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(NAPSA)—Here’s a hairy
thought: If you’re like many people,
your look has become a bit dated.
It’s easy to settle into a style and
remain loyal to it long after its
expiration date has passed. How to
catch up with a modern style sensi-
bility? The answer can be simple:
focus on one key element—color.

Experts say color is the first
thing that comes across as old-
fashioned, whether it’s on wallpa-
per, eye shadow or hair. Color is a
constantly moving arbiter of cur-
rent taste and different palettes
have been coming in and out of
vogue for hundreds of years—not
just in our fast-moving culture. 

According to one haircolor con-
sultant, Giselle, “the good news is
that the shift in haircolor tends to
move more slowly than fashion or
makeup trends.” Working in a
New York salon, she has detected
a noticeable shift in women’s hair-
color preferences, which are
mainly going warmer. In fact,
according to Clairol, the com-
pany’s overall shade palette was
comprised of 20 percent warm
shades 15 years ago, while today
it is 32 percent warm. 

“Blondes are becoming more
warm and buttery. Brunettes also
are becoming warmer but deeper,
while reds are becoming more
vibrant and bold.” says Giselle. If
you’d like to update your color, she
suggests using a haircolor brand
such as Herbal Essences Haircolor
with a shade palette designed for
modern, up-to-the-minute choices. 

“It’s not necessary to make
huge leaps—if your hair is

medium to dark blonde, try a
beige tone that will impart shim-
mer and dimension,” says Giselle.
“A caramel tone such as Herbal
Essences Almond Bliss will give
brunettes a delicate, warm effect.
For hair that has some red tonal-
ity, a bold, ruby red shade will
take it from dated to oh-so-now.” 

If you’re still feeling tentative
(maybe you’ve had your old color
for a good long time) highlights
can be a quick and easy way to
add anything from subtle to
intense streaks to your hair. You
control how many and where you
add them, so getting a look you
like should be simple.

So try this quick test: if your
bathroom is still seafoam, your eye
shadow still aqua and your hair-
color reminiscent of “Dynasty,” it
might be time for a change.

Update Your Color

The latest looks in hair color are
the warm hues. The cold, ashy
shades of the 80’s are passé.

(NAPSA)—Whether you
haven’t had a satisfying date in
years or you just can’t seem to get
to the altar, a best-selling book
provides women with crucial keys
to success in love. Best-selling
author Margaret Kent has revised
and updated her now classic mar-
riage guide “How to Marry the
Man of Your Choice” (Warner
Books Trade Paperback, $12.95)
to help today’s women. 

The book is meant to help
women feel more empowered and
in control of their lives. Kent says
with her advice, women can be as
popular with men as they choose
and that they can forget their
fears of rejection and competition. 

The marriage guide spans the
mating process from the “hello” to
the “I do.” The guide addresses
techniques to declaw the dating
competition. From there, it
explores virtually every facet of
meeting and attracting men. 

The book also gives advice on
how to dress to your advantage for
age and body type, how to find the
best places to meet men (including
Internet dating sites), and how to
deal with “dastardly acts”—behav-
ior that Kent says sometimes sab-
otages a relationship that is other-
wise on its way to the altar. 

According to Kent, women who
follow the strategy in the book
should meet and marry the man
of their choice within two years. 

When Kent’s book first de-
buted in 1987, it became an
instant best-seller, landing the
author on a host of top-rated TV
talk shows ranging from Oprah

(she was Oprah’s first guest ever)
to “Larry King Live” and “CBS
This Morning.” The book was
touted as the first publication of
its kind to offer sensible, easy-to-
follow advice for finding the per-
fect mate and leading him down
the wedding aisle. 

To date, the guide has sold over
one million copies. This year ’s
newly revised, updated edition
includes advice for an entirely
new generation of women who are
eager to take control of their lives
and find the man who is right for
them.

For more information, visit
www.romanceroad.com.

Rewriting The Book Of Love

A best-seller offers practical
advice on finding—and keep-
ing—the man of your dreams.

(NAPSA)—Riding a big yellow
school bus when you are five or
six years old can seem pretty
scary but there’s a lot parents can
do to make it fun, not fearsome.
Experts at Thomas Built Buses, a
leading manufacturer of school
buses in North America, suggest
checking  with your neighbors to
see if there is another child who
could be your child’s bus buddy.
New experiences are more fun
when they’re shared. Walk with
your child to the bus stop so she
knows where to wait, and make
sure you or another responsible
adult is there to meet her when
she returns. 

High school students may
think that there’s only one perfect
college for them, but that may be
the most harmful myth in college
admissions. Chances are there are
many colleges that will meet your
educational and personal goals.
Looking for colleges, based on
what’s important to you, has
never been easier, say the experts.
You can search by a variety of dif-
ferent characteristics on www.
collegeboard.com—you may be
amazed at how many opportuni-
ties are available.

As a person grows older, the
need for more light increases sig-
nificantly. To help, a new-to-con-
sumers technology, metal halide
lighting, is now available in a line
of lamps for the home. These new
Microsun® metal halide lamps pro-
vide weakening eyes the light

they need to see clearly. While
new to consumers, metal halide
lighting has been used for decades
in shopping malls, professional
sports venues and factories, due
to its superior technology that
provides whiter, brighter light
that more closely matches that of
natural sunlight. For more infor-
mation, call toll free 888-526-
0033, or visit www.bestreading
lamp.com.

If you are going to paint, save
time up front by preparing your-
self for the project, doing proper
research and investing in the
right tools. You should use a good
painter’s tape to ensure a clean
and professional edge. You can
also reduce the amount of time
you spend taping by using a prod-
uct like Duck® brand Quick Cor-
ners® masking tape corners.
These pre-shaped corners fit per-
fectly into the corners along wall
edges, windows and baseboards,
making it easier to mask off and
protect these challenging areas
(www.duckproducts.com). 

(NAPSA)—Word of a new
grant program may be music to
the ears of aspiring songwriters.
The program—sponsored by
Heineken USA and The ASCAP
Foundation—offers financial sup-
port to emerging songwriters in
key music markets across the
country. The grants will benefit
emerging Latin music songwriters
in the Los Angeles and Miami
music communities, and emerging
Pop/ Rock music songwriters in
the New York, Chicago and
Boston music communities. Com-
plete details are available at
www.asca pfoundation.org. 

Costumes come in all shapes
and sizes—scary or cute, store-
bought or homemade. Unfortu-
nately, they don’t always fit cor-
rectly, which could make them a
hazard. Use Duck® brand duct
tape to easily and temporarily tai-
lor the costume to the child wear-
ing it. With 19 colors of Duck
Tape available (www.ducktape
club.com), you can shorten the
sleeves or hem the pants in a
color that nobody will ever notice.
When you get home, remove the
tape, and the costume will be
ready for use again in the future. 

One important way to produce
good teachers is to improve
teacher professional development,
starting with “induction” pro-
grams for beginning teachers.
Effective induction programs are
built around a well-defined learn-
ing curriculum, combining men-
toring with high-quality profes-
sional development to help new

teachers reflect on and improve
their classroom practice. Recent
research shows the importance of
such programs, say experts at the
Educational Testing Service.
Their findings show that high-
quality, mentor-based induction
programs can help improve
teacher practices and bolster stu-
dent achievement.

A wardrobe is built layer by
layer, starting at the foundation.
A recent survey, however, found
that 70 percent of women start off
their look with the wrong size bra.
Experts recommend getting a pro-
fessional bra fitting once a year,
or more if you’ve recently lost or
gained weight. Women choose
bras based on occasions. For
example, Bali’s Lifestyle Collec-
tion includes five categories—
Benefits, Classics, Desire, Down-
time and Shape—to fit the many
facets of a woman’s life. Bali is
bringing its nationwide bra-fitting
program called Bali Fits 100,000
Women to department stores.
Women can meet with bra consul-
tants to find the bras that best
suit their needs.

(NAPSA)—According to ex-
perts at Pharmavite LLC, makers
of Nature Made brand vitamins,
minerals and supplements, peo-
ple with diabetes may have lower
levels of nutrients such as vita-
min C and magnesium. Antioxi-
dants such as vitamin E may help
boost the immune system and
help maintain red blood cells and
muscle tissues, such as cardiac
and skeletal muscles. Selenium
complements vitamin E. Nature
Made currently manufactures a
Diabetes Health Pack, which con-
tains these ingredients, plus addi-

tional vitamins and minerals that
aid in diabetes health. For infor-
mation on diabetes, visit the
American Diabetes Association—
www.diabetes.org—and the Na-
ture Made Wellness Advisor—
www.naturemade.com/diabetes.

Denise Austin, known as
“America’s Favorite Fitness
Expert,” takes a sensible ap-
proach to diet and exercise. At 46,
she works out 30 minutes a day,
but never skips a meal. She also
takes Nature Made vitamins and
supplements to help obtain key
nutrients that support overall
health and beauty. To learn more
about which dietary supplements
can help your personal health and
beauty makeover and to enter the
“Just a $25,000 Health & Beauty
Makeover” contest, visit www.Na
tureMade.com.

(NAPSA)—Chocolate Coffee Tof-
fee Oatmeal Cookies, created by
Paula Marchesi of Lenhartsville,
Pa., was named the “ultimate” oat-
meal cookie in the 2004 Search For
The Ultimate Oatmeal Cookie
recipe contest. This winning recipe
calls for a tasy quintet of toffee, cof-
fee, oats, chocolate and a “secret
ingredient”: crushed ice cream
cones. Co-sponsored by Quaker
Oats and Blue Bonnet, the contest
featured three categories: Easy,
Everyday Cookies & Bars, Special
Occasion Cookies & Bars, and
Lower-Calorie Cookies & Bars, and
awarded $10,000 in cash prizes to
30 creative cookie bakers.

According to international con-
noisseur Chef Paul Prudhomme, 98
percent of the dressings in the
world are dry. You put oysters in
and oysters have enough moisture
to keep moisturizing the dressing
and make it spectacular. Chef Paul
says one of the best ways to dress
up your fare is with oysters: pre-
mium Louisiana oysters at the
peak of their season. For recipes,
visit www.LouisianaOysters.org.




