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(NAPSA)—Herb Citrin has
safely parked thousands upon
thousands of vehicles but it’s the
one that got away that still
haunts him.

It was the summer of 1965, and
Citrin—already a legend among
parking attendants for having
introduced the uniforms, the
white-glove service and the name
“valet parking” two decades ear-
lier—got a frantic call from a
garage manager. 

“One of our valets forgot to set
the brake on a vintage 1937 luxury
coupe in what kids used to call
‘cherry condition,’” recalls Citrin,
now 83 and a consultant for Valet
Parking Services in Los Angeles, a
company he founded in 1946. “It
rolled down an incline and ended
up in 15 feet of seawater.”

Fortunately, mishaps like that
occur once in a lifetime, if that. As
John Van Horn, editor and pub-
lisher of Parking Today, an indus-
try trade magazine, puts it, “Most
valets are exceptional drivers
because all they do is drive cars
all day.”

And the number of valets is
growing.

Today, valet parking is no
longer just for red carpets and
country clubs. As greater conve-
nience becomes a factor in our
increasingly active lives, the car
attendant is now on hand at
health clubs, hair salons, sporting
events, doctors’ offices, even gro-
cery stores and cinemas. Accord-
ing to the National Parking Asso-
ciation, an estimated 200,000 men
and women currently work as
parking attendants in the United
States. That’s a lot of red bow ties! 

To understand what drives
America’s professional parking
attendants, automaker Lexus has
chosen the launch of its all-new ES

350 luxury sedan to introduce The
Lexus ES Insider’s Guide to Valet
Parking. The guide is a behind-the-
scenes look at what happens once a
car disappears into “Valet Land”—
from the secrets valets don’t share
with anyone, to the parking do’s
and don’ts every smart driver
should know. 

“Valet parking is a common rit-
ual, but there’s not much informa-
tion about it,” said Bob Carter,
Lexus group vice president and
general manager. “The guide actu-
ally turned into a bit of an
homage to parking attendants
everywhere and uncovered both
some humorous and useful infor-
mation for drivers.”

What’s considered a good tip?
Who uses valet parking? A survey
on parking habits, conducted for
the Lexus guide by Kelton
Research, found that, on average,
61 percent of Americans use valet
parking. The survey also found
that Americans tip valets an aver-
age of $3 per vehicle. 

Nationally, Northeasterners
rely on valets the most. And, sur-
prisingly, speed isn’t much of a
factor in customer satisfaction,
the survey found. Americans are
willing to wait up to an average of
nine minutes for the valet to
return their cars before becoming
impatient, though younger drivers
will wait only five minutes before
getting antsy. 

To examine regional differ-
ences on the valet scene, Lexus
dispatched journalist David
Hochman to report on parking
habits and traditions in four
cities: Chicago, Los Angeles,
Miami and New York. Hochman
even spent a day “undercover” as
a parking attendant learning
valet lingo (e.g., “Holy Roller: As
in window roller; a stinky car”)
and the valet’s mantra: “Smile,
open door, greet, give ticket,
rinse, repeat.” 

The guide also offers valuable
advice from Martin Stein, presi-
dent of the National Parking Asso-
ciation. Stein urges drivers to take
notice of any attendant before
handing over the keys. He encour-
ages drivers to look for corporate
uniforms and professional-looking
valet signage, while checking to
see if keys are securely managed. 

Citrin, meanwhile, is happy to
report that 99.99 times out of a
100, valet attendants abide by the
same basic principle he intro-
duced at the first of what would
become tens of thousands of valet-
parking locations across America.
“You give us your car,” Citrin says
with a proud smile any car owner
would find reassuring. “We get it
back to you safely.”

The Lexus ES Insider’s Guide
to Valet Parking can be viewed
and downloaded free of charge at
www.LexusValetGuide.com.

Cool Tips, Hot Spots and Red Bow Ties
New Guide Offers Behind-The-Scenes Look At Valet Parking

One of an estimated 200,000
parking attendants nationwide,
a valet at The Peninsula Bev-
erly Hills waits to give a Lexus
key back to i ts  owner.  Visi t
www.LexusValetGuide.com for
an entertaining and informative
behind-the-scenes look at the
world of valet parking.

by Lisa Chavis
(NAPSA)—Every year millions of

Americans enroll in a new health
benefit package that may be quite
different from the prior year’s plan.
It’s important to understand the
changes in the new plan, including
what medications are covered, how
much they will cost and where you
can get prescriptions filled. Here are
tips to help you better understand
your benefit plan and ways to stretch
your health care dollar.

Go Generic: Generics are
FDA-approved bio-equivalents of

the brand-name drug
and can cost up to
70 percent less. Ask
your doctor or phar-
macist about them—
according to a recent
Medco survey, three
out of four patients
who did say they
were recommended a

generic.
Consider Plan-Preferred

Brand-Name Drugs: The list of
prescription drugs covered by your
plan is called a formulary and
often includes “preferred drugs,”
medications that your plan consid-
ers a better value and may be
available to you at a lower out-of-
pocket cost. If a generic is not
available, ask your doctor if a pre-
ferred drug might be right for you.

Take the First Step with Over-
The-Counter (OTC) Drugs: In
some cases OTCs can be an effective
treatment and are less expensive
than most prescription medications;
a growing number of heavily pre-
scribed prescription drugs have been
approved for OTC use, including
Claritin™ and Prilosec™. OTCs can be
paid for using pretax contributions
to flexible spending accounts, reduc-
ing the cost of these medications by
more than 30 percent. 

Use Mail Order or an
Online Pharmacy: Mail order
costs are typically 10 percent
lower than retail and can provide

a three-month supply of medica-
tion rather than the 30-day supply
at retail; it’s also convenient, since
it’s delivered to your door. Using
an Internet pharmacy not only
makes ordering prescriptions
easy, it lets you check your formu-
lary and compare drug prices;
some even send refill reminders.

Lower Your Preventive
Medication Costs: If you’re cov-
ered under a high-deductible, con-
sumer-directed plan such as a
health care savings account, you
may be able to save on preventive
medications. Some plans will
waive deductibles for preventive
medications to lower out-of-pocket
expenses. 

Learn About Your Medicare
Options: Medicare’s new Part D
program presents employers with
new benefit options for retired
employees that may significantly
change retiree coverage. If you’re
looking to retire, find out whether
your benefits will be handled
through Medicare, by your em-
ployer or both.

Lisa Chavis, RPh, is a lead
pharmacist for the Drug Utilization
Review Department at Medco
Health Solutions, Inc. Her books
include “The Family Pharmacist”
and “Ask Your Pharmacist.”

To Stretch Your Health Dollar: Know Your Pharmacy Benefit

Being a cost-conscious con-
sumer could mean hundreds of
dollars in prescription drug sav-
ings.

Lisa Chavis

(NAPSA)—With the cost of liv-
ing always on the rise, many of us
are faced with the dilemma of
whether or not to dine out. Even
with limited funds, you can still
dine out in style and keep your
budget intact. 

Here are just a few hints on
how: 

• Restaurant weeks are a
great way to enjoy an elegant
meal and try new restaurants
without digging deep into the
wallet. During this promotional
period, consumers have an oppor-
tunity to visit restaurants where
they can take advantage of a prix
fixe menu. These menus often
include a salad, entrée and
dessert for a reasonable, set
price. Almost every major city in
the United States hosts some
type of restaurant week each
year. Check out your city Web
site to see if it participates.  

• Consider eating at a restau-
rant that has a large tapas, appe-
tizer or meze menu to share with
others at your table. Or, to the
other extreme, choose meals
everyone can enjoy by ordering
“family style.” Often found at tra-
ditional Italian restaurants,
these large-portion dishes are
perfect for sharing at the single
entrée price. 

• Choosing beverages other
than wines and mixed drinks is a
great, cost-effective way to enjoy a
meal out on the town. When din-
ing on rich pastas and red meat,
share a sparkling mineral water
such as S.Pellegrino® Sparkling
Natural Mineral Water. If a light
fare interests you, then add the

fresh, velvety taste of Acqua
Panna® Natural Spring Water.
Both are less costly, healthy alter-
natives that help to accentuate
the overall dining experience. 

• If you enjoy having a cocktail
before a meal, why not mix it up
and enjoy prior to heading out?
Here is a deliciously refreshing
drink recipe that is also an easy-
to-make, inexpensive treat. 

Limonata Twist 

1 oz. Sanpellegrino®

Limonata 
1 oz. Vodka 
1 oz. Cointreau 
1 oz. apple juice 

Twist of lime 

I n  t a l l  c o l l i n s  g l a s s ,
pour Vodka, Cointreau and
apple juice over rocks. Add
S a n p e l l e g r i n o  L i m o n a t a
and a twist of lime. 

Sweet, tart and tantalizing,
this cocktail can be a real crowd
pleaser. 

Enjoy A Night Out Without Breaking The Bank 

(NAPSA)—Almost every season,
fashion magazines choose a color
that will be “the new black”—but
few colors stay fashionable long
enough to truly claim the title. Black
is always the new black. 

Whether it’s the perfect little
black dress, bag, boots or beads,
as a fashion statement, black is
truly the essence of style. 

Wearing black makes it so
much easier to dress well. No mix-
ing or matching required. Black is
elegant, sleek and always makes a
statement.

Simple, stunning, slimming,
the color evokes many different
moods and styles, ranging from
classic to edgy to all-out sexy.

Now it’s also a one-of-a-kind
fragrance for men and women.
Bijan, a fashion designer known
for all that is luxurious and grand,
has created fragrances that cap-
ture this essence of style.

Recognizing the influence of
black and celebrating its power,
he has launched his newest fra-
grance, Black Bijan.

Black Bijan for men is a scent
comprised of orange flower with a
hint of pine, evolving into jasmine,
lavender and amber. Vanilla and
musk impart long-lasting richness
and depth to this creamy, sensual
fragrance.

Black Bijan for women is a
scent that defines beauty with lus-
cious fruity notes surrounded by
florals to create a deeply sensual
and alluring feminine statement.
This scent possesses a blend of
pomegranate, bergamot, jasmine,
gardenia, rose petals, sandalwood
and musk.

So the next time you’re buying
the latest looks in the lasting color
of choice, consider a perfume that
is designed to become a classic, a
scent that captures the essence of
style.

Both scents can be found at
Perfumania stores and on the Web
at www.perfumania.com.

Black Defines The Essence Of Style

Black is back and this time it’s a
fragrance that celebrates the
power of a fashion classic.

(NAPSA)—You don’t have to
be an avid mountain climber or
wilderness explorer to encounter
an emergency survival situation.
The outing can begin as a simple
family hike—but it can quickly
turn into an emergency. A new
book by Tom Watson, How to
Think Like a Survivor (Creative
Publishing international, $14.95),
reveals simple ways to overcome
the unexpected in the outdoors.

**  **  **
The latest work from author

Melissa Heckscher has been
called “the Swiss Army Knife of
books.” Chock-full of tools, charts,
rulers, gadgets, form letters and
more, “Use This Book! The Only
Book You’ll Ever Need” can come
in handy in thousands of everyday
situations. For instance, forgot
your watch? Turn to page 157 and
assemble a sundial. Need a drink?
Go to page 193 and fold together a
drinking cup. The book is avail-
able at retailers nationwide and
online at www.quirkbooks.com.




