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(NAPSA)—Parents who want
their children to use the Internet
safely—and to learn while having
fun—may want to pitch their tent
at goCyberCamp™, a new Web site
that lets kids “camp out” all year
long.

goCyberCamp—funded by the
AT&T Family Care Development
Fund and developed at the Center
for 4-H Youth Development, part
of the University of Minnesota
Extension Service—is an online
learning environment that pro-
vides children with a window to
the outdoors and camp culture in
educational but game-like set-
tings. It also allows them to inter-
act with other “campers” who are
registered to use the site. The pro-
gram initially was designed to
help children who have never
been to camp become familiar
with nature and camp routines—
such as campfire safety and tradi-
tional camp songs—through activ-
ities that blend learning, fun and
technology.

The Web site requires no special
software, so registered campers can
access it anytime and anywhere.
They need only “hike” across the
keyboard and bring their own
sleeping bag and marshmallows.
Access is limited to registered,
authenticated campers and staff in
order to provide a safe online envi-
ronment. The program provides
both online and offline activities
that are easy to integrate with
school-age childcare programs.
Children can also access the site
from home during out-of-school
time. Special online programming

will be available during planned
school breaks when ordinary child-
care arrangements and activities
may be extended.

goCyberCamp is a non-com-
mercial Web site: No advertise-
ments or banners are used, and no
commercial products are incorpo-
rated into the games and activi-
ties. It is also a “closed site,”
meaning there are no links to
other external Web sites. Addi-
tional security for campers is pro-
vided through “bots,” computer
programs that automatically mon-
itor the online interactions to pre-
vent inappropriate language, for
example.

“The beauty of goCyberCamp is
that children can participate as
‘virtual campers’ from wherever
they are,” says Mirian Graddick-
Weir, executive vice president for
human resources at AT&T, “at
home, an after-school program,
the library, a community center or
local YMCA, grandma’s house, or

some other place with access to
the Internet.”

“Young people today need safe
environments that can challenge
and engage them in new ways,”
said Dr. Dale Blyth, associate
dean for youth development at the
University of Minnesota. “We
believe goCyberCamp is a unique
way to bring 4-H’s long tradition
of exciting, hands-on learning into
cyberspace.”

Once they’ve registered, camp-
ers can enter the online “camp
entrance” (Main Lodge) and choose
which area of the camp they want
to visit—such as Meadow, Lake or
Woods. Activities in each area com-
bine learning with plenty of fun
and creativity—with no danger of
stepping on snakes or getting bug
bites. Each activity takes 12 to 15
minutes to complete—for example,
learning about swimming and
canoeing techniques.

Campers can also elect to be-
come part of a virtual cabin—that
is, a small group of children and
an adult camp counselor that
meets online regularly. These cab-
ins are meant to foster some of the
camaraderie children would expe-
rience at an actual summer camp.
Counselors are recruited from var-
ious organizations, universities
and businesses based on their
experience, content expertise and
interest in working with children
online. They also must pass back-
ground and reference checks.

Campers and care providers
can sign up to join goCyberCamp
free of charge at http://gocyber
camp.org. 

goCyberCamp: Web Site Blends Learning, Fun And Technology

Children can learn and have
fun while “camping out” at a new
Web site.

(NAPSA)—It happens every
spring. Anxious to shed winter
coats, hats, scarves, and gloves—
people are ready to step out and
embrace the hottest new looks
when warm weather hits. This
year is no exception and the truly
beauty conscious want to know
what to wear on their faces as
much as on their bodies. 

There’s no one better to help
reveal what beauty looks will be
big than celebrity make-up artist,
Vincent Longo. His artistry has
graced catwalks and red carpets
all across the globe for years.

“This spring, it’s all about defi-
nition on the eyes, lips and
cheeks,” says Longo. “It’s also all
about a white smile. A smile
exudes joy, charm, confidence and
strength.”

Longo has worked with dozens
of celebrities including Cindy
Crawford, Gwyneth Paltrow,
Sarah Jessica Parker, Minnie Dri-
ver, Sigourney Weaver, Naomi
Campbell, and countless others.
He is also among the most “in-
demand” make-up artists and his
name is literally on everyone’s lips
with his own line of make-up
products, Vincent Longo Cosmet-
ics. The line is available in fine
boutiques across the country
including Henri Bendel, Barney’s
New York and Fred Segal as well
as Sephora stores nationwide and
on sephora.com.

Longo shares some of his
beauty secrets on how to achieve
the new styles and hottest looks
for spring and summer:

The Moment of Matte
To achieve the new season’s

look, begin by applying a gel base

primer and Vincent Longo Liquid
Canvas Foundation for a sheer
matte finish. Be sure to blend as
contouring is very important on
lips, eyes and cheeks. This isn’t
the matte look of the early
1990s—it’s much more glamorous
and intimate.

Luscious Lips
Be sure to contrast the warmth

of the skin tone with something
cool on the lips. Start by lining
lips with a Lip Pencil in Rosewood
(this will keep product from bleed-
ing or feathering and give lips
color that lasts). Apply a Lip and
Cheek Gel Stain in Cupid’s Breath
for long-wearing color. Before
stepping out the door, use a con-
cealer brush to clean up any
imperfections around the lip line,
leaving you with an unforgettable
smile and a sexy, pouty mouth
that lasts all day long.

Smile Secret
A smile is still beauty’s best

kept secret. For a whiter smile,
try Crest Whitestrips, available at
drugstores nationwide for under
$30 for a two-week supply. Use
every six months for maintenance

to ensure it always looks its
brightest. A smile is one of the
most empowering things we all
possess, so ensure it looks its best. 

Bronzed Beauty
A sun-kissed face is the perfect

partner with pouty lips and a
beautiful white smile. Save your-
self from sun damage and use a
self tanner. If you’re going to be in
the sun, be sure to use a sun-
screen with an SPF of at least 15
for the face and body.

Eyes that Rock
To create party-ready eyes, line

upper lashline with eyeliner pen-
cil in black and smudge edges to
create a smoky appeal. Sweep a
neutral shade from lash to brow,
then choose a champagne, plum or
pink from a Vincent Longo Eye-
shadow Trio to swipe across the
lashline. 

For extra drama, line the inner
rim of the eye with a black eye
pencil. Add several coats of
Vincent Longo The Curl Mascara
to create a look that is soft, sexy
and appealing. 

Day to Night
With no time for recovery,

refresh your eyes with Duo Con-
cealer, a stick formulation that
creates highlighting and depth,
giving your face a light and nat-
ural coverage. Warm up the face
with a dusting of bronzer around
the hairline, temples and cheek-
bones. Give eyes a pop with a sin-
gle coat of mascara on top lashes. 

Add depth to the lashline with
the Trio Eyeshadow in Forever,
and finish with a touch of glitter
on the eyes and cheekbones with
Pink Créme Eyeshadow in
Vio-Lite. 

Renowned Make-Up Artist Vincent Longo Reveals
Spring’s Hottest Beauty Looks

Celebrity make-up artist, Vin-
cent Longo, tests out the hot
new colors for spring.

(NAPSA)—With the change of
seasons comes a desire to add life
to home interiors. This year the
need to relax and entertain
friends and family in a comfort-
able yet chic setting is the inspira-
tion for the latest home décor
trends. Designers are looking to
modern Italian style for home
décor direction. This new modern
Italian interior look and lifestyle
can be created in any home by fol-
lowing a few simple tips from the
fashion-forward makers of Ecco
Domani wines.

Dazzling Displays
Do what the famous museums

in Italy do—change your collection
each season! Impress your friends
with your savvy sense of style by
rotating the look of your home in
the same way that museums dis-
play different pieces from their
collection each season. Take a
hard look at your precious trea-
sures and select a few to remain
“on view” in each room. 

Color That Sizzles
Changing the colors in any

home adds spice! This season
bright and lively hues like fuch-
sia, orange and red are bringing
exuberance and joy to homes
across America. For a big change
paint your walls a dramatic new
shade, or start small by introduc-
ing color as an accent to neutral
interiors. A beige room goes from
boring to bella when you add
brightly colored pillows, window
treatments and ceramics. 

Add Some Sparkle
Italy is known for producing

gorgeous glasswork, and the Ital-
ians have perfected the art of
using colored glass to add sparkle
to home interiors. Head to the
nearest department store to find
beautiful wine glasses, ranging
from chunky goblets to brightly
colored stemware, to add pizzazz
to your home. Natural light
throws beams of color off these
pieces by day, while dim lights in

the evening will reflect a new
glow. By displaying colored wine
glasses in a lineup with stylish
Italian wine varietals, such as
Ecco Domani Chianti and Pinot
Grigio, you’ll be prepared and
inspired to entertain at a mo-
ment’s notice.

Room to Relax
Turn a cluttered corner into a

sophisticated spot. Clear away an
area to create a new nook. Make
black-and-white copies of a few
vacation photos for the wall. A
couple of art or fashion books
topped off with tea lights complete
the look. The result is a place to
relax alone or chat with friends!

Show It Off!
Once you’ve created your glam-

orous space, you’ll want to share it
with others! The modern styling of
home interiors is complemented
with simple Italian hors d’oeuvres
such as bocconcini, olives, or Por-
tobello mushrooms, followed by
chic entrees such as garden fresh
penne with tomato basil sauce or
Grecian skillet ribeyes, paired
with Ecco Domani Merlot wine.
For recipes and more food and
wine pairing suggestions visit
www.eccodomani.com.

Create A Home Interior That Speaks Italian

Creating a sophisticated mod-
ern home interior is as easy as
thinking about a trip to Italy! 

The Boy Scout movement was founded by Lord Baden-Powell of
England. His army experiences convinced him that British boys
needed more physical training and experiences in outdoor life.

The American Museum of Natural History in New York City is the
largest natural history museum in the world.

***
The principal mark of a genius is not perfection, but originality,
the opening of new frontiers.

—Arthur Koestler
***




