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(NAPSA)—On your wedding day,
you want everything to be perfect
—your shoes, your flowers, your
dress but perhaps most importantly,
your hair. After all, it’s the day when
all eyes are on you. 

Great hair begins months
before the big day, according to
cosmetologist Ernie McCraw,
director of professional beauty
education for Sally Beauty Supply.
He suggests this timetable for
your tresses:

Six Months Out
Six months before the big day,

schedule a consultation with your
stylist for your hair’s state of the
union. He or she can tell you if
your hair is on the right track and
give you some good pointers. 

Are you happy with your color?
If not, do a little experimenting
since you have some time. Demi-
permanent dyes are great for this
as they don’t contain ammonia,
won’t damage hair and only
deposit color. They last about four
to six weeks, so you can try a few
before settling on the one that
compliments your features the
best. Ion Color Brilliance carries a
clear demi-permanent for those
who like their color but want to
add extra shine.

Three Months Out
Moisture is key to good-looking

hair, so start a weekly condition-
ing treatment at this point. Test
out a few different products to
find one that’s right for your spe-
cific hair type. Dry hair will need
a heavier deep conditioner while
those with oily hair might want to
opt for a light leave-in conditioner
such as Miracle 7. 

Four To Six Weeks Out
Four to six weeks before the

wedding, hold a hairstyle dress
rehearsal. Bring along any head-

pieces or embellishments you’re
planning to use to get the full
effect. Once the style is complete,
take it on a test-drive to see how
it holds up. You won’t be spending
the entire wedding sitting in a
chair, so you want to make sure
the style will still look fabulous
after you’ve hugged all those rela-
tives and lived it up on the dance
floor.

Two Weeks Out
For hair that looks fresh with-

out looking too newly done, add
color or highlights two weeks
before the wedding. To keep color
looking vibrant, replace your nor-
mal shampoo and conditioner
with something specifically for-
mulated for color-treated hair. Ion
Color Defense has a complete line
to help extend and protect hair
color. 

• Ernie McCraw is a licensed
cosmetologist with more than 25
years in the beauty industry in all
phases of cosmetology and is direc-
tor of professional beauty education
for Sally Beauty Supply. To find a
Sally Beauty store, call (800) ASK-
SALLY or go to SallyBeauty.com.

Be Well-Tressed At Your Wedding

Plan ahead to have beautiful hair
on your wedding day. 

(NAPSA)—By donating $1 or
more for tap water at participat-
ing restaurants during World
Water Week, you can help provide
clean water to children around the
world. 

“The lack of sanitary and acces-
sible water is one of the leading
causes of preventable deaths for
children throughout the world and
access to clean tap water is some-
thing Americans often take for
granted,” said Caryl Stern, presi-
dent and CEO, U.S. Fund for
UNICEF. 

Nearly 900 million people do
not have access to clean water and
nearly half of those people are
children. Young children are the
first to get sick and die from
waterborne and sanitation-related
illnesses including diarrheal dis-
eases and malaria. With $1, one
child can be provided with access
to safe, clean water for 40 days.

In the last three years, the
UNICEF Tap Project has raised
nearly $1.5 million in the U.S.
and has helped to provide clean
water to millions of children
around the world. Last year, more
than 1,500 restaurants in 40
states and more than 3,100 volun-
teers participated in the national
campaign. 

The project is the first of its
kind, an award-winning, national
grassroots effort, offering individ-
uals and restaurants across the
nation a simple and effective way
to make a difference in a child’s
life. 

National supporters include
Giorgio Armani men’s fragrance,
Acqua Di Gio for Men, Turner
Broadcasting System, Inc., as
wel l  as online dining sites
OpenTable.com, SeamlessWeb.com,
Zagat.com and Yelp.com. The sites
promote the project through Web
advertising, electronic communica-
tions to their members and, in the
case of Zagat.com building and
hosting a microsite listing all Zagat-
rated restaurants participating in
the project.

Several leading creative adver-
tising agencies will create pro
bono ad campaigns to place the
project on everything from T-
shirts and taxi tops to billboards
and major landmarks. 

Last year, thousands of restau-
rants, dining patrons, students and
volunteers, along with corporate,
community, celebrity and local gov-
ernment supporters, raised over
$819,000 for the UNICEF Tap Project,
giving millions of children water in
nations with the greatest need.

Haiti was one. Through cam-
paigns like the UNICEF Tap Proj -
ect, UNICEF was there for Haiti
before the earthquake and will
continue to be there, implement-
ing long-term, sustainable water
and sanitation solutions that are
desperately needed.

All money raised via the 2010
project will once again be allocated
to countries and areas identified as
among the most in need. Those
countries include Togo, Central
African Republic, Vietnam,
Guatemala and, of course, Haiti.  

UNICEF works in more than 150
countries around the world to
improve access to safe water and
sanitation facilities in schools and
communities, and to promote safe
hygiene practices. Over the past
15 years, more than a billion peo-
ple gained access to improved
drinking water and sanitation
facilities thanks to the organiza-
tion’s efforts. Every day, 24,000
children die of preventable causes,
and the organization is committed
to making that number zero. 

For more information or to reg-
ister as a volunteer, visit
www.tapproject.org.

How Your Next Glass Of Water
Can Make A Difference

Over the past 15 years, more than
a billion people have gained
access to improved drinking
water.

(NAPSA)—Many taxpayers
won’t have to touch a single piece
of paper to file or pay their taxes
this year, thanks to electronic fil-
ing and the ease of paying taxes
conveniently and securely with a
credit or debit card. 

This shift away from pushing
paper and mailing checks to the
Internal Revenue Service (IRS) is
a growing trend. In 2009, 66 per-
cent of returns were filed electron-
ically—95 million—up from 58
percent of all returns in 2008. In
2010, the IRS expects even more
returns to be filed electronically.
For taxpayers, going electronic
means quicker processing times,
more accurate returns and faster
refunds. Advantages include: 

• Convenience and ease.
Paying taxes electronically not
only eliminates the hassle of hav-
ing to write and mail a check just
to then have to wait for it to clear,
it also ensures that your payment
will be on time and doesn’t get lost
in the mail. 

• Security and peace of
mind. Paying electronically
means tax payments are received
safely and securely, with fast,
on-time payment and confirma-
tion. Filing electronically also
diminishes the chances of error
in compiling your tax return,
reducing the need for correspon-
dence with the IRS to clarify
errors or omissions.

• Faster refunds. According
to the IRS, taxpayers who file

electronically and choose
direct deposit can receive
refunds in as few as 10 days.
This option allows taxpayers to
get refunds in half the time it
takes to file a paper tax return
and receive a refund check. 

• Opportunity to earn
rewards. Depending on the type
of card that a filer uses when pay-
ing taxes, taxpayers can earn
miles, points and rewards. 

• Savings on tax prepara-
tion software. Through October
15, 2010, Visa cardholders can
enjoy a 20 percent savings on the
cost of tax preparation and filing
software from TurboTax.

For the convenience of paying
taxes with a credit or debit card,
service providers may charge
cardholder fees, which will vary
based on the amount of the tax
payment and service provider
selected. 

For more information about
the benefits of filing and paying
taxes electronically and discounts
on TurboTax software, visit
www.visa.com/taxpay.   

2010 Trend: Electronic Filing And Payment
Make Tax Season Less Taxing

Electronic Filing Advantages
• Convenience
• Security
• Faster refunds
• Credit card rewards
• Savings on software

(NAPSA)—Versatile and deli-
cious, California avocados con-
tribute “good fats” and nearly 20
vitamins, minerals and phytonu-
trients to one’s diet. For recipes
that feature fresh California avo-
cados, visit the California Avo-
cado Commission Web site at
CaliforniaAvocado.com.

**  **  **
Plants with bright colors can

lift your spirits. For every pink
Invincibelle Spirit Hydrangea
sold, Proven Winners ColorChoice
will donate a dollar to the Breast
Cancer Research Foundation. To
learn more, see www.in vincibelle
 spirit.net.

**  **  **
A great smile may be easier to

get than you think. To find an
orthodontist nearby and put your
child’s smile in the hands of an
expert, ask your dentist for a
referral or visit www.braces.org.   

The only head of government in this century to give birth to a child
while in office was Pakistani Prime Minister Benazir Bhutto, in Janu-
ary 1990.

***
The precursor of the mirror is the mother’s face.

—D.W. Winnicott
***

***
If a mother respects both herself and her child from his very first
day onward, she will never need to teach him respect for others.

—Alice Miller
***

***
Enough and no waste is as good as a feast. 

—Irish Proverb
***

***
There are fish in the sea better than have ever been caught.

—Irish Proverb
***

***
All women become like their
mothers. That is their tragedy.
No man does. That’s his.

—Oscar Wilde 
***

***
You won’t learn to swim on the
kitchen floor.

—Irish Proverb
***

***
Slow is every foot on an
unknown path.

—Irish Proverb
***

Welterweights are boxers
weighing between 141 and 147
pounds.

A group of pheasants is prop-
erly referred to as a nye.




