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(NAPSA)—Mobile entertainment
systems are keeping both kids and
adults happy on the road these days.

“A system that lets kids watch
a movie or play a video game can
make driving more relaxing,” says
Sue Elliott-Sink, director of con-
tent for enjoythedrive.com, the
consumer Web site from SEMA,
the Specialty Equipment Market
Association. “Plus, entertainment
systems can make road trips,
camping trips and tailgate parties
more fun.”

It’s easy to add an entertain-
ment system to virtually any
vehicle, from a small car to a
huge SUV.

“And the prices can be quite
reasonable,” adds Elliott-Sink.

To help you choose the right
entertainment system for your
needs, enjoythedrive.com has a
few questions for you to answer
before you go shopping.

1. A la carte or complete?
Shopping for a mobile enter-

tainment system is like buying a
home stereo: You can buy an all-
in-one complete package, or you
can pick and choose components
and put together your own system.

All-in-one options include over-
head systems and console systems
that replace (or add) a center con-
sole between front bucket seats.

All-in-one systems are the more
economical choice—starting at about
$450—and many can be installed
by do-it-yourselfers. A la carte sys-
tems can cost more, but they offer
a much broader range of options.

2. What do you want to watch?
Entertainment systems can play

one or several kinds of media,
including videos, DVDs, TV and
games. Which “input source” you
choose is going to depend, in part,
on whether you’ve got a collection
of DVDs or videos at home, or a
pretty substantial investment in a
game system.

Most all-in-one center console
systems include a built-in video or
DVD player, and some overhead
systems contain a DVD player.
Other systems use a separate
DVD, video or game player which
can be mounted under a seat, in

the trunk of a car, or in the cargo
area of a wagon, van or SUV.

Another option is to integrate
your audio and entertainment sys-
tems by selecting a stereo receiver
that can play DVDs. This is par-
ticularly handy in small vehi-
cles—and for parents of small
children who can’t change their
own videos or DVDs en route.

3. Can everyone agree?
If your passengers can’t agree

whether to watch a movie or play a
video game, get a system that lets
them do both at the same time.
Multichannel systems can play dif-
ferent inputs on different monitors,
while providing sound through
multichannel headphones.

4. What kind of monitor?
Like a computer, an entertain-

ment system needs at least one
monitor so you can see what ’s
playing. These days, monitors
range in size from about five to 20
inches. As with computers, smaller
monitors are considerably less
expensive than larger ones.

Some all-in-one systems include
a TV-style monitor (or an actual TV),
but most monitors are flat-panel
LCDs. If you buy a monitor sepa-
rately, you can choose from models
designed to go in a headrest, on a
dashboard or even in a sun visor.
Another popular option is a flip-down
monitor that mounts to the ceiling,
usually between the front seats.

The best monitors offer a wide
viewing angle, so passengers who
aren’t seated directly in front of the
screen can still catch the action.

5. Where are the passengers
sitting?

Most entertainment systems
are designed for passengers in the
second row of seats. If you have
three rows in your vehicle, bear in
mind that someone in the third
row won’t be able to see the screen
on a center console—or in a front
seat headrest. The options are to
install a fairly large flip-down
monitor, install a second flip-down
screen for third-row passengers,
or mount monitors in the back of
the second-row seats.

If you only have one row of
seating, you can add a custom sys-
tem with a sun visor- or dash-
mounted monitor—as long as it’s
installed so the driver can’t watch
while the vehicle is moving.

6. Do you want to listen in?
Because listening to Barney or

video games while you’re driving
can be irritating, enjoythedrive.com
considers headphones a key com-
ponent of any entertainment sys-
tem. Most systems include a jack to
plug in headphones, but you may
prefer a wireless headphone system
(starting at $150).

7. Do you drive multiple
vehicles?

Portable entertainment sys-
tems can be moved from vehicle to
vehicle—including rental cars.
Most portable systems come in a
backpack-style carrier that can be
suspended from the front seat
headrests, while another design
can be buckled onto a bench seat.

Portable systems (which start
at only $300) draw power from a
vehicle ’s cigarette lighter, and
can also be plugged into a wall
outlet for use at home or in a
hotel.

For more information on enter-
tainment systems for your vehicle,
visit www.enjoythedrive.com. The
Web site includes links to dozens
of companies that make and
install audio, video and DVD sys-
tems, as well as information on a
myriad of custom auto accessories.
If you don’t have Internet access,
write to SEMA, Entertainment
Systems, 1575 S. Valley Vista Dr.,
Diamond Bar, CA 91765-3914.

Entertain Your Passengers While You Drive

Stillen has turned this SUV into a
rolling theater. Each monitor can
display a different input, with the
angled monitor on the dash pro-
viding navigation assistance.

by William R. Hawkins
(NAPSA)—When discussing his

economic agenda in public forums,
President George W. Bush repeat-
edly links economic growth with
national security, as well he should.
The country’s industrial and finan-
cial strengths are the basis of
America’s power and influence in
the world. This is why Osama bin
Laden ordered his terrorists to
strike at the U.S. economy.

Unfortunately, when the Presi-
dent turns to the weakest part of
his program—international trade—
his remarks are often clouded with
contradictions that cast doubt on
whether he understands what’s at
stake.

Take, for example, the following
statement from Bush’s recent talk
in East Moline, Ill.: “To make sure
people can find work...is to make
sure that we open up the world for
American products. Fearful people
want to build walls around Amer-
ica. Confident people believe we
ought to tear them down. I’m con-
fident in the American worker. I
know the American worker can
outproduce anybody, anywhere in
the world. I’m confident in the
American farmer. I know the
American farm is more efficient,
and can raise more crop than any-
body, anywhere in the world.”

He wants to export American
products to support American jobs,
but his action item is to tear down
the “walls” around America. His
only identified adversaries are
those “fearful” people—his fellow
Americans—who worry about for-
eign competition taking their jobs.
He does not mention rival foreign
competition taking their jobs. He
does not mention rival foreign gov-
ernments that keep American
products out of their markets while
subsidizing and dumping exports
to undermine American companies.

Yet in the same speech, the
President made the case for a
large degree of economic self-suffi-
ciency in key sectors. He declared,
“Part of the national security of
the country is to know that we’re
self-sufficient when it comes to
food production...we don’t have to
rely upon another nation to feed
our people.”

As to the energy sector, the
President says, “We are too reliant
upon foreign sources of crude
oil...it’s in the national security
interests of our country to have an
energy policy.”

The problem is that the Presi-
dent did not mention manufactur-
ing in the same way as agricul-
ture and energy.

Sustaining America’s manufac-
turing capacity—especially in those
heavy-industry and high-technol-
ogy sectors, which are at the core of
any advanced economy, and any
nation’s military strength—is as
vital to America as is our indepen-
dence from foreign sources for our
food and energy.

The American industrial sector
has been hit hard in recent years.
In 2001, the U.S. imported $1 tril-
lion worth of foreign manufactured
goods, supporting production, jobs
and growth overseas rather than
here at home. Years of trade
deficits have done more damage to
the American industrial base than
has any terrorist plot. Over the
past 12 months, more than 1.3
million American manufacturing
jobs have been lost.

While no President would con-
sciously allow America to become
dangerously dependent on foreign
industry, isn’t that precisely the
risk we’re taking if we ignore the
ongoing decline in the U.S. manu-
facturing base?

William R. Hawkins is Senior
Fellow at the U.S. Business and
Industry Council Education Foun-
dation, Washington, D.C.

President Must Not Ignore Industrial Decline

US Foreign Dependency:
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Supporting American industry
means keeping jobs here at home.

(NAPSA)—A lower-cost wall-
finishing alternative has been
introduced by United States Gyp-
sum Company. The USG Decora-
tive Interior Finish System is a
gypsum plaster-based finish that
can be applied in virtually any
pastel or earthtone shade, and can
be troweled to capture a wide
range of upscale semi-smooth and
textured looks. The system cap-
tures the look and feel of extreme
high-end Venetian and Tuscany-
style finishes at a fraction of the
cost. For more information about
the USG Decorative Interior Fin-
ish System, contact United States
Gypsum Company at 800-USG-
4YOU or visit the USG Web site
at www.usg.com.

An intolerance to certain foods
may be keeping you from losing
weight. This is the message in
Your Hidden Food Allergies Are
Making You Fat (Prima Publish-
ing, $15) by Rudy Rivera, M.D.,
and Roger D. Deutsch. Even such
wholesome foods as fruits, fish
and wheat can be triggers that
cause the body to change its
metabolic processes. Not only can
this cause the body to resist
weight loss, but it may also lead

to medical conditions ranging
from migraines to arthritis and
fatigue. To learn more, call 1-800-
881-2685 or visit www.alcat.com.

Patients needing decayed, dam-
aged or chipped teeth restored can
now have it done in about an hour
because dentists are using Cerec, a
computerized dental restorative
system, to digitally design, build
and place restorations in one visit.
Computer-generated restorations
serve as an esthetic alternative to
the traditional crown, the most
common means of covering or “cap-
ping” the damaged or discolored
portion of a tooth. 

(NAPSA)—A new commemora-
tive stamp has been created to
honor the volunteering spirit of
America. Called “Mentoring a
Child,” the stamp recognizes the
contribution made by America’s
mentors. To view the stamp, visit
the U.S. Postal Service at
www.usps.com. For a free catalog,
call 1-800-Stamp-24. For more
information on mentoring, visit
The National Mentoring Partner-
ship at www.mentoring. org.

Silent Unity believes now
more than ever the world needs
prayers. Silent Unity is part of
Unity School of Christianity,
which was founded in 1889 and is
located near Kansas City, Mis-
souri. In addition to Silent Unity,
a program in which thousands of
people around the world pray
together, Unity is best known as
the publisher of Daily Word, a
monthly magazine of daily inspi-
rational messages. For more
information, call 1-800-669-0282,
Monday-Friday, 7:30 a.m. to 4:30
p.m. (CT) or visit www.unity
worldhq. org.

Exercise is not only good for
body, mind and spirit, it reduces

the possibility of coronary disease,
lowers blood pressure, raises the
good HDL cholesterol, helps to
control weight, and cuts the risk
of diabetes. A recent study of peo-
ple with mild to moderate disabil-
ity from MS demonstrated that
regular aerobic exercise—exercise
vigorous enough to raise the pulse
and respiration rate—increased
fitness, arm and leg strength, and
improved the participants’ bowel
and bladder control. A free copy of
Exercise as Part of Everyday Life
is available at any chapter of the
National Multiple Sclerosis Soci-
ety. To find out more about the
programs of the National MS
Society or to find a chapter near
you call 1-800-FIGHT-MS or log
on to www.nationalmssociety.org.

TheBreastCareSite.com at
www.TheBreastCareSite.com.
The American Heart Associa-
tion ’s The Heart of Diabetes:
Understanding Insulin Resis-
tance program at american
heart.org/diabetes. 
Junior Achievement at www.
ja.org.
The Campaign For Tobacco-Free
Kids at www.tobaccofreekids.
org.
The American Association of
Poison Control Centers at
www.1-800-222-1222.info.
The National Women’s Health
Resource Center at www.healthy
women.org. 
Chubb Group of Insurance
Companies at www.chubb.com/
findagent/index.html.
The National Institute for Auto-
motive Service Excellence at
www.asecert.org.
Entergy Corporation at
www.entergy.com.

Check Out
These Web Sites:

***
It is wonderful how much may
be done if we are always doing.

—Thomas Jefferson
***




