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(NAPSA)—A serious talent
shortage looms in the U.S., and a
new comprehensive study indi-
cates that many employers aren’t
taking the steps necessary to
retain and attract employees. 

The recent Emerging Workforce
Study, conducted by Harris Inter-
active on behalf of Spherion Cor-
poration, reveals a troubling gap
between employers and employees
on critical workplace issues. For
the first time, the study was ex-
panded to include data from em-
ployers, allowing Spherion to pro-
vide a more complete picture of
the employment landscape.

Some of the major findings of
the study include the fact that 60
percent of workers rate time and
flexibility as very important fac-
tors in retention, but only 35 per-
cent of employers feel the same.
Additionally, 49 percent of em-
ployers rate financial compensa-
tion as a very important driver of
retention, while 69 percent of
workers believe it is. 

“There’s no doubt that talent
will be a defining success factor for
companies in the years to come,”
said Roy Krause, Spherion presi-
dent and chief executive officer.
“Our latest Study sheds light on
how differently employers and
employees view workplace issues,
and it is imperative that organiza-
tions understand these disconnects
and make adjustments to their
leadership styles and HR policies.” 

Furthermore, many companies
either don’t have or don’t plan to
implement work/life balance pro-
grams—a hot button issue for
employees. Of the companies sur-
veyed, 61 percent stated they

don’t plan to offer job sharing, 56
percent don’t plan to offer tele-
commuting and 33 percent don’t
plan to offer flextime. 

There is a small percentage of
organizations that have realized
such disconnects and are distin-
guishing themselves as employers
of choice. These emergent employ-
ers not only offer work/life balance
and training programs, but have
the management style and work-
force structure that helps them
attract and retain the most tal-
ented workers. Studies have also
shown that implementing such
HR best practices will result in
better financial performance and
company growth.

“We applaud innovative efforts
of emergent organizations such as
Nationwide and Ernst and Young.
These organizations are clearly in
a class of their own and are
putting themselves in a position
to truly succeed in the upcoming
battle for talent,” Krause added.

To learn more, visit www.sphe
rion.com/emergingworkforce. 

Study Reveals Disconnects Between
Employers And Employees

THE VIEW FROM THE EXECUTIVE SUITE
is different than that of the work-
ers who management hopes to
retain.

(NAPSA)—Almost 40 million
Americans face seasonal allergies,
which usually begin in the spring
and can last through the first
frost. They’re often triggered by
pollens, molds or other airborne
allergens. According to the Ameri-
can Academy of Allergy, Asthma,
and Immunology, Americans
spend as much as $4.5 billion
annually on medications and doc-
tor visits to treat their allergies.

The first step in
treatment is to re-
duce exposure to
specific allergens. If
that’s not possible,
managing symptoms
through medication
is often next. 

Here are some tips
to help control your
allergies: 

Know Your Triggers: To
avoid an allergen, you need to
know what it is. Physicians can
determine what you’re allergic to
by reviewing your personal and
medical history or doing a physi-
cal exam. In some cases a skin,
patch or blood test may be used to
confirm suspected allergens. 

Create a Sneeze-free Envi-
ronment: A few changes at home
can make a difference. Use an air
conditioner whenever possible,
make your home “dust mite” un-
friendly by vacuuming often, use
hypoallergenic products and check
pollen counts before going out. If
they’re high, stay inside.

Find the Right Remedy: Anti-
histamines reduce symptoms and
work best if taken before exposure
to allergens. Decongestants should
only be used for a short time as
they can worsen the condition.
Nasal sprays, known as inhaled
steroids, are another option. 

Know the OTC Options: Doc-
tors may recommend over-the-
counter medications as a first-line

treatment. Those that include
diphenhydramine have been an
allergy staple for years but can
cause drowsiness. Newer non-
sedating antihistamines, such as
Claritin, are now available with-
out a prescription. OTCs are usu-
ally far less expensive than pre-
scription drugs and are now
covered under pretax health care
accounts, such as FSAs and HSAs.

Consider Generics: They can
be as effective as brand-name med-
ications and cost 30 to 80 percent
less. Popular allergy medications
Allegra and Flonase are now avail-
able as generics—fexofenadine and
fluticasone. According to a recent
Medco analysis, 80 percent of all
Allegra prescriptions were filled
with a generic at retail pharmacies
within 30 days of its introduction. 

Discuss the options with your
doctor. With the right knowledge
and treatments, you can spend more
time outside and less time con-
cerned about watery eyes, a runny
nose and the cost of medication.

Lisa Chavis, RPh, is a lead phar-
macist for the Drug Utilization
Review (DUR) department at Medco
Health Solutions, Inc. Her books
include “The Family Pharmacist”
and “Ask Your Pharmacist.”

Allergy Season: It’s Nothing To Sneeze At

Medications used to treat allergies
include antihistamines, deconges-
tants and nasal sprays, both over-
the-counter and prescription.

Lisa Chavis

The Perfect Wave
(NAPSA)—Good news. Women

are not gonna wash that perfect
wave right out of their hair any-
more. A texture treatment has
been developed that lasts up to 20
shampoos. 

As a result, women combing
over ways to trade in the straight
look for sexy curls and waves now
have some help. The break-
through, one-step styling option is
reported to be ideal for creating
wave, body, volume and texture in
a quick, easy salon service. Called
ISO Nexture, the treatment gives
women the freedom to change
their hair as the mood strikes.

The key is water-soluble sulfite
molecules that create temporary
bonds in the hair. This creates
soft, natural-looking waves. ISO
Nexture has a pleasant scent and
can be used safely for repeated
texture-over-texture use, as a
multiservice treatment and on
tinted/highlighted hair. 

To learn more, visit www.iso
hair.com. 

Wave goodbye to that straight
look. A perfect wave that lasts up
to 20 shampoos is now possible
thanks to a new, easy-to-use,
one-step treatment.

(NAPSA)—Americans, now
more than ever, recognize the
need to change the way they eat.
From reducing fat and sugar
intake to cutting carbs, many are
looking for extra steps they can
take in the kitchen to improve
their overall health. 

In fact, a recent survey admin-
istered by Opinion Research high-
lights this trend, revealing that 86
percent of Americans believe there
are dietary changes they could be
making to improve their well-
being. Despite this desire to take
the necessary steps, 63 percent
indicated they still struggle with
ways to eat healthier.

When it comes to specific rea-
sons behind the difficulty in chang-
ing cooking and eating habits, 70
percent of respondents believed
eating healthier will prevent them
from enjoying their favorite foods,
followed by a belief that eating
healthy takes too much time (59
percent) and a fear that choosing
healthy foods will change the taste
of what they eat (51 percent). 

“Americans today are really
open to advice and solutions on
how they can improve their eating
habits and live longer, healthier
lives. While the majority of us
desire improved health and well-
ness, we all know it’s tough to
break everyday patterns that
require giving up our favorite
foods,” said Crystal Harrell,
Ph.D., Procter & Gamble Health
Sciences Institute. 

Achieving healthy eating is
easier than most realize, accord-
ing to Harrell. Whether picking
up food at the grocery store or
through the drive-thru, Americans
can take simple steps to make
their food choices healthier—with-
out sacrificing time, flavor and
any other concerns they may
have.

One easy way to add more
health to your diet is to increase
fiber intake. While research indi-
cates fiber may help prevent a vari-
ety of health conditions, 95 percent
of Americans today are not consum-
ing their daily fiber requirements.
The National Fiber Council recom-
mends people receive 32 grams or
more of fiber per day; however,
according to Columbia University,
typical consumption of fiber aver-
ages 10 grams to 15 grams daily.
That’s less than half the recom-

mended allowance. 
Jackie Newgent, a registered

dietitian and chef, offers the fol-
lowing tips on easy ways to add
more fiber to your diet:

• Next time you order pizza,
forgo sausage or pepperoni and
create a “salad” pizza instead—
choose vegetables like artichokes,
onions and tomatoes. Try whole
wheat crust, too.

• If you’re more in the mood
for Chinese, choose steamed tofu
and vegetables over fried meat
dishes. Request brown rice in
place of white, too.

• Always have some cans of
beans on hand. Use them in your
favorite soup, salad or pasta sauce
for a quick fiber fix. 

• Feel like having fruit juice?
Drink water to quench your
thirst, then enjoy a whole piece
of fruit for extra fiber and chew-
ing satisfaction.

• Incorporate a fiber supple-
ment such as Fibersure into your
meals. From the makers of Meta-
mucil, it’s an all-natural, clear-
mixing powder that’s flavor-free,
nonthickening and quickly dis-
solves in water or most other liq-
uids and won’t change the flavor
or texture of your recipe. Whether
you add it to your salad dressing,
stir-fry or glass of water, each
heaping teaspoon instantly adds
five grams of fiber.

For more information or prod-
uct samples, visit www.fibersure.
com.

Improving Eating Habits Can Be Easier Than You Think

(NAPSA)—Before your next
road trip, be sure you’re protected
when you’re on the road and far
from home. An independent insur-
ance agent or broker, advise the
experts at Drive Insurance from
Progressive, can provide the per-
sonal service and advice you need
to travel in confidence. To find an
agent or broker, go to driveinsur-
ance.com.

**  **  **
One of the easiest and least

expensive ways to improve the look
of your car is to give it a waxing—
and you may be surprised at just
how far wax has come over the
years. For instance, Turtle Wax Ice

looks more like baby oil than tradi-
tional car wax. It was designed to
clean, shine and protect all exterior
surfaces of a car, including plastic
and rubber trim. For more infor-

The Phoenicians and Romans made a purple dye from Murex sea
snails. Cloth colored with this dye was more valuable than gold.




