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(NAPSA)—More than 7.3 million
Americans, or one in eight couples
of childbearing age, struggle with
fertility problems. Despite this star-
tling number, a new national sur-
vey of 585 men and women has
uncovered that half of these couples
agree they may have waited too long
to get pregnant; ninety-one percent
of those currently receiving fertility
treatment wish they had seen a fer-
tility specialist sooner; and 65 per-
cent said it never occurred to them
that they may have trouble con-
ceiving—until it happened to them. 
The GfK Roper survey results,

available at www.planforsomeday.
com, underscore the difficulties
both women and men face when
struggling to conceive.
Seek Medical Advice Sooner

Rather Than Later
While the survey found that both

women and men understand the link
between a woman’s age and fertil-
ity, they often do not fully under-
stand how soon a woman’s fertility
begins to signi ficantly decline.
Couples are advised to consult a fer-
tility specialist called a reproduc-
tive endocrinologist if they do not
have success within six months of
trying to conceive and are over the
age of 35. The reason? A woman’s
chances of having a baby decrease
rapidly every year after the age of
30. By age 40, a woman’s chance of
conceiving is only five percent per
month.

“Couples struggling to get preg-
nant clearly experience a roller-
coaster ride of emotions,” said Alice
D. Domar, Ph.D., psychologist and
executive director, The Domar
Center for Mind/Body Health,
Boston IVF. “It is important for
patients to understand factors like
age and medical conditions that
may negatively impact their ability
to conceive, and quickly seek treat-
ment from a specialist when they
suspect there may be a problem.”

Escalated Pressures
According to the survey, both

men and women reported that
stress and tension in their rela-
tionship have increased since
they first started trying to con-

ceive. More than half of the men
and women surveyed said they
find themselves trying to hide
their feelings from their partner,
and 55 percent of those surveyed
reported that infertility has made
sex a physically and emotionally
anxious time.

Discovering Resources
According to the survey, 54 per-

cent of men and women facing fer-
tility problems reported feeling
overwhelmed upon first trying to
become pregnant; however, couples
shouldn’t feel alone. In addition to
consulting a specialist to handle the
physical side of fertility, support
resources are available to assist
with the psychological and social
elements of trying to have a baby.
Visit www.planforsomeday.com for
advice on coping with the emotional
burden that accompanies the strug-
gle to get pregnant; tips on how to
talk to family and friends; and links
to additional resources.
Online communities where

women and men may share their
stories and seek advice are also
helpful as couples continue their
fertility journey.
The survey of 585 women and

men was conducted online in Sep-
tember 2009 by GfK Roper on
behalf of Schering-Plough Corp., a
subsidiary of Merck & Co., Inc. To
view full survey results and get
more information, visit www.
planforsomeday.com.

Baby, Maybe? National Survey Reveals Nearly All Couples Struggling To
Conceive Wish They Visited A Fertility Specialist Sooner

(NAPSA)—As parents continue
to depend heavily on batteries to
power not only their gadgets but
also their children’s toys, the need
arises for more information about
rechargeable batteries and the
recharging process. Parents
who’ve experienced their chil-
dren’s favorite toys losing power
learned firsthand the importance
of being prepared, to keep those
important devices running in the
future.
Keeping electronic toys run-

ning is particularly important for
many busy parents. Battery-oper-
ated games are often the key to
entertaining children on long road
trips, short errands and to sup-
port the babysitter back at home,
so a drained battery can mean a
very unhappy child. 
In fact, according to a survey of

1,059 parents, conducted in April
by Impulse Research Corp., 60
percent of parents have had to
cope with an upset child because a
battery-powered toy or electronic
device would not operate because
of dead batteries.
Kids aren’t the only ones who

get frustrated when a gadget isn’t
charged or batteries unexpectedly
run out of juice. If you have
missed a photo opportunity for
this reason, you aren’t alone. In a
recent Consumer Reports survey
of 13,571 of its subscribers, 38
percent couldn’t take a photo at
one time or another because their
camera batteries weren’t charged. 

To add insult to injury, 52 per-
cent of parents, according to the
Impulse Research survey, say they
have been exasperated when they
have attempted to replace batter-
ies and found that the replacement
or spare batteries are drained. The
survey also revealed more about
what consumers are looking for
from rechargeable batteries and
chargers: Seventy-four percent of
parents surveyed said they would
like a “fuel gauge” on a battery
charger that indicates the current
level of power in the rechargeable
batteries, while 68 percent want a
charger that indicates how much
charging time remains. 
The good news is that compa-

nies like Energizer are responding
to consumer needs and have

developed chargers and batteries
that are superior to ones created
as recently as 2009. Energizer’s
new rechargeable NiMH AA bat-
teries can now be charged up to
600 times and retain about the
same amount of power at 12
months than previous Energizer
2450mAh rechargeable batteries
retained at six months. That
means charging less often and
powered devices when you need
them most, for more play and pic-
ture-taking time than ever before. 
The company’s new Energizer

Recharge Smart Charger also rep-
resents a new era in NiMH battery
charging. This charger clearly dis-
plays a countdown clock to let con-
sumers know how long until the
batteries are fully charged, and a
battery fuel gauge that shows the
level of power in the battery. It also
features a bad battery alert that
will let you know if you have
inserted a non-rechargeable bat-
tery or a rechargeable battery that
is beyond its useful life. 
With 69 percent of parents in

the survey saying they feel they
are always replacing or recharg-
ing batteries, and 56 percent say-
ing they’ve run out of battery
power at the most inopportune
moment, there are likely to be a
lot of people who will be pleas-
antly surprised by the recent
innovations in  rechargeable
batteries and battery chargers.
For more information, visit
www.energizer.com/smartcharge.

When It Comes To Batteries, Parents And Kids Hate Surprises

Ninety-seven percent of survey
respondents said their child has
battery-powered toys.

(NAPSA)—When thinking about
ways to reduce your environmental
footprint, a great place to start being
“green” may be the office, whether
at home or at work. From paper and
printers to lights and furniture, there
are many ways to make a difference.
Going green can be easy and it can
become part of your daily routine.
There is a wide selection of products
that incorporate environmental fea-
tures, such as recycled content, envi-
ronmental certifications and envi-
ronmentally friendly designs to help
you go green. Here are 10 easy and
affordable ways to reduce your envi-
ronmental impact at the office: 

Eco-Friendly Tips 
for Any Office

1. Whether it’s reusing old sta-
tionery as scratch paper, setting
up a recycle bin for cans and
water bottles or separating boxes
and newspapers, make sure mate-
rials in the office are properly
sorted to be recycled. 

2. Take your old computers,
monitors, laptops, printers, faxes
and all-in-ones to any Staples
U.S. store and drop them off at
the customer service desk to be
recycled. All brands are accepted
for recycling regardless of where
they were purchased. Staples also
provides ink and toner cartridge
recycling. 

3. Set up computers and other
energy-draining equipment (co pi -
ers, fax machines) to go on
standby to reduce energy con-
sumption. Consider ENERGY
STAR–certified products, which are
50 percent more energy efficient
than standard units. 

4. Save materials and impor-
tant documents digitally on your
computer instead of in file cabi-
nets. Consider a printer from the
Staples HP EcoEasy line of print-
ers, which use up to 50 percent less
paper with double-sided printing.

5. Turn off equipment at the
end of the day or before the week-
end starts and unplug equipment
until it is needed, since many

machines consume energy even in
the “off” position. 

6. Replace any incandescent
lightbulbs with compact fluores-
cent lightbulbs that last up to 10
times longer. 

7. Make over your desk with
eco-conscious products. In addi-
tion to recycled paper, Staples
offers a wide selection of eco-con-
scious products such as bamboo
flash drives and remanufactured
toner cartridges. 

8. Use eco-conscious cleaning
products when tidying up the
office. Staples’ Sustainable Earth®
cleaning products provide power-
ful cleaning action and minimize
impacts to the environment. 

9. Look into furniture and
cubicles that are Greenguard cer-
tified (www.greenguard.org). The
materials in these products have
been tested for toxic emissions.
Products that are under the allow-
able limits of toxins are defined by
the U.S. Green Building Council
as Greenguard products. 

10. Carpool to work; if you and
a co-worker live by each other, rid-
ing to work together will reduce
polluting car emissions. If you live
close to work, think about walking
or riding a bike. 
For more information on going

green, visit www.staples.com/
ecoeasy. 

Simple Steps To Make Your Office Green

You can go green in your office
without getting into the red.

***
Confidence is that feeling by which the mind embarks in great
and honorable courses with a sure hope and trust in itself.

—Marcus Tullius Cicero   
***

***
You have to have confidence in your ability, and then be tough
enough to follow through.

—Rosalynn Carter   
***

***
Perfumes are the feelings of flowers.

—Heinrich Heine
***

Of all crops planted annually in the U.S., cotton has the longest
growing season. Its growing season lasts from 150 to 180 days. 




