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(NAPSA)—Ah choo! It ’s
allergy season and it seems like
everyone is suffering from a
runny or stuffed nose. In fact, a
recent survey found that almost
40 percent of  American con-
sumers feel just l ike Snow
White’s friend, Sneezy, this time
of year. But is it really allergies
that are making them feel
so…sneezy…or something else,
like a full blown sinus infection?

Each year, 37 million Americans
suffer from sinusitis (inflammation
of the sinuses) resulting in nearly
12 million doctor visits. Symptoms
of sinus-related conditions can be
debilitating for many sufferers. In
fact, in a recent survey of 1,008
consumers and 127 physicians,
more than one half (54 percent) of
consumers said they lost sleep at
least twice during allergy season
last year due to sinus-related
symptoms, causing them to be less
alert at work the next day. Twenty-
five percent of consumers also
reported missing at least 3 days of
work or school due to illness dur-
ing allergy season last year.

Symptoms Are Similar
Experts say it’s important

patients know that while symp-
toms may seem similar, there are
differences between allergies, a
viral infection like a cold, and a
bacterial sinus infection because
treatment options differ. Fifty-one
percent of physicians surveyed
said they believe that patients
with sinus-related symptoms wait
too long before coming in to see
them for treatment.

“Allergy symptoms tend to dis-
appear when you are away from
the source. In other words, when
you’re no longer near that cat or
tree that makes you sneeze and
your eyes itch or water, your
symptoms will go away,” said Dr.
Robert Knox, an ear, nose and
throat specialist from the Univer-
sity of Louisville.

“With a cold, the typical runny
nose and other symptoms tend to
go away or lessen after about a
week. But a bacterial sinus infec-
tion lasts longer. The mucus tends
to thicken and discolor, and there’s
usually pain associated with it.”

Sinusitis
Sinusitis, caused by a bacterial

infection, can occur as a late com-
plication of a common cold. Nasal
congestion produces swelling in
the sinus cavity, obstructing
drainage and causing mucus to
stagnate. Unfortunately, this pro-
vides a perfect breeding ground
for infection. 

Sinusitis becomes chronic when
it lasts longer than three months.
Chronic sinusitis may be caused by
a bacterial infection but is more
often a chronic inflammatory disor-
der. Other causes for chronic
sinusitis are immune problems or
structural abnormalities in the
nasal cavity.

Although colds are the most
common cause of sinusitis, people
suffering from allergies also may
be predisposed to the development
of sinusitis. Interestingly, in the

survey endorsed by the American
Academy of Otolaryngology, Head
and Neck Surgery (AAO-HNS)
and supported by the Bayer Cor-
poration, consumers reported 39
percent of their sinus infections
began as simple allergies. Accord-
ing to Dr. Knox, as with colds, irri-
tation from allergies can cause
sinuses to become inflamed and
filled with mucus, resulting in
blockage of vital nasal drainage—
which also can cause infection. 

Sinus infections generally
require a combination of medica-
tions. Some medicines treat symp-
toms and others treat infections.
In addition to an appropriate
antibiotic, when the sinus infec-
tion is bacterial, doctors also may
prescribe a medicine to keep the
sinus passages open by reducing
obstruction and helping to control
the allergy. 

If you’re interested in finding
out more about the differences
between allergies, viral and bac-
terial infections,  log on to
www.SinusFacts.com, an edu-
cational website sponsored by
Bayer Corporation.

It’s Sneezin’ Season! But Is It Allergies or Sinusitis?

SINUSITIS CAUSES—Although colds are the most common cause
of sinusitis, people suffering from allergies may also be predisposed
to the development of sinusitis.

(NAPSA)—Dear Auto Andy:
We’d like to buy our son a car

for his 18th birthday. We want to
find a safe, reliable used car that
will take him all the way through
his college years. We’ve never
bought used before and are afraid
of getting a lemon. Can you give us
some guidance regarding what to
look for and what to avoid?

L.D. and P.D. in Virginia

Dear L.D and P.D.:
Your son is lucky that you

have the presence of mind to find
out exactly how to get a quality
used car. With a little diligence,
you can get a great used car deal
with ease.

Here are some suggestions:
1. Get a copy of Finding the

Best Used Car available from the
Federal Consumer Information
Center in Pueblo, Colorado (visit
www.pueblo.gsa.gov for details).

2. Determine what vehicle best
meets the needs of your college-
bound teen. How will he be using
it? How far will he be driving it?
How much “stuff” will he be haul-
ing to and from college? Are issues
like gas mileage, air conditioning,
and insurance a concern?

3. Set a budget for what you
want to spend before you shop.

4. Research a few makes and
models that meet your criteria
and price limitations. Sources
such as Edmunds.com, Consumer
Reports, and KBB.com can help
you determine value and reliabil-
ity of those cars. 

Edmunds.com even has a com-
munity driven “Town Hall” that
provides consumer, expert and
manufacturer interaction on all
aspects of researching, selecting,

purchasing, leasing, maintaining,
owning and selling a vehicle.

5. Once you’ve narrowed down
your choice, start visiting local
dealers. For any vehicle you con-
sider: ask detailed questions
about the vehicle’s performance,
history and reliability, request
maintenance and inspection
records, and get a CARFAX vehicle
history report (most dealers will
provide reports for free, you just
have to ask or get one yourself at
www.carfax.com). 

6. Test drive the vehicle. Have
your son test drive it, if you can.
Make sure everything on the car
works properly—brakes, gauges,
lights, windows, locks, etc.

Take the car up to a good speed
to make sure it does not shimmy,
shake or pull to one side. Check
for excessive wear and tear in the
interior.

7. Have it inspected by a
mechanic you trust. 

By doing your homework, you
will be able to negotiate a good
price for a safe and reliable car.
Happy driving— Andy

Used Cars: What You Should Know

Get a vehicle history report to
help determine if your used car is
safe and reliable.

(NAPSA)—More than four mil-
lion Americans 65 or older are
working; and more than 70 per-
cent of baby-boomers plan to work
past normal retirement age. The
number of older workers is grow-
ing, and so are the contributions
older workers are making to the
workforce. 

As a result, Experience Works
launched the Prime Time Awards
Program five years ago as a year-
long effort to honor the valuable
contributions older workers make
in their communities and places of
employment. Experience Works is
the nation’s largest training and
employment organization for
mature workers. 

The Prime Time Awards Pro-
gram celebrates an outstanding
older worker from each state, the
District of Columbia, and Puerto
Rico. These honorees participate in
special activities and recognition
events within their states. In addi-
tion, all winners attend events in
Washington, D.C., including a tour
of the city’s landmarks, meetings
with congressional representatives,
U.S. Senate and U.S. House
events, a tour of the White House,
and an awards banquet and cere-
mony at historic Union Station.

Experience Works also identi-
fies one outstanding older worker
as “America’s Oldest Worker.”
2001’s winner was 100 year-old
architect Harold H. Fisher. Fisher
works full time at his firm in
Michigan, where he designs reli-
gious architecture, his specialty
for more than 50 years.

All of the past America’s Old-
est Worker winners have been
over 100 years old and working

almost full time at their profes-
sions. They include a 102 year-old
mechanical engineer, a 100 year-
old doctor and a 102 year-old
manufacturer.

To be considered for a state’s
outstanding older worker or
“America’s Oldest Worker,” appli-
cants must be currently employed,
and work a minimum of 20 hours
per week in paid employment, and
be over 65 years old.

To receive a nomination form
by mail, send a postcard or note to
Prime Time Awards, Experience
Works, 2000 North 14th Street,
Suite 800, Arlington, VA 22201, or
call, toll free, 1-800-901-7965.
Nominations must be submitted
by May 31, 2002. Workers may
enter themselves or be nominated
by an employer, family, or friends. 

To submit a nomination form
online, go to www.experience
works.org.

Working To Honor Seniors On The Job

Architect Harold H. Fisher, 100,
Experience Works’ 2001 “Amer-
ica’s Oldest Worker.”

(NAPSA)—Corporate sponsorship
is very important to the success of the
Olympic Games. When the world came
together to celebrate the courage of
the human spirit at the 2002 Olympic
Winter Games, the motivation for cor-
porate sponsorship was more than
marketing products and building a
brand. It’s the intangible elements of
Olympic corporate sponsorship—gen-
erating national pride, fulfilling dreams
and inspiring unity—that encourage
companies like Coca-Cola, Kodak,
McDonald’s and Xerox to continue
their support year after year. 

At the North American Veterinary
Conference (NAVC) scientists from Hill’s
Pet Nutrition, Inc. presented break-
through clinical research and unveiled
details of a revolutionary new pet food,
Prescription Diet® Canine b/d™. This
research proves that a food rich in
antioxidants and nutrients has a pos-
itive effect on behavior changes caused
by canine brain aging. A one-year clin-
ical study showed that older dogs fed
the b/d™ diet experienced up to 58 per-
cent improvement in learning ability
compared to dogs on a control food. 

When choosing a mutual fund, many
investors may wonder whether to choose
a fund that has a potential for rapid
growth, but also carries a higher level
of volatility. Or should they choose a
value fund? One type of  mutual fund
is available that eliminates this con-
flict by blending both growth and value

stocks in a single investment product.
To learn more about Federated Capital
Appreciation Fund, ask for a prospec-
tus containing more complete infor-
mation from your investment profes-
sional or call 1-800-341-7400. Federated
funds are distributed by Federated
Securities Corp. Visit www.federated
investors. com or call for current fund
performance.

Meurice Garment Care, known as
The Clothes Doctor to many celebrities,
provides phone consultation, with advice
on stains, answering questions such as
what to do if you get a spot of soup on
a $150 Hermes tie. The Clothes Doctor
offers expert advice based on years of
working with some of the finest clothes
around. For more information, call 1-
800-240-3377 or visit the Web site at
www.garmentcare.com.

Bayer Home Health One Million
Checkup Challenge at www.no
bugs.com.
Centers for Disease Control and
Prevention Screen for Life: the
National Colorectal Cancer
Action Campaign at www.cdc.
gov/cancer/screenforlife. 
The Ashburn (Ga.) Fire Ant 
Festival at www.gardentech.com.
Springboard Credit.org at
www.credit.org.
Carrera at www.carrera-toys.de.
National Association of Enrolled
Agents at www.naea.org.
HOST dry cleaning system at
www.hostcarpetcleaning.com.
Pigeon Forge at www.mypigeon
forge.com.
Plugra butter at www.plugra.
com.
The Recreational Boating and
Fishing Foundation (RBFF) at
WaterWorksWonders.org. 

Check Out
These Web Sites:

***
Learn to listen. Opportunity
could be knocking at your door
very softly.

—Frank Tyger
***




