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(NAPSA)—It’s only natural
that today’s decorators are taking
their inspiration from nature. One
of the most popular colors for 2006
was inspired by the luscious fruit,
the golden kiwi. 

According to color experts, this
warm green-gold illustrates the
essence of 2006 by representing a
return to the softness and vitality
of nature and an appreciation of
beautiful surroundings. 

“It’s a color that feels very
approachable, authentic and gen-
uine,” says Barbara Richardson,
director of color marketing for ICI
Paints, maker of the Glidden
brand. “Golden Kiwi has a protec-
tive and regenerative aura. In the
presence of this color, we feel a
new sense of health and harmony.” 

Glidden recently announced
this shade, which embodies com-
fort, restoration and well-being, as
the “Color of the Year” for 2006. 

“Invigorating” Palette
Shades of yellow will grow in

popularity throughout 2006 due to
the feelings of energy, radiance
and optimism that they evoke,
according to Richardson. 

In addition to Golden Kiwi,
other colors within this palette
replicate the hues of natural
materials like straw, goldenrod,
cumin and marigold. 

Designers consider the yellow
palette appropriate for both the
“public” and “private” areas of the
home. 

In dining rooms, living rooms
or kitchens where family and
friends gather, yellows encourage
a jovial and friendly atmosphere.
In bedrooms and bathrooms, they
sooth and revitalize—sometimes
even adding a touch of glamour
and opulence. 

“The beauty of yellow is that it
has such wide appeal,” says
Richardson. “Yellows possess an
expressive quality that can com-
municate many different emotions.

Intense, orange-based shades
invigorate and motivate, while
hues with more of a green tint offer
quiet strength and rejuvenation.”

Neutrals With a Kick
The warmth and richness of

yellows blend easily with a variety
of other colors to create décors
that radiate with effervescence
and natural beauty. 

“Pair yellows with off-white
shades to create an alternative to
traditional neutral colors,” sug-
gests Richardson. “Green-based
yellows like Golden Kiwi especially
spice up neutrals and dark tones.” 

According to Richardson, Gol-
den Kiwi and similar shades com-
bine beautifully with berry, rust,
deep green, blue and violet hues.
You can incorporate the “Color of

the Year” in design schemes that
feature other Glidden colors like
Fuchsia Berry, Rustic Adobe,
Enchanted Forest, Blue Angels or
Vivid Violet. 

It’s a color originally identified
by the ICI ColourFutures team,
an international group that re-
searches design influences from
fashion, architecture, nature and
cultures from around the globe.
Each year, the ICI ColourFutures
team, comprised of ICI Paints
color experts from around the
world, studies events and ideas to
produce a contemporary color
palette driven by society’s moods
and interests. 

Vis i t  www.gl idden.com to
explore color options for home
paint projects.

Golden Kiwi—A Color Decorators Can Sink Their Teeth Into

A paint color based on the golden kiwi can add warmth and vitality to
any room.

Toy Buying For Kids
With Special Needs
(NAPSA)—To help bring the

joy of play to children of all abili-
ties, a supportive new guide to
toys will help parents and care-
givers make an appropriate selec-
tion.

Called “Let’s Play: A Guide to

Toys for Children With Special
Needs,” the unique family resource
features a wide variety of toys
that will appeal to children with
special needs, such as visual,
physical, speech and hearing
impairments, as well as learning
disabilities and attention deficit
disorder (ADD).

The publication is produced
and distributed by an authorita-
tive voice of the industry—Toy
Industry Association (TIA™) for
the Toy Industry Foundation
(TIF™). TIF is the industry’s phil-
anthropic organization.

Consumers may download the
guide at www.toy-tia.org, e-mail a
request to Info@toy-tia.org or fax
a request at 212-633-1429.

THE JOY OF PLAY—The experience
of toys and play delivers happi-
ness to all youngsters including
those with special needs.

A Hero At Any Age
(NAPSA)—At only 11 years of

age, Suzie Tipton of Hendersonville,
N.C., began changing the lives of
special-needs children. Inspired by
her own disability, Tipton created
“Suzie’s Closet,” a collection of spe-
cial-needs equipment that children
have outgrown that can be loaned
to kids requiring the high-priced,
often difficult-to-find equipment.

The donated pieces are re-
paired and cleaned for new users.
When they outgrow the equip-
ment, they return it to “Suzie’s
Closet” for others.

Tipton’s incredible contribution
to her community earned her the
first annual Alexandra Scott But-
terfly Award, part of the Volvo for
life Awards, an annual search for
and celebration of local heroes. 

If you know a hero, nominate
him or her for the fourth annual
Volvo for life Awards at www.
volvoforlifeawards.com through
Jan. 15, 2006. Six of the nine
finalists get $25,000 charitable
contributions and three get
$50,000 donations. One overall
winner receives a new Volvo for
life.

Suzie Tipton

(NAPSA)—Shopping, enter-
taining, travel and shipping can
all take their toll as we strive to
make holidays, weddings and
birthdays special for family and
friends. One way to make it all
more manageable and reduce
stress is to turn to experts for tips,
information and services. 

For example, when entertain-
ing, use the Internet to find easy
recipes that will impress guests
without a lot of fuss.

When shopping for and ship-
ping gifts, look for stores with
experienced staff and a broad
range of options that will let you
get everything done in one place.
For instance, FedEx Kinko’s
Office and Print Centers now
offer one-stop shopping and ship-
ping with convenient locations
nationwide. 

New this holiday season,
FedEx Kinko’s offers more than 40
items just waiting to be personal-
ized with your digital photos—
everything from teddy bears and
blankets to dog bowls and diaper
bags. You can even check out real
samples of many items or pick up
a free catalog at any location.
You’ll also find the ever-popular
photo calendars and greeting
cards. For example, the Photo-A-
Month Deluxe Calendar includes
13 personal photos and comes
with a matching gift box. Best of
all, every one of these memorable
items can be ordered in store or
online at fedexkinkos.com/gifts. 

For the do-it-yourselfer, choose
a travel mug or mouse pad and
instantly add a photo-lab-quality

print from your digital camera
using the Sony PictureStation™.
The kiosk even has tools to add
decorative borders and text. 

Once your shopping is done,
it ’s  time to ship.  Specially
trained FedEx Kinko’s team
members offer everything from
advice on the right box size to
which fuss-free packing service
will  work best for your gift .
Packed items are then shipped
using any of the full-range of
FedEx shipping services. And
with locations nationwide, FedEx
Kinko’s offers customers conve-
nient access on the way to the
office or on the way home—
another stress reducer.  

To learn more about the gift
and shipping options at FedEx
Kinko’s, visit the Web site at
www.fedexkinkos.com/gifts.

Turn To Those Who Know To Relieve The Stress Of Gift Giving

Advice from experts can help
relieve stress when buying or
shipping gifts.

(NAPSA)—Natural gas is used
to heat 52 percent of America’s
homes. It’s the most popular form
of home heating because it’s also
clean, efficient and reliable.

This year prices are expected to
rise an average of 47 percent, with
prices for oil, electricity and
propane also expected to rise.
Utility companies are doing every-
thing they can to give their cus-
tomers an adequate supply of nat-
ural gas at a stable price.

Natural gas utilities have
taken a number of actions to sta-
bilize natural gas prices and help
consumers deal with fluctuations
in their energy bills:

• Billing plans—Most utilities
offer balanced-billing plans that
allow customers to spread their
natural gas costs over many
months, which makes it easier for
people to handle winter heating
bills.

• Storage—Natural gas utili-
ties often purchase natural gas
during warm-weather months and
store it for use on cold winter
days. Many utilities use under-
ground storage areas (such as salt
caverns or depleted aquifers),
while some others use above-
ground tanks that store natural
gas in a super-chilled, condensed
form known as liquefied natural
gas. 

About 15 to 20 percent of the
total natural gas consumed during
the winter comes from storage
and storage can account for half of

some utilities’ natural gas sup-
plies on winter ’s coldest days.
This dedication to reliable service
has been a hallmark of natural
gas utilities for decades.

• Hedging—More than half of
the states let utilities use finan-
cial tools such as futures con-
tracts to stabilize natural gas
prices. Seventy percent of the gas
utilities surveyed by the Ameri-
can Gas Association plan to use
such financial instruments to sta-
bilize prices during the 2005-2006
winter.

• Contract terms—Just as
homeowners shop around for food
and household items, utility gas
supply managers obtain natural
gas from a variety of sources and
under different contract terms.

For more information, visit the
American Gas Association at
www.aga.org.

Finding Help With High Energy Costs

Various tools are used by gas
utility companies to stabilize gas
prices.

***
If there were no tribulation,
there would be no rest; if there
were no winter, there would be
no summer. 

—St. John Chrysostom
***

***
In a way Winter is the real
Spring—the time when the
inner things happen, the resur-
gence of nature.

—Edna O’Brien
***

***
Green thoughts emerge from
some deep source of stillness
which the very fact of winter
has released.

—Mirabel Osler
***

***
Memory is the power to gather
roses in winter.

—Anonymous
***




