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(NAPSA)—Although she knows
how hard it can be to gather every-
one together, TV’s “Supernanny,” Jo
Frost, believes in the benefits of the
family dinner.

“I understand how difficult it
can be for busy parents to keep
their families on track,” said Frost.
“But with a few simple and easy-
to-follow tips, families can achieve
happy, well-balanced lives.”

Eating together can be a great
way for parents to encourage
healthier eating habits and to fos-
ter parent-child communication. 

According to a recent survey
conducted by Impulse Research
Corporation, more than half (51
percent) of parents say they some-
times struggle with getting kids to
eat well and more than 80 percent
say their kids are at least some-
times picky eaters. A frequent
challenge is getting kids to eat
much-needed vegetables. 

With all the news about the
new USDA Food Pyramid, the sur-
vey found that almost six out of 10
parents (55.6 percent) say they
don’t know how many servings of
vegetables per day the guidelines
recommend kids eat.

One of Frost’s tips is to use kid-
pleasing pasta sauce. For example,
Ragú Pasta Sauce offers more
than a full serving of vegetables in
every one-half cup serving of
sauce, is 100 percent natural and a
source of lycopene and vitamin A. 

Since 86 percent of parents sur-
veyed say that pasta with tomato
sauce is one of their child’s favorite
meals, pasta sauce is a good din-
nertime solution for parents.

According to the survey, virtu-
ally all parents (96.9 percent) believe
good eating habits are formed dur-
ing childhood. 

Frost suggests involving chil-
dren in the meal-planning process
—this will help them feel as if they
have a choice, which can lead to
healthier attitudes toward food as
they grow into adulthood.

While hectic schedules some-
times make it difficult for frequent
family meals, Frost says it’s impor-
tant for families to carve out at
least one to two nights a week for a
family dinner that includes all
members. Serving a special meal
that everyone loves, such as
spaghetti and meatballs or tacos,
can be a great way to foster family
togetherness. 

It’s important to have an open
dialogue with your kids, says
Frost. A good way to begin is by
engaging the family in dinner-
time conversations that are rele-
vant to your child’s learning and
development. Encouraging each
member of the family to share
details about the day can bring
everyone closer. 

For more information, visit
www.ragu.com.

The Supernanny Serves Up Tips For Families

“Supernanny” Jo Frost believes
it’s key to engage kids in dinner-
time conversation.

(NAPSA)—Each year, approxi-
mately four million dogs are up
for adoption at animal shelters
and breed rescues across the coun-
try. Sadly, only two million of
these dogs ever find homes.

Actress Minnie Driver and
PEDIGREE Food for Dogs are giving
millions of homeless dogs new
“leashes” on life, through the sec-
ond annual PEDIGREE Adoption
Drive. The national awareness and
fundraising campaign rallies and
rewards dog lovers nationwide who
come to the rescue of the millions
of shelter dogs waiting to find good
homes.

As a dog owner and lover, dog
adoption is a cause close to
Driver’s heart. “There’s nothing
more rewarding than coming home
from a long day to the uncondi-
tional love of my dog, Bubba,” said
Driver. “Dogs from shelters and
breed rescue organizations make
wonderful, loving pets and I would
encourage anyone contemplating
getting a dog not to overlook their
local pet rescue organizations.”

As part of the adoption drive,
Driver and PEDIGREE hope to
encourage adoptions and engage
dog lovers in this important cause
in these simple ways:

• Support Fundraising Efforts—
PEDIGREE is committed to donating
up to $1 million of all 2006 product
sales to support qualified animal
shelters and breed rescue organiza-
tions across the country.

• Wear Dog Tags—To show
support of this cause, “Dogs rule”
fashion dog tags are available for
free via a mail-in offer; PEDIGREE
will make a $1 donation for every
dog tag redeemed. Plus, celebri-
ties will personalize one-of-a-kind
dog tags for auction on eBay from
March 6 to 16, 2006. 

• Learn About All  Things
Canine—Educational informa-
tion on what to expect when
adopting a dog is available via a
downloadable “Adoption Guide”
at pedigree.com.

“As the brand that loves dogs,
we’re proud to shine a spotlight on
the dog adoption crisis and all
those homeless dogs that deserve
love in their lives,” said Rob Lei-
bowitz, marketing director, Dog
Portfolio, Masterfoods USA, the
makers of PEDIGREE. “Any dog
lover knows that it doesn’t matter
where dogs come from—they’ll
love you just the same.” 
Dog Adoption Drive

There is no better time than
now to bring home a source of
unconditional love and adopt a
canine companion. “PEDIGREE is
not just about dog food; our love of
dogs is the driving force behind all
that we do,” added Leibowitz.
Make a Fashion Statement

Specially designed dog tags,
emblazoned with personal causes
and rally calls, are the hottest
fashion accessories to grace the
necks of Hollywood starlets and
fashionistas alike. As a way to
show support for homeless dogs,
stylish PEDIGREE fashion dog tags
can be obtained for free through a
mail-in offer. Complete details can
be found at www.pedigree.com.

In addition, Driver and other
celebrities including Molly Sims
and Nicollette Sheridan are lend-
ing a hand to the cause by per-
sonalizing one-of-a-kind fashion
dog tags that will be auctioned
on eBay for charity. All proceeds
from the auction will benefit the
American Humane Association.
Responsible Pet Ownership

It’s important to note that
adopting a pet is a very important

decision that should not be taken
lightly. Caring for a pet is a big
responsibility, but most dog lovers
will tell you that adding a canine
to your family will bring a great
deal of joy and happiness. 

To help educate potential dog
owners, www.pedigree.com offers
a special dog adoption microsite
providing a wealth of information
all about dogs, from how the adop-
tion process works to training and
everyday care and nutrition. A
downloadable “Adoption Guide” is
a resource for those considering
adoption and offers tips and
checklists that are handy for first-
time animal shelter visits, vet
trips and even shopping.
More “Paws” for Consideration

Need more motivation to adopt
a homeless dog? Consider these
results from a recent PEDIGREE-
sponsored survey of dog owners:

• 86.3 percent say their dog
makes them feel better about
themselves—both emotionally and
physically.

• 64.8 percent say their dog is
a good source of unconditional
love.

• 60 percent consider their dog
part of the family, showcasing
their pets in family portraits and
even on holiday cards.

• 77.7 percent believe that
adopting from a shelter is the
right thing to do.

PEDIGREE Brand products are
available at grocery, pet specialty
and mass merchandise outlets
nationwide. To learn more, log on
to www.masterfoodsnews.com.
For more information on PEDI-
GREE products and The PEDIGREE
Adoption Drive, log on to
www.pedigree.com. To find an
animal shelter, call 1-800-DOGS-
RULE.

National Campaign Gives Homeless Dogs New “Leashes” On Life

(NAPSA)—It doesn’t quite yet
have the heart-tugging appeal of
Mother’s or Father’s Day, but on
World Kidney Day, you may just
find yourself closer to your family
than ever.

The first-ever World Kidney
Day (March 9, 2006) was designed
to raise international awareness
about one of the body’s most vital
organs, to let people know who’s at
risk for chronic kidney disease
(CKD)—and what to do to avoid
the condition. While no one expects
World Kidney Day to be celebrated
with parades and picnics, the
National Kidney Foundation sug-
gests using it as a time to celebrate
family and share health history. 

Many, if not most, people who
are considered “at-risk” for
chronic kidney disease have been
placed in that group because of
health problems inherited from
family members. That’s why doc-
tors say that finding out your
health history is the first step in
preventing chronic kidney disease.

The National Kidney Founda-
tion is hoping people will embrace
March 9 as a day devoted to talking
to, or learning more about, one’s
parents, grandparents, brothers
and sisters, or any blood relative.
People may find out fascinating
things about the people close to
them, and in the process, they may
also find out that someone in the
family suffers from high blood pres-
sure, diabetes or even chronic kid-
ney disease.

If you or a family member has
diabetes or high blood pressure
(hypertension), you are at signifi-

cant risk for CKD. Also, people
who belong to minority groups
including African Americans, His-
panics, Asians and Pacific Island-
ers are at higher risk for CKD.

The National Kidney Foun-
dation is joining forces with Kid-
ney Foundations around the
globe to highlight World Kidney
Day and its theme of early detec-
tion and prevention. The founda-
tion says chronic kidney disease
is a potentially fatal condition,
often called a “silent” killer.

The foundation hopes family dis-
cussion on World Kidney Day will
encourage people to delve into the
health of their entire family, and
then to get their kidneys checked
out through simple blood and urine
tests. 

For more information and a
free brochure, “Are You At
Increased Risk for Chronic Kidney
Disease?,” visit www.kidney.org or
call (800) 622-9010.

Celebrate Family On World Kidney Day

World Kidney Day encourages
families to discuss their health
histories.

by Tim Rogers
(NAPSA)—Hair care expert Tim

Rogers, who has among his clients
Yoko Ono, Missy Rayder, Diane
Sawyer, Kelly Gray, Samantha
Boardman and Amanda Peet,
combed through some of the secrets
he gives celebrities when they have
a bad hair day and came up with a
few you may use:

Q. Any advice on how I can
take better care of my hair? 

A. Wash hair no more often
than every other day. Water can be
very drying to hair, exacerbating
frizz and static flyaways. Wash
with lukewarm water and always
follow with a conditioner. Protect
color-treated hair. New Results
Colour Bright shampoo and condi-
tioner are created specifically for
treating and protecting multitonal
hair shades. Don’t forget sun-
screen. The sun’s rays can strip
away natural oils as well as the
pigment that gives hair its color.
The sun can weaken hair cuticles,
causing peeling, breaking and split
ends. Defend hair with a hat and
products with UV filters and ker-
atin, for strength and elasticity.

Q. I need a new hairstyle.
Can you help? 

A. Take advantage of  the
multitude of virtual stylists on
the Internet. Web sites like
www.smartfixx.com offer compre-
hensive advice from salon profes-
sionals. Online, you can access info
on trends 24/7. There’s step-by-step
styling advice in video you can play,
pause, rewind and download to see
how to get the look you like. 

Q. I’m thinking of changing
my hair color from blond to red.
What’s the best way?

A. Redheads aren’t defined by

“light or dark” but by tone. Con-
sider which works with your
skin. Glossing treatments deposit
tone without lightening hair for
maximum reflection and mini-
mum damage. They’re a great
way to deliver customized shades
of red. 

Q. I’m a guy and I really like
my new short hairstyle but it
requires multiple styling prod-
ucts mostly created for women.
Are there multipurpose prod-
ucts men can use?

A. Some really great unisex
styling lines—like the new one
from Charles Worthington Lon-
don—have what you need. For
short hair, wax sticks or gel strips
are fantastic multipurpose options
for keeping hair in place, taming
flyaways or giving it a textured,
spiky look. My favorite products
from this Smart Fixx line are the
H2O Styling Strips, which you can
get at drugstores. Simply add the
gel to wet hair with your finger-
tips. The strips come in a conve-
nient pocket pack for on-the-go
styling. 

Celebrity Stylist Shares Secrets For Terrific Hair

Condition for your hair type, says
celebrity stylist Tim Rogers.

Some people keep hedgehogs
as pets to get rid of insects and
other house pests.

***
If man could be crossed with
the cat it would improve man,
but it would deteriorate the cat.

—Mark Twain 
***

***
Thousands of years ago, cats
were worshipped as gods. Cats
have never forgotten this.

—Anonymous
***




