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(NAPSA)—When the race de buted
in 1977, there was nary a woman in
the field. These days, however, a bevy
of fabulous, fast and famous females
are proudly giving their male coun-
terparts a run for their money—for
charity, of course.
One of six main event attrac-

tions to take place during the 34th
Annual Toyota Grand Prix of Long
Beach in California, the Toyota
Pro/Celebrity Race has grown into
the largest, longest-running, corpo-
rate-sponsored celebrity racing
event in the world. As its popular-
ity has increased, so has the num-
ber of female stars of film, televi-
sion and sports donning their
helmets and strapping their seat
belts in race-ready Scion tC’s for
this historic, 10-lap race on a 1.97-
mile circuit through the streets of
downtown Long Beach to support
“Racing for Kids,” a national orga -
nization that benefits children’s
hospitals in Southern California. 

Jayne Kennedy
Vs. Clint Eastwood

The first woman to participate
in the Toyota Pro/Celebrity Race
was sportscaster Jayne Kennedy,
who, in 1979, competed against the
likes of Clint Eastwood, James
Brolin, Al Unser (who won the pro
category), Rick Mears and
Olympian Bruce Jenner (who came
in first among the celebrities). 
By 2002, Olympic swimmer

Dara Torres (celebrity category) and
professional racer Danica Patrick
(pro category) made history, becom-
ing the first and only two female
race winners in the event’s history.
And in 2007, for the first time ever,
eight women dominated the field
and included International Tennis
Hall of Famer Martina Navratilova;
radio personality Robin Quivers;
actresses Kelly Hu, Kathryn Mor-
ris, Emily Procter and Aisha Tyler,
plus Kendra Wilkinson, best known

as one of the three live-in girl-
friends of Playboy founder Hugh
Hefner in the E! reality TV series
“The Girls Next Door.”

Cameron Diaz And
Gene Hackman

Over the years, fan favorites
such as Cameron Diaz, Ashley
Judd, Lil’ Kim, Melissa Joan Hart,
Laila Ali, Kim Alexis and Queen
Latifah have tested their skills
against celebrities like Frankie
Muniz, Patrick Dempsey, George
Lucas, Donny Osmond, Edwin
“Buzz” Aldrin, Gene Hackman,
Woody Harrelson, Karl Malone,
Kelsey Grammer, Jay Leno, John
Salley, John Elway and many more.
Whether male or female, stars

competing for victory lane show
up race weekend with much more
than a camera-ready smile. Par-
ticipants commit to eight days of
charity involvement, including an
intensive four-day training ses-
sion that teaches stars how to
manage the complexities of a
street course circuit. After train-
ing, the celebrity participants hit
the street course in Long Beach
for a practice session, followed by

the actual race (scheduled this
year for Saturday, April 19), which
rips and roars to a cheering crowd
of tens of thousands, as well as on
national television.
“The excitement and competi-

tion is fierce,” said Les Unger,
national motorsports manager at
Toyota Motor Sales, U.S.A. “Tradi-
tionally, we’ve found that women
are some of the more competitive
drivers, but—win or lose—this is
a race that’s thrilling for all the
celebrities and pros alike because
it offers the high-speed challenge
of real racing combined with a
worthwhile charitable endeavor.”

$1.6 Million Donated
In addition to learning the

tricks and trades of competitive
racing, the star-studded group vis-
its a local hospital to spend time
with critically ill children, evoking
smiles, laughter and inspiration.
On behalf of the race and its par-
ticipants, Toyota has donated close
to $1.6 million to various children’s
organizations since 1991.
For more information, visit

www.toyota.com/motorsports/pro_
celeb.

Fast And Famous Females Make Racing For Charity More Fun

A bevy of fabulous, fast and famous females are proudly giving their
male counterparts a run for their money—for charity, of course.

(NAPSA)—If you or someone
you care about is ever among the
200 people who learn they have
multiple sclerosis (MS) every
week, science may have good news
for you. For one thing, most MS
patients have a normal or near-
normal life expectancy. What’s
more, the majority of MS patients
do not become severely disabled. 
According to the National Multi-

ple Sclerosis Society, MS is a
chronic, unpredictable neurological
disease that affects the central ner-
vous system. It generally has four
phases, with the most common
being the “relapsing-remitting”
phase, in which patients experience
flare-ups followed by recovery peri-
ods. MS can be difficult to diagnose
because symptoms are unpre-
dictable. Some people go years
without noticeable symptoms.
While there is yet no cure for

MS, there are FDA-approved med-
ications that have been shown to
“modify” or slow down the under-
lying cause of MS. More good news
is on the horizon. America’s phar-
maceutical research companies are
working on 547 new medicines to
treat neurological disorders,
including MS. 
In addition to medication, cer-

tain lifestyle choices may help
patients better manage MS. Phys-
ical and occupational therapy can
help build strength and teach
patients how to use tools to assist
in everyday tasks. Counseling can
help people with MS find strength
and understanding while talking
to a professional therapist or
other patients. Reaching out to
friends, family and others in the

MS community can help.
For people with a story to share

about their battle against MS,
www.sharingmiracles.com can
inspire and motivate patients cop-
ing with MS and other diseases. 
For those who need help

affording prescription medicines,
Partnership for  Prescription
Assistance (1-888-4PPA-NOW or
www.pparx.org ) ,  sponsored
by  America’s pharmaceutical
research companies, provides a
single point of access to informa-
tion on more than 475 patient
assistance programs. More than
2,500 brand-name and generic pre-
scription medicines are available
through the participating programs
that have already helped nearly 5
million people nationwide.
For more information on new

medicines now being developed to
fight neurological disorders by
America’s pharmaceutical and bio-
pharmaceutical research compa-
nies, visit www.PhRMA.org. 

Managing Multiple Sclerosis

Pharmaceutical research compa-
nies are working on hundreds of
new medicines to treat neurologi-
cal disorders. 

Editor’s Note: While this article is useful at any time, it may be particularly appropriate to run during
March, which is Multiple Sclerosis Awareness Month. 
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(NAPSA)—Nationwide, one in
every eight accidents is a hit-and-
run. According to data from the
National Highway Traffic Safety
Administration, 80 percent of hit-
and-run accidents cause vehicle
damage only. Therefore, the vic-
tim’s largest expenses are usually
for repairs and a replacement
rental car.  
“Unfortunately, many drivers

are unprepared for the conse-
quences of becoming the victim of
a hit-and-run crash when the
other driver cannot be identified,”
said Steve Cox, vice president of
the Council of Better Business
Bureaus. “Instead of the at-fault
driver’s auto insurance policy cov-
ering the victim’s costs for medical
expenses, vehicle repairs and a
replacement rental car, it ends up
being the victim’s responsibility to
pay the deductible, as well as all
other expenses.” 
The Insurance Information

Institute, a nonprofit consumer
education organization, says con-
sumers can protect themselves
from the financial consequences of
a hit-and-run accident by having
the following coverages on their
auto insurance policies: 
• Uninsured Motorist Cov-

erage. Not being able to identify
the other driver is the same as
being involved in an accident with
an uninsured driver. But unin-
sured motorist coverage, which
pays for injury and damages
caused by an uninsured or hit-
and-run driver, is not obligatory in
every state. Therefore, some
insured drivers are not covered. 
• Replacement Rental Car

Coverage. Some auto insurance

companies do not automatically
cover the cost of a temporary
replacement rental car while a car
is being repaired, even if the dam-
age was caused by a hit-and-run
driver. Most cars are in a repair
shop for two weeks after an acci-
dent. Considering that the aver-
age daily rate for a rental car is
$50, it can end up costing more for
a one-day rental car than for one
full year’s coverage for replace-
ment rental car coverage, which is
only a couple of dollars a month.
“Many of us think that we’re

well prepared to deal with an acci-
dent, but people often don’t take
the time to read and understand
their policy,” says Carolyn Gor-
man, vice president of the Insur-
ance Information Institute. “Most
policies are very specific and pro-
vide detailed explanations about
what is automatically included
and what additional low-cost
options are available.” 
More information is available

at www.wiserdrivers.com.

Hit-And-Run Accidents Can Hit 
Insured Drivers By Surprise

One in every eight accidents is a
hit-and-run.

(NAPSA)—Moms are often so
busy taking care of everyone else
that they end up putting them-
selves at the bottom of the to-do
list. 
Moms everywhere can put

themselves and their beauty
back on the list with some tips to
help every day feel like Mother’s
Day: 
Schedule Some “Me” Time
• Whether it’s a weekly trip to

the gym or a monthly book club
session, set aside some time for an
activity you truly enjoy.

Sneak in Some R&R
• Before everyone wakes up,

eat your favorite breakfast in bed
for some early-a.m. relaxation.

Enjoy a Private Oasis 
• Recruit your hubby to watch

the kids while you transform your
bathroom into a private oasis.
Light scented candles, play calm-
ing tunes and add a bit of indul-
gence to your shower with Suave
Skin Therapy Daily Exfoliating
Body Wash.  

Treat Yourself to  a Sweet 
• After dropping the kids off

at school, treat yourself to a spe-
cialty coffee drink for a sweet
pick-me-up to get the day started.
Dress Right For Date Night 
• Schedule a much-deserved

date night for you and your better
half. To keep your little black
dress looking fresh and clean, use
Suave 24-Hour Protection Invisi-
ble Solid in Unscented. 

Go On a Mini-Chore Strike
(Even if Just for a Day)
• Take a break from house-

hold chores and hire a cleaning
service—or leave the dishes soak-
ing overnight—so you can have
some guilt-free playtime with the
kids. 

Get Shimmering Strands 
• Restore shine to lackluster

locks in the shower by removing
build-up and moisturizing with
Suave Professionals Vibrant
Shine Shampoo and Conditioner.
Finish the look with Suave Profes-
sionals Vibrant Shine Mist and
Hairspray to aid with styling and
enhance shine. 
For more suggestions on ways

to get your beauty back, visit
www.suave.com.

Make Every Day Feel Like Mother’s Day

When mom puts herself on the
to-do list, every day can feel like
Mother’s Day.

***
Nothing is ever lost by courtesy.
It is the cheapest of pleasures,
costs nothing and conveys
much.

—Erastus Wiman 
***

***
Books are the quietest and most
constant of friends; they are the
most accessible and wisest of
counsellors, and the most
patient of teachers.

—Charles W. Eliot
***

***
It is not what we do, but also
what we do not do, for which
we are accountable.

—Moliere 
***

***
Daring ideas are like chessmen
moved forward. They may be
beaten, but they may start a
winning game.

—Johann Wolfgang von
Goethe 

***




