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(NAPSA)—How do you care for
your hair? What hair products are
right for you? If you don’t know,
you’re not alone. A recent hair
care survey by Impulse Research
found many women make hair
mistakes. Here are tips to help
you get the most from your hair: 

Long Hair Care
Fifty-three percent of women

surveyed have longer than shoul-
der-length hair and 55 percent
have had the same style for more
than 12 months. To keep your hair
looking great and feeling healthy,
or if you’re looking for a new style,
remember these tips: 

• Regis Salons stylists recom-
mend a quarter-inch trim every
five weeks to prevent damage
caused by split ends.

• Cutting layers into long hair
gives it shape and manageability.
Adding fringe creates softness and
definition while providing more
styling options.

• Highlights and lowlights cre-
ate texture and dimension with-
out cutting layers.

That’s Hot
Even though 75 percent of

women use heat styling tools such
as curling irons and blow-dryers,
only 16 percent use thermal pro-
tection products regularly. Ther-
mal protection products, such as
Regis designLINE Get It Pressed
Flat Iron Spray, prevent hair from
heat damage. 

Sixty-five percent said that
they use a blow-dryer daily. Here
are a few things to look for in a
blow-dryer:

• Ionic blow-dryers reduce dry-
ing time to eliminate frizz and add
body. 

• A cooler setting or “cold shot”
on blow-dryers is used to set a
style once hair is dry. 

• Stylists from MasterCuts, a
family-oriented salon, recom-

mend adding a diffuser to
enhance curls and create volume
and texture. 

Pick a Product
The right product can add vol-

ume, hold, shine or curls. A stylist
at a product-focused salon such as
Trade Secret can help you identify
your hair type and find the prod-
ucts it needs. Here are some
guidelines:

• The heavier and coarser your
hair, the heavier your product
needs to be. Gel is great for sup-
porting heavy hair and pomade
and wax separate and define your
style. 

• If you have fine- or medium-
textured hair, choose a light-
weight product. Mousse provides
definition and support and is a
lighter styling solution than gel or
pomade. 

• Hairspray comes in a vari-
ety of strengths, from flexible to
firm holds, and works with any
hairstyle.

• Shine and smoothing serums
add sheen to hair while control-
ling frizz. They come in a variety
of weights so there’s a formula for
all hair types. 

For more information, visit
www.RegisSalons.com.

What’s Your Hair IQ? 

Only 16 percent of American
women surveyed use a thermal
protection spray every time they
use a curling or flat iron.

(NAPSA)—Hepatitis C virus
(HCV) is the most common,
chronic blood-borne infection in
the United States, with nearly 4
million Americans (or 2% of the
population) infected. The hepatitis
C virus can result in a swelling of
the liver known as hepatitis C.
Hepatitis C is slightly more com-
mon among men than women,
and while it affects people of all
ages, it is most commonly found
among those aged 20-39.   

Hepatitis C infects the liver,
which removes waste products
and worn-out cells from the blood.
If untreated, hepatitis C can lead
to scarring of the liver (known as
cirrhosis), cancer of the liver and,
in some cases, even death. 

The hepatitis C virus is spread
through contaminated blood.
Hepatitis C is most commonly
spread through intravenous drug
use, as users often share needles
that are contaminated with the
virus. 

People who had blood transfu-
sions before 1990, when screening
blood for HCV began, are also at
risk. Tattooing and body piercing
may also transmit hepatitis C if
dye or needles contaminated with
HCV are reused. 

Hepatitis C is often referred to
as a “silent threat” since a major-
ity of people have no symptoms for
many years after they become
infected. In fact, more than 70 per-
cent of HCV-infected people have
no idea that they are infected.

Symptoms of HCV may
include: 

•Fatigue
•Loss of appetite

•Dark urine
•Nausea/stomach pain
•Jaundice (yellowing of skin

and eyes).
H e p a t i t i s  C  i s  a  s e r i o u s

disease,  but there are many
treatment options which may
help infected people  get  r id
of  the  v irus .  PEG-INTRON ®

(Peginterferon alfa-2b) Powder
for Injection combined with riba-
virin is one such treatment which
has been shown to clear HCV
from the blood in about half of the
people taking this medication.
Medical, educational and emo-
tional support are also available
for HCV-infected individuals and
their families. People being
treated with PEG-INTRON® and
ribavirin, as well as those consid-
ering treatment, can enroll in a
free patient support program
called The Be In Charge® Pro-
gram. This program offers 24/7
telephone access to a live nurse,
many educational materials, and
counseling (decisions about med-

ical treatment should always be
discussed with a health care
professional).  

In addition to treatment, there
are steps that people with hepati-
tis C can take to live healthier
lives. For instance, studies have
shown that avoiding heavy alco-
hol consumption (defined as five
or more drinks per day) can
reduce liver damage among peo-
ple with hepatitis C. Obesity can
also contribute to more advanced
liver disease, and has been shown
to lessen the effectiveness of cer-
tain medicines that treat HCV.
While a diagnosis of hepatitis C
should be taken seriously, taking
control by seeking treatment,
making healthy lifestyle changes,
and getting appropriate support
can help make HCV a manage-
able disease.

To learn more about hepati-
tis C, visit http://allabouthep
atitisc.com. For more informa-
tion on PEG-INTRON ®,  visit
www.pegintron.com.

Hepatitis C affects 4 million Americans. Are you at risk?

If you answer yes to any of the following questions, you may be at risk for 
hepatitis C, the most common, chronic blood-borne infection in the United States.

• Did you have a blood transfusion or receive a donor organ before 1992? 
• Have you ever injected intravenous (IV) drugs, even once?
• Have you ever undergone hemodialysis?
• Have you been exposed to infected blood in the workplace (needlesticks)?
• Have you had multiple sexual partners?
• Do you have a tattoo or body piercing (due to contaminated needles/ink)?

If any of these statements applies to you, please talk to your doctor about testing.

Hepatitis C: What You Should Know

(NAPSA)—A growing admira-
tion for pets has Americans buying
increasingly creative pet products,
from self-washing, toilet bowl-
shaped cat litter boxes and dog
strollers to tennis ball-launching
doggie golf-club drivers, treat
launchers and high-tech clippers.
These hot new products and hun-
dreds of others were unveiled at
Global Pet Expo, the pet industry’s
largest annual trade show in the
world. Figures from the American
Pet Products Manufacturers Asso-
ciation (APPMA) show spending
on pets is at an all-time high—an
estimated $38.4 billion this year.

So just where are these billions
going?

• $15.2 billion for food
• $9.3 billion for supplies and

over-the-counter medications
• $9.4 billion for veterinarian

care
• $1.8 billion for live animal

purchases
• $2.7 billion for other services.
And it’s not just the basics.

APPMA’s National Pet Owners
Survey shows 27 percent of dog
owners and 13 percent of cat own-
ers buy their pets birthday pres-
ents, and 55 percent of dog owners
and 37 percent of cat owners buy
their pets holiday presents.

All this spending and pamper-
ing has prompted ingenuity rang-
ing from low-maintenance aquari-
ums, matching sunglasses for
dogs and their owners and spa
treatments for your pet, to laser
cat toys and adjustable heating
and massaging dog beds. 

Industry experts point to a
continued trend in the human-
ization of pet products. “Both
baby boomers and young profes-
sionals who are delaying having

families in favor of careers are
turning to pets to fill the void at
home,” said APPMA President
Bob Vetere. “With these families’
higher-than-average disposable
incomes, their pets are enjoying
elaborate high-end and high-tech
products as well as innovative
devices designed for convenience
for the pet owner.”

Pet owners report in APPMA’s
National Pet Owners Survey that
they have a special bond with
their pets and consider them a
best friend, a companion or like a
child or member of their family.

Vetere likens it to his experi-
ence with his golden Lab, Dakota.
“I can sit and talk to him and tell
him any problem I have and he
just sits there with his tongue
hanging out, smiling at me, just
waiting for me to finish. It’s like,
‘OK, you feel better now? Let’s go
outside and play.’

“We’ve come a long way in
terms of how we view and treat
our pets,” concluded Vetere. “For-
tunately, for pets and people,
there is still plenty of opportunity
for healthy growth.” 

To learn more, visit appma.org.

High Pet Spending Spurs New Breed Of Products

Spending on pets is at an all-time
high, an estimated $38.4 billion.

(NAPSA)—What do women
want? For many, it’s the array of
eateries, galleries and specialty
shops that can be found on an Art,
Antiques and Appetizers tour. 

More than 20 museums and gal-
leries featuring folk art to fine art
stay open late the first Friday of
every month in Tallahassee, Fla.,
with the new First Friday Gallery
Hop. A three-hour trolley tour can
help take it all in as the state’s
capital city offers a conglomeration
of cultural complements.

Whether donning T-shirts and
jeans or high heels and pearls,
ladies get a chance to catch up and
laugh during antique-hunting side
trips to nearby Havana, Fla., or
travel the town boutique bopping
for stylish new accessories. When
it comes time to sit back, relax and
savor samplings, Tallahassee has

diverse dining choices, from fine
French restaurants featuring appe-
tizers such as sautéed foie gras to
rustic farmhouses, known for com-
plimentary boiled peanuts. 

With its mixture of tree-lined
roads, deep-rooted history, rolling
hills, moss-draped oaks, cool cli-
mate and Southern-style hospital-
ity, Tallahassee is an excellent
location for a girlfriends’ getaway
for the weekend. The city features
a variety of other sights and
adventures, including the site of
America’s first Christmas, a
wildlife habitat, capitol buildings,
civil rights monuments, fascinat-
ing museums of history, highly
acclaimed fishing, hunting adven-
tures and nearby beaches.

To learn more, visit www.see
Tallahassee.com or call 800-628-
2866.

Tallahassee Entices Ladies 
To Enjoy Art, Antiques And Appetizers

SOUTHERN HOSPITALITY—With its mixture of tree-lined roads, deep-rooted
history, rolling hills, moss-draped oaks, cool climate and Southern-style
hospitality, Tallahassee can be a great location for a girlfriends’ getaway.

(NAPSA)—Children are much
more likely than adults to have
food allergies, marked by poten-
tially devastating reactions to
common food and other sub-
stances. While it’s easier to con-
trol these allergies at home, par-
ents can breathe a bit easier
when children are at school or
other settings when caretakers
are alerted by allergy labels that
stick on children’s belongings.
Allergy-free zone labels from
Stuck on You come in three sizes
and styles: Nut-Free Zone, Dairy-

Free Zone and Egg-Free Zone.
Custom allergy and any health-
related messages can also be
ordered. To learn more, visit
www.stuckonyou.biz or call (888)
236-2800 for a free brochure.




