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(NAPSA)—Puzzled about gifts
for the family? Give games and
puzzles and give the gift of good
times! Here are top picks for kids,
for families and for grown-ups. 

For Kids
• The Doctor is In. Dr. Seuss

brings silliness to playtime.
Green Eggs and Ham Game—a
terrific matching game featuring
Sam I Am’s famous meal. The Cat
In the Hat®-Colorforms® Criss-
Cross Playset—featuring the
favorite feline and his funny
friends. One Fish Two Fish Red
Fish Blue Fish Game—this game
and puzzle in one sends kids fish-
ing right in the adorable, fish-
bowl-shaped box. 

• Stick ’Em Up. The “magic” of
Colorforms has delighted people
for 50 years. Try your old favorite
in terrific new ways: Bob the
Builder™ Around Town™—Bob and
his friends are building a whole
town, first constructing houses,
then using Colorforms Stick-Ons™

to add the trimmings. Colorforms®

Silly Faces™ Game—Make a funny
face a whole new way! 

• Painless Learning. Put the
fun in the fundamentals. My Col-
orforms® Calendar™—vinyl days
let kids make their very own fun,
monthly calendar. The Brain
Quest Game—The game in the
school bus box celebrates and
reinforces the skills kids need for
scholastic success. 20 Questions
for Kids—the classic game of peo-
ple, places and things. This
award-winner made the Toy List
2001 for the National Association
of Gifted Children. 

• Harry’s Back. Thanks to the
holiday blockbuster, Harry Potter
will be hotter than ever. Choose
from dozens of puzzles and games,
like Harry Potter Glow Puzzles—
The Golden Snitch and The Sort-
ing Hat, and The Sorcerer’s Stone
Game and Quidditch The Game.

For Families & Grown-Ups 
• Family Fun Time. Build the

memories that last a lifetime,
and have a blast doing it. 21st

Century 20 Questions—Bring
new zing to “person, place or
thing.” Dr. Seuss Trivia Game—
This delightful game explores
just how much you know about
the wonderful, wacky world of
Dr. Seuss. Game of Knowledge—
No mere trivia test, this game
lets you draw on your knowledge
not memorization skills. Ques-
tions for two age groups even the
playing field for parents and
kids. 

• Party On. A great game can
put a spark in your shindig:
Worst Case Scenario Survival
Game—Based on the best-selling
books, it’s a hilarious look at how
to handle dire circumstances. Bat-
tle of the Sexes—this game pits
men against women in an
attempt to answer the question:
which is the smarter sex? Stayin'
Alive—Host a murder mystery
party. This one lets you bring back
the days of disco as you and your
guests race to discover which of
you is a heartless killer. 

• Bend Your Brain. Dive into
an intriguing jigsaw puzzle: Map
Mystery Puzzles take you to
Egypt, Atlantis and the Fountain
of Youth with beautiful illustra-
tions and tough challenges. 

You can find these games and
puzzles from University Games at
local toy stores, Toys ‘R’ Us stores,
Target stores and online at
www.AreYouGame.com.

Great  Gif t  Ideas

A great collection of new
games, toys and puzzles is avail-
able this holiday season.

Destinations Where Girls
Gain Confidence

(NAPSA)—The Internet, which
has become such a vital tool in
everyday life, is also becoming the
best way to ignite the interest of
young girls. How? By offering
them an environment they feel
comfortable in. It’s been found
that when sites offer familiar
characters, easy-to-use navigation
and activities they enjoy explor-
ing, girls gain confidence online. 

Parents will want to direct
their kids to age-appropriate sites
that nurture exploration such as
Barbie.com, reported to be the
preeminent online destination for
girls. The site is updated fre-
quently and includes features
such as “Care ’n Share” that lets
girls babysit a virtual baby and
“Dancing Dreams,” which follows
four real-life dancers in various
stages of their careers.

Other popular Web sites de-
signed just for girls include: Kelly-
Club.com. Appealing to very
young girls, the site is full of play-
ful activities filled with fantasy
and adventure at a virtual amuse-
ment park.

WhatsHerFace.com is based on
Mattel’s chic new doll line. The
site, designed for girls ages 5 to
13, is dedicated to fostering self-
expression and creativity.

DivaStarz.com inspires girls’
imaginations with activities
specifically designed for a “tween”
audience. The site includes “Tia’s
Music Mixer” where girls can cre-
ate their own music.

PollyPocket.com is the new
address of the world’s smallest gal
pal. Full of secrets and surprises,
the site brings Polly’s world to life
for girls ages five to ten. 

Designed for girls, the sites are
on a mission to get them online
today so they will have the tools
they need for tomorrow. 
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Clicking with girls 2 to 11 are
sites that engage, enchant and
give girls confidence.

(NAPSA)—Even in the face of
the greatest adversities, the
spirit of America has remained
resilient. In times of unrest,
Americans help to maintain that
spirit by focusing on things that
represent continuity and giving
gifts of affirmation.

A watch, ring or bracelet
inscribed with a message of endear-
ment can serve as a reminder that
life and love must go on.

“A piece of fine jewelry can
become one ’s tal isman—an
object  that  of fers  not  only
beauty, but also a sense of com-
fort or empowerment,” said Eliz-
abeth Florence, executive direc-
tor of the Jewelry Information
Center, a New York City-based
nonprofit trade association.

Fine jewelry has always been
an inherently emotional purchase.

Marie Gates, 89, underwent
severe poverty during the Great
Depression and World War II, but
she never surrendered several
22K gold bangle bracelets given to
her by her grandmother. 

Purchased in Lebanon, the
bracelets were a reminder of her
native country and symbolic of the
stability of her family. They are
now treasured and worn with
pride by her three granddaugh-
ters who are 24, 27 and 29. They
will one day present the bracelets
to their own daughters.

During emotionally wrenching
times, experts agree that humans
need to connect to other people,
but it is also important to remem-
ber to nurture yourself and not
feel guilty about it.

“Delight in the small things,”
said Dr. Gilda Carle, professor of
psychology and author of several
books on relationships. “If it ’s

wearing your favorite watch, if it’s
putting on your most glitzy rings,
if that’s what turns you on, go for
it. The objective is for you to feel
good.”

Edna Woolman Chase was edi-
tor-in-chief of Vogue through WWI
and WWII, as well as the Great
Depression. She pointed out in the
March 1942 issue, “One of the
first things we must do is to make
sure our own morale is good, and
that we have the right kind of per-
spective about ourselves.”

In uncertain times, people are
naturally drawn to items which
have intrinsic eternal qualities.
Jewelry made with precious met-
als and gemstones, if well-taken-
care-of, will last forever. 

Savvy shoppers know that an
important element of buying fine
jewelry is to find a professional
jeweler, someone who is a member
of a professional trade association
such as Jewelers of America (JA).
JA requires high ethical standards
of its members and provides them
with ongoing education. 

For more information on fine
jewelry, visit www.jewelryinfo.org.

America: A Gem Of A Country

A quiet yet powerful display
may be made by wearing a simple
symbol of patriotism or faith.
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(NAPSA)—You: Someone’s “Se-
cret Santa?” It’s less likely the
gift you buy will be returned soon
after it’s unwrapped if you try to
find out what your recipient ’s
interests are. Consider favorite
clothing styles, authors, hobbies,
entertainers. Then get ready to
hit the stores!

Stumped at the cosmetics
counter? Not surprising: there’s a
host of fragrances for holiday
shoppers to choose from. Con-
sider your favorite lady’s person-
ality and choose accordingly, say
the experts at Five Star Fra-
grances.

• Is she modern and sophisti-
cated? Norell is a scent that ’s
likely to please.

• Does she exude allure and

seduction? Vicky Tiel Sirene is a
must-have, sexy fragrance.

• Pretty and feminine? Bill
Blass for Women is a scent that’s
both, yet balanced with a sort of
sportiness, making it irresistible
for the women who does it all.

• Likes the finer things in life?
A lush and luxurious fragrance
treat, Delicious by Gale Hayman
will envelop her in extravagance.

All of these wonderful scents
are available at many stores at
affordable prices—so even those
on a tight holiday budget may be
able to stuff more than one fra-
grance gift into their special
someone’s Christmas stocking.
Also look for special holiday gift
sets containing fragrance, body
lotion and shower gel.

“Scent-sational” Gift Ideas

(NAPSA)—Nearly 95 percent of
pet owners know that regular vet-
erinary check-ups are a key way
to ensure their pet’s quality of life,
according to the American Animal
Hospital Association (AAHA), an
international organization of more
than 22,000 veterinary care
providers who treat companion
animals. For pet care information
or a referral at an AAHA hospital,
pet owners can visit the AAHA
Web site at www.healthypet.com
or call 800-883-6301.

Using Betty Crocker catalog
points, homemakers across the
country have been stocking their
silverware drawers with Oneida
patterns like Patrick Henry and
Queen Bess for 70 years. What
started as a small promotion—a
single teaspoon offer tucked into
bags of Gold Medal flour and
Wheaties cereal boxes—is now
one of the longest-running loyalty
programs in America. Millions of
orders have been placed since
that first promotion.  Today’s cata-
log fills 72 pages with name brand
merchandise like Oneida, Lenox,
Fiesta and Pfaltzgraff dinnerware,
T-FAL and complete lines of bake-
ware and cookware products.
Today’s catalog has something for

everyone including Betty Crocker
Kitchen tested housewares. The
catalog can be obtained at www.
BettyCrocker.com or by calling
800-328-8360.

Lice treatment kits are avail-
able that can help you remove lice
from your child and house. For
example, Nix® makes a lice treat-
ment rinse and lice control spray.
With a single application, the
rinse can kill lice and their eggs
and prevent reinfestation for 14
days. The spray is meant for bed-
ding and furniture. For more
information, visit www.healing-
aid.com or call 888-LICELINE
(542-3546). 

***
The dream begins with the
teacher who believes in you,
who tugs and pushes and leads
you to the next plateau, some-
times poking you with a sharp
stick called “truth.”

—Dan Rather
***

***
The wise man belongs to all
countries, for the home of a
great soul is the whole world.

—Democritus
***


