passive
safety systems are the systems
that help protect occupants in the
event of a collision. Active safety
systems are designed to help the
driver avoid hazardous situations.

Passive safety
In the B9 Tribeca, the founda-

tion of passive safety is the Ring
Frame Reinforced structure, with
a front-end structure that dis-
perses collision energy in three
directions. This design forms a
series of “rings” around the pas-
senger compartment, providing
excellent protection in a variety of
collision types. Hydroformed cen-
ter pillars enhance side-impact
protection, which is further bol-
stered by side-impact door beams. 

Active safety
Designing a vehicle for active

safety provides a strong sense of
security by giving the driver con-
trol and maneuverability. Subaru
has designed the B9 Tribeca with
the crisp, agile handling that can
help to provide outstanding acci-
dent avoidance. To that end,
active safety in the B9 Tribeca
begins with its “right size” propor-
tions and reasonable weight, then
moves to its dynamic handling
systems—notably, the most ad-

vanced version of Subaru Sym-
metrical All-Wheel Drive.

The system combines Variable
Torque Distribution All-Wheel
Drive with Vehicle Dynamics Con-
trol, an advanced stability control
system, and four-wheel traction
control to endow the B9 Tribeca
with outstanding nimbleness and
all-weather grip.

About the rating system
NHTSA’s New Car Assessment

Program (NCAP) provides con-
sumers with vehicle safety informa-
tion, primarily front and side crash
test results, and, more recently,
rollover resistance ratings, to aid
consumers in their vehicle pur-
chase decisions. The test results
are relayed to consumers via an
easily recognizable star rating sys-
tem—from one to five stars, with
five being the highest. The NCAP
crash tests are conducted at speeds
higher than required by the Fed-
eral Motor Vehicle Safety Stan-
dards for both side impacts, at 38.5
miles per hour, and full frontal bar-
rier impacts, at 35 miles per hour.
Results can be found at www.safer
car.gov.

For additional information
about the B9 Tribeca, visit
www.subaru.com.

New Subaru SUV Earns Five-Star Safety Rating

The Subaru B9 Tribeca, a new
progressive SUV, earns NHTSA’s
5-star safety rating.

by Frank Abagnale, Jr.
(NAPSA)—A new service may

mean more protection for con-
sumers against identity theft—the
fastest-growing crime in America.

Identity theft costs
U.S. businesses more
than $50 billion
annually. It takes the
average consumer up
to 60 hours to restore
his or her good name
and often years to
restore his or her

entire credit history, according to the
Department of Justice. The crime
has become so prevalent that an
identity thief strikes on average
every 3.5 seconds.

The new service is able to deter
even the most sophisticated ID
thieves by using a consumer’s per-
sonal information. 

Called Public Information Pro-
file (PIP), it’s designed to detect
early identity theft and mistaken
identity through a comprehensive
background self-check to help con-
sumers fight off these thieves, as
well as a complete public records
snapshot, spotlighting identity
theft as well as identity confusion.
It also allows consumers to view
their employer background checks.

Affinion Group has partnered
with a company called MyPub-
licInfo, which will sift through
more than 10 billion records to ver-
ify a consumer’s identity and build
a profile. 

These records include federal,
state and county records; financial
records such as bankruptcies,
liens and judgments; property
ownership records, including one
billion acres of satellite and aerial
photos; and government-issued

and other licenses. All this infor-
mation is then compiled into a
single, easy-to-read document. 

Consumers can arm them-
selves with this new ID theft pre-
ventative technology with a click
of a mouse, since the service is
available online. Proprietary tech-
nology identifies the user before
releasing any information. Infor-
mation cannot be accessed with-
out passing the series of tests,
which requires intimate knowl-
edge of personal information that
only the client knows. 

This service is now available to
PrivacyGuard members through
the Web site at www.Privacy
Guard.com. 

Frank Abagnale is a former
master forger and leading fraud
prevention expert whose early life
was the basis for the movie “Catch
Me If You Can.” To have your
questions considered for this col-
umn, please send it to askfrank@
privacy.trilegiant.com. Frank can
only answer questions selected for
this column.

Using Information Before Identity Thieves Do

A new service is said to be able
to deter even the most sophisti-
cated ID thieves by using a con-
sumer’s personal information.

Abagnale

(NAPSA)—Whether Mother
Nature has wreaked havoc on
homes or a neighbor has been bit-
ten by the remodeling bug, Ameri-
cans nationwide have embarked
on massive construction and
reconstruction efforts. In fact, a
recent Home Improvement
Research Institute report found
that 52 percent of recent home-
buyers completed one or more
improvements within the first
year of purchase and half were
planning at least one more project
within the next year.

Any time ground is broken,
whether by construction or other-
wise, its natural inhabitants,
mice and rats, who once made
their homes outdoors, will begin
traveling indoors seeking food,
water and shelter. Some tell-tale
signs of infestation include scam-
pering or gnawing sounds late at
night and droppings in noncon-
gested areas. If your cat or dog
paws excitedly at the base of your
refrigerator or walls, it may be
because of the smell of vermin.

Mr. Fix-It, Lou Manfredini,
offers the following tips on ways
to help avoid rodent infestation: 

• Mice can squeeze through
spaces as small as a dime. Be sure
to inspect your home and seal up
all potential entrances with steel
wool, sheet metal or cement. Or
better yet, seal holes and cracks
with clay mixed with cayenne pep-
per. It’s a taste they won’t forget.

• Keep piles of firewood or
debris away from the foundation
of your home and trim all bushes

and trees that are near the house
to prevent rodents from nesting in
these areas. Additionally, be dili-
gent about trash removal, it only
provides another home for pests.
Sprinkle a little powdered laundry
detergent near the foundation;
rodents do not like the smell.

• Never leave food or water out
overnight, even for your pets. If
your pets do their business in the
backyard, make sure to pick up
after them daily.

• Be proactive and keep a sup-
ply of d-CON Rodenticides on
hand. Regular baiting and trap-
ping helps deter rodents. If you
squirm at the thought of removing
a dead rodent, try d-CON’s No
View, No Touch™ Mouse Trap,
which kills the mouse and keeps it
concealed in the trap for clean and
easy disposal.

For more information on rodent
prevention or for a free brochure,
call d-CON at 1-800-395-3266.

Expelling Uninvited Guests

When remodeling, beware of
mice and rats.

(NAPSA)—Proper well mainte-
nance includes periodically moni-
toring well water and disinfecting
the well whenever necessary. Dis-
infection is a chemical process
used to control disease-causing
micro-organisms. Private wells
are commonly disinfected using
chlorine-based processes. Disin-
fecting your well is especially
important if your property has
been flooded. The Water Quality &
Health Council, an independent
health advisory group sponsored
by the Chlorine Chemistry Coun-
cil®, has compiled detailed instruc-
tions for disinfecting private wells
with easy-to-use and readily avail-
able chlorine disinfectants.

The Centers for Disease Con-
trol and Prevention recommends
that all children (and adults) get
a flu vaccine in the fall, before flu
season really gets under way. If
you did not get your flu vaccine
last year due to shortages, do not
hesitate to get one this year. Even
if you were vaccinated last year, it
is important to get a flu shot
annually, since there is a new flu
vaccine each year. To learn more,
call CDC at 1-800-CDC-INFO or
visit www.cdc.gov/flu.

The next generation of beauty
from Avon, “mark,” has partnered
with FreshLook® Color Contact
Lenses to offer women a complete
eye makeover. The company cre-
ated a customized eye shadow
palette collection available free
with the purchase of two boxes of
FreshLook Color Contact Lenses.

The U.S. Army consulted with
Ubisoft to create a video game
called “America’s Army.” Army

advisers helped design the game
to use realistic combat scenarios
and so it requires players to use
mental skills similar to what’s
actually required in the field. The
game, which is rated T for Teen,
is now available for PS2 and
Xbox. For more information, visit
www.riseofasoldier.com.

While a massage or other pro-
fessional spa treatments might
provide relief, at an average of
$75 per treatment, 44 percent of
consumers say “they are simply
too costly.” Spa expert Marie
Scalogna suggests the HoMedics
Shiatsu Massaging Back Cush-
ion, which feels just like a profes-
sional Shiatsu massage, melts
away stress and soothes muscles
in both the upper and lower
back. For more information
about HoMedics’ line of wellness
and personal care products,
including massagers, footbaths
and home spa products, visit
www.homedics.com.

Drawing on modern watchmak-
ing and jewelry techniques, Nokia
offers an inspired line of mobile
phones for today’s connoisseurs of
quality and taste. To learn more,
visit www.nokiausa.com.

(NAPSA)—Experts say over-
indulging, eating unfamiliar foods
and drinking alcohol at holiday
parties can create the perfect
invitation for heartburn to
appear. A new type of chewable
antacid from TUMS can help.
Called Tums Smoothies Cocoa
and Crème, the chewables are
made with real Dutch cocoa and
delicious vanilla. 

“When it comes to weight
management for new mothers,
the key is moderation,” says Lisa
Talamini, RD, Chief Nutritionist
and Program Director for Jenny
Craig, Inc. “Setting a weekly
weight-loss goal of one to two
pounds (one-half to one pound for
breastfeeding moms) is safe and
realistic, plus it lets you main-
tain the extra energy you need to
fulfill all your many roles.” For
more healthy eating and exercise
tips new moms can use, visit
www.jennycraig.com.

A new family resource to help
children prepare for a hospital
visit can be as close as a com-
puter. “Arthur’s Guide to Chil-
dren’s Hospital Boston,” hosted
by everyone’s favorite aardvark,
Arthur, and his friends from the
Marc Brown books and the PBS
television series, has just been
added to the new Children’s
Hospital Boston Web site at
www.childrenshospital.org.

(NAPSA)—Unlike any other
storage method, home vacuum-
packaging solutions like the
FoodSaver system completely
remove the air and moisture that
cause freezer burn. For food stor-
age tips, visit FoodSaver.com.

The U.S. Department of Agri-
culture’s Food Safety and Inspec-
tion Service has an array of infor-
mation available to help
consumers prepare safe, easy and
delicious meals. One of the best
resources is the toll-free USDA
Meat and Poultry Hotline, 1-888-
MPHOTLINE. For information
on safe cooking for the holidays,
visit www.fsis.usda.gov.




