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(NAPS)—Forget spiral note-
books; today’s college students are
shopping for tech. These days,
technology purchases are just as
important as textbooks. Whether
your major is English or Engi-
neering, you’ll benefit from the
tips below:

Study and Play
College is all about integrating

work and play. The HP Pavilion
dv6 with Windows® 7 keeps you
connected and allows you to get
ahead. The laptop is an entertain-
ment powerhouse that will pre-
vent you from falling asleep when
pulling all-nighters. Pump up the
jams with built-in Beats Audio™
technology and optimized on-
board quad speakers while crank-
ing out an assignment. And when
you’re ready to reward yourself?
Movies look crisp on the note-
book’s vivid 15.6-inch diagonal
HD BrightView LED display.

Entertainment
It takes more than a micro-

wave to make an awesome dorm
room. Outfit yours with a free
Xbox 360 to ensure it’s the coolest
one on the hall. Students receive a
complimentary Xbox 360 4GB
with the purchase of a Windows® 7
PC priced at $699 or higher. Pro-
vide your .edu e-mail address
when shopping online or flash
your student ID in store to take
advantage of the deal, which runs
until Sept. 3.

Portability
Textbooks are heavy enough, so

it’s important to have a light-
weight laptop for dashing around
campus. Measuring less than 1” in
front and weighing 3.3 lb., the

ultraportable HP Pavilion dm1 is
perfect for class. With a battery
life of up to 9.5 hours, you won’t
have to worry about searching for
an outlet in the lecture hall.

Necessary Tools
Some students go to college

swearing they will never take
another math class while others
pray that their high school thesis
was their last paper. However,
with prerequisites and changing
majors, students have to be ready
for any assignment. Microsoft
Office Home and Student 2010
comes equipped with Word, Excel
and PowerPoint, arming you for
success whether your passion is
creative writing or economics.
In addition to the larger tools,

smaller gadgets such as USB dri-
ves and Wi-Fi mice are essential
for the mobility that college life
requires. These devices help cre-
ate a temporary work space so you
can compute from the library, the
student center or the quad. For
more school tech ideas and great
savings, check out www.hpdirect.
com/go/classofnow.

The Essential SchoolYear Tech Guide

This school year, there are
great deals on the latest tech
for students.

(NAPS)—A medal this nation
confers in recognition of selfless
acts of bravery is receiving very
special recognition.
The Congressional Medal of

Honor is the highest honor that
can be awarded by Congress to a
member of the Armed Forces.
It is presented by the president

of the United States for “conspicu-
ous gallantry and intrepidity at
the risk of one’s life above and
beyond the call of duty.”
The Medal has three variations

today: one for the Navy, Marine
Corps and Coast Guard; one for the
Army; and one for the Air Force.
Each is worn on a ribbon of light
blue, embroidered with 13 stars.
A Celebration Of Service
To celebrate the 150th anniver-

sary of the Medal of Honor, a
series of gala balls and other
events are taking place across the
country throughout the year.
In addition, Congress has

authorized the Secretary of the
Treasury to mint and issue up to
100,000 gold $5 coins and up to
500,000 silver $1 coins in recogni-
tion and celebration of the estab-
lishment of the Medal of Honor in
1861. The designs of the coins are
intended to be emblematic of the
traditions, legacy and heritage of
the Medal of Honor and the distin-
guished service of its recipients.
A portion of the proceeds will

support the Congressional Medal
of Honor Foundation’s education
programs featuring college schol-
arships, a nationwide character
development program, and spon-
sorship of Reserve Officer Train-
ing Corps cadets.
The Congressional Medal of

Honor Foundation supports the

objectives, activities and outreach
programs of the Congressional
Medal of Honor Society, and
raises funds for initiatives that
promote what the Medal of Honor
represents. It also promotes
American values and the quali-
ties of courage, sacrifice and
patriotism through increased
awareness, education, behavior
and example.
“The commemorative coins are

a tangible way for Americans
everywhere to embrace what the
Medal of Honor represents,” said
retired Colonel Leo Thorsness,
USAF president of the Congres-
sional Medal of Honor Society.
The Medal of Honor Commem-

orative Coins—described as a
“one-time opportunity to embrace
the Medal of Honor principles”—
are available only in 2011. Order
online at www.usmint.gov/catalog
or call 1-800-USA-MINT (872-
6468).

Saluting The Congressional Medal Of Honor

The Congressional Medal of
Honor and its recipients are
being honored with a special
coin that’s been issued by the
U.S.Treasury.

(NAPS)—To succeed in life and
in their careers, a growing num-
ber of people consult professional
coaches. As more people use
coaches, studies seek to document
industry trends. What trends are
occurring in professional coach-
ing? To address this question and
more, the International Coach
Federation (ICF) is conducting a
global research study.
ICF has commissioned inde-

pendent research firm Pricewater-
houseCoopers (PwC) to conduct
the 2011 ICF Global Coaching
Study, a comparison study to
ICF’s 2007 global report on profes-
sional coaching.
The first study provided statis-

tics on what coaches earn, the fees
coaches charge, coach demograph-
ics and leading coaching special-
ties in key regions and countries
around the world. Results from
the 2007 study confirmed that:
•The approximate annual

worldwide revenue produced by
coaching is $1.5 billion (USD).
•On average, ICF Credentialed

coaches earn 41 percent more per
year ($65,318) than do coaches
who do not have an ICF Creden-
tial ($46,399).
•The largest proportion of

coaches is 46–55 years old, has
coached for 5–10 years, and has
acquired an advanced level of edu-
cation (i.e., master ’s degree or
Ph.D.).
•The following were the top

three leading coaching specialties
that were reported in this study:
Executive (19 percent), Leader-
ship (18 percent) and Life Vision
and Enhancement (16 percent).

•The largest proportion of
coaching clients tends to be 56
percent female/44 percent male,
and between 38 and 45 years of
age.
•The vast majority of coaches

who participated in the study
(over 85 percent) expect to stay in
the profession for at least 10
years.
The 2011 study aims to track

key trends that have emerged
during the global recession and
provide useful data about the
growing industry.
Respondents from more than 85

countries have already partici-
pated in the 2011 study—exceed-
ing the 73-country benchmark set
with the first report. To enable an
increased number of coach respon-
dents (more than 5,415 respon-
dents, both ICF members and non-
members, participated in the first
survey), this year’s study has been
made available in nine lan-
guages—English, French, German,
Italian, Japanese, Korean, Man-
darin, Portuguese and Spanish—at
www.coachingstudy2011.com.

Global Coaching Study

The professional coaching indus-
try generates at least $1.5 billion
a year.

Beauty: Pore It On
(NAPS)—“A youthful complex-

ion is often defined by smooth tex-
ture and clean, invisible pores.
Patients are always looking to cre-
ate a polished and refined look
that is smooth to the touch,” says
dermatologist Dr. Paul Jarrod
Frank.
Enlarged pores, however, can

happen to anyone and for a num-
ber of reasons: dirt and oil, loss of
elasticity, stress, hormones and

the environment. Some people
turn to exfoliating scrubs, even
chemical peels to help minimize
the appearance of pores.
To instantly camouflage pores,

there’s now a lightweight pore
perfector that smoothes over skin
for a flawless complexion that
lasts all day. It works through
optical diffusers and mattifying
ingredients that instantly mini-
mize the appearance of pores, for
a soft, even finish to the skin.
Called Z-Pore Instant Pore

Refiner, it’s from GoodSkin Labs
and available at Kohl’s, where it’s
supported by rigorous clinical
testing.
Adds Dr. Frank, “What is great

about Z-Pore is that it creates
instant pore refinement with a
beautiful silky finish all day.”

Minimized pores and a smooth
complexion, with or without
makeup, can be yours instantly
and all day.

(NAPS)—Kristi Yamaguchi is
letting mothers everywhere know
how important it is to get a flu
shot, and she is doing it with the
help of someone special—her own
mother!
Kristi and her mom, Carole

Yamaguchi, have joined the Faces
of Influenza campaign because
they want other mothers to realize
what they’ve known for years:
influenza is a very serious disease
that can cause hospitalization and
even death to the ones they love.
Most importantly, they want

families to know that the best way
to help prevent influenza is by
getting a flu shot for everyone 6
months of age and older.
“When I was young, my mom

made sure I was vaccinated every
year, especially when I was train-
ing for the Olympics,” said Kristi.
“Now as a mom myself, not only
do I make sure my two daughters
get vaccinated every year, but my
husband and I, as well as our par-
ents, also need to be protected
against the flu.”
Even though her kids are

grown now, Carole still makes
vaccination for herself a priority.
“I know my age puts me at

greater risk of developing compli-
cations from the flu,” said Carole.
“People like me, who are over 65
years old, need to be extra careful
during influenza season. Our
immune system often weakens as
we get older, so make sure you
talk to your health care provider

about your best options for
influenza immunization.”
The Centers for Disease Con-

trol and Prevention (CDC) recom-
mends annual immunization for
everyone 6 months of age and
older, but vaccination is especially
important for people at higher
risk for developing complications
from the flu, which can include
hospitalization and even death.
Groups at higher risk of devel-

oping influenza-related complica-
tions include: adults 50 years of
age and older; children 6 months
to 18 years of age; pregnant wo-
men; anyone with chronic health
conditions, such as asthma,
chronic obstructive pulmonary
disease (COPD), heart disease and
diabetes; and residents of long-
term care facilities. The CDC also
recommends a yearly vaccination

for those who come into close con-
tact with high-risk groups, such
as household contacts, caregivers
and health care providers.

About Influenza
Influenza is a serious respira-

tory illness. Each year in the U.S.,
on average, influenza and its
related complications result in
approximately 226,000 hospital-
izations. Depending on virus
severity during the influenza sea-
son, deaths can range from 3,000
to a high of about 49,000 people.
Vaccination is safe and effective
and is the best way to help pre-
vent influenza.
You should be immunized as

soon as vaccine is available in the
late summer or early fall. If you
didn’t have a chance to get vacci-
nated early in the influenza season,
immunization through the winter
and even into the spring is benefi-
cial. In fact, as long as influenza
viruses are in circulation, it’s not
too late to get vaccinated. This is
because, in many seasons, in-
fluenza activity doesn’t peak until
winter or early spring. It only takes
about two weeks for the vaccine to
help protect against the virus.
For more information about

influenza vaccination and the
many “faces” in your life visit
www.facesofinfluenza.org.

Faces of Influenza is an ed-
ucational campaign from the
American Lung Association, made
possible through a collaboration
with Sanofi Pasteur.

Kristi Yamaguchi And Her Mom Urge Other Mothers To Get
Their Families Vaccinated Against Influenza

Everyone 6 Months Of Age And Older Is Recommended For Yearly Vaccination

Kristi and Carole Yamaguchi want
families to know that the best
way to help prevent influenza is
by getting a flu shot.




