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(NAPSA)—You zip through the
grocery store, quickly collecting
the ingredients you need for din-
ner. Then you make a mad dash
for the shortest checkout line only
to find yourself stuck behind a
check writer.

According to a study released
by Visa USA and National Market
Measures, consumers are wasting
approximately five hours a year
standing in checkout lines. One
big culprit—check writers. The
study found that the average sig-
nature-based debit card (check
card) and credit card transactions
are nearly three times faster than
the average check transaction.
Stand behind one check writer a
day, every day, and see the min-
utes of your life tick away.

“While the number of check
writers is dwindling, they con-
tinue to take a big chunk of time
at the checkout line,” said Mark
Traylor, Ph.D., director of quanti-
tative services, National Market
Measures. “This study supports
other evidence that debit and
credit transactions are faster pay-
ment methods—nearly three
times faster than checks. Con-
sumers choose how to pay at
checkout based on their view of
convenience, but many of them—
especially check writers—hold
misconceptions about which pay-
ment method is actually the
fastest. Check writers think their
method of payment is fast, but
they’re wrong. Plus, debit and
credit cards offer more security
protections than checks do.”

The study, conducted at select-
ed locations of one of the nation’s

largest retail pharmacy chains,
revealed the average time to pro-
cess a payment using a signature-
based debit card was 26.1 seconds,
while credit transactions averaged
30.2 seconds, both significantly
less than the 75.2 seconds it took
to process a check payment.

Consumers’ desire for the speed
and ease of using electronic pay-
ments was supported by the data,
with debit, credit and check users
all citing convenience as the No. 1
determining factor in payment
choice during post checkout inter-
views. Yet, nearly half of all check
writers interviewed during the in-
store study incorrectly believe
that checks are the fastest pay-
ment method.

An astounding three-quarters
of check writers believe checks to
be the most secure form of pay-
ment, though checks actually offer
limited security protections. Fur-
ther, check writers are often
required to divulge personal infor-
mation, such as home phone num-
bers, addresses, driver’s license
numbers and potentially Social

Security numbers, at the top of
the check to ensure processing.

“There are a lot of misconcep-
tions surrounding the use of
checks. Consumers who are in-
terested in maximizing their
time and employing a secure
payment method should be using
payment cards,”  said Stacey
Pinkerd, senior vice president,
consumer debit products, Visa
USA. “Visa offers a variety of
secure, convenient and reliable
payment options to meet the
needs of consumers. And our
security protections, including
Visa’s Zero Liability Policy, give
debit and credit cardholders
recourse that paper payments
just don’t provide.”

Checkout delays caused by
check writers not only needlessly
frustrate fellow consumers but are
a sore spot for retailers as well.
When asked about their reaction
to standing in line behind a check
writer, many respondents to a
just-released online survey con-
ducted by Harris Interactive on
behalf of Visa, experienced feel-
ings of frustration (49 percent),
have actually moved to another
line (40 percent), and/or left the
store without purchasing any-
thing (11 percent).

Other than an outright ban on
checks, what can stores do to
assist frustrated debit customers?
According to the online survey, 59
percent of those surveyed agreed
that they would be more likely to
shop at a store (such as a grocery
store, drugstore or convenience
store) if there was a “check free”
checkout line.

Check Cards Give Time-Pressed Americans
Five Additional Hours A Year

Festive Tips
(NAPSA)—Winter is the season

of celebration, and decorating
your home is a great way to join in
the festivities. An easy way to
instantly add a festive touch to
any holiday celebration is to drape
garlands or ivy on railings, win-
dows or along mantles. 

In the past, even these fairly
simple tasks may have seemed like
a chore, and avid decorators are
often left searching through junk
drawers for new ways to hang
their garlands or ribbons without
damaging surfaces throughout
their homes.

Recognizing this problem, one
company has launched a break-
through line of decorating solu-
tions. Deck the Rails has intro-
duced its line of Garland Grabbers,
virtually unbreakable clips that
come in five options for around the
house, including: the Banister Clip,
the Mantle Clip, the Deck/Porch
Clip, the Residential Fence Clip
and the Window Clip.

These clips are easy enough to
use that the whole family can take
part in decorating projects and
help transform your home into a
winter wonderland this holiday
season. 

To find great decorating tips for
throughout the year and learn how
to decorate an entire home, inside
and out, in less than 20 minutes,
visit www.decktherails.com or call
866-254-7847.

Simple Bad Hair Day Fixes
(NAPSA)—In a recent survey,

71 percent of women reported
having at least one bad hair day a
week. To prevent hair from look-
ing frightful, follow these tips for
healthy hair:

• Listen To Your Hair—Don’t
buy products that aren’t meant for
your hair type; stick to those that
enhance what you have.

• Read The Label—Choose
healthy products, such as natural
and organic hair care. 

• Have Thin Hair?—Stick to
light conditioners that won’t
weigh it down.

• Product Overload—Too many
styling products in your hair can
cause buildup and damage, say
the experts at Kiss My Face. Use a
shampoo that helps remove excess
buildup.

The organic hair care line has
shampoos, as well as a mousse and
gel for styling, that cater to three
different types of hair. To learn
more, see www.kissmyface.com.

***
Take time to deliberate, but
when the time for action arrives,
stop thinking and go in. 

—Andrew Jackson
***

***
The bad news is time flies. The
good news is you’re the pilot. 

—Michael Althsuler 
***

***
I know of no more encouraging
fact than the unquestionable
ability of man to elevate his life
by a conscious endeavor. 

—Henry David Thoreau 
***

***
Live your beliefs and you can
turn the world around. 

—Henry David Thoreau 
***

***
Do what you can, with what you
have, where you are.

—Theodore Roosevelt 
***

Don’t just get a trendy haircut.
Make sure it suits your face. Con-
sult with your stylist.

(NAPSA)—If you have a flexi-
ble spending account where you
work, you’re not alone. These
accounts have become a popular
tax-smart way for millions of eligi-
ble workers to pay for some rou-
tine medical expenses, as well as
doctor and hospital visits. 

Flexible spending accounts
allow employees to set aside a cer-
tain amount of each paycheck into
an account—in pretax dollars.
During the year, participants have
access to this account for reim-
bursement of medical expenses
not covered by insurance, such as
health insurance co-pays or neces-
sary medical products.

As helpful as these accounts
are, they have one big drawback:
the “use-it-or-lose-it” requirement.
This means that once the annual
deadline expires, money left in the
accounts is forfeited to the em-
ployer. Surprisingly, participants
give back millions every year.

That’s why it makes good sense
for people who participate in these
accounts to plan ahead and think
strategically about how they use
these dollars especially now. As
the end of the year approaches,
participants search for ways to
use their dollars instead of forfeit-
ing them and too often partici-
pants feel without options.

Kevin McCallum, a senior vice
president with 1-800 CONTACTS,
notes that medical spending
account participants can make
good use of their funds by pur-
chasing long-term supplies of cer-
tain medical products, such as
contact lenses. 

“On average, employees typi-
cally surrender more than $100
each year in flexible medical

accounts,” said McCallum. “With a
little advanced planning, many
consumers can spend this money
wisely and prepare for expenses
they might otherwise encounter
next year. Contact lenses fall into
this category.”

Some companies offer incentives
that encourage medical spending
account participants to spend their
remaining funds and get excellent
values. For example, 1-800 CON-
TACTS offers rebates off a year’s
supply of contact lenses from a
variety of the most popular brands.
“Our rebates are a value-added
service for our customers who seek
savings in buying bulk quantity. It
makes economical sense for our
flex spending account customers to
spend their money now, rather
than losing it later.”

As the year winds down, plan
participants can think ahead
about how to use any remaining
funds. If you are a contact lens
wearer, you’ve got one very clear
option.

Ways To Flex Your Medical Spending Account Dollars

A CLEAR OPTION—Contact lenses
are one thing you can purchase if
you don’t want to forfeit the
money in your flex spending
account.

(NAPSA)—Relieving allergies
—which affect 50 percent of all
people between the ages of 6 and
60—may be as easy as cleaning
your home.

Although most of the attention
is directed toward pollen and other
outdoor allergens, the latest
National Health and Nutrition
Examination Survey found that
what is inside the home—specifi-
cally dust, dust mites and pet dan-
der—are allergy triggers for up to
one quarter of the population.
Tightly sealed homes compound
the problem by making it difficult
to get allergens out of the home. 

The U.S. Environmental Pro-
tection Agency recommends fre-
quent deep cleaning to eliminate
allergens and other harmful par-
ticulates from the home. Carpets
and upholstered furniture should
be vacuumed one to two times a
week. Use of a built-in central
vacuum system, which blows no
air into the room, is a highly effec-
tive method for reducing dust
mites and other indoor allergens
and improving indoor air quality.

With a motor up to five times
more powerful than a conven-
tional vacuum, a central vacuum
system captures more dust, dirt
and allergens than an upright
vacuum. It also removes all the
captured particulates from the liv-
ing area to a collection receptacle
in a garage, basement or utility
room. As a result, many allergy
patients feel better.

In fact, a clinical study by the
Division of Allergy and Immunol-

ogy at the University of California
at Davis found that allergic rhini-
tis patients experienced a 44 to 61
percent improvement in their
symptoms when they used a Beam
Central Vacuum System instead
of a conventional vacuum to clean
their homes. A subsequent study
found that leading upright vacu-
ums either lost cleaning capability
or increased particulate emissions
after repeated use. However, cen-
tral vacuum systems maintained
like-new soil removal capability
and emission control after several
uses. Central vacuum systems can
be installed in virtually any new
or existing home, starting at
about $1,000.

For more information about the
study findings or central vacuum
systems, visit www.beamvac.com.

Central Vac Is Key To Allergy Relief

Allergy sufferers benefit by using
a built-in central vacuum system
that blows no air into the room to
stir up dust. Independent tests
found dust emissions from cen-
tral vacuums were one-third to
1/659 the level of emissions from
leading upright vacuums.
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