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(NAPSA)—Beauty expert and
renowned makeup artist Sonia
Kashuk, who has worked with the
world’s top models, answers your
questions and offers tips, tricks
and tools to help you look your
best.

Q: My makeup always looks
great right after I’ve applied it
but after a few hours it fades.
How do you make your makeup
last throughout the day?

A: The answer may surprise
you…whether the product says
“long-wearing” or not, you can
keep your makeup looking fresh
from dusk ’til dawn by using
proper application techniques.
The greatest trick I have learned
over the years: Loose powder is
your complexion’s best friend!

• Concealer—Gently dot con-
cealer and blend using your finger
or concealer brush around the
under-eye area. Seal coverage by
lightly sweeping the area with a
small powder brush dusted with
sheer, loose powder.

To try: Sonia Kashuk Barely
There Loose Powder in Translu-
cent Matte.

• Cream Blush—I am a firm
believer that less is more…espe-
cially with cream products.
Because of its consistency, it is the
nature of cream blush to move on
the face. One way to prevent this
from happening is to apply a dust-
ing of sheer loose powder over the
cheeks after you have applied the
blush to keep it where it belongs—
on your cheeks.

To try: Sonia Kashuk Crème
Blush Duo in Color My World or
Brighten My Day.

• E y e l i n e r — E y e l i n e r
smudges by nature, but tends to
look sexier when slightly imper-
fect. Rather than using black,
which can look harsh, I often rec-
ommend trying navy blue.

To try: Sonia Kashuk Eye
Definer in Midnight. Tip: For a
strong, solid line, use a liquid liner
for precision and stay-put finish.

• Lipstick/Lip Gloss—There
are products on the market made
specifically to prevent feathering,

and a secret trick of mine that I
always use if I don’t have my Lip
Glossing/No Feather Pencil on me
is to dab foundation on your fin-
gertip and smooth it over your lip
line. This smooths out any lines
around the mouth and provides an
even surface for lip color to
adhere…and stick to.

Q: How do I know what
makeup colors work best for
my coloring? 

A: Here’s a surprising tip: To
identify colors that will work for
you, use your hair as a guide, not
your eyes! If you’re blonde, go with
creams and taupes. Brunettes look
great in mochas and chocolate
browns. If you’re auburn or a red-
head, choose shades of copper and
peach, or cool tones like pinks and
lavenders. Gray hair looks gor-
geous with tones of grays, soft pur-
ples and blues. 

If you’re unsure about colors,
stick to neutrals. You can still
achieve drama and variety with
neutral tones—they’re actually
my favorite to work with. Or, to
make it really simple, pick up
one of my new Face Palettes,
which are designed to correspond
to your specific hair hue for
expertly coordinated, comple-
mentary colors.

Sonia Kashuk Beauty is avail-
able exclusively at Target stores.

To Keep Makeup Looking Fresh, Take A Powder

Do you know your best makeup
colors? Beauty Expert Sonia
Kashuk can help. 

Motorcycle Helmets
(NAPSA)—Americans have a

healthy appetite for motorcycles
and all-terrain vehicles. Since
1996, sales have jumped 200 per-
cent, putting more than 5 million
motorcyclists on U.S. roads and
trails today. 

Unfortunately, America’s riding
habits are not as healthy. Motor-
cycle fatalities are rising as hel-
met use declines, according to the
National Highway Traffic Safety
Administration. Head injury is
the leading cause of death in
motorcycle crashes.

Today, top-quality helmets are
more affordable and accessible
than ever before. Wal*Mart sells
motorcycle helmets starting at
under $50 made by Bell, inventor
of the full-face motorcycle helmet. 

When shopping for a helmet,
remember to look for the DOT
sticker, which indicates that the
helmet meets the U.S. Depart-
ment of Transportation’s Federal
Motor Vehicle Safety Standard.

More helmet tips, plus a check-
list to help riders choose the best
helmet for their needs, are avail-
able at www.bellmotogear.com.

Bell’s full-face motorcycle helmet
now offers superior ventilation,
enhanced comfort features and
new styling.

(NAPSA)—Progress is being
made on the homefront for those
caring for family members suffer-
ing from Alzheimer’s or dementia.
Currently, about two-thirds of
Americans with those conditions
are cared for at home. 

As the disease progresses it
carries with it a tremendous bur-
den, both physically and psycho-
logically on the family members—
usually the husband, wife or
partner—who are doing the care-
giving. That is why it is vital that
the family access community sup-
port systems, such as local
Alzheimer’s organizations, that
can provide reassurance and sup-
port groups.

It is also important that family
caregivers seek outside help if
they feel they are becoming ill
from the strain of caregiving as
the disease progresses. The strain
can easily become intolerable for
spouses trying to cope all alone at
home with an Alzheimer’s sufferer
and they themselves can have a
physical or mental breakdown.

There should be no shame or
guilt in seeking respite care from
a professional home care agency.
People who are not trained profes-
sionals often find it a strain to be
caregivers, and should not feel
that this makes them a bad or
unloving partner or child. By
turning to outside resources, a
family can delay having to place
Alzheimer’s sufferers in a long-
termcare facility and, instead,
keep them in the comfort of their
own home.

Interim HealthCare has
formed a strategic partnership
with the Alzheimer’s Foundation
of America (AFA) to support AFA’s
goals related to dementia care

professionals, including:
• Raise the level of professional

care provided to individuals who
are suffering from Alzheimer’s dis-
ease and dementia;

• Support professionals as they
support those in need by provid-
ing practical training;

• Set standards of excellence
through the AFA qualification
program;

• Offer networking and advo-
cacy opportunities.

Interim HealthCare, a leader in
the home healthcare industry, rec-
ognizes the special needs of
Alzheimer’s and dementia patients
and their families. Creating an
Alzheimer ’s-  and dementia-
friendly and safe environment is
an important step in making it
possible for people to remain at
home much longer and further
into the disease. To learn more,
visit www.interimhealthcare.com
or www.alzfdn.org.

Providing Respite For The Family Caregiver

There are growing new resources
allowing families to delay having
to place a loved one suffering
from Alzheimer’s in a long-term
care facility.

(NAPSA)—There’s no reason to
rely on the same old brown bag
lunch every day. Create simple,
wholesome recipes and “out of the
box” lunches to help beat brown
bag lunch boredom and give you
and your kids more nutritious
choices.

Let’s face it, the main staple of
most brown bag lunches is a sand-
wich made with lunch meat. In
fact, according to ACNielsen
research, lunch meat is purchased
by 85 percent of U.S. households.
With the new, great tasting sand-
wich meats on the market and
some fun and interesting recipes
and a few additions, you can eas-
ily take the boredom out of brown
bag lunches. 

Jackie Newgent, RD, CDN, rec-
ommends the following simple
tips to give the brown bag lunch a
nutritious makeover:

• Use bread alternatives.
Prepare sandwiches using a dif-
ferent type of bread each day of
the week. Try a flour tortilla,
French baguette, flatbread or
sesame seed bun. Use alternatives
to bread, such as lettuce wraps.
Or skip the sandwich or wrap idea
altogether and make meat and
cheese kabobs on toothpicks or
small bamboo skewers. 

• Spice up your sides. Pack
imaginative fruit and vegetable
sides. Add peanut or almond but-
ter and raisins to celery to build
“ants on a log.” Create a dazzling
fruit salad by combining three or
more colorful, flavorful fruits.
Make a multicolored pasta salad
from green, orange and red pasta. 

• Keep it natural. Instead of
using lunch meat with preserva-
tives, try a more nutritious, great
tasting alternative, such as
Hormel Natural Choice Deli
Sandwich Meats. They’re 100 per-
cent all natural, with no preser-
vatives and no artificial colors or
flavors. 

• Add some fun. There are
other ways, besides switching up
ingredients, to add some fun to
your child’s lunch. Try putting an
entertaining trivia question or
educational fun fact on the lunch
bag. Throw in stickers, a toy or an
easy game. Use something besides
the basic brown bag to hold the
lunch, such as a lunch box or
brightly colored sack. 

Even more tips and recipes to
make over the brown bag lunch are
available in a brochure called
“Nutritious Brown Bag Lunch
Makeovers: Simple Steps to Liven
Up Lunchtime.” This brochure is
free and available to consumers by
calling (800) 771-0463 or download-
ing it at www.hormelnatural.com.

Give Brown Bag Lunches A Nutritious Makeover

Brown Bag Boredom? There are
some simple and nutritious ways
to liven up your lunch.

(NAPSA)—Reading with your
child is a way to bring the family
together. A book that encourages
healthy habits is “Ricky and
Andrea’s Healthy Beautiful
Smiles,” co-authored by celebrity
mom Dayanara Torres. This story,
about a brother and sister as they
take their first trip to the dentist
and learn valuable oral care
habits, is free by calling (866) 989-
9968 (while supplies last). For
more information on proper oral
care, visit www.CrestHealthy
Smiles.com. 

**  **  **
Scientific evidence points to

estrogen as a factor in the differ-
ence between how lung cancer
acts in men versus women. Cell
Therapeutics developed XYOTAX
(paclitaxel poliglumex) initially as
a lung cancer drug for all
patients—regardless of gender.
Retrospective analysis of two
Phase III clinical trials found the
drug, as compared to standard
chemotherapy treatments, had a
significant survival advantage in
women while having equivalent
survival in men. Now, the com-
pany is embarking on another
clinical study exclusively in
women to see if the theory proves

true in a larger population of
women. For information about the
clinical trials, visit www.cticseat
tle.com or call (800) 715-0944.

**  **  **
When it comes to sunscreen, be

aware that more expensive does
not always mean better. Some
national brands are 30 percent
more costly—and not necessarily
more effective—than a store-
brand version, such as CVS Sport
Sunblock Lotion.

**  **  **
Most foot problems are brought

on by neglect and a lack of aware-
ness of proper care—including ill-
fitting shoes. When it comes to
painful feet, what appears to be
minor may grow into a serious
issue if left untreated. It’s not a
healthy idea to assume foot prob-
lems are unimportant—visit a
podiatrist.

***
Thrift is not an affair of the
pocket,  but an affair  of
character.

—S.W. Straus
***

***
Thrift comes too late when you
find it at the bottom of your
purse.

—Seneca
***

***
The thrift that does not make a
man charitable sours into
avarice.

—M.W. Harrison
***

**
If you can read this, thank a
teacher.

—Anonymous
***




