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(NAPSA)—What used to be
extreme is now mainstream. Team
sports are moving over as extreme
sports gain popularity among
young and old alike. Millions of
people are participating in skate-
boarding, in-line skating, moun-
tain biking, BMX bicycling, skiing
and snowboarding each year, and
the number of participants is
growing as more people find
extreme sports to be healthy, re-
warding ways to express individ-
ual style and push physical limits.

But is protective gear up to
speed with these action sports?
The question is most critical when
it comes to helmets, as head
trauma is the most serious injury
an extreme-sports enthusiast can
sustain. 90 percent of all the seri-
ous accidents for the 9 million
skateboarding participants each
year are because of a hit to the
head. And, for the over 42 million
people who participate in bicy-
cling each year, experts say a hel-
met can reduce the risk of head
injury by 88 percent.  

Not all helmets are created
equally. New advancements in
helmet technology are making
helmets more protective than ever
before. Most helmets are lined
with foams called EPS and EPP—
the same materials that have
been used in helmet manufactur-
ing for more than 30 years. These
foams have to crack or break to
work. In an accident, if the impact
is not hard enough to crack or
break the foam, the majority of
the force is transferred directly to
the helmet wearer’s brain. 

In addition, if EPP or EPS
foam has cracked or broken—
meaning that the helmet has done
its job—the helmet can no longer
be used and must be thrown away. 

Fortunately, W Helmets™ are
the first to contain Zorbium™ Foam,
and now action sports enthusiasts
have a new option: a greater level
of protection. Zorbium Foam works
differently than materials used in
helmets for decades. Because it

works not by breaking but by dissi-
pating energy through the foam, it
absorbs more impact energy than
EPP and EPS foams.

Because Zorbium rebounds on
impact instead of cracking, W Hel-
mets protect the wearer in more
than one fall and can be worn
again and again. As a true multi-
ple-impact helmet, W Helmets can
be used for bicycling and other
non-motorized action sports like
in-line skating and skateboarding,
as well as for snow sports such as
skiing and snowboarding. 

W Helmets were developed as a
tribute to Wendy Moore, who died
at the age of 29 as the result of a
head injury sustained in a skiing
accident. Her family developed
Zorbium Foam and W Helmets to
raise the bar on helmet technology
so that others do not have to suf-
fer the loss they have. W Helmets
is partnering with neurosurgeons
at The Cleveland Clinic Founda-
tion and other world-class medical
organizations to advance head
trauma research and helmet
safety. A portion of helmet sales
goes to this cause. 

W Helmets with Zorbium Foam
are found in specialty sporting
goods, bike and ski shops across
the country. For more information,
visit www.whelmets.com, or call
800-816-2505. 

Use Your Head and Wear a Helmet for Extreme Sports

For sport enthusiasts, a good
helmet is the first step toward
getting into gear with safety.

OF SPORTS

Equipping Your New Pool
(NAPSA)—Building a pool can

be an exciting way to help your
family enjoy some healthy fun and
relaxation. In addition, according
to the industry, there has never
been a better time to build that
dream pool with the tremendous
innovations in energy and money-
saving equipment now available.

Before building your pool,
experts advise obtaining free book-
lets such as Equipping Your New
Pool, from Pentair Pool Products™.
It offers the following tips:

• Light Up The Night—
Lighting systems, which can dra-
matically create a mood and
enhance your nighttime pool
environment, have made signifi-
cant advances. For example, the
Spectrum Amerlite® (SAm™) is
the world’s first underwater light
that changes color continuously
or locks on a single color with the
flip of a switch.

• Clean Up Your Act—New
generation automatic pool cleaners,
such as the Kreepy Krauly®, help
keep pools clean, with minimum
effort. It automatically operates
when a pool’s pump runs, using the
pool’s existing filtration system.

• Take Control—Control
systems, such as Compool™, fully
automate the operation of up to
seven functions, such as pool/spa
pumps, filters, heaters, water-
falls, fountains and synchronized
lighting.

• Kill The Chill—New, high
efficiency heat pumps, such as the
MiniMax® Plus HP, save energy
while maximizing heat. In addi-
tion, environmentally-safe, high-
performance refrigerants are now
used in such heat pumps.

Free Booklet
Pool owners can call 1-800-374-

4700 for in-ground or above
ground pools or, for more informa-
tion, visit www.pentairpool.com 

A new booklet, Equipping Your
New Pool, can help homeowners
make informed decisions.

(NAPSA)—With all of the low-
interest financing and cash-back
offers for shoppers in new-car
showrooms, you may think that’s
where all of the values are in the
automotive marketplace. How-
ever, now is also a good time to
buy used as trade-in vehicles con-
tinue to pile up on dealer lots and
the resale value of these vehicles
has softened. 

The used-car oversupply came
about for several reasons. Along
with record-breaking new-car
sales for the last quarter of 2001,
there were 200,000 more trade-ins
than were anticipated in just the
month of October alone, according
to Paul Taylor, chief economist of
the National Automobile Dealers
Association. Prior to the flood of
consumer trade-in vehicles, more
used vehicles than average were
entering the wholesale market. As
air travel declined due to the
aftermath of Sept. 11, rental-car
firms began to cut back on their
fleet inventory and have been
sending more used vehicles to
wholesale auctions. In addition,
pre-owned inventories have grown
over the past year as a slew of
vehicles came off of two- and
three-year leases.

There are good reasons other
than low prices for buying used
cars, particularly vehicles that
are covered by a manufacturer-
certified program. You let some-
one else take the big initial
depreciation hit while having the
peace of mind offered by ex-
tended warranty protection.

Once you make the decision to
go down the used-car path, there
are many different factors to con-

sider. Which vehicle best suits my
needs? Should I buy from a dealer
or a private seller? One good
starting point is the Internet. Web
sites such as cars.com are great
places to visit to answer these
questions, find dealers and indi-
vidual sellers who have that per-
fect used car, compare models and
options, and obtain competitive
pricing information. 

Bill Swislow, executive producer
at cars.com, lists 10 things to con-
sider when buying a used car.

1. Research asking price with
Black Book.

2. Determine how much it
would cost to finance and insure
the vehicle.

3. Make sure the car isn’t a
lemon by researching the vehicle’s
history using online and printed
resources.

4. Interview prospective sellers
on the phone before meeting them
in person. It’s best to set a day-
time appointment.

5. Before test drive, check
undercarriage, engine and body
for rust or damage; check interior
for cleanliness, comfort and size;
inspect tires for wear.

6. Check oil for proper level
and color; check coolant and radi-
ator for leaks or corrosion.

7. Drive on highway to gauge
acceleration and handling; test
brakes and steering and alignment.

8. Practice parking for maneu-
verability and sight lines.

9. After test drive, inspect
engine for leaks, odors or smoke;
review service records, receipts
and title.

10. Have specialist or mechanic
inspect your vehicle selection.

Want the Best Possible Deal? 
Buy a Used Vehicle Now

(NAPSA)—A new credit card
lets cardmembers earn cash
rewards that can be automatically
invested in a mutual fund. 

The card, launched by Chase
and Stockback, has a unique and
flexible cash rewards program
that enables cardmembers to save
for the future as they shop. It
offers all the benefits that come
with a Chase Platinum card while
allowing customers to earn cash
rewards that can be automatically
invested in a mutual fund. Cur-
rently, it is the only credit card
that has this benefit. 

How It Works
With the Stockback Master-

Card from Chase, cardmembers
earn 1 percent cash back on all
purchases, and up to an addi-
tional 10 percent cash back on
purchases made at participating
Stockback merchants. Cardmem-
bers can keep their rewards as
cash, or they can have them auto-
matically invested in a mutual
fund. Cardholders can withdraw
funds at any time and there is no
limit on the amount of rewards a
cardmember can accumulate by
using the card.

Stockback has a network of over
85 online and offline merchants at
which Stockback MasterCard from
Chase cardmembers can earn up to

an additional 10 percent cash
reward. These merchants include
Hertz, Dell, CVS, Barnes & Noble,
L.L. Bean, US Airways, Sunoco,
Hallmark.com and The Sharper
Image, among many others. 

There is no annual fee for the
card and it has an attractive
introductory rate. In addition to
the cash rewards, cardmembers
receive all the benefits of carrying
a Chase Platinum card, such as
Travel Accident Insurance, Auto
Rental Insurance coverage, pur-
chase protection, a credit line up
to $100,000, and more. 

More information about the
new card is available by visiting
www.chase.com/cards.

Save For The Future Making Everyday Purchases

The next time you buy a book
or fly to grandma, you may also
be automatically investing in your
mutual fund. A newly launched
credit card lets you do that.

(NAPSA)—Designing an orga-
nized, uncluttered closet can be as
easy as clicking on a mouse, thanks
to a newly designed Web site.

The state-of-the-art site pro-
vides visitors with an interactive
design center that can help plan
and design a closet that meets
individual storage needs. Online
help with designing or installing a
closet is available from 9 a.m. to
10 p.m. E.T., seven days a week.

Have too many shirts but not
enough room? Double hang for
double the space. Can’t seem to
match your shoes that are crawl-
ing all over the floor? A stackable,
expandable shoe rack can store up
to 12 pairs. Want to redo your
closet or workbench but don’t have
a clue on how to start? Check out
the site’s glamour photos or “chat”
with someone who can get you
started.

“We’ve redesigned the site to
provide a simple, easy-to-follow
solution, the ultimate resource for
closet design and remodeling,”
said Will Rose, ClosetMaid’s direc-
tor of product management &
Internet marketing. “We’ve found
that consumers trying to remodel
their closets usually take several
trips to the store before actually
making a purchase.”

Visitors can choose from five
areas for inspiration: “Professional
Design Service,” “Design Your
Own Closet,” “Glamour Photos,”
“Building a Home,” and “How-To
Tips.” 

In the “Professional Design Ser-

vice” section, you can order a cus-
tom closet plan for $15 and receive
it via a Web page within four days.
“Design Your Own Closet” provides
three different ways to design your
storage space: the Idea Gallery,
Custom Closet Design application
and a link to the professional
closet plan service.

“Glamour Photos” allows con-
sumers to browse images of fully
installed storage areas to get
them visualizing how their closets
could look. They can also down-
load a parts list for each image.
Consumers who are planning a
new home can get closet ideas and
tips on working with their builder
in the “Building a Home” section.
The “How-To” section features
installation instructions and ani-
mated product demonstrations.

ClosetMaid, founded in 1965, is
a leading manufacturer and mar-
keter of ventilated wire storage
products. To learn more, visit
www.closetmaid.com.

Design A Closet That Suits Your Needs (And Suits)

A newly redesigned Web site
offers tips and more on creating
the ideal closet.

The world’s longest tunnel is
Seikan in Japan. Completed in
1985, it spans 33.49 miles.

In music, a sixteenth note is
also called a “semiquaver.”




