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(NAPSA)—One of the world’s
most ancient civilizations has
become a popular modern get-
away. Last year alone, China drew
more than 900,000 visitors from
the U.S. That may be because in
addition to diverse landscapes

that range from lush jungles to
snow-capped mountains, the his-
toric land is home to some of the
most revered treasures in the
ancient world. 

And certainly the economy of
travel there—lodging, food and
shopping—make it a very attrac-
tive vacation for Americans.

Ancient temples and pagodas
speak of centuries of religious
thought and culture. Similarly,
imperial palaces, once home to
ancient rulers, reveal the relics of
a distant time.

China, however, offers travel-
ers more than a glimpse of the
past. The ancient country has
modern adventures and a variety
of activities the whole family can
enjoy.

For example, travelers are
invited to cruise down the Yang-
tze, the third longest river in the
world. The route cuts through
enormous mountain ridges and
leads to many small villages and
farms. Vacationers can take side
trips into the Yangtze River Val-

ley. Legend has it that wild crea-
tures (similar to “Bigfoot”) once
roamed the area. 

Visitors can also travel the his-
toric “Silk Road,” stopping to
experience the mountains, glaci-
ers and deserts they encounter
along the way.

This year marks a new tourism
theme for China: folk art. The
China National Tourism Adminis-
tration offers a booklet called Folk
Arts—China. 

The program highlights both
large-scale folk art festivals, and
local temple fairs. It’s meant to
help people experience much of
the culture the vast country has to
offer. 

For more information visit
www.cnto.org.

Experiencing China

The Jiayuguan Pass, the start-
ing point of the Great Wall in
Western China.

Traditional folk operas are one
of the many local customs vaca-
tioners can view and learn about
in China.

Tourists can cruise the Yang-
tze River by steamer and travel
the breathtaking Three Gorges
Route.

Baseball’s Brightest Stars
Head To Wisconsin

(NAPSA)—Baseball fans from
around the world will turn their
attention to Wisconsin this July as
Major League Baseball’s brightest
stars take to the spectacular set-
ting of Milwaukee’s Miller Park for
the 2002 MLB All-Star Weekend.

The air in Miller Park will be
charged with baseball fever as
fans glimpse the stars of tomor-
row in the 2002 All-Star Futures
Game and enjoy the fun of the
2002 Celebrity Softball Game on
July 7. The excitement will con-
tinue to build July 8 as baseball’s
best sluggers swing for the fences
during the 2002 Century 21 Home
Run Derby. Then on July 9, the
sounds of cheering fans will echo
worldwide as baseball’s greatest
players take to the field for the
73rd Annual MLB All-Star Game.  

Throughout the weekend, fans
can experience “Baseball Heaven
on Earth,” as they participate in
baseball clinics, enjoy interactive
baseball attractions, view displays
tracing the history of baseball,
and take part in autograph ses-
sions at the John Hancock All-
Star FanFest at the Midwest
Express Center from July 5-9.  

For more information on All-
Star Weekend or other Wisconsin
travel information, visitors can
visit travelwisconsin.com or call
the Wisconsin Department of
Tourism’s 24-hour live-operated
hot line, 1-800-432-TRIP/8747. 

(NAPSA)—Don’t let the
weather be the only steamy part
of your summer. When it comes to
hair this season, go for the gold.

No matter what your haircolor,
by going blond, you can brighten
up your look, reflecting all the fun
and frivolity the summer sun
brings. So add some sizzle to your
look with a hot new hue of blazing
blondness—be it a bit of honey,
spun gold or sheer platinum, gone
are the days of cookie-cutter color.
With a wide array of shade options
to help you lighten up, it’s time to
play a few sultry head games.

“Sun-kissed hair and summer
tans are always a sexy, alluring
combination, but it is important to
determine the right shade of
blonde to match your complexion
and mood—one that you’ll be com-
fortable with all summer,” says
Oribe, a consulting hairstylist for
L’Oréal.

The good news is that going
lighter this summer is easier than
ever with a variety of shades and
levels of commitment, from per-
manent highlights to tone-on-
tone, all-over hair brighteners.
And it doesn’t have to mean
breaking the bank.

Goldie Locks
To add just a hint of pizzazz,

highlights are the low-key way to
go. More than just brightening the
hair, highlights illuminate the
face, leaving the skin with a nat-
ural, reflective glow. To try:
L’Oréal Féria Colour Strands
QuickShimmer Highlights with
its patented applicator brush
makes any desired effect possible,
from a few sun-kissed strands to
chunky, golden locks and works its
magic in as little as 30 minutes. 

Summer Fling
For those looking for a subtle,

all-over change, there are two
options. A tone-on-tone product
can add golden tones to your nat-

ural color without lightening and
washes out in 28 shampoos. Soft-
permanent haircolor erases dull-
ness to leave subtle, all-over bril-
liance. Select a product like
L’Oréal Open—it not only perma-
nently lightens just a shade or
two, but is infused with condition-
ing ingredients like green tea and
aloe extracts for the softest,
healthiest hair possible. 

Lighten Up
For those with all-out blond

ambition, try a more dramatic
solution. Look for a kit that offers
maximum blonding. Permanent
haircolors that take you all the
way and leave your hair in better
condition than before!

From fair to flaxen, pale to plat-
inum, temporary to totally com-
mitted, getting glorious goldie
locks is more than just a fairy tale.

Summer Hair: Go For The Gold

No matter what your haircolor,
adding a bit of gold is a great
option for summer.

(NAPSA)—Tennis provides a
total aerobic body workout, and
regular play is a relatively safe
and enjoyable way to stay fit. It
doesn’t take a superior athlete to
have fun playing tennis, but care
must always be taken to avoid
injuries to muscles not vigorously
exercised off the tennis court.

This is especially true of the
foot and ankle, which are put
under considerable stress by the
continuous side-to-side motion
and quick stopping and starting
the sport requires. Different court
surfaces also stress the foot and
ankle in different ways.

Selecting the right shoes
Shoes should be specifically

designed for tennis. Unlike run-
ning shoes, proper tennis shoes
“give” enough to allow for side-to-
side sliding. Running shoes have
too much traction and may cause
injury. In addition, running shoes
don’t have padded toe boxes,
which leads to toe injuries for ten-
nis players.

Heels should be snug-fitting to
prevent slipping from side to side,
and both heel and toe areas
should have adequate cushioning.
The arch should provide soft sup-
port and the toe box should have
adequate depth to prevent toenail
injuries.

Shop for tennis shoes in the
afternoon, when the feet swell
slightly. Try on several pairs, with
tennis socks. Put on and lace both
shoes and walk around for a
minute or two. Make sure your
ankles don’t roll in the shoes.

An ounce of prevention
It’s a good idea to have your

feet and ankles evaluated by a
professional foot care specialist
before taking to the court. Your
podiatrist can check for excessive
pronation or supination (turning
inward or outward of the ankles),
and if necessary prescribe a cus-
tom orthotic device for insertion in
the shoe to correct the imbalance.

Injuries on the tennis court
range from simple (ankle sprains,
corns, calluses, blisters) to serious
(plantar fasciitis, tennis toe,
stress fractures, shin splints). All
of these can be treated by a podi-
atric physician.

For more foot health informa-
tion, call 1-800-FOOTCARE or
visit the American Podiatric Medi-
cine Association Web site at
www.apma.org.

Tennis And Your Feet: Don’t “Court” Disaster

The right shoes can help pro-
tect your feet and prevent injury
during tennis matches.

OF SPORTS

(NAPSA)—He has been host to
countless children’s parties, but
now Chuck E. Cheese is celebrat-
ing his own birthday.

Twenty-five years ago, in 1977,
the first Chuck E. Cheese’s Pizza
Time Theatre was opened in San
Jose, California. Today, the chain
includes more than 400 restau-
rants across the country.

“Over the past 25 years, Chuck
E. Cheese’s has become an institu-
tion,” said Richard M. Frank,
Chairman and Chief Executive
Officer of CEC Entertainment, the
parent company for Chuck E.
Cheese’s. “Today we are serving
parents, many of whom remember
Chuck E. from when they were
children.”

Although the concept has
changed to keep pace with the
times, Chuck E. Cheese’s restau-
rants still offer pizza, family-ori-
ented games, rides and arcade-
style activities and musical
entertainment by life-size, com-
puter-controlled robotic characters.

“Society places tremendous
value on children, yet families tell
us they feel their options for whole-
some entertainment are limited,”
stated Richard Huston, executive
vice president of marketing. “We
offer food and entertainment that
appeal to children of all ages, but
the popularity of Chuck E. Cheese
the character is part of what keeps
kids coming back.”

In fact, the Cartoon “Q” score
study, conducted by Marketing
Evaluations, Inc., which measures

the popularity of children’s char-
acters, ranked Chuck E. Cheese in
the top four percent of 671 differ-
ent cartoon properties. This study
confirms Chuck E. Cheese’s status
as one of America’s most favorite
children’s characters—out-rank-
ing such well-known characters as
Mickey Mouse, Bugs Bunny and
Winnie the Pooh among boys and
girls ages 6 to 8.

CEC Entertainment plans to
bring the fun to as many as 35
new locations this year and will
continue to celebrate with families
and Chuck E. Cheese well into the
future.

To learn more about Chuck E.
Cheese, you can visit his Web site
at www.chuckecheese.com.

Happy 25th Anniversary, Chuck E. Cheese!

Not only is Chuck E. Cheese
one of the most widely recog-
nized cartoon characters, but he
also has a milestone birthday
this year.

(NAPSA)—According to the
experts at Clairol Natural
Instincts, semi-permanent hair-
color, such as Natural Instincts,
blends away gray on hair that is
up to 40 percent gray. The no-lift
formulation enhances your own
natural color so there is no root
line. Color results last up to 24
shampoos.

Bowl products, which continue
to grow in popularity, have offered
limited seafood selections until
now. Shrimp Bowls such as Mrs.
Paul’s offer a complete meal in
one—featuring pasta or rice, a
variety of vegetables, and shrimp
in various ethnic flavors, including
Shrimp Alfredo, Shrimp Stir Fry,
Thai Peanut Shrimp and Sweet &
Sour Shrimp. They can also be pre-
pared in a short amount of time
with no fuss, and are fully cooked
in less than five minutes.




