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(NAPSA)—It turns out the
bursting of the tech bubble didn’t
just decimate millions of Ameri-
can’s 401(k)s. It may also have
cooled our love affair with the
color silver—at least when it
comes to cars. 

Silver, you see, is thought to
equal high technology in con-
sumers’ minds. And since many
tech stocks are anything but the
“high-flyers” they once were, lead-
ing forecasters in automotive
trends predict we’re about to wit-
ness a distinct shift in color pref-
erence over the next few model
years. 

The new hot color?
“Look for a greater variety of

blues that are more colorful and
include more metallic and more
sparkle,” says Jon Hall, a color
expert at BASF, which helps manu-
facturers forecast car design trends
and is a major supplier of automo-
bile coatings. “Blue represents sta-
bility. Our cars are an important
expression of our personalities, but
world events strongly influence our

selection as well.” 
One North American trend

Hall expects to continue is in-
creasing interest in hot rods, and
new cars that reflect a hot rod
heritage.

“Hot rods reflect a simpler time
for many people,” says Hall.
“These cars will be outlets for bold
color statements like reds and yel-
lows.”

Hall notes that auto-color trends
tend to be played out over several
model years and are generally more
conservative than fashion trends—
mainly because, as he puts it, “a car
isn’t something you can hide in the
back of your closet.”

So what were the most popular
car colors for 2002 models? Accord-
ing to BASF, silver (28 percent),
white (17 percent), black (15 per-
cent), blue (10 percent), gray (nine
percent), beige (eight percent),
green (six percent), red (five per-
cent), orange (two percent), and
yellow/gold (less than one percent).

For more information, visit
www.basf.com/usa.

Car Color: A Sign Of The Times?

NO THANKS FOR THE MEMORIES: If you start seeing a lot more
blue cars on the road, it may be because the color silver reminds
consumers of the one thing they’d most rather forget.

(NAPSA)—America’s growing
obsession with younger looking
faces evidenced by the Botox®

craze, is inspiring car owners to
prolong the youthful appearance
of their automobiles as well. Four
billion dollars were spent last year
in the United States on enhance-
ments to keep the interior and
exterior of vehicles looking like
new, according to the Car Care
Council.

“As consumers spend more time
in their vehicles and drive more
miles each year, they are placing
more importance on comfort, luxury
and appearance,” said Rich White,
spokesperson for the council.

Many consumers don’t realize
that just as they can buy new car-
pet for their home or refinish and
repair furniture, they can also
rejuvenate what may be their sec-
ond largest investment, the auto-
mobile. Automotive upholstery
and interior repair shops, known
as trim shops, can fix a drooping
headliner, replace worn carpeting,
repair torn upholstery and replace
a weathered convertible top.  

“Home owners don’t sell their
house because someone put a
hole in the wall. But too often
vehicle owners will trade in a
vehicle that is paid off just to get
a new ‘look.’ Repair and restora-
tion is a very cost-effective alter-
native to buying a new car and
taking on a new car payment,”
White said.

While leather is still the most
popular upscale option for a vehi-

cle’s interior, where age shows
first, innovative fabrics offer
many more customization, repair
and restoration options for the
average car owner. Today’s mod-
ern trim shop can replace original
materials like seat or door panels
to an impeccable condition.

The council advises that, if you
want to preserve the new look and
feel of your faithful car, truck,
SUV or minivan, search for trim
and upholstery shops in the phone
book or on the Internet. These
shops specialize in repairing and
enhancing interior as well as exte-
rior features of automobiles.

The Car Care Council is the
source of information for the “Be
Car Care Aware” campaign, edu-
cating consumers about the ben-
efits of  regular vehicle care,
maintenance and repair.

For more information, visit
www.carcare.org.

Before and After: Don’t even
think about trading in your car
because of rips or cracks in the
upholstery. Vehicle upholstery can
be affordably repaired to a just like
new condition.

Botox is a registered trademark of Allergan Inc.

Botox® For Your Car?

A Bouquet Of Gift Ideas
(NAPSA)—One gift idea growing

in popularity this holiday season is
blooming bulbs. Baskets, planters
and floral displays with blooming
bulbs are a gift that can brighten
spirits during the colder months.
One popular source is Bloomingbulb,
which pre-plants floral gifts with
premium quality, properly chilled
bulbs, primed to grow and bloom
upon arrival. Here are a few ideas: 

• A basket with six miniature
daffodils to remind everyone
spring’s just around the corner. 

• The Star of Holland Basket
with bulbs that bloom in joyful red
and white Christmas colors.  

• The Amaryllis Delight, a
pretty delft-inspired 6-inch planter
with a premium sized Amaryllis
bulb.

• A Holiday Fragrance Planter
with five Hyacinths in pearly,
angelic white, that fills the room
with heavenly sweet fragrance. 

• Paperwhite Delight with
crisp, fragrant Paperwhites for the
frustrated, housebound gardener. 

For more information, visit
www.bloomingbulb.com.

Floral gifts can brighten
homes and brighten hearts dur-
ing the colder months.

(NAPSA)—Looking picture-
perfect for holiday festivities can
send women on a mad search for
the latest beauty essentials, but
cramming everything into a small
evening party purse is always the
real tinsel-time challenge. 

According to Cynthia Robins,
author of The Beauty Workbook,
packing the perfect party bag can
be a cinch. “Do a real audit of your
beauty products—eschewing
‘space invaders’ and choosing only
the essentials for instant touch-
ups and emergency repairs. You’ll
be able to fit everything into that
small and festive evening bag—
and you’ll be able to clasp it.” 

Robins shares the following
tips for packing the perfect holi-
day party purse:

• Since lipstick is usually the
first casualty of the evening, try a
long-lasting lip color with a dab of
vitamin E oil, which acts like a
natural sealant so color won’t fade
as fast. Another tip for retouching
your lips is to coat a lipstick brush
with enough lip color to last for
one or two applications and leave
the tube at home. 

• Carry toothpaste, like Crest
Rejuvenating Effects, for an
instant smile pick-me-up. Its
refreshing flavor with hints of
vanilla and cinnamon will keep
smiles radiant and breath fresh.
In the holiday party atmosphere,
your smile needs beauty touch-ups
just like your lips and eyes to look
dazzling throughout the evening.

• Pack only “space saving”
essentials in your party purse to
keep eyes, hair and skin looking
dazzling. Instead of clunky foun-
dation, take a bronzer or a swivel-
up glow-stick that will save space
and create a candle-lit glow, not a
matte mask.

• Visit the local cosmetic coun-
ters and ask for handy sample sizes
of favorite products to look party-
fresh all night long—and they are
small enough to fit in any bag.

According to Robins, it’s often
those beauty essentials we can’t
pack in a party purse that make us
look radiant at those glittery par-
ties throughout the season. “The
best, biggest and most essential
asset is a smile. Too big and too
bright to fit in an evening bag, it
actually takes up no room at all.”

Tips For Looking Great For 
The Holiday Season

(NAPSA)—Whether you’re
planning your own get-together or
you’ve been invited somewhere
special and you’re wondering what
to bring, a delicious cranberry
pecan pie can be the answer. If
you don’t have time to make this
dessert, you can still send a per-
fect finishing touch to a perfect
feast. Visit 1800flowers.com on the
Web for delicious desserts, such as
the Harvest Cheesecake Sampler,
a gourmet gathering of four of the
finest cheesecake flavors.

When moving you may want to
tell your child about the move as
early as possible. You can throw a
bon voyage party so your child
can say goodbye to neighborhood
friends. You may also want to give
your child a memento of this
major event. For example, at par-
ticipating Budget Car and Truck
Rental locations and at www.bud
get.com, parents can purchase a
blue Budget toy truck that is a
replica of the same truck the fam-
ily can rent for the move. The
trucks feature humorous stick fig-
ure illustrations that highlight
different moving tips such as
“Don’t pack dog and cat in the
same box.”

A new car safety seat installa-
tion system called LATCH —
Lower Anchors and Tethers for
Children—consists of two rigid
lower anchors and a top tether
anchor to secure a LATCH-
equipped child safety seat. Auto

maker General Motors has
announced an extensive effort to
educate millions of parents and
caregivers and its 8,000-dealer
network on how this new child
restraint attachment system
works. GM has created a printable
brochure and an animated video,
posted on www.gmability.com,
that demonstrates the LATCH
system to parents and caregivers.
GM also will provide dealers with
printed materials for distribution. 

Press a few keys on your com-
puter, www.nces.ed.gov, and you
can open a treasure chest of edu-
cation statistics. This informa-
tion is from the Web site of the
National Center for Education
Statistics (NCES) at the U.S.
Department of Education. Reli-
able education statistics can help
you make good decisions about
education. The U.S. Department
of Education’s National Center
for Education Statistics has a
wealth of information that you
can use for both learning and
teaching. 

Sphinx by Oriental Weavers at
www.owsphinx.com.
Hotwire at www.hotwire.com. 
Sprint business ideas at www.
sprint.com/ideas21.
Youth Empowerment Research
Symposium at www.drrath-
research.org.
Concept2 rowing machines at
www.concept2.com/row.
Lexmark at www.lexmark.com.
Waterlase at www.prizmdental
partners.com.
USPS at www.usps.com.
ABN AMRO Mortgage Group,
Inc. at www.mortgage.com.

Check Out
These Web Sites:

***

When love speaks, the voice of
all the gods make heaven
drowsy with the harmony.

—William Shakespeare,
Love’s Labor’s Lost

***




