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(NAPSA)—A new kind of
installation system is expected to
be a lock with homeowners seek-
ing a time-saving option for lami-
nate flooring.

Locking-laminate flooring offers
a tight fit and a strong bond, with
a locking profile system, precision-
engineered for long-term perfor-
mance. Because this kind of sys-
tem doesn’t require glue, it can be
installed up to 50 percent faster
than tongue-and-groove designs. It
also helps avoid problems some-
times associated with traditional
laminate floors, including open
seams and excess glue haze.

“The locking-laminate provides
a smoother and easier installation
process, with less disruption to the
home environment,” says Kevin
Bierderman, Armstrong. “Since no
glue is used in the process, drying
time is not an issue, and furniture
can be put back in place immedi-
ately after installation.”

Because Armstrong Laminate

Flooring is a floating floor, it does
not have to be nailed or glued to
the sub floor. It can be installed
over most existing floors, includ-
ing concrete, vinyl, wood and even
some indoor/outdoor carpet. In
addition, there is no need to sand,
nail, stain or seal it, as with tradi-
tional hardwood floors.

Armstrong ’s award winning
Nature’s Gallery™ Collection with
the glueless ArmaLock Installa-
tion System™ (Design Journal’s
Awards for Design Excellence
2001; Popular Mechanics’ 2002
Design & Engineering Awards)
combines natural colors and lus-
ters, as well as realistic textures,
embossing and dimension, to emu-
late actual wood and stone looks in
a durable, easy-to-clean laminate.

Armstrong Laminate Floors are
warranted for 20 years against
fading, staining, wear-through,
moisture and manufacturing
defects. More information can be
found at www.armstrong.com.

Time-Saving Locking-Laminates Offer Texture, Luster

A new kind of locking system speeds up the installation of lami-
nate flooring.

Helpful Tax Guides
(NAPSA)—This year, a turbulent

economy and more than 440 changes
to the tax law have been added to
the usual tax-time confusion.
Fortunately, a pair of books, devel-
oped by experts from leading finan-
cial firms, can help answer many of
the common (and not-so-common)
questions that taxpayers have.

J.K. Lasser ’s Your Income Tax
2002 (Wiley, $16.95) and The
Ernst & Young Tax Guide 2002
(Wiley, $16.95) tackle timely
issues, show how to use exten-
sions to your advantage, indicate
possible deductions and point out
common taxpayer mistakes and
pitfalls.

These respected guides help
taxpayers navigate the course of
IRS regulations, with such helpful
information as:

• What to do if you were down-
sized, laid off or fired in 2001 (or
2002);

• What the “kiddie tax” is and
how it can affect parents’ returns;

• Why you should file, even if
you cannot afford to pay;

• What deductions are permit-
ted even if you don’t itemize; and

• How to maximize itemized
deductions.

J.K. Lasser ’s Your Income Tax
2002 and The Ernst & Young Tax
Guide 2002 are available at book-
stores, or direct from the pub-
lisher at www.wiley.com.

These annual guides help
answer tax-related questions.

(NAPSA)—Government figures
forecast that the automotive
industry needs 35,000 people for
new high-paying auto technician
jobs and tens of thousands more
for sales, finance and other jobs in
auto dealerships in this decade
alone. However, a new study
released by Automotive Retailing
Today (ART) shows that few stu-
dents, parents and educators are
aware of these jobs or job benefits.

Jim Willingham, chairman of
ART, said, “Anyone interested in
job security and making a very
good income has a world of oppor-
tunity in the auto service and
retailing industry. Today’s vehi-
cles are very sophisticated, com-
puter-driven machines requiring
technicians who can work with
cutting-edge high-tech tools.”

Today, there are more comput-
ers in a typical new car than there
were in the first U.S. lunar landing
module. In fact, the sophisticated
diagnostic equipment used by
today’s auto technician demands
high-tech training.

The comprehensive study, com-
missioned with Wirthlin World-
wide, was designed to measure
awareness of and attitudes toward
auto industry careers among stu-
dents, parents and educators.
The bad news is that few teens
currently aspire to automotive
careers; only two percent would
choose a career in the automotive
industry. The good news is that
the disinterest results from a lack
of information, and quickly
reverses when they learn about
the high demand and pay.

“Sixty-five percent said that
they would be more likely to seek
a career as an automotive techni-
cian when they heard that, as
master technicians, they can
make in a range of $70,000 to
$100,000 a year doing something
that can give them a great deal of
job satisfaction,” Willingham said.

The survey found that, on aver-
age, teens begin thinking about
career plans at age 13, and that
parents strongly steer those deci-
sions. The study also found that
teens consider choosing a career
direction a three-year process—

from first conversation to deciding
on a career preference—culminat-
ing in the junior or senior year of
high school.

Educators are more likely than
parents to recognize the skills
training required for careers in
the automotive field. But most (78
percent of teachers and 52 percent
of counselors) say they do not
receive specific information about
automotive careers to share with
their students. This misses a real
opportunity to inform students as
52 percent of teachers and 68 per-
cent of counselors say they speak
with their students about career
options “quite often” at school.

The study demonstrates a need
to do a better job in combatting
outdated images of the industry
and raising awareness among stu-
dents, parents and educators
about the incredible potential of
these jobs. When people under-
stand the nature of today’s auto
technician and retailing jobs,
these careers become attractive.
The survey also shows that the
industry needs to create aware-
ness earlier in the career decision-
making process.

Automotive Retailing Today is
a coalition that includes all major
automobile manufacturers and
dealer organizations. ART works
to promote better understanding
of the industry and to build
stronger customer relationships. 

For more information on ART,
visit www.autoretailing.org.

Appreciating The Potential Of Automotive Careers

When they know the facts, stu-
dents often steer themselves
toward automotive careers.

(NAPSA)—Roses are not only
beautiful, they are America ’s
flower. In fact, the U.S. Senate and
House of Representatives desig-
nated 2002 as the Year of the Rose. 

While everyone enjoys receiving
roses on special occasions, growing
roses can be even more special.
“Growing roses makes a home more
beautiful and creates a sense of
enjoyment and pride,” says Bayer
Advanced™ spokesman and horti-
culturist Lance Walheim.

Walheim, who wrote the book
Roses for Dummies, says roses
need at least six hours of sunlight
a day, rich soil, proper watering,
fertilization, as well as insect and
disease control. Here are some
helpful tips:

Watering Roses
• Water deeply to wet the

entire root zone. Allow the soil to
dry partially before watering
again.

• To reduce disease problems,
water early in the day and try to
keep the foliage dry.

Fertilizing Roses & Protect-
ing Plants From Insects

• To keep roses blooming, you
should fertilize every six weeks,
starting in the spring.

• Continue fertilizing until six
weeks before the first frost, to pre-
vent plant damage.

• Beetles ,  aphids ,  thrips ,
whiteflies and other pests like to
feed on roses. Bayer Advanced
Garden™ Rose and Flower Insect
Killer kills these pests and contin-

ues to protect roses and flowers
from insects for up to 30 days.

• To fertilize your roses and
protect against insects in one
easy step, use Bayer Advanced
Garden™ 2-In-1 Systemic Rose
and Flower Care Ready-To-Use
Granules. This product feeds the
plant and protects against com-
mon insects at the same time.
One application protects up to
six weeks. What’s more, Bayer
Advanced Garden™ Rose Care
products are the Exclusive Rose
Care Products of the Tournament
of Roses® Parade. 

To learn more about caring for
your lawn, garden and home and
about discounts on products, visit
www.bayeradvanced.com or call
1-877-BAYERAG.

It’s Not As Hard As You Think 
To Grow Beautiful Roses

by Dr. William Sears
(NAPSA)—For more and more

parents who are concerned about
the quality of their children ’s
nutrition, mealtime has become
the central battlefield in a cam-
paign to teach the lessons of good
health. A good strategy is to

extend nutrition
education beyond
the dinner table and
make it part of your
child ’s everyday
experience.

It ’s never too
early to teach kids
how to make good

food choices on their own. Follow
these simple tips to transform
family mealtime into a fun, educa-
tional and nutritious experience
for all.

• Colorful shopping. Make
your child ’s next trip to the
supermarket a hands-on learning
experience. Start in the produce
section and send your child on a
color-finding mission. Help
choose items that are colorful,
such as bright red peppers and
orange carrots, as well as leafy
green vegetables. Bright, natu-
rally colored produce indicates
high levels of nutrients and offers

eye appeal to your child.
• Look at labels. Help your

child understand food labels.
Many yogurt products, for in-
stance, now carry a seal that indi-
cates they have sufficient levels of
live and active cultures. These
cultures help contribute to yo-
gurt’s positive health properties.
Researchers are studying the ben-
eficial effects these cultures may
have on the immune system and
on combatting certain kinds of
cancer, particularly in the diges-
tive tract.

• Eat well to feel well. Help
your children understand that
eating nutritious foods provides
energy, helps their bodies function
properly and makes them feel
good. Once your child understands
how nutritious foods make their
body feel better, he or she can
begin making smart choices.

Remember, what you eat sets
the best example for your chil-
dren. If they see you eating a bal-
anced diet of whole grains, fruits,
vegetables and wholesome dairy
foods—like live and active culture
yogurt—they’ll follow your lead.

For more information on
healthy eating, visit the Web site
at www.aboutyogurt.com.

Be Your Child’s Nutrition Teacher

Dr. Sears

For information about age-
related macular degeneration,
please visit www.amdfacts.com.
The Pfizer Share Card program
at www.pfizerforliving.com.
Anemia LifeLine at www.ane
mia.com.
National Wildlife Federation’s
Backyard Wildlife Habitat™

program at www.nwf.org/back
yardwildlifehabitat.
The “Original” Grill Pad deck
protector at www.diversitech.
com. 
St. Thomas Carnival at www.
vicarnival.com.
For more information about the

United States Virgin Islands, visit
www.usvitourism.vi.
The Lifestream Cholesterol
Monitor at www.knowitforlife.
com.

Check Out
These Web Sites:

***
It’s incredibly easy to get caught
up in an activity trap, in the
busyness of life, to work harder
and harder at climbing the lad-
der of success only to discover
it’s leaning against the wrong
wall.

—Steven R. Covey
***




