
(NAPSA)—Kiss My Face offers
nine affordable natural bath prod-
ucts for kids—including self-foam-
ing hand wash, toothpaste, body
wash, lip balms and soaps—in fun
scents such as “Orange U Smart.”
To learn more, visit www.kiss
 myface.com/kids.

**  **  **
Brother offers a free informa-

tion Web site that includes tips on
starting your own embroidery
business, from sales and market-
ing information to employing peo-
ple. For product information on the
PR-620 embroidering machine, call
(800) 4-A-BROTHER or visit
www. brother.com.

**  **  **
For information about biking

and other travel opportunities in
Wisconsin, visit travelwiscon
sin.com or call the Wisconsin
Department of Tour ism’s live-
operated toll-free number, (800)
432-TRIP (8747). 

**  **  **
Founded in 1900, the Good

Housekeeping Research Institute
is dedicated to improving the lives

of consumers and their families
through education and product
evaluation. To learn more, visit
www.goodhousekeeping.com.

**  **  **
Tide and Downy Total Care

incorporate a new technology
called the Protective Fiber Com-
plex to keep clothes looking like
new. It was developed by combin-
ing the best of beauty and fabric
care technologies to help main-
tain the color and shape of
clothes. Visit www.50washes.com.

**  **  **
At the annual meeting for the

Institute of Food Technologists,

Dr. Jack Losso, a researcher from
Louisiana State University’s
Department of Food Science, pre-
sented exciting news that a com-
pound found in Louisiana oysters
inhibited breast cancer cells. 

**  **  **
You can use bright, easy-to-see

labels from Stuck on You
(www.stuckonyou.biz) to help
seniors keep track of eyeglasses,
toiletries, pills, TV remotes and
other daily-use items. The labels
are also waterproof and durable
so they can be used on laundry,
wheelchairs and expensive med-
ical equipment. 

**  **  **
“The easiest way to trade up to

a bigger home without moving is
to create an attic storage room,”
says HGTV and CedarSafe home
improvement expert Pat Simpson.
Visit cedarsafeclosets.com for
more information. 

**  **  **
To learn about multigenera-

tional family travel and vacations
throughout Western Canada, visit
www.rockymountaineer.com.
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(NAPSA)—Living in an energy-
efficient, environmentally sustain-
able home is now more easily
attainable.

Here’s How
Here are a few hints that may

help from the experts at the
United States Department of
Energy:
1. Keep appliances clean and

in good repair; clogged air vents or
worn-out parts make motors work
harder, which wastes energy.
2. Insulate your water heater

and hot-water pipes.
3. Plant trees, shrubs and

hedges around your home so they
shade your home in summer and
let sunlight right in, in winter. 
4. Change your lights to

energy-saving compact fluorescent
lights (CFL). If every American
home replaced just one lightbulb
with a CFL bulb, we would save
enough energy to light nearly 3
million homes. We’d also save more
than $600 million in annual energy
costs and reduce greenhouse gases
by the equivalent of nearly 750,000
cars. The average CFL lasts 6,000
to 15,000 hours, and when you
replace it, you can recycle it.
5. Use solid-state lighting (SSL)

for holiday tree lights, night-
lights and walkway illumination.
They’re durable and long lasting
and use about a tenth as much
energy as incandescent bulbs.
6. Turn off power strips or

unplug electronics. Electronics—
computer, TV, VCR, even your
phone chargers—use energy even
when they’re turned off. Standby
power can account for as much as
20 percent of home energy use. 
7. Caulking your window seals

around the glass can provide
insulation. 
8. Air seal and insulate your

attic and ventilation ducts. More
than half the energy used in a
typical American home is for

space heating and cooling. Much
of that conditioned air escapes
through poorly sealed, underinsu-
lated attics. 
The Department of Energy and

homebuilders are working to -
gether to combine advanced build-
ing techniques with renewable
energy sources to minimize energy
needs from outside providers.
When you live in a “green”

home you reduce the amount of
carbon dioxide, the building block
of greenhouse gases, that you add
to the environment, otherwise
known as your carbon footprint.

Fortunately, you don’t have to
spend a lot to do so. New homes
built green from the ground up
can cost the same as a conven-
tional house, as homebuilders
incorporate innovative technolo-
gies directly into new homes. 
Take, for example, Trilogy by

Shea Homes, eight active lifestyle
communities located across the
country. 
The company uses a number of

technologies and products de -
signed to reduce the carbon foot-
print of each home by up to 48 per-
cent. These include dual-pane,
low-e windows, solar electricity
systems, solar-powered attic fans,

high-performance insulation, wood
from sustainable forests, weather-
responsive sprinkler systems,
Energy Star appliances and more.
As a result, Trilogy homes exceed
the 2006 International Energy
Conservation Code by 45 percent. 

Learn More
You can find energy-saving and

eco-friendly tips and other informa-
tion online at www.trilogylife.com or
by calling (800) 685-6494.

Cut Your Costs And Your Carbon Footprint

Energy costs don’t have to go through the roof if you live in a “green”
house.

What to look for when 
considering a green home:

• solar technology: attic fans and panels  
• blown-in insulation from recycled 

cellulose
• wood from sustainable forests
• leak-minimizing construction via sealed 

ducts and penetrations 
• satellite/weather-controlled irrigation 

systems
• Energy Star-rated efficient appliances
• dual-pane, low-e windows and motion- 

and occupancy-sensor lighting
• guarantees that your energy bill will not 

exceed a predetermined amount
 

(NAPSA)—While a shaky econ-
omy may wisely inspire you to do
without some extras, one item a
woman would be foolish to forsake
is her favorite perfume. 
For many women, perfume is

an essential accessory that ele-
vates the mood and inspires self-
confidence. Fortunately, if you
know where to find fragrance for
less, you can keep your favorite
scent and economize, too.
Great sources include stores

that specialize in fragrance at
reduced prices. Some fragrance
sites offer the most popular scents
at a significant reduction. 
For example, Perfumania.com,

a prominent online fragrance
retailer, specializes in the sale of
genuine designer fragrances, bath
and body, cosmetics and skin
products and related gifts and
accessories for men, women and
children for less.
The site’s fragrance consul -

tants are trained to provide cus-

tomers with personalized service
and expert advice about today’s
most popular fragrances, as well
as the classics and hard-to-find
fragrances.
For more information, visit

www.perfumania.com. 

Finding The Best Fragrances For Less

If your favorite scent seems a lit-
tle pricey, check out a discount
site that offers popular fra-
grances for less.

The Top Three in Each Category
Best Female Celebrity Hairstyle in 2008: Best Male Celebrity Hairstyle in 2008:
1. Eva Longoria Parker   1. George Clooney
2. Katie Holmes   2. Patrick Dempsey 
3. Victoria Beckham   3. Jake Gyllenhaal
Worst Female Celebrity Hairstyle in 2008: Worst Male Celebrity Hairstyle in 2008:
1. Amy Winehouse   1. Kid Rock
2. Pink   2. Clay Aiken
3. Mary-Kate Olsen   3. Billy Ray Cyrus

Best Celebrity Child Hairstyle in 2008:
1. Suri Cruise
2. Violet Affleck
3. Shiloh Jolie-Pitt

(NAPSA)—A recent survey has
taken a look back at Hollywood’s
best and worst celebrity hairstyles
during the past year. 
The 15th annual Sally Beauty

Best Tressed® Survey, commis-
sioned by Sally Beauty Supply,
asked Americans to cast a vote on
the good, the bad and the ugly in
last year’s celebrity hairstyles.
The survey found that Ameri-

cans love the luscious locks of Eva
Longoria Parker, but they may be
more attentive in watching the
red carpet for the catastrophic
crooner Amy Winehouse. 
In the men’s category, the

world’s most famous bachelor,
George Clooney, rose to the top of
the pack, while for the second
year in a row, Kid Rock was rated
as the worst. 
Mother/daughter duo Katie

Holmes and Suri Cruise both
made the list for best hairstyle in
2008, showing that style does
indeed run in the family.
While voting on celebrity best

and worst hairstyles, this year’s

survey participants were also asked
about their own styling habits:
• 33 percent of Americans would

be willing to give up highlights/
 lowlights to save money.
• 56 percent of Americans say

they would never give up profes-
sional trims, even in a sinking
economy.
• The worst blunder the major-

ity of Americans have made when
it comes to their hairstyle is cut-
ting it too short, followed closely
by damaging hair with heat and
chemicals.
• 29 percent of women use a

curling iron more than any other
hair appliance, with flat irons
coming in a close second, with 28
percent reporting that it is their
tool of choice.
• 67 percent of women have

experimented with anywhere from
one to three different hair colors
during their lifetime.
The Sally Beauty Best Tressed

Survey polled results from 1,000
women and was conducted by
MarketTools, Inc. 

Survey Splits Hairs On Best Tressed Celebrities




