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(NAPSA)—Some things go hand
in hand, like root beer and cooking
out. In fact, a newly released inde-
pendent national survey reveals that
85 percent of Americans regard root
beer as a classic all-American soft
drink and nearly everyone in the
country (98 percent) views outdoor
cooking as a classic all-American
activity.

To honor this summer ritual,
A&W Root Beer is conducting a
national contest with over $75,000
in total prizes.  From April
through June 30, A&W is asking,
“From Alabama to Wyoming...Who
Throws the Best All-American
Cookout?” for the chance to win a
trip to Los Angeles for the ulti-
mate cookout and concert with
Jim Belushi and The Sacred
Hearts Band.

“There are icons of culture that
are undeniably American clas-
sics,” says Belushi, who is serving
as celebrity judge for the contest.
“I am looking forward to working
with A&W Root Beer to see who
throws the best All-American
cookout.”

A&W Root  Beer  is  asking
entrants to submit their “ultimate
party plan” in 300 words or less
describing their version of the All-
American cookout. The party plan
also must include an estimated
budget not exceeding $5,000. Five
finalists will be chosen and
awarded $5,000 to actually throw
their cookout.

The finalist selected as the
grand prize winner will win a trip
to Los Angeles for a cookout and
concert with Jim Belushi and The
Sacred Hearts Band as well as the
A&W Root Beer Ultimate Outdoor
Kitchen. The four remaining final-
ists will receive the “A&W Root
Beer Classic Grilling Package,”
including a grill and grilling
accessories and a one-year supply
of A&W Root Beer.

In addition to the contest,
A&W Root Beer is compiling a
cookbook of recipes submitted by

governors of all 50 states that
best represent their state’s “sig-
nature dish.”

If you plan to submit your ulti-
mate party plan—or if you just
want to improve your grilling
skills—the following tips will help
this summer as you fire up the
grill.

• Tongs are one of the most
useful tools for grilling. They let
cooks grasp meat firmly and elim-
inate the transfer of burnt mater-
ial from the grate to the meat.

• Marinate or lightly brush
food with vegetable oil to prevent
it from sticking to the grill. 

• Clean it up! Make sure that
you clean the grill after each
use—even if it doesn’t look dirty
—in order to extend the overall
life of your grill and to keep your
food tasting as good as it possibly
can.

Contest entries can be mailed
to A&W Root Beer “Who Throws
The Best All-American Cookout,”
P.O. Box 809014, Dallas, TX,
75380 or submitted online at
www.rootbeer.com. Root beer afi-
cionados also can visit the Web
site to find some unique summer
recipes featuring A&W Root Beer.

Who Throws The Best All-American Cookout?

Television star Jim Belushi
serves as a celebrity judge in a
national outdoor cooking contest.

(NAPSA)—Sometimes, family
fun is worth a drive—even if it’s
only to go ’round in circles! At least
that’s what racing fans think. In
fact, “No other major sport has
family woven into its fabric like
NASCAR,” said FOX NASCAR
analyst Darrell Waltrip in a recent
edition of USA Today. “...grandfa-
thers, husbands, wives, kids—all
together for a day at the races.”

So, it should be no surprise that
Bush’s Baked Beans, a family-
owned company, is for the first time
co-sponsoring a Busch Series car,
#59, driven by Stacy Compton. To
celebrate, Bush’s is hosting a
sweepstakes to send one lucky per-
son with their family to the races at
Lowe’s Motor Speedway in Char-
lotte, N.C. on Memorial Day Week-
end. While there, the winning fam-
ily will attend Bush’s Camper
Cookout and rub elbows with
famous racecar drivers and
celebrity baked beans spokesduo
Jay Bush and his talking dog Duke.

“More than 60 percent of Ameri-
cans think baked beans are essen-
tial at cookouts, and this summer’s
racing tailgates are no exception,”
says Jay Bush. “Some of the biggest
names in racing are coming to our
cookout, and Duke and I can’t wait
to share this exciting experience
with our lucky winning family.”

Race over to bushbeans.com
between April 6 and May 10, 2003,
and enter Bush’s Tailgate Trivia
Sweepstakes by answering one
simple question: Which racetrack—
Bristol Motor Speedway, Chicago-
land Speedway or Lowe’s Motor
Speedway—is closest to the home
of Bush’s Baked Beans? (You can

also enter by mailing a postcard
with your answer to Bush’s Tail-
gate Trivia Sweepstakes, c/o
Ladies’ Home Journal®; 125 Park
Avenue, 19th Floor; New York, NY,
10017.) Entries must be received by
11:59 p.m. (CST), May 10, 2003. 

Answer correctly and you will
qualify to win the grand prize of a
five-day/four-night trip for four to
Charlotte with airfare and hotel
accommodations, four VIP passes
to Bush’s Camper Cookout on
Thursday, May 22, 2003, four tick-
ets to the Busch race on Saturday,
May 24, 2003, and four tickets to
the Winston Cup race on Sunday,
May 25, 2003. Five runners-up
will win a 221⁄2” Weber® One-
Touch® Gold charcoal grill, perfect
to take tailgating or fire up in the
backyard.

So get going—the race is on!
For more information and official
rules, visit www.bushbeans.com.

Racing Revs Up Families
Win A Family Getaway To The Races Memorial Day Week-

As part of a new sweepstakes,
you could meet Stacy Compton
and other drivers.

(NAPSA)—If you’ve recently
taken a trip down any drug store
aisle, you’ve noticed the plethora
of facial scrubs, eye creams and
styling products. The difference is
that the latest grooming products
are geared toward men. Here are
some quick tips to help guys navi-
gate today’s grooming trends. 

Today it’s no longer taboo for a
guy to care about his skin. “When it
comes to skin care, look for fra-
grance-free products to avoid any
potential for allergic reaction,” says
Dr. Hilary Baldwin, a New York-
based dermatologist. “Also use a
product that lightly exfoliates the
skin. This will keep it looking
healthy, and will help reduce
break-outs,” Dr. Baldwin continues.

Men also have more choices of
hair care products than ever before.
No matter your style preference,
the key to great looking hair is
selecting the right products for you.
According to Dr. Baldwin, “The first
step is to determine your hair care
needs. For instance, if you have
fine hair, you’ll need products that
help control the ‘fly-aways.’ If you
have oily hair, you’ll need a prod-
uct that will bring it back to life
and provide body.” Determining the
look you want to achieve makes
choosing the right hair care prod-
ucts a breeze. 

The foundation of any hair care
regimen is the right shampoo. If
you have a normal hair type and a
generally healthy scalp, you prob-
ably don’t give much thought to
shampoos. But if you have oily hair
or an oily scalp, you need a sham-

poo that addresses those needs.
According to Dr. Baldwin, “Men who
have oily hair and an oily scalp also
tend to have dandruff. In fact, more
than 50 percent of the U.S. popu-
lation is affected by dandruff so
you’re not alone.” To provide a
weightless clean that leaves hair
free of oil, impurities and dandruff
flakes that often accompany an oily
scalp, Head & Shoulders has intro-
duced Ultimate Clean shampoo.
Head & Shoulders Ultimate Clean
is formulated with extracts of grape-
fruit, lemongrass and green tea to
lift away oil and flakes, leaving hair
clean and smelling invitingly fresh.
It also contains the best-selling dan-
druff-fighting ingredient, ZPT
(pyrithione zinc) to help prevent
the recurrence of flakes.  

With these easy tips, you’ll be
in step with the latest grooming
trends in no time. For more infor-
mation, log onto www.headand
shoulders.com.

Keeping In Step With Men’s Grooming Trends

For men who want to be
“tressed” for success, good
grooming starts by taking care of
their hair.

FOR MEN

(NAPSA)—During the last few
months of pregnancy, mothers pass
on antibodies to their unborn
babies that will protect them from
tetanus, diphtheria and other ill-
nesses for which the mother has
been vaccinated. This effect is tem-
porary, lasting just weeks or
months, but protects infants until
they can get their immunizations
against tetanus, diphtheria and
other vaccine-preventable diseases.
If you can’t recall the last time
you had a Td booster immuniza-
tion, or have never been ade-
quately vaccinated against te-
tanus and diphtheria, make an
appointment with your doctor for
an immunization. For more infor-
mation, visit the Centers for Dis-
ease Control at www.cdc.gov.

Some fruits and vegetables also
contain folic acid and vitamin
B6—two vitamins that help lower
homocysteine—a substance in the
blood that, if high, is believed to
increase the risk for heart disease.
A study published in the New
England Journal of Medicine
showed that people who ate a
daily serving of Total breakfast
cereal—with 100 percent of the

Daily Values of folic acid and vita-
min B6—significantly reduced
their blood level of homocysteine.

New research may help explain
and one day find a cure for the
serious medical condition chronic
fatigue syndrome (CFS), also
called chronic fatigue and immune
dysfunction syndrome (CFIDS).
CFIDS can be devastating, caus-
ing profound fatigue, pain and
neurological difficulties. Over the
past 15 years, scientists have iden-
tified numerous biological abnor-
malities in CFIDS patients, but a
cure remains elusive. To find out
more, visit The CFIDS Association
of America’s Web site at www.
cfids.org or call 1-800-442-3437.

(NAPSA)—If you harbor a
warm feeling for a cozy fireplace
but don’t want the hassle and
mess of burning wood, a propane-
fueled fireplace might be your
answer. Gas fireplaces are rising
in popularity as homeowners
realize the versatility and conve-
nience they offer. According to the
Hearth, Patio & Barbecue Associ-
ation, 70 percent of the hearth
products in homes today are gas.
For more information on the ben-
efits of using propane as a home
energy source, visit www.use-
propane. com. For information on
finding fireplace or hearth prod-
ucts, visit the Hearth, Patio &
Barbecue Association Web site at
www.hpba.org.

With so many wireless phones
ringing everywhere you go, peo-
ple are trying to choose a ring
tone that is distinguishable—and
one they enjoy hearing. Today,
choices range from reggae to soul
to pop to TV theme songs; avid
users can even program their
phones to sound off unique ring
tones for different incoming cal-
lers. Just like the clothes we
wear, a wireless phone is an
accessory that tells the world a
little of our personality, and the
ring tone we choose is an addi-
tional reflection of that. Verizon
Wireless has hundreds of person-
alized ring tones that customers
can download over the air
directly onto their wireless
phones with its new Get It NowSM

service. To learn more about the
service’s games, entertainment
and productivity tools, visit
www.verizonwireless.com/getit
now. 

***
Imagination is more important
than knowledge.

—Albert Einstein
***

***
Who forces time is pushed back
by time; who yields to time finds
time on his side.

—The Talmud
***

***
Life consists not in holding good
cards but in playing those you
hold well.

—Josh Billings
***




