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(NAPSA)—Planning ahead can
help you find a one-of-a-kind holi-
day gift for that special child on
your list. The custom made or per-
sonalized gift of today—that often
becomes the next generation’s
heirloom—takes time to create.

While a wide range of gifts can
be monogrammed or crafted to
suit a child’s personal preferences,
few compare with a personalized
look-alike doll, created to mirror a
child’s individual beauty and per-
sonality. This treasured family
keepsake, recommended for chil-
dren between the ages of three
and 12, helps reinforce self-esteem
by allowing each child to be the
hero of his or her own story.

The artisans at the My Twinn
company create dolls with lifelike
faces customized with a choice of
15 face selections, eight eye colors,
eight hair colors and 11 hair
lengths and textures. Special
touches such as freckles, birth-
marks, eyeglasses and jewelry add
to the doll’s uncanny resemblance.
My Twinn even creates matching
apparel for the doll and doll
owner, further enhancing the
unique qualities of the gift.

“While the doll’s unique ap-
pearance is sure to make it a hit,
the quality of the craftsmanship
assures the doll is designed to
withstand the test of time—and
play time,” says Gary Lindsey, VP
of Marketing at the My Twinn
Doll Company. The 23” dolls have
vinyl heads, arms and legs and
soft, cuddly bodies with 18 points
of poseability, allowing them to
move into almost any pose a child
can imagine, from relaxing to
splits, kicking or dancing. 

Children who receive these
dolls not only play with them but

can take them wherever they go.
Bedroom sets, desks, backpacks,
tea sets and other accessories
scaled precisely to the size of the
doll enhance playtime and en-
courage the child to include the
doll in his or her daily routine.
Understanding that mishaps can
occur with any child, My Twinn
created a Doll Hospital, which
allows owners to have their dolls
repaired, restored or restyled. 

Creating the dolls takes time
and only a limited number can be
made each holiday season. Con-
sumers hoping to give this special
gift should order before December
8, according to the company. This
holiday season, the dolls are avail-
able starting at $119. Customers
should allow four weeks for deliv-
ery. A free catalog with sample
pictures of the dolls, matching
outfits and other accessories and
information can be requested by
visiting www.mytwinn.com or call-
ing 1-800-4-MY-TWINN.

New Dolls Made To Travel And Go On Adventures

New dolls are made to travel, play
and be a companion for children
on every adventure.

(NAPSA)—Seemingly minor
cosmetic enhancements such as
laser hair removal, chemical peels
and Botox® treatments are med-
ical-surgical procedures that
should be performed by a qualified
dermasurgeon or under the close
supervision of one.

The American Society for Der-
matologic Surgery (ASDS) urges
consumers to check a practitioner’s
qualifications and credentials
before undergoing any procedure to
avoid the risk of complications
from substandard treatment. 

“Be prudent and selective when
evaluating your options for any
possible cosmetic procedure. It’s
not enough to rely on word of
mouth,” said New York dermasur-
geon Rhoda S. Narins, MD, presi-
dent of ASDS.

Dr. Narins added that serious
side effects, such as infection,
scarring and pigmentation disor-
ders, often occur following proce-
dures performed independently by
non-physician practitioners. She
cited an ASDS member survey in
which 41 percent of respondents
said they have seen a significant
increase in the number of patients
seeking corrective treatment for
damage caused by untrained prac-
titioners who performed laser hair
removal, chemical peels, acne
therapy and other procedures.
Many said they had patients with
second and third degree burns,

scarring and permanent nerve
damage caused by faulty hair-
removal treatments.

“It is critical to communicate as
strongly as possible the docu-
mented risks of invasive cosmetic
procedures performed by someone
other than a qualified dermasur-
geon,” said Dr. Narins. “Therefore,
it is our responsibility to protect
consumers from the unfortunate
proliferation of non-physician
providers who typically don’t have
the necessary medical training
and qualifications to diagnose the
condition, perform the procedure
and adequately handle complica-
tions when they occur.”

In response to this concern,
New York and other states have
enacted laws stipulating that
laser and light-based hair removal
procedures are considered medical
treatments that must be per-
formed by qualified physicians or

under their supervision.
Ultimately it’s “buyer beware”

and consumers should follow these
tips from ASDS prior to undergo-
ing any cosmetic procedure:

• Make sure a doctor is on site
• Check credentials to be sure

the doctor performing or oversee-
ing the procedure is board certi-
fied in dermatology or another
specialty with equivalent training
and experience

• Ask questions no matter how
minor they may seem

• Be sure your medical history
is taken

• Insist on having an initial
evaluation by a dermasurgeon to
determine if a laser technique or
other procedure is appropriate for
your skin type

• Talk about pain management
options to avoid risks of general
anesthesia.

ASDS has produced a question-
naire based on these points. Con-
sumers can print a copy from the
ASDS Web site at www.asds.net,
and bring it with them to their
doctor’s office.

Consumers seeking additional
information about skin surgery
treatments and referrals to ASDS
member dermasurgeons are en-
couraged to contact the ASDS
Consumer Hotline, 1-800-441-
ASDS (2737), during weekday
business hours or log on at
www.asds.net. 

Be Smart About Skin Surgery
(NAPSA)—Here’s a unique gift

idea: Give someone his or her own
corner of the World Wide Web this
holiday season.

Whether it’s a launching point
for your own small business or
just a place to share family news
and pictures, having your very
own Web site has a wide variety of
uses.

For the writer or artist in the
family, it can be a great place to
show off his or her work. Is it get-
ting harder for one person to keep
the family informed? A Web site is
a great bulletin board or newslet-
ter that can be read anywhere in
the world. Any entrepreneurs on
your list will jump at the chance
to showcase their business and
start to establish a presence.

However, maintaining a site
can seem time-consuming and
technologically complex. However,
with the right hosting service, it
doesn’t have to be nearly as hard
as you think.

For example, 1&1 offers Web
site packages for less than $5 a
month. Not only can you get the
space, they provide service and
support, too.

You don’t need to be a Web
expert to create your own site.
You get all the tools you need,
both software and customer sup-
port. They’ll  even guide you
through the process step by step.

You can have your site up and
running in less than half an hour,
even if you know very little about
computers. You can even get the
latest features, such as Flash,
instant messaging and bulletin
board systems for feedback or to
build a community.

You can get everything you
need in one place. You have com-
plete control of your information
and can modify all page elements
without any hassle at all.

There’s even a referral program
that can earn you a commission of
up to $80 for each new customer.

Live customer support is
available 24 hours a day, and
there’s a 90-day, no-questions-
asked, money-back guarantee.

For more information or to sign
up a friend as a holiday gift, go to
www.1and1.com.

Get Your Own Home On The Web

A Web domain makes a great hol-
iday gift.

Where To Go When
Your Car Gets Sick
(NAPSA)—When your car

needs repair, you won’t find your-
self in a fix if you follow a few sim-
ple tips from experts. 

Though a recom-
mendation from a
friend or neighbor
about the quality of
repair is always

good, probably the surest way to
gauge the professionalism of a
repair shop or its technicians is to
check the walls of their waiting
room for technician certification. 

In most states, certification is
voluntary, so those certificates say,
“Our technicians care enough
about this industry to spend their
time, effort and money to certify as
professionals.” A powerful state-
ment, in anybody’s book.

Virtually every automotive spe-
cialty carries its own certification.
For transmission diagnosis, repair
and rebuilding, for example, no
other certification program says
more about the shop and its techni-
cians than ATRA’s technician certi-
fication. ATRA—the Automatic
Transmission Rebuilders Asso-
ciation—is the world’s only associa-
tion dedicated exclusively to the
transmission industry. To learn
more, visit www.atra.com. 

The writing is on the wall: If it’s a
certification, it’s a good indication
of quality in an auto repair shop.

(NAPSA)—You don’t need a gift
for decorating to capture holiday
style in your home. That’s the
message in a new lush coffee-table
book that offers practical guid-
ance, tips and inspirational ideas
to home decorators trying to
create that yuletide feel. 

Many of the design features in
the book—called “Christmas Style”
(DK Publishing, $29.95)—come from
holiday settings that the authors
created in celebrity homes. Debi
Staron and Bob Pranga (known
together as “Dr. Christmas”) have
decorated the homes of celebrity
clientele ranging from Candice
Bergen to Shaquille O’Neal. 

The book covers sparkling orna-
ments, whimsical novelty lights,
beautifully decorated evergreen
trees and festive table settings.
There’s a section on holiday design
themes, including “Combined Tra-
ditions” for housemates celebrating

different religious or cultural tradi-
tions, plus one-of-a-kind themes
such as “The Twelve Dames of
Christmas,” paying homage to clas-
sic movie star queens such as Judy
Garland, Marilyn Monroe and Joan
Crawford. 

An accessible how-to section cov-
ers everything from tree set-up and
take-down—including tips on tying
bows, creating a snowy effect and
storing precious heirloom orna-
ments. There’s even an index that
lets readers purchase featured
products and decorations. 

Chances are, you’ve seen the
stylish Santas-for-the-stars on
CNN, HGTV, the BBC and “Leeza!”
From using a fake vs. real tree,
hanging lights or buying pre-lit to
dressing up your older decorations,
this dynamic duo lays out the tricks
of the trade in Christmas Style.

For more information, visit
www.dk.com.

Holiday Decorating With Hollywood Flair

Creating a stunning holiday
scene in your home can be easier
than you might expect.

The Book On Look—A new book
helps home decorators prep their
house for the holidays.




