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(NASPA)—The International
Association of Fire Chiefs and
Energizer urge families to
“Change Your Clock, Change Your
Battery™.”

You can be a part of a lifesav-
ing program that works annually
to decrease the number of home
fire deaths in the United States.
Your participation is easy: when
you change your clock, change
your battery on October 27.

The program is called “Change
Your Clock, Change Your Battery,”
a fifteen-year-old program from
the International Association of
Fire Chiefs (IAFC) and Energizer,
a leading battery and flashlight
manufacturer. The program was
established in 1987 to help reduce
the tragic number of home fire
deaths and injuries, after a dis-
turbing trend was recognized in
the mid-80s—home fire deaths
and injuries were increasing
despite widespread use of smoke
alarms. Research showed non-
working smoke alarms were often
responsible. Over the years, how-
ever, real-life experience has
proven that smoke alarms provide
the critical extra seconds of warn-
ing to get your family out alive
and help keep your responding
firefighters safe—but only if the
smoke alarms work.

Today in the United States,
roughly 80 percent of fire deaths
result from fires in homes without
working smoke alarms, and it has
been proven that a working smoke
alarm cuts your chance of dying in
a home fire nearly in half. That is
why the IAFC, Energizer and over
5,300 fire departments across the
country are urging communities
nationwide to adopt this life-sav-
ing habit. Now, fifteen years later,
fire departments across the coun-
try are seeing decreased numbers
in home fire deaths.

“A residential fire affects the life
of an American family every 85
seconds, with fire deaths peaking
in the winter months, says Randy
Bruegman, president of the IAFC.
“By encouraging families to take a
proactive approach to fire safety by
changing smoke alarm batteries
when changing clocks with each
time change, this program has the
potential to truly make a difference
in our battle against home fire
injuries and deaths.”

Although smoke alarms are pre-
sent in 94 percent of American
homes, 20 percent do not work due
to worn or missing batteries—that
means nearly 19 million homes are
at needless risk. This year, use your
“extra hour” to change smoke
alarm batteries and make fire
safety a priority with your family
by following these lifesaving tips:

• Ensure your home is in line
with national fire safety stan-
dards, which recommend a mini-

mum of one smoke alarm on each
level of the house, one inside each
bedroom and one outside each
sleeping area. In addition, the
IAFC recommends replacing
smoke alarms every 10 years.

• Once smoke alarms have
fresh batteries, make sure all fam-
ily members—children in particu-
lar—know what the smoke alarm
sounds like and what to do should
they hear it.

• Create and practice a home
fire escape plan, which includes
mapping two ways out and deter-
mining a meeting place away from
your home.

• Prepare an emergency phone
list, including numbers for the
fire department and immediate
relatives.

• Teach children how and
when to call 911.

• For more information about
Energizer, please visit www.ener
gizer.com.

Fire Safety Awareness Campaign Celebrates 
15 Years Of Saving Lives

The International Association of Fire Chiefs and Energizer remind
you to “Change Your Clock, Change Your Battery™.

An Education For All
(NASPA)—Helping to make sure

that all students get a fair and
equal education, while maintaining
the highest educational standards
for all students—these are two
challenges faced and met each day
by special education teachers.

Special education students
must be taught in general educa-
tion classrooms whenever possible,
say current laws. This includes
children with the whole range of
physical and learning disabilities.

Special educators help to make
this inclusion work by teaching
and collaborating with general
education teachers each day in
regular classroom settings. 

These special educators use col-
laborative skills and their knowl-
edge of diverse learning styles to
help students succeed in the regu-
lar classroom. Special educators
also facilitate meetings among
parents, administrators and
teachers. 

The field of special education
needs intelligent, talented, and
dedicated individuals to make
education work for all students.

For more information on how
to become a special educator, visit
the National Clearinghouse for
Professions in Special Education
at www.special-ed-careers.net or
call 1-800-641-7824.

Fifty percent of all students
with disabilities are taught in reg-
ular classrooms at least eighty
percent of the day.

OF EDUCATION Reading Into The Holidays
(NASPA)—Bestselling novelists

Debbie Macomber and Heather
Graham know how to make the
yuletide warm, with three books
destined to become seasonal
classics.

Graham crafts her own version
of A Christmas Carol in A Season
Of Miracles (Mira Books, $6.99).
The novel contains two captivat-
ing, connected love stories—one a
darkly modern affair, and the
other a tragic tale from a long
bygone time.

Aw a r d - w i n n i n g  D e b b i e
Macomber drops two presents
underneath trees everywhere
with The Christmas Basket and
A Gift to Last.

The Christmas Basket (Mira
Books, $14.95) has been called a
laugh-out-loud novel. It describes
the straining tensions and flaring
tempers between two long-feuding
rivals required to spend time with
each other over the holidays. 

A Gift To Last (Mira Books,
$6.99) contains two heartwarming
holiday stories. One tells of a
group of strangers who are
reminded what the holiday is all
about when they are forced to
spend Christmas Eve together.
The second tale marks the return
of Macomber ’s three popular
angels as they show a bitter hum-
bug what Christmas really means.

The books are available in local
bookstores or visit www.mira
books.com.

The Book On Gift Giving—
Three new books help spread the
spirit of the holidays.

(NASPA)—While we’ve become
accustomed to a wealth of choices
in our homes though cable, the
Internet and satellite TV, not
since the advent of the FM band
have today’s drivers been offered
new choices to be entertained in
our cars. One of the hottest prod-
ucts this holiday season promises
to let the music lovers across the
country listen to virtually any
genre of music with no commer-
cial interruptions.

Satellite radio has been called a
whole new form of digital enter-
tainment. It broadcasts 60 chan-
nels of completely commercial-free
music plus 40 channels of sports,
news and entertainment directly to
your car or truck with crystal clear
digital sound. Also, the signal cov-
ers the entire United States, so no
matter where you drive, you’ll
never lose the channel. If you have
a commuter or long-haul truck
driver in your family, consider a
satellite radio system as a terrific
gift that will be enjoyed all year
long.

Beaming its signal to your car
from three satellites orbiting high
above the United States, Sirius
Satellite Radio offers music for
nearly every taste. Imagine being
able to tune into one of 11 unique
rock channels, three classical
channels, six country channels,
eight R&B/urban channels, seven

jazz & standards channels, or
even 24-hour channels dedicated
to blues or reggae.  

Other channels on satellite radio
provide a wealth of news, sports
and entertainment options with
radio from many cable television
favorites like CNN, CNBC, Fox
News, ESPN, A&E, Discovery
Channel and E! Entertainment.
Add in world news from BBC and
World Radio Network, five chan-
nels of Hispanic talk, a scandal
channel, a trucker channel, and
classic radio dramas, among other
choices, and you’ve got enough new
programming to get you through
the worst traffic jams.

To tune in you need to decide
whether you want to adapt your
existing car radio or replace your
current radio with a Sirius Satellite
Radio system. Sirius-ready radios
come at many different price
points, and offer a wide variety of
other features. Pair a radio with a
Sirius receiver and antenna and
you’re ready to hit the road. With
an FM modulator and receiver you
can adapt your existing car stereo
to listen to Sirius. The hardware is
available at major electronics
retailers like Best Buy and Circuit
City and through local car audio
audio across the country. Autho-
rized retailers can help determine
which satellite radio solution is
right for you.

Car makers are also signing up
to put satellite radio in their new
cars. DaimlerChrysler has an-
nounced plans to offer Sirius radios
in 16 models of Chrysler, Dodge and
Jeep® vehicles beginning this fall
and BMW has announced plans to
offer Sirius radios as an accessory
in its most popular models, includ-
ing select BMW 3 Series, 5 Series
X5 and Mini vehicles. Sirius also
has agreements to install radios in
Nissan, Infiniti, Mercedes, Ford,
Jaguar and Mazda vehicles.

You can learn more online and
get a preview of what satellite radio
has to offer at www.sirius.com or by
calling 1-888-539-7474.

The Gift Of Choice For Drivers

Beaming a signal to drivers
across the country, satellite
radio gives the commuter on
your holiday list 100 ways to
escape from the daily grind.

(NASPA)—More than 15 million
students enter classes at colleges
and universities across the nation
each fall, according to the National
Center for Education Statistics.
Penske Truck Rental, a leading
truck rental company, suggests that
movers assess the proper truck size
by using the free Penske Moving
Guide. This guide can help you cal-
culate, room by room, the truck
size, packing equipment and mov-
ing accessories (such as boxes and
furniture pads) that will best meet
household needs. Do-it-yourselfers
can pick up a free moving guide at
any Penske Truck Rental location,
by calling 1-800-222-0277 or visit-
ing www.pensketruckrental.com.

The average college graduate
earns nearly twice the income as
the average high school grad. But
with bills, retirement funds and
unexpected expenses to worry
about, may parents find it hard to
start saving. Only 29 percent of
parents feel they willl be prepared
to send their kids to college. If par-
ents invest $2,000 into an Educa-

tion Savings Account earning 10
percent interest each year after
their child is born, they would
have as much as $16,400 by the
time that child is ready for kinder-
garten. The financial professionals
at Primerica have created a guide
that shows you how to take control
of your financial life. to get a copy
of The Solution, write to Primer-
ica, 3120 Breckenridge Blvd.,
Duluth, Ga 30009, Attn: Corporate
Relations, or call 770-564-6329.




