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(NAPSA)—For many people,
family photographs aren’t just
treasured reminders of people and
places, they are also used as part
of the decor—accentuating walls
and tabletops with nostalgia. Sim-
ilar sentiments (and decorative
ideas) may also be associated with
fresh-cut flowers. Perhaps snap-
dragons remind you of a special
time or person, fragrant roses
might take you back to childhood
memories.

When combined, photos and
flowers can be a delightful duet
down memory lane. These simple
projects let you brighten cher-
ished photographs with fresh-cut
blooms.

PHOTO VASE

Materials:
2 clear glass vases with

straight sides (must be of
the same style, in
descending sizes)
Photographs to fit in
between the two vases
Peach hybrid tea roses,
peach hypericum and
peach stock
Foliage (if you’d like)
Floral clippers
Floral Preservative

Directions:
1. Insert smaller glass vase

inside larger one.
2. Slip photos in the space

between the two vases.
3. Carefully fill interior

vase with water mixed with
floral preservative. Make sure
not to accidentally spill water
between the two vases.

4. Add bouquet of fresh
flowers. Cut flowers short so
that blooms rest slightly over
rim of the photo vase.

FRAMED FLOWERS

Materials:
1 wall picture frame of any

size
1 sheet of plain background

paper (the color depends
on your taste—black, blue,
white, green, etc.)

1 small bud vase to
coordinate with the size of
the wall frame
Self-adhesive Velcro

1 fresh-cut flower (your
choice and color)
Floral clippers

Directions:
1. Place background paper

in wall picture frame.
2. Place self-adhesive Vel-

cro on bud vase and glass of
picture frame. (Placement
could be centered or off to one
side.) Just make sure that the
Velcro on the vase and frame
meet. In order to hold the
weight of a water-filled vase,
two pieces of Velcro may be
needed on each surface.

3. Fill bud vase with water
and your favorite fresh-cut
flower.

4. Attach Velcro’d vase to
Velcro on picture frame and
hang it.

For creative ideas on using
fresh flowers in your home, visit
www.flowerpossibilities.com or
write P.O. Box 16, Ovid, MI 48866
for a free flower recipe brochure.

Fresh Flowers Add Special Touch
To Keepsakes

Fresh flowers, such as these in a
personalized photo vase, can be
used all around the house for
added color and beauty.

(NAPSA)—In an important
departure from most parenting
guides, a new book provides infor-
mation to help mothers develop.

Called “The Seven
Stages of Mother-
h o o d ”  ( K n o p f ,
$22.95), the book
looks at how women
change and grow
from the moment
they become preg-

nant to the day they watch their
child graduate high school.

“Too many moms,” says author
Ann Pleshette Murphy, “are
encouraged to focus exclusively on
their kids’ needs, to read their
children’s signals, accommodate
their demands. We rarely take the
time to reflect on where we are as
women, and more important,
where we want to be. I don’t
believe you can be an effective
mother if you don’t ask those
questions and find the time to
nurture your own development.”

Murphy should know. She’s not
only the mother of two, she’s a for-
mer editor of “Parent’s” magazine
and parenting expert at “Good
Morning America” since 1998. She
also writes a magazine column
called “Mothers Know-How”.

Her book, based on her own
experiences and on interviews
with mothers and other child car-
ing expert, shows how each stage
of motherhood has its own chal-
lenges and opportunities. 

For example, Stage One, which
Murphy calls “altered states” cov-
ers pregnancy, birth and what she
refers to as the “fourth trimester”
—the first few months of mother-
hood when physical changes con-
tinue along with emotional and
lifestyle ones. 

Stage Two, the fourth month
through the first birthday, Mur-
phy says, is a time of finding your
footing and finding yourself.

Stage Three, the toddler years,
is a time of letting go while Stage
Four, the preschool years, is one
of trying to do it all.

“Reading the compass to God-
Knows-Where” is how Murphy

characterizes Stage Five, when
the child is between six and ten
and “Living in the Gray Zone” is
what she calls Stage Six, the pre-
teen years. 

Finally, at Stage Seven, the
teen years, she says, “It gets eas-
ier...and then they leave.”

“Motherhood,” Murphy adds,
“forces you to hone muscles we
never knew we had, to question
our choices and goals, to reshape
our relationships with family
friends, our spouse; and most
important, to rethink who we are
and where we’re going. There is
as much circling, sliding and
falling back as there is surging
ahead. If we’re lucky, by the time
our children leave home, they
may actually be singing our
praises.” 

Writing with wit, warmth and
unfailing empathy about the
challenge mothers face at each
stage, Murphy offers insightful
advice and gentle reassurance,
showing moms how to make the
most of their lives as they raise
their children. The tips and tac-
tics on how to manage at each
stage help make this a buoyant
contribution to the literature of
maternal self-discovery. The bib-
liography and notes can help
readers find more information
along similar lines.

You can find it at local book-
stores or online from www.aa
knopf.com.

New Book Offers Unusual Advice

A new book, based on the pre-
mise that “every mother on the
planet needs help and support”
tries to provide both.

Murphy

(NAPSA)—Ladies, abandon
your beloved straightening irons
and make room for curling irons!
Experts are predicting a return to
Hollywood glamour this winter
holiday season.

“The tousled, flirty curls we’ve
come to love will evolve into more
polished looks that evoke sensual
sophistication,” says hair care
expert Marc Anthony, whose Marc
Anthony True Professional hair
care products are available in
drug stores throughout the U.S.

According to Anthony, who has
styled hair for such celebrities as
Catherine Zeta-Jones, the newly
refined silhouettes appearing on
runways and red carpets around
the world have inspired the retro-
romantic hairstyle that he envi-
sions for the 2004 winter holiday
season.

“Flattering for so many women,
the look of ’30s and ’40s Holly-
wood elegance is perfect for holi-
day celebrations, when you’re
looking for a splash of added
glitz,“ he says.

Look for these holiday hairstyle
trends:

• Sophisticated, polished waves
and curls, softly framing the face
for a chic new take on retro Holly-
wood glamour.

• Rich colors in a deep, new
palette of reds and mahogany
tones. All shades of blondes, reds
or brunettes will be infused with
enticing caramel and copper hues
for a more sophisticated vibe.

• Hair that “kisses” your
shoulders, with mid-length layers
and slightly off-centered fringes.

To achieve these glamorous
holiday hairdos, follow these
expert tips:

• Styling: After shampooing
and conditioning, apply a quarter-

sized amount of Curl Defining
Lotion and spray Curl Booster on
wet hair before styling (from the
Marc Anthony Strictly Curls line).
Dry hair upside down with a dif-
fuser, gently squeezing dry to cre-
ate as much natural movement as
possible. Leave hair slightly wet
to avoid over-drying and to create
a more polished finish.

• Finish the Look: Use a
medium- to large-barrel curling
iron for curling a few sections in
the crown to layer over your style,
creating a more romantic feeling
of cascading tendrils for emphasis.

• Holiday Hair: Create a chic
evening look with your curls by
taking sections at the back of
your already-styled hair and
rolling them under, tucking and
pinning at the nape for the illu-
sion of shorter hair. Allow the
tendrils at the crown to fall
freely over the top of the pinned
up sections.

For more information on holi-
day hairstyles and hair trends,
visit www.marcanthony.com. Find
Marc Anthony True Professional
hair care products at your local
drug store.

Curl Up With Holiday Hair

Holiday hairstyles will have a
retro-romantic look, say experts.

(NAPSA)—According to the
Centers for Disease Control, in
2003 there were 9,862 reported
cases of West Nile virus resulting
in 264 deaths. Experts at Illinois-
based Wellmark International, a
leading manufacturer of products
to control disease-carrying insects
suggest that it’s important to
treat outdoor standing bodies of
water. Standing water can be
treated with Wellmark’s PreStrike
larvicidal products that won’t
harm humans, animals, fish or
vegetation. The product prevents
developing mosquitoes from ever
reaching the breeding, biting
adult stage and works for up to
21 days. To learn more, visit www.
wellmarkinternational.com and
www.prestrike.com.

To help patients and health
care professionals combat hyper-
tension, a national education ini-
tiative called Take Action for
Healthy Blood Pressure provides
important new educational infor-
mation about the condition and
tools to help patients and their
health care providers set, achieve
and maintain blood pressure
goals. Anyone with high blood
pressure can participate in the
program. Patients who are pre-
scribed selected Novartis medica-
tions in connection with the pro-
gram will also receive an Omron

blood pressure monitor (free via
rebate) so they can check their
blood pressure at home, a free 30-
day trial of medication, and help-
ful reminders. Visit www.Healthy
BP.com or call 1-866-556-3866
toll-free for more information.

Lactose intolerance is one of
the most common digestive disor-
ders in the U.S. The condition
refers to an individual’s inability
to digest lactose, the milk sugar
found in dairy products, due to
low levels of the enzyme lactase.
While lactose intolerance is not
curable, it can be easily managed.
Those eating on the go can bring
along LACTAID® Dietary Sup-
plements, which contain a nat-
ural enzyme to make dairy foods
easier to digest. Taken with the
first bite of dairy, the supplement
allows everyone to eat ice cream
again. For lactose-free recipes,
visit www.lactaid.com or call 1-
800-LACTAID.

***
There is only one pretty child
in the world, and every mother
has it.

—Chinese Proverb
***

***
If you want your children to
improve, let them overhear the
nice things you say about them
to others.

—Haim Ginott
***

***
The end product of child raising
is not the child but the parent.

—Frank Pittman
***

***
I don’t believe professional ath-
letes should be role models. I
believe parents should be role
models. 

—Charles Barkley
***




