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(NAPSA)—When the football
season is in full swing, there’s
hardly a better opportunity to
entertain in style than to invite
friends over for a good game,
good food and good times. There
may be no better place to find
the “good food” than in the cool
aisles of your grocery store,
where you will find delicious,
easy-to-make-and-serve game
day delights.

In the refrigerated dairy aisle,
you can check out the many
cheeses, dips, breads, yogurts,
juices, eggs and more—all avail-
able to create great recipes or to
serve with accompanying crackers
and chips.

In the frozen aisle, you can
check out the many selections of
pizzas, chicken tenders, prepared
appetizers and dips, mozzarella
sticks, egg rolls, Mexican snacks
and more. You’ll also find a great
selection of buffalo chicken
wings—always a crowd pleaser.

You can try this popular recipe
to have everyone talking:

Buffalo Chicken Wings
with Blue Cheese Dip

1 large bag/box frozen
buffalo chicken wings

1 package (8 oz.) cream
cheese, softened

1 cup sour cream
1 cup (4 oz.) crumbled blue

cheese
2 green onions, finely

chopped
1 Tbsp. dried parsley
1⁄2 tsp. garlic powder

Salt and pepper, to taste

Prepare chicken wings
according to package direc-
tions. For dip, combine all
ingredients in a bowl. Cover
and chill in refrigerator until
serving. Great with celery and
carrot sticks, too. Serves 6–8.

You can also find scrumptious
desserts in the cool aisles of the
store. The many tasty cakes, pies
and ice cream selections can mean
that whether a favorite team wins
or loses, your guests will go home
happy.

The National Frozen and Refrig-
erated Foods Association has many
more recipes and ideas for all meal
occasions as well as important
safety tips and interesting informa-
tion on frozen and refrigerated
foods. Just visit www.EasyHome
Meals.com. To become a Facebook
fan, see www.Facebook.com/Easy
HomeMeals.

When You’re Ready For Some Football

Buffalo wings and blue cheese can give your game-watching party
some extra zest.

(NAPSA)—When it comes to
managing health care costs, the
more you know, the more you may
be able to save. That’s one reason it
can be a pretty healthy idea to learn
all you can about Medicare, espe-
cially in light of recent changes.

Here are a few facts and fig-
ures you may care to contemplate:

• Medicare changes each year
and you need to review and make
sure your coverage is up to date
with your health and budget needs.

• Many private-sector insur-
ance plans offer coverage that’s
equal to or even beyond what
Medicare provides. These include
Medicare Advantage plans (Part
C), such as HMOs and PPOs;
Medicare Supplemental Insurance
(known as Medigap) plans, which
cover many of the expenses that
traditional Medicare doesn’t cover;
and Medicare Part D coverage, the
Prescription Drug benefit program,
that is in Medicare itself or avail-
able at various levels of coverage
and cost via private insurers.

• There are “tricks to the
trade-offs.” Traditional Medicare
is accepted by many participating
(though not all) physicians and
hospitals across the country. With
access to a broader network of
doctors and hospitals, however,
you “trade off” that access for
higher co-pays and premiums.

That’s why many consumers
purchase Medigap insurance—to
cover the cost of services that
Medicare doesn’t cover in full.
Medicare Advantage Plans (Part
C) can reduce your out-of-pocket
costs and premiums in certain
cases. Their coverage and benefits
are the same as traditional
Medicare and you’ll likely pay less
in out-of-pocket costs. You may
not, however, have as broad a net-
work of doctors and hospitals as
you might in traditional Medicare.

• If you’re not sure which plan
is right for you, it can be a good
idea to start your research soon.
For most people, Medicare enroll-
ment for 2011 begins November
15 and ends December 31, 2010.
Check with your doctors to see
which plans they have contracts
with for 2011.

One place to do so is at a
unique new website called
www.joppel.com. There, you and
your family (or anyone who
assists you with health decisions)
can review Medicare options in
the privacy of your own home and
make an informed decision based
on your health and budget needs
for 2011.

Designed and built especially
for Medicare consumers, Joppel
is run by HealthCompare, one of
the nation’s leading benefits
consulting firms and insurance
brokerages.

Trained and licensed agents can
help you navigate the site, answer
questions on coverage and help you
enroll in a plan. Call Monday
through Friday, 6:00 a.m. through
5:00 p.m. Pacific Time, at 1-888-
956-7735 or 7-1-1 for TTY users.

The Tricks And The Trade-offs

A recent Nielsen survey showed
more than 8 million older Ameri-
cans research health care infor-
mation for themselves online.

(NAPSA)—More homeowners
are now giving entertainment a
room of its own—converting dens,
guest rooms, garages and base-
ments into home theaters.

What do you need? Here are a
few tips on getting started:

• Decide where you can fit
the home theater and come up
with a game plan. Will the room
serve a double purpose or be
solely for entertainment?

• Make a list of what you
need and research the latest
entertainment systems. A true
home theater should have a pro-
jector, a screen, a Blu-ray player, a
speaker system, maybe a gaming
console or a multimedia computer
and other accessories. Decide
where you want to sit, where the
screen should be, and how you
want to set up the room.

A great projector showing
sharp images and true-to-life col-
ors is important. An increasingly
popular addition to many enter-
tainment rooms is Mitsubishi’s
portable HC4000 high-definition
home theater projector.

The projector delivers a worry-
free home theater experience.
Setup is easy and the power
switch and electric screen controls
are linked for one-touch operation.

The high-brightness and long-
life lamp has an estimated life-
time up to 5,000 hours when oper-
ating in low mode, which makes it
an economical choice.

The Mitsubishi HC4000 projec-
tor is designed with sealed optics,
making it resistant to dust, dirt
and other microparticles, so prob-

lems typically associated with
clogged filters, such as overheated
lamps, are reduced.

Subdued scenes are easy to
hear with the projector ’s quiet
engine that has an ultrahushed
noise level. And at less than 8
pounds, the projector can be taken
almost anywhere. With its built-in
1.5x zoom ratio lens, as well as a
digital keystone correction, setup
is easy and more flexible for vari-
ous room configurations.

• Get comfy. Once you have
the technology down, get a comfy
recliner, couch and some chairs, a
popcorn machine and a small
fridge for cold drinks. To decorate,
consider posters of your favorite
films or sport teams. Now you’re
ready for a big-screen theater expe-
rience right in your own home.

For more information, call
(888) 307-0312 or visit www.mitsu
bishi-hometheater.com.

Home Theaters Can Be Fun And Affordable

A portable high-definition home
theater projector can be the cen-
terpiece of your home entertain-
ment system.

(NAPSA)—According to the
National Institute of Dental and
Craniofacial Research, more than
10 million Americans are affected
by TMD, temporomandibular jaw
joint disorder, also known as TMJ.
TMD causes a bad bite, meaning
the upper and lower teeth don’t
close together properly.

Migraines, ear infections and
sleep apnea are early warning
signs of this common dental condi-
tion, which left untreated could
lead to other issues and possibly
even death, according to the Las
Vegas Institute for Advanced Den-
tal Studies, a postgraduate dental
training facility.

The good news is that TMD is
treatable and treating this jaw
disorder may also improve these
related conditions.

The disorder affects men,
women and children. Although
women are more likely to report
pain, in men—who commonly
ignore these symptoms—the dis-
order causes damage to teeth,
gums, bones and joints. When
teeth are misaligned, the muscles
in your head and neck are
strained and constantly trying to
find a more relaxed position.

The first step in getting the
right treatment is to visit a spe-
cially trained neuromuscular den-
tist for a comprehensive evalua-
tion. An in-depth evaluation
electronically measures the strain

of your jaw muscles. Using com-
puter analysis, the dentist locates
your jaw’s most comfortable rest-
ing position. If the new jaw posi-
tion eliminates your pain, the den-
tist can fit you with crowns and
veneers to permanently hold this
new relaxed position.

It’s not a task just any dentist
can do.

“Only 5 percent of the world’s
dentists are trained in neuromus-
cular dentistry,” says Dr. Mark
Duncan, clinical director at the
Las Vegas Institute for Advanced
Dental Studies.

To learn more and to locate a
neuromuscular dentist, visit
www.leadingdentist.com.

TMD: What You Need To Know

TMD is also known as a bad
bite, meaning the upper and
lower teeth don’t close together
properly.

Note to Editors: November is National TMJ Awareness Month.
�

Re-emerging Brands
(NAPSA)—When times are

tough, shoppers choose tried and
true—opting for trusted brands
over new products.

As a result, a few brands, such
as Brut, Wrangler, Tupperware
and Pabst Blue Ribbon, have
made a comeback during the
recent economic recession.

Rather than starting from
scratch, these companies are
reviving interest in these once-
famous household products by

putting a new spin on their adver-
tising. For example, Brut targets
younger generations with its new
BrutSlap campaign that involves
social media.

The tongue-in-cheek campaign
expands on previous advertising
that asked men to “Slap Some
On,” adding a contemporary pop
culture element to the concept of
“slapping on” Brut’s aftershave.

For more information, visit
www.brutslap.com.

Consumers are returning to the
basics, rather than taking risks
on unknown brands.

***
The universe is but one great
city, full of beloved ones, divine
and human by nature, endeared
to one another.

—Epictetus
***

***
If you really believe in the broth-
erhood of man, and you want to
come into its fold, you’ve got to
let everyone else in, too.

—Oscar Hammerstein
***

The Romans made extensive
use of nails and developed the
basic claw hammer as a tool for
both driving and removing them.




