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(NAPSA)—Head. Heart. Hands.
Horses? As part of its centennial
celebration, a national youth orga-
nization is getting “hitched”—to a
true contemporary: an American
corporation with an equally long
and colorful history.

As part of the Heinz Hitch
Crew Member for a Day Contest,
selected 4-H members will get an
opportunity to step into history—
and into the spotlight—at festivi-
ties across the nation. Local 4-H
offices will sponsor the contest,
with each choosing one member to
spend a day with the Heinz Hitch,
a fiery red replica of the classic
H.J. Heinz Company delivery
wagons from the late 1800s. 

Drawn by eight magnificent,
black Percheron horses, the Heinz
Hitch delivers living history lessons
to towns all across North America.
It always kindles an excited
response, whether appearing in a
parade or performing equestrian
feats, and the Heinz Hitch Crew
Member for a Day will be right at
the center of the festivities.

“I’m sure the 4-H winners will
remember the day they served on
the Heinz Hitch for the rest of
their lives,” said Heinz Hitch
Driver and Assistant Manager
Rabo Nijenhuis. 

The Crew Member for a Day
from each community will take
part in a wide range of activities.
These may include grooming and
feeding the team and escorting
the Heinz Hitch at parades, festiv-
ities or other events. Plus, each
crew member will get a special
gift basket complete with a T-
shirt, limited edition ketchup bot-
tles and more.

“It’s very appropriate for Heinz
to team up with 4-H because the
two organizations share similar
values of excellence and achieve-
ment,” according to John Dryer,
Driver and General Manager of
the Heinz Hitch. “For example,
the 4-H motto is, ‘To make the
best better,’ and Heinz founder
Henry John Heinz often pro-
claimed, ‘To do a common thing
uncommonly well brings success.’”

Every year the Heinz Hitch
travels approximately 57,000
miles across North America and
entertains millions of spectators.
The 150-year-old Studebaker
wagon is a replica of the original
horse-drawn wagons used by H.J.
Heinz Company around the turn
of the century.

The towering Percheron horses
command attention as they proud-
ly pull what is believed to be one
of the largest hitch wagons in
active duty. Weighing more than
one ton each, the horses together
generate over 16,000 pounds of
raw “horsepower.”

Although Percherons are part
of H.J. Heinz Company history,
they also have a story of their
own. Originally from the Perche

region of France, the Percherons
were first bred to carry knights
into battle. As times changed,
the role of  the Percheron
changed too, and these majestic
creatures were used as the back-
bone for early H.J. Heinz Com-
pany deliveries. 

“We say the Heinz Hitch is a
living history lesson because it
gives people a glimpse of the past
that still inspires excitement
today,” Dryer said. “We are
thrilled to have the opportunity to
work with 4-H on the Heinz Hitch
Crew Member for a Day program.
We hope to demonstrate how the
historic values of 4-H and Heinz
are just as vital today as they
were a century ago.”

4-H, one of the largest youth
organizations in the United
States, has more than 6.8 million
participants. In its centennial
year of 2002, 4-H clubs through-
out the country held local, state
and national conversations to
bring adults and young people
together to share ideas on youth
development in the U.S. Through-
out its history, the organization
has emphasized “learning by
doing” through a variety of meth-
ods including organized clubs,
school-enrichment groups, special
interest groups, individual study
programs, camps, school-age child
care programs, instructional tele-
vision programs, and interna-
tional youth exchanges.

To get involved with 4-H or find
out more about the Heinz Hitch
Crew Member for a Day Contest,
contact your local 4-H representa-
tive at your County Extension
Office.

4-H Members to “Hitch” a Ride on Historic Heinz Delivery Wagon

The Historic Heinz Hitch will
give local youth an opportunity
to be part of a special team.

(NAPSA)—If you’re still wear-
ing your makeup the way you did
in high school, it may be time for a
quick makeup lesson.

Ross Burton, Lancôme’s Na-
tional Artistic Director and celebrity
makeup artist, has updated the
looks of countless women across the
country. Lancôme, Paris is the offi-
cial beauty partner of the Academy
of Television Arts and Sciences and
Ross Burton will appear at the 2002
Emmy Awards. Read on for Ross’s
ten best transforming makeup tips:

1. In the warmer months,
change your foundation and con-
cealer so your makeup matches
your natural sun-kissed coloring.
For an added bronze look—darken
your face powder—not your foun-
dation. When the temperature
dips again change back to lighter
shades.

2. Don’t judge a lipstick, eye
shadow or eyeliner by the color in
the package. Today’s makeup has
different levels of pigmentation
and textures. A bright red lipstick
may look like a pretty sheer wash
of red once it’s on the lips.  

3. Play up one feature while
playing the other down. For exam-
ple, strong eyes versus light lips
or strong lips versus soft, defined
eyes.

4. When wearing the new
vibrant colors for eyes, be sure to
blend well. Don’t apply the color
too heavily—eyes look prettiest
with shimmering, soft splashes of
color.   

5. For a smoky effect on the
eyes, apply eyeliner first and then
sweep and smudge eye shadow
over top of the liner.

6. Although you may have
heard differently, black mascara is

not for everyone. Blondes should
use dark brown.

7. Keep brows tidy and shape
them often with help from a pro-
fessional. Use an eyebrow pencil
or powder to fill in and define
your brows.

8. Apply under-eye concealer
last. This way, you can wipe away
any remnants of eye shadow or
mascara flakes that may have
fallen under the eye before hiding
dark circles.

9. Line your lips after you’ve
applied lipstick and gloss for a pic-
ture perfect pout. This will give
your lips a finished and defined
look.

10. Smile as you place blush on
the apples of the cheek. Then use
the brush to gently blend the
blush towards the hairline. 

Ross brings Parisian-born sea-
sonal makeup tricks-of-the-trade
to women all over America as
Lancôme’s National Artistic
Director.  You can check out
www.lancome.com or a local
Lancôme counter to find out when
Ross will visit a nearby store.

Ten Ways To Transform Your Look:
Expert Tips From A Makeup Master

(NAPSA)—For most light truck
owners, a bedliner serves as an
important enhancement. Because
trucks work hard, the more pro-
tection you provide, the greater
the payback you’re likely to
receive in terms of durability and
resale value.

But make no mistake, one bed-
liner—like one truck model—isn’t
as good as the next. In fact, there’s
an ever-widening gap between the
bedliner technologies, and protec-
tion, now available through truck
accessories dealers, franchise
installers and other businesses.

How can you be certain the
truck bedliner you choose will pro-
vide the long-term protection, per-
formance, durability, appearance
and value you need? It’s simple—
stick to the facts.

Will the bedliner itself damage
your truck? It depends on which
type of liner you choose: a new-
generation molded “drop-in” liner,
or a liquid “spray-on” coating,
which, in effect, replaces your
truck’s factory finish.

To properly install a spray-on
liner, the franchise or other dealer
first must grind off the original
finish. What the installer might
not tell you is that this process
may reduce or eliminate the vehi-
cle manufacturer ’s sheet metal
corrosion protection and could

void your paint warranty. General
Motors, for example, considers the
application of a spray-on bedliner
“excessive damage.”

Some users of older-style drop-in
bedliners discovered that the liners
could vibrate within the truck bed,
causing scratches and other prob-
lems. Today’s leading drop-ins,
however, are manufactured in vehi-
cle-specific molds to ensure a tight
fit. In addition, one new drop-in
model—the Pendaliner® Skid Resis-
tor™ from Penda Corporation—fea-
tures an advanced, non-abrasive
surface that offers twice the skid
resistance of other liners.

Which liner will provide better
protection? Tests indicate that a
new-generation bedliner, such as
the Pendaliner Skid Resistor, will
provide 10 times the abrasion
resistance and twice the dent resis-
tance of leading spray-on products.
Remember, when you penetrate or
dent a spray-on liner, you’re actu-
ally damaging the truck itself.

Which liner will look better?
Some owners choose spray-on lin-
ers because of their “custom” look.
However, spray-on liners may
show noticeable signs of fading
after just 2,000 hours of exposure
to ultraviolet rays. To enhance the
UV-resistance of their products,
some spray-on installers offer an
optional coating that must be

applied, at an additional cost,
each year. Meanwhile, a chief
drawback of this coating is that it
reduces the effectiveness of the
liner’s skid-resistant texture.

The appearance of drop-in bed-
liners has improved dramatically,
offering an appealing “custom”
look through precision molding
techniques and, in the case of the
Pendaliner Skid Resistor, a
patented high-gloss finish.

Which bedliner technology is a
better value? Value is critical, in
terms of both your investment in
the truck and in the bedliner
itself. Spray-on bedliners are typi-
cally much more expensive than
even the best new drop-in liners,
due to the labor involved in remov-
ing and recoating the truck bed
surface. This fact, coupled with the
protection and durability issues
covered earlier, makes a drop-in
liner the better investment.

In terms of the truck’s resale
value, remember that the spray-
on liner can’t be removed without
completely refinishing the truck
bed. Your truck’s appeal to poten-
tial buyers, therefore, might be
limited by the permanent nature
of the used spray-on lining.

For more information on how
to select the best bedliner for any
light truck, visit the Web site at
www.bedlinerfacts.com.

Be Sure To Choose A Bedliner That Keeps On Truckin’

OF LIGHT TRUCKS

(NAPSA)—Aspirin isn’t the
only thing that you should have
on hand for headaches! For com-
mon household headaches there
are a few common products you
should keep under the sink to
save you time and money when
these types of ailments arise.

• Sticky Situations—Tired of
tripping over the piece of peeled
up linoleum? Still haven't reat-
tached that loose ceramic tile? Be
sure to always have a multi-pur-
pose adhesive on hand to repair
small damages throughout the
house. Water-based products, such
as Loctite’s Power Grab line (www.
loctiteproducts.com) are a good
choice since they do not give off any
fumes and provide a strong, quick
grab. In addition, the pressure pack
allows for easy dispensing since no
extra caulking guns are needed. 

• Bugs Driving You Buggy?
—Tired of scrubbing the bug splats
off your windshield and bumper after
a long drive? Keep some Pledge
Furniture Polish (www.pledge.com)
in your trunk and spray it on all the
parts of the car exposed to bug
smashing. The polish will help make
them easier to remove the pesky
bugs when you return home.

• Rinse Away Residue—Sticky
residue is always a challenge to
remove from picture frames or other
decorations. Save your fingernails
and use Duck brand adhesive
remover (www.duckproducts.
com) to quickly and easily remove

sticky labels. Just spray a little of
the adhesive remover on, let it sit
for a few minutes, and the gunk is
gone!

• Crystal Clean Windows
and Floors—To clean spots on
rugs and carpets you can use
expensive rug and carpet cleaners.
But to cut down on products (and
cost), window cleaners work just
as well. Just spray it on and scrub
away stains!

• Duck of All Trades—Some
products can do just about any-
thing! Be sure to keep some Duck
brand duct tape (www.duck
products.com) on hand to get you
out of a bind when it comes to a
wide range of home repairs. This
includes repairing shower cur-
tains, hems on dresses, sweeper
bags or hoses, vinyl inflatable
toys, tents, holding down floor
mats and loose carpet, covering
exposed bolts and more.

Quick Tips To Avoid Household Headaches

TAKE FIVE—There are five
“must have” items to have under
the sink to keep your home in sync.




