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(NAPSA)—The old adage “boys
will be boys” has been used to sum
up the reckless way many boys
view life—whether it’s racing dirt
bikes without a helmet or spend-
ing hours on the beach without
sunscreen. 

A recent study by the American
Academy of Dermatology found
that teenage boys were the least
likely to protect themselves from
the sun. Fortunately, learning
more about the dangers now may
reduce their risk of developing
skin cancer later in life.

“Teenagers don’t equate bad
behavior in the present with bad
things happening later,” said der-
matologist Darrell S. Rigel, M.D.,
clinical professor, New York Uni-
versity Medical Center in New
York City. “Skin cancer is no
exception.” 

The Academy study found that
older teen boys (aged 15 to 17) are
the least careful when it comes to
protecting their skin from sun
exposure—only 32 percent report-
ing that they are very or some-
what careful.  

This may explain findings from
a previous study published in the
January 2003 issue of the Journal
of the American Academy of Der-
matology. The study concluded
that the majority (44 percent) of
people diagnosed with melanoma
—the deadliest form of skin can-
cer—were white men over the age
of 50.  

“Invasive melanoma, the hard-
est type of skin cancer to treat, is
the fifth most common cancer in
men,” said Dr. Rigel. “While skin
cancer can take years to develop,
we need to convince teenage boys
to change their behavior now and
reverse this alarming trend.”

The survey also compared the
sun protection attitudes of boys

and girls. Older teenage boys were
less vigilant than younger boys
and girls of all ages. Both younger
and older teen boys were less cau-
tious in the sun than teenage
girls. Fewer boys reported wear-
ing protective clothing and seek-
ing shade compared to girls, and
only 33 percent of boys said that
they apply sunscreen when going
out in the sun vs. 53 percent of
girls.    

Among all teens, younger teens
(age 12 to 14) tend to be more vigi-
lant about protecting themselves
from the sun. 

“With younger teens, parents
still have influence on their child’s
behavior which makes them more
likely to be smart in the sun,”
added Dr. Rigel. “Older teens start
exerting their independence and
tend to ignore their parents’
advice.  Skin cancer is preventable
but until teens change their
behavior, we’ll continue to see
skin cancer rates rise.” 

For more information, visit
www.aad.org or contact the Acad-
emy toll-free at (888) 462-DERM
(3376).

New Teen Survey Sheds Light On Boys-Will-Be-Boys Behavior

By not being careful about sun
exposure now, many teenagers
may be increasing their risk for
skin cancer later.

(NAPSA)—Wind in hair, radio
blasting and the wide, open
road—the 1950s automobile ob-
session inspired Americans to get
out and “hit the highway” in their
new wheels. Ever since, seeking
out fun and famous roadside land-
marks, everything from quirky
diners on Route 66 to larger-than-
life monuments, has been an all-
American tradition.

More than half a century later,
road trips are as popular as ever.
In fact, nine out of 10 summer
trips are taken in personal vehi-
cles today, according to a recent
National Household Travel Sur-
vey. But with people so frequently
taking driving vacations, travelers
may feel a need to modernize their
road trip to avoid the “been there,
done that” syndrome. The classic
road trip can get a dashboard-to-
taillights makeover.

You can rev up your next road
trip with these 21st century tips: 

Celebrate Good Tunes,
Come On: Nothing gets everyone
in the vacation spirit quite like
listening to much-loved tunes.
Before your trip, create a road trip
CD full of fresh, upbeat songs or
load your iPod with sounds
inspired from the sand or pool
with Reggae, Hawaiian or Calypso
melodies.

It’s the journey, not the des-
tination: Trying to drive too far
in one day can rob you of an
enriching experience. Each year
people already spend more time in
their cars commuting to work
(approximately 100 hours) than
they do on vacation (approxi-

mately 80 hours), according to the
U.S. Census Bureau. So break for
breaks. Get out of the car, stretch
your legs, take in some fresh air
and truly experience your trip
rather than watch it pass you by
in the rearview mirror.

Bye, bye, paper guides:
Directionally challenged? Toss
those bulky, foldout paper maps
and use modern-day tools such as
www.hamptonlandmarks.com to

discover the exact locations of
unique destination ideas. This
Web site unveils fun road-trip
ideas, called “DriveAbouts,” with
themes including “Diamonds in
the Dust,” (all things baseball
with stops at famous fields such
as those featured in the “Field of
Dreams” and “A League of Their
Own” flicks); “The Weird and the
Wonderful” (think Bigfoot sight-
ings and lavender fields); and
“Star Sightings” (everything from
the Happy Days house to numer-
ous locales Marilyn Monroe once
called home.) The site electroni-
cally maps the routes so you can
toss those clumsy fold-up maps
and guidebooks. 

One, two, three, Cheese!
Great photo opportunities are
plentiful across the U.S., so if you
haven’t yet posed next to the tow-
ering Hobo Joe in Buckeye, Ariz.
or the original American Band-
stand in Philadelphia, Penn.,
you’ve got some exploring to do.
Capture your precious moments
on a digital camera and then
download photos on a travel blog
so friends and family back home
can live vicariously through you.

Make a note in your PDA to
revolutionize your next weekend
getaway and help the great Amer-
ican road trip continue its time-
honored legacy into the future. So
hop in the car, roll down the win-
dows, turn up the volume and get
ready to make vacation memories
to last into the next decades.

For more information on Drive-
Abouts or Hampton Hotels, visit
www.hamptonlandmarks.com.

Think Outside The Fifties On Your Next Road Trip

Strike a pose! Towering roadside
landmarks, such as Hobo Joe in
Buckeye, Arizona, abound out on
the open road and offer superb
photo opportunities.

(NAPSA)—In the excitement of
planning a wedding—choosing the
flowers, organizing the reception
and sending out invitations—cou-
ples don’t always schedule time to
lay the financial foundation for a
successful marriage. Personal
finances, after all, are tradition-
ally the number one issue that
causes arguments among married
couples.

One of the keys to marital bliss
is making sure you understand
your financial priorities and
spending habits. These questions
can help you figure out your
financial profile as individuals
and as a couple.

• What assets do you have?
How much debt?

• What are your saving habits
and goals?

• Are you comfortable combin-
ing your finances?

• What are your spending hab-
its? Do you stick to a monthly bud-
get or are you more spontaneous?

As you start your lives together
you should also find out each
other’s credit, or FICO®, scores.
These scores help determine how
easy—and how costly—it will be
for you to get loans to purchase a
house together or to obtain credit
for buying cars or furniture.

According to a survey conducted
by the Consumer Federation of
America and credit card issuer
Providian Financial, many couples
incorrectly believe that their FICO
scores will be combined after they
get married. “While credit ex-
tended in both married partners’
names will affect both individual
credit scores, it is not unusual for

partners to have different credit
scores—which is why knowing
your FICO score is so important,”
said Chris Lewis, executive vice
president with Providian, which is
the only issuer that provides free
FICO credit scores monthly for its
customers.

Whether you choose to combine
your finances or keep them sepa-
rate, there are simple tips to en-
sure that your individual credit
scores improve and remain strong
as you celebrate many anniver-
saries together. These include:

• Pay bills on time—the most
important!

• Maintain only a small num-
ber of credit card accounts; consol-
idate credit lines.

• Select a credit card that pro-
vides you with online financial
management tools, like free access
to your credit score. 

Even if you and your future
spouse have different spending
habits today, it’s important to
develop financial compromises
that will help make your lives bet-
ter long after you say “I do.”

Tying the Knot:Tips On Marrying Finances

(NAPSA)—From taxes and
estate planning to marriage and
real estate, having legal issues
nipped in the bud can save time
and provide peace of mind. To get
started, consider visiting a free
legal information Web site, such
as findlaw.com, packed full of
information on these and other
legal issues.

Know what’s in your wallet,
because your credit and debit
cards may carry benefits that you
aren’t aware of. For example,
when renting a car with a credit
card, such as Visa, collision dam-
age waiver (CDW) is often in-
cluded free of charge, saving you
up to $20 per day.

(NAPSA)—Millions of Ameri-
can families plan to hit the road
this summer. Whether it’s to the
amusement park, soccer camp or a
visit to Grandma’s, one thing’s for
sure: Parents dread hearing “Are
we there yet?” from the backseat.

But instead of threatening to
turn around and go home, many
families have found a solution. It’s
how they get there, regardless of
where “there” is. They’re getting
there in van conversions.

Van conversions start as
shells that are originally manu-
factured by one of  the major
automakers. Specialty compa-
nies then modify the vehicles,
outfitting them with amenities
that transform them into living
rooms on wheels. This metamor-
phosis results in a versatile fam-
ily fun vehicle complete with
plenty of cargo space; comfort-
able, individual seating; 22-inch
flat screen TVs; surround sound
stereos; PlayStation2s and DVD
players.

“Over the years we’ve learned
that the journey is as important
as the destination,” says Maria
Zerr, a van conversion owner and
mother of two children, ages six
and four, from Philadelphia, Pa.
“With the van conversion, my fam-
ily is no longer stressed out once
we get to our vacation spot. It
makes all the difference in the
world.”

“All the electronic goodies in
our van keeps the kids happier,”
adds Zerr, “and that’s easier on
us.” But she’s not the only one to

have found the cure for the com-
mon complaint.

More than 3.5 million van con-
versions are driven across Amer-
ica’s highways and byways. “Par-
ents are discovering that they’re
great for driving the kids to soccer
practice, going out to dinner with
other couples, tailgating with
friends or taking an extended
family vacation,” says David
Humphreys, president of the Recre-
ation Vehicle Industry Association.  

Families who want to be “road
warriors,” not “road weary” can
visit www.RVIA.org for more
information about van conver-
sions. For those rethinking their
summer road trip and longing for
a stress-free way to get there, a
quick web search can reveal
where van conversions can be
rented for a few days, or for weeks
at a time.

As parents are learning, van
conversions help replace the
dreaded “Are we there yet?” with a
much more positive question:
“We’re there already?” 

Have Living Room, Will Travel 
Families Travel Hassle-Free This Summer




