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(NAPSA)—The flu vaccine can
protect you from the flu—and it’s
not too late to be immunized.

Each year, the flu infects 10 to
20 percent of the U.S. population,
and causes nearly 115,000 people to
be hospitalized. More seriously, the
flu can kill—20,000 people die
annually from complications of the
disease. Studies show the flu vac-
cine is safe, and does not cause the
flu. The vaccine can prevent fever,
chills, fatigue, muscle aches and
pains, and severe complications,
such as pneumonia. 

Although immunization usu-
ally begins in October, the vaccine
can be given through the begin-
ning of the new year. Typically, flu
activity peaks during February,
says the National Partnership for
Immunization.

Who should get the vaccine?
The Centers for Disease Control
and Prevention (CDC) recom-
mends a flu shot for anyone want-
ing to reduce the chance of catch-
ing the flu, particularly: adults
aged 50 and older; residents of
nursing homes and other chronic-
care facilities; persons with chronic
heart, lung, or kidney disease, or
problems with their immune sys-
tem; and women who will be in the
second or third trimester of preg-
nancy during flu season. Flu vac-
cine is also encouraged for children
between six and 23 months of age.

CDC also recommends that
people who are in close contact
with high-risk individuals be

immunized. This includes hospital
and nursing home staff, domestic
caregivers and household mem-
bers of those at high risk. 

If you think you should get the
flu vaccine, talk to your health care
provider. As with any medical
treatment, it’s important for a
physician to confirm that the vac-
cine is medically appropriate. Your
health care provider or health
clinic can provide the vaccine, and
some pharmacies offer it as well.
Medicare Part B covers the vaccine
for those enrolled in the program.

For more information, visit
www.partnersforimmunization.org
or e-mail questions to npi@hmhb.
org.

It’s Not Too Late For The Flu Vaccine

Had your flu shot yet? If not,
there’s still time—but don’t wait
until you get sick.

(NAPSA)—Artists have long
used music to serve as an instru-
ment of change—for themselves
and their listeners. You may be
surprised at the complexity of
issues that today’s top artists are
writing about. Lyrics tell true sto-
ries of life-altering experiences.
See if you can match these lyrics
containing accurate depictions of
alcohol and drug abuse or addic-
tion with the artists who perform
them. Although you may not have
their CDs in your CD player, there
is a good chance your children do.

1. “Tonight I am as low as any
man can go. I am down and I can’t
fall much farther...I’m turning to
you father. Could you help me
turn the wine back into water?”

2. “Her boyfriend...he don’t
know anything about her. He’s too
stoned.”

3. “I’ve been wrong, I’ve been
down, to the bottom of every bot-
tle. These five words in my head:
‘are we having fun yet?’ No.”

4. “I think I took too much. I’m
crying here, what have you done?
I thought it would be fun.”

5. “You buy a cheap ticket to
take a short ride. That beautiful
flower is eating your mind.” 

Answer Choices: Pink, T. Gra-
ham Brown, Ozzy Osbourne,
Nickelback, American Hi-Fi.

The annual PRISM Awards™

recognize the accurate depiction of
drug, alcohol, and tobacco use and
addiction in television, film and
music.

“Hollywood and the music
industry have a huge responsibil-
ity to keep our children thinking
straight,” says Barbara Eden, star
of the TV classic, I Dream Of
Jeannie. “Showing the truth about
drugs and alcohol makes people
aware of their dangers.”

The PRISM Awards are spon-
sored by the Entertainment Indus-
tries Council, Inc. a non-profit
organization that brings the power
of the entertainment industry to
bear on health and social issues.

For more information, visit
www.prismawards.com.

Encouraging The Art Of Making A Difference

Singer PINK telling it like it
is—A new award honors artists
who share the truth about drug
and alcohol addiction with their
audience.

Answers: 1) T. Graham Brown.
2) American Hi-Fi. 3) Nickelback.
4) Pink. 5) Ozzy Osbourne.

(NAPSA)—In recent years, con-
sumer confidence in dietary supple-
ments has been declining. Con-
sumers are confused. They lack
clarity and confidence as to which
dietary supplement to buy—ques-
tioning whether the ingredients
stated on the label are in the bottle.

In order to provide some guid-
ance and clarity, the United
States Pharmacopeia (USP) cre-
ated its Dietary Supplement Veri-
fication Program (DSVP) to help
inform and safeguard the growing
number of consumers who use
dietary supplements. USP’s DSVP
aids consumers in making better-
informed purchasing decisions.

DSVP responds to the growing
need for a recognized national ver-
ification program that helps to
assure consumers that dietary
supplement products contain the
ingredients stated on the product
label. Under DSVP, USP evaluates
and verifies dietary supplements
according to stringent standards
for purity, accuracy of ingredient
labeling, and proper and sanitary
manufacturing practices.

The DSVP mark on dietary
supplement products helps assure
consumers that the product:

• Contains the ingredients
stated on the label;

• Has the declared amount of
strength of ingredients;

• Will effectively dissolve to
release the contents of the dietary
supplement for absorption into
the body;

• Was tested for harmful cont-
aminants such as heavy metals,
E-coli, and pesticides; and 

• Has been manufactured
using safe, sanitary and well-con-
trolled procedures.

Yet, the DSVP program doesn’t
stop there. Once a product has
been certified USP will periodically
conduct random off-the-shelf tests
on verified supplements to ensure
that the products continue to meet
DSVP’s strict standards. USP also
will continue to conduct audits of
manufacturer sites for compliance
with DSVP requirements. 

USP is uniquely suited to cer-
tify dietary supplements since its
public health mission is to create
standards that help assure the
quality of prescription and over-
the-counter medicines, dietary
supplements, and other health-
care technologies. In fact, DSVP
builds on USP’s long history of
setting standards. 

Dietary supplement products
bearing the DSVP mark will begin
to appear on retailer and pharmacy
shelves in December 2002. For a
listing of DSVP certified products
or for further information about
DSVP, visit www.usp-dsvp.org.

New Dietary Supplement Consumer Guideline

Looking for the DSVP mark
will help inform and safeguard
consumers who use dietary
supplements.

(NAPSA)—A decline in sup-
plies of oil and natural gas—com-
bined with predictions of colder
than usual weather means home-
owners may pay more to heat up
their homes this year. According
to the experts at CertainTeed
Home Institute, homeowners may
be able to save on energy costs by
insulating their basement,
installing storm windows and
doors, installing a programmable
thermostat and checking the effi-
ciency of their furnace. For more
energy-efficient tips, call Certain-
Teed Home Institute at 1-800-
782-8777 for the free pamphlet
Tips to Head Off High Heating
Bills or visit the Web site at
www.certainteed.com.

Parents and babies alike can
be winners, thanks to a new baby
food sweepstakes. One lucky par-
ent will receive her baby’s birth-
weight in gold (up to $50,000). To
enter, visit www.beech-nut.com/
buy and enter the package code
from any Beech-Nut product. The
winner will be announced in Jan-
uary, 2003. 

Ocean Spray offers a one-stop-
shopping guide to holiday plan-
ning via its Web site www.
oceanspray.com. Plan-it Thanks-
giving runs through December
31st for help with creative left-
over ideas and entertaining tips.
If you prefer the personal touch,
especially on Thanksgiving Day,
the Ocean Spray Consumer

Helpline is ready to tackle any
holiday food fiasco. Ocean Spray’s
Consumer Helpline is open Mon-
day through Friday at 1-800-662-
3263 from 9:00 a.m. to 4:00 p.m.
Eastern time.

Get FiberWise is an educa-
tional campaign designed to help
answer questions about fiber.
Sponsored by Metamucil, Get
FiberWise features an informa-
tional brochure as well as an
interactive Web site that provides
information regarding fiber
intake. For a free copy of the Get
FiberWise brochure, send a self-
addressed stamped business enve-
lope to: Get FiberWise, 303 E.
Wacker, Ste. 440, Chicago, IL
60601. For more information, as
well as free product samples and
special offers from Metamucil,
visit www.GetFiberWise.com.

Seeking Heroes
(NAPSA)—There are many

heroes in America—some may sur-
prise you. For example, while visit-
ing a center for disadvantaged chil-
dren, Joshua Marcus, age 16 of
Boca Raton, Fla., noticed the chil-
dren lacked school supplies and
backpacks. Marcus felt compelled to
form the nonprofit “Sack It To You.”

Six years later, the nonprofit has
raised $350,000 and provided
thousands of backpacks and
school supplies to kids nation-
wide. This year, Marcus is being
recognized as an inaugural hero
for the Volvo for Life Awards—a
nationwide program to seek and
celebrate individuals doing extra-
ordinary things. Following is some
advice from this everyday hero.

• Understand that one person
can make a difference. 

• Set a goal and don’t let any-
one stand in your way. 

• Remember that no act of
kindness is too small to make
someone else feel special.

The award organizers are seek-
ing nominations for individuals
making outstanding contributions
in safety, environment or quality
of life. Judges will select 10 final-
ists to each receive $10,000. Three
winners will be selected and a
$50,000 contribution will be made
in the name of each winner to a
charity of the winner’s choice. One
overall winner will receive a Volvo
for life. To nominate someone, visit
www.volvofor l i feawards.com
before February 28, 2003. 

Joshua Marcus, Volvo for Life
Awards Inaugural Hero

***
Worry often gives a small thing
a big shadow.

—Peb Jackson
***

***
All that we do is done with an
eye to something else.

—Aristotle
***

***
Genius always finds itself a cen-
tury too early.

—Emerson
***




