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(NAPSA)—Smudged faces, dirt
under the fingernails, sticky hands,
wind-blown hair and sweaty, even
smelly feet—all in a day’s work for
millions of kids. And at the end of
a long day, it is the parents’ job to
ensure that clean children get to
bed. While it usually is not diffi-
cult to get children into the tub for
bathtime, it can be a challenge to
have them emerge clean.

Now children will have as
much fun getting clean as they do
getting dirty using Crayola Per-
sonal Care Products for Kids. This
complete line of personal care
products is a one-of-a-kind line
that ensures 3-to-7-year-olds and
older are clean from head to toe.

Crayola Personal Care Prod-
ucts for Kids offers a comprehen-
sive line of affordable, high-qual-
ity bath and body products and
accessories created especially for
boys and girls. The products
include an innovative 3-in-1
shampoo that deep cleans, condi-
tions and detangles; additional
shampoos, conditioners and de-
tanglers; foaming hand soap; cos-
mic shower gel; and mildly formu-
lated bubble bath, along with an
assortment of bath accessories.
The products come in a variety of
flavors, colors and bottle shapes
resembling crayons with fra-
grances named after actual Cray-
ola crayon colors.

The necessity of bathtime is an
important part of the day for
many children and their parents.
It offers quality time for parent
and child with the adult supervis-
ing the child’s play and assisting
with the wash-up regimen. Bath-
time gives parents and children
the opportunity for uninterrupted
conversations and discussions.

Experts recognize the impor-
tance of establishing and main-
taining bathtime and bedtime rou-
tines. “Kids really do need time to
unwind at the end of the day and
bathtime gives them a chance for

creative imaginary play and qual-
ity time with Mom or Dad,”
according to Kate Barcia, pediatri-
cian and mother of three small
children. “Kids who go to bed
clean also tend to wake up feeling
good about themselves.”

Here are some tips to help
ensure bathtime success:

• Maximize the quality of your
child’s bathtime by being fully
prepared to avoid any possible
dangers or unnecessary interrup-
tions that may detract from bath-
time rituals.

• Warm the bathroom, if needed,
and gather towels, washcloths, cloth-
ing and all bathing products includ-
ing a few toys and accessories for
maximum bathtime fun.

• Check the bath water to
make certain the temperature is
warm but not hot since kids feel
hot and cold more intensely than
adults.

• If your child whines when
called for bathtime, ignore it be-
cause in no time the child will hop
into the tub and enjoy the water
and fun items you have gathered.
Kid-sized bath mitts and mini-
meshes such as those made by

Crayola Personal Care Products
for Kids help make clean up fabu-
lously fun.

• Remember never to leave a
small child unattended in a bath-
tub and keep all electrical appli-
ances away from water.

• Treat your child to a fragrant
and bubbly bath. Crayola Per-
sonal Care Products for Kids’ for-
mulation is mild and is allergy-
and dermatologically tested.

• Make up your own bathtime
silly songs with your child while
he or she is in the tub or have a
sing-a-long with songs from the
book, I’m Still Here in the Bath-
tub, Brand New Silly Dilly Songs
by Alan Katz.

• Tell your child stories about
your own childhood bath and bed-
time memories. Kids generally
love to envision what it was like
when their parents were children.

• As your child grows, let him
or her help wash. Bath time is a
great way to actually teach chil-
dren about personal hygiene while
they practice washing their hair
and bodies with supervision. Help
them gently if they happen to
“miss a spot.”

Bathtime and Bedtime Rituals: Tips For A Successful Routine

New bathtime products can help make personal hygiene a lot more
fun for children.

(NAPSA)—It’s a major discon-
nect: Nearly nine in 10 women
believe calcium is important to
their health, yet the same number
of women over age 30 consume
only about half the amount of cal-
cium recommended per day.

To understand the leading bar-
riers to calcium consumption, the
American Dietetic Association
(ADA) commissioned an indepen-
dent survey which reported that
women are confused or simply
don’t know the recommended daily
amount of calcium to consume.

An estimated 43 percent said,
“It’s too confusing to figure out
how much calcium is in a serving
of a particular food and then add
everything up.” Nearly the same
amount (42 percent) agreed that,
“I don’t know how much calcium I
need.” Even more alarming,
almost two-thirds (64 percent)
answered incorrectly or just didn’t
know when asked how much cal-
cium a woman aged 19-50 years
old needs each day.

In an effort to raise calcium
consciousness, in September 2003
Quaker Oatmeal Nutrition for
Women launched Bone Up for
Life, a campaign designed to pro-
mote bone health among women.
Under the guidance of the ADA,
Quaker has developed an online
Bone Health Assessment Quiz
that will help women identify
their risk factors and ways to
improve their bone health. Addi-
tional tools and tips are available
at www.eatright.org, including a
calcium smart menu that makes it
easy to work calcium into their
diet and an Ask The Expert Q&A.

As women enter their 30s, their
bones begin to slowly lose the
minerals that keep them strong.
The rate of mineral loss increases
significantly after age 50. Calcium

consumption plays a key role in
maintaining strong, healthy bones
that are essential for good posture
and an active lifestyle. The Na-
tional Academy of Sciences recom-
mends women ages 19-50 con-
sume 1000 mg of calcium per day
and women over 50 consume 1200
mg per day.

To help women get more cal-
cium in their diets, Quaker Oat-
meal has reformulated its Nutri-
tion for Women cereal line so that
each serving is fortified with 50
percent (500 mg) of a woman’s rec-
ommended daily calcium needs.
Previously, the cereal had con-
tained 35 percent of a woman’s
recommended daily value.

“Quaker Oatmeal Nutrition for
Women addresses a key barrier to
calcium consumption by making it
easy for women to get half of their
recommended daily calcium needs
at breakfast,” says Susan Calvert
Finn, PhD, RD, and chair of the
American Council on Fitness and
Health (ACFN).

For more information on Quaker
Oatmeal Nutrition for Women, visit
www.quakeroatmeal.com/nutrition
forwomen.

Campaign Helps Boost Women’s Calcium Intake

New research shows 64 percent
of women are confused about
calcium intake.

(NAPSA)—This fall, take a deep
breath and kick it down a notch.
Fall 2003 offers a whole new way
to look at luxury. Indulge in practi-
cal comforts that put the focus on
you: take time off from your hectic
schedule, cocoon at home, get
proper rest and wake up refreshed
every morning. 

This new-and-improved atti-
tude also signals a return to a color
palette of very wearable, yet mod-
ern hues that reflect a comfortable
style and chic state of mind. “Add
plenty of rich neutrals and warm
whites, with a touch of reddish
brown and plum shades to your
fall make-up bag,” says New York-
based celebrity make-up artist
Melissa Silver. 

“Plums and mauves paired with
warm, natural off-white shades are
making a strong comeback this
season, and you can easily get
everything you need to achieve this
look right in your local drugstore
with the Maybelline ‘Shaggy Chic’
color collection for fall,” Silver
says.

Key tips for fall
“Eyes make a big statement

with the return of precisely applied
eyeliner,” Silver says. To do it
right, she suggests applying it on

the top lid in a cat’s eye sweep up
to the outer corner of the eye. “You
can use a thin, precise pencil, or a
smooth and even liquid,” she adds. 

Neutral eye shadows can be
played from barely there to smoky
and smoldering. Eyebrows achieve
a new freedom, too. Fuller than the
past, brows need only the barest
grooming.

“Add color to your cheeks, as if
they were kissed by an autumn
chill, but downplay your lips with
subtle, pale, neutral tones,” Silver
says. Look for Maybelline Wet
Shine Lipcolor in Pretty Knit, or
Moisture Whip lipstick in Cast on
Pink.

This fall, step back and rejuve-
nate your inner and outer self. You
deserve it.

Comfortable Style, Chic State Of Mind

Autumn is all about cool colors
and a laid-back lifestyle.

(NAPSA)—If you’re like many
Americans these days two issues
may be in your way when you
want to buy new things:

1. Having the money to pay for
them.

2. Having a place to put them.
Help can come from one of the

hottest new trends on the Internet
these days. You can now buy and
sell all kinds of used electronics
items, video games, books, DVDs,
CDs and more at the same site
people visit to buy new ones. 

Here’s how it works: Say you
want a new digital camera, one of
the latest generation models that
lets you capture moving video
footage. The camera you bought
last year is fine, but it doesn’t
include this fun new feature. 

You can log onto Amazon.com
and find a listing for the kind of
camera you already have, new or
used. Click the “Sell Yours Here”
button, register as a Marketplace
seller, describe the used camera’s
condition and set the asking price.

People seeking cameras come
to the site and see that they can
get new ones at competitive prices
or used ones like yours, generally
for a lot less. 

When someone buys your used
camera you’ll get an e-mail telling

where to ship it. You can even get
a shipping credit to help cover the
costs. Now you have the money to
help buy the brand new camera
(which you can also do at the
site)—and a place to keep it.

“People are taking advantage
of the Marketplace to get all the
latest gear,” noted Frank Sad-
owski of Amazon.com, which is
behind the system. “Everything
from computers and cellphones to
DVD players and PDAs.” 

You can learn more and see
what you can sell and what you can
buy, online at www.Amazon.com.

Out With The Old, On With The Fun

Buying and selling used
books, games, electronics and
more can be fun and easy
through a new online service.

***
A state without some means of
change is without the means of
its conservation.

—Edmund Burke
***

***
Nothing is really work unless
you would rather be doing
something else.

—James M. Barrie
***

***
The winds and waves are always
on the side of the ablest navi-
gators.

—Edward Gibbon
***




