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(NAPSA)—Your garage might
be more than an attachment on
your house. It could be an exten-
sion of you. That’s the theory
behind a new survey that says peo-
ple don’t just park their cars in
garages. They use the room to
bring family together, to feel orga-
nized or even to outdo the neigh-
bors—and as with many things, the
way men and women perceive their
garages differ significantly.

So what garage type are you?
The online test (at www.garage
tek.com/personality_test) could
help you find out. Here are some
examples of what your garage type
could be:

Her Garage
• The White Glove Guru: You

hold things to a higher standard
and order is important. You have
a particularly clean home—and
that includes the garage.

• Grab-and-Go Girl: You have
small children, lots of friends and
plenty to do. Your hectic schedule
demands that everything be in its
proper place. You want a garage
that is organized, and one in which
everything is within arm’s reach.

• Luxury-Minded Maven: You
take a luxurious approach to life
and see your home as an oasis of
modern conveniences. You want a
finished garage to add to the feel of
your home.

His Garage
• Power Player: You like to win

and work hard in your personal
and professional life. You realize
the garage is the only room in your
house that the neighbors see, and
you want it to be impressive.

• Family Man: Spending time
with your family is your focus. You
use the garage to keep items rang-
ing from baseball mitts to garden
tools. That means keeping the

garage organized and safe is impor-
tant to you.

• Boy With Toys:  You love
speed, excitement and adrenaline-
charged “toys.” You keep the garage
pristine because it’s the showcase
for your toys—a sports car, motor-
cycle and/or boat.

“It’s been our experience that
most homeowners, male and
female, are some combination of
these qualities,” says GarageTek’s
President Marc Shuman about the
survey. Homeowners who take the
free, one-minute garage personality
test will receive suggestions about
the best type of garage system to
match their personality type. 

They also get a list of essential
organization components that
their particular personality type
tends to need. Then they can
choose to contact a GarageTek
expert, who can visit the home-
owner to create a complimentary,
3-D rendering of a custom garage
organization and storage system.
The system can be installed in one
to two days, according to Shuman.
“Even a cluttered garage tells you
a lot about the family that lives in
that home. We took a process that
is traditionally laborious and
made it fun,” says Shuman. 

The test is available at
http://www.garagetek.com/person
ality_test.

The Mechanics Of Garage Psychology

What type of person are you? The
answer may be in your garage.

(NAPSA)—Now, more than
ever, American seniors need to be
savvy about the perils of too
much debt, and learn how to
avoid financial hardship for
themselves and their families.
Reputable credit counseling agen-
cies such as Novadebt can help
get a budget back on track by
carefully reviewing financial
information and developing a per-
sonalized plan to help seniors get
back on the road to financial sta-
bility, and allow you to enjoy a
debt free retirement. For more
information or a free consulta-
tion, call 1-800-99-BILLS or go to
www.novadebt.com.

The Internet is helping many
Americans stay healthier longer.
Veterans Day 2004 marked the
one-year anniversary of a Depart-
ment of Veterans Affairs (VA)
Web site that links veterans with
the information they need to bet-
ter understand, maintain and
manage their health. The site is
called the My HealtheVet (MHV)
eHealth portal. It features “one-
stop shopping” for VA benefits
and application forms, VA health
facilities and special programs,
and veterans’ news. Veterans can
access MHV and register for its
free services by logging on to
www.myhealth.va.gov.

(NAPSA)—To make online
shopping hassle free, check the
security features and privacy pol-
icy of the site, say experts at the
Americans for Financial Security.
Look for the padlock icon that
appears in the bottom right-hand
corner of your Web browser, indi-
cating you’ve entered a secure
site. For tips on securing your
financial well-being, visit AFS at
www. afswebsite.org. AFS has
access to money-saving and time-
saving benefits, including advice
from small-business consultants.
For more information, call 1-800-
492-1016.

To help crack the baby product
code, Dr. Tanya Altmann, Evenflo
Safe Baby & Toddler Council par-
enting expert, offers some sugges-
tions on new products available
for the babies and parents. For
parents with multiple children,
the Evenflo “Take Me, Too™!” tan-
dem stroller can make life with
two easier, delivering comfort and
convenience with the MyStep™

side-entry access. EvenfloWhisper
Connect monitors offer parents a
reliable connection to baby with
seven sound-lights, a rechargeable
battery, two channels and a low
battery indicator.

One of the keys to unlocking a
child’s creativity is to choose a toy
that encourages make-believe
play. Expected to be popular this
season are new Batman Batwave
T.V. activated toys including a
Batmobile and Batlink Communi-
cator from Mattel, Inc. that use
VEIL technology (Video Encoded
Invisible Light) to interact with
“The Batman” animated series.
Another popular toy will be the

Hogwarts Express Playset, from
LEGO. 

Many people don’t know that
there is an alternative to a stand-
alone generator: the welding gen-
erator. These gas-engine driven
units offer consumers both cost
savings and versatility. Home-
owners, ranchers and farmers will
find that welding generators  such
as Miller’s Bobcat and Blue Star
series cost less than many genera-
tor only units, while also provid-
ing welding outputs for repair,
maintenance and farm/ranch
applications. To find out more,
visit MillerWelds.com/Tough or
MillerWelds.com/products/gene
rators or call 1-800-4-A-MILLER
(800-426-4553).

The strong “retro” influence on
bridal gown styles reflects the
drama of Hollywood in its golden
years, the ethereal beauty of the
classical Greek goddesses and the
romance of Victorian gowns. One
stunning interpretation is a
David’s Bridal satin A-line gown
with beaded metallic embroidery
on both empire waist and enve-
lope back, exuding sheer elegance.
For more information, visit www.
davidsbridal.com or call 1-800-
480-BRIDE.

(NAPSA)—People take about
10,000 steps a day, putting an
enormous amount of pressure on
their feet. However, some popular
shoe styles don’t give feet the sup-
port they need (or deserve). Fortu-
nately, comfort shoe brands such
as Aravon now make shoes that
meet people’s foot care needs with
innovative comfort technologies
and extensive sizes and widths.
Just as important as what shoe
you wear is how well that shoe fits.
Make sure your shoes are not too
short. When you’re standing, your
shoe should be a thumb’s width
longer than your big toe. For more
information, visit www.apma.org
or www.aravonshoes.com.

Thanks to new developments
known as gene silencing, there
may be hope for those facing the
degenerative disease ALS—com-
monly known as Lou Gehrig’s dis-
ease. Recently, CytRx Corpora-
tion, through an alliance with the
University of Massachusetts Med-
ical School (UMMS), developed a
method by which ribonucleic acid
(RNA), the cellular material
responsible for the transmission
of genetic information from a
gene, can be silenced within a liv-
ing cell. The company hopes to
begin a trial in 2005 for a form of
treatment of ALS that is caused
by a gene mutation. To learn
more, visit the Web site at www.
cytrx.com.

According to the experts at

Jenny Craig, it’s not a good idea
to deny yourself your favorite
cookies or pies—just enjoy them
in small portions as occasional
treats. Make sure the rest of your
day is packed with fresh fruits,
vegetables, lean meats, whole
grains and non-fat dairy products.
Also keep in mind the adage
about “calories in—calories out.”
If you overindulge one day, add in
a bit more physical activity the
next day. Walk an extra half hour,
swim for 15 more minutes, or get
in an extra set of tennis. You’ll
feel great, and help burn off some
of those extra calories. For
healthy eating tips, visit www.jen
nycraig.com.

The sisters of women who had
breast cancer can join a study to
help researchers learn more about
the causes of the disease. The Sis-
ter Study will investigate how the
environment and genes may lead
to breast cancer. To volunteer, go
to the Web site, www.sisterstu
dy.org, or call 1-877-4SISTER.

***
We often give our enemies the
means of our own destruction.

—Aesop
***

***
He who has a thousand friends
has not a friend to spare, —And
he who has one enemy will meet
him everywhere.

—Ali ibn-Abi-Talib
***

***
Observe your enemies, for they
first find out your faults.

—Antisthenes
***

***
A wise man gets more use from
his enemies than a fool from his
friends.

—Baltasar Gracian
***

(NAPSA)—An increasing num-
ber of Americans these days are
planning funerals that are as
unique as their loved ones. For
example, when Dee Pracht’s hus-
band, Dan, was killed in a motor-
cycle accident, she wanted to
plan a funeral that would both
honor his memory and celebrate
his life. The result was a person-
alized funeral service that
reflected her husband’s motorcy-
cle hobby, his love of Jimmy Buf-
fet music and his duty as a cor-
rections officer.

“We’re honoring a person; we’re
remembering his life, and how can
you remember a person’s life with-
out including all of the things that
they did and loved,” said Pracht. 

Pracht is not alone in her senti-
ment. A new survey released by the
National Funeral Directors Associa-
tion (NFDA) found that of the U.S.
adults who want funerals, 62 per-
cent want some form of personaliza-
tion. The poll, conducted by Harris
Interactive® for NFDA, also found
that nearly three out of four adults
(73 percent) find a funeral service to
be an important part of the grieving
and healing process for friends and
family members. (The Harris Inter-
active survey for NFDA was con-
ducted online between Sept. 14 and
16, 2004 among 2,158 U.S. adults.
The sampling error is plus or minus
two percentage points.)

Personalizing a funeral means
taking important aspects of the per-
son’s life and incorporating them
into the funeral service. This can be
accomplished in a number of ways
including the displaying of photos,
playing special music or video trib-
utes, or integrating the person’s

hobby into the funeral service. The
most popular forms of personaliza-
tion cited in the survey by those
who want a funeral include friends
relating personal stories (50 per-
cent), playing favorite music (47
percent), and displaying a variety of
personal photos (42 percent). 

“The funeral is a vital part of
the grieving process and the more
personal the funeral is, the more
it helps heal,” explains nationally
renowned grief and bereavement
expert, Doug Manning. 

To help families learn about how
to plan a meaningful funeral,
NFDA members are taking part in
the association’s “For a Life Worth
CelebratingSM” public education
effort. “For a Life Worth Celebrat-
ing” is a grassroots effort by NFDA
members to help families better
understand their funeral service
options through informational arti-
cles, brochures and other efforts. To
learn more about how to personal-
ize a funeral, contact a local NFDA
member funeral home or visit
NFDA’s Web site at www.nfda.org.

Adding A Personal Touch To Funerals

Dee Pracht planned a very
unique and personal funeral for
her husband Dan.




