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(NAPSA)—Before you know it,
the warmer weather will be here
and it will be time to fire up your
motorcycle for a new riding sea-
son. When you take your bike out
of storage you probably do all the
necessary maintenance to get it
back into riding condition—check
the battery, tires, chain, etc. But
does your pre-season list include
checking your current insurance
policy? Here’s what you need to do
to make sure both you and your
bike are properly covered before
you take it on the road.

Review your policy:
You’ll want to start off by mak-

ing sure your insurance policy is
still in force by verifying its expira-
tion date. And, be aware that some
companies offer a lay-away period
where some coverages are re-
stricted during the winter months.
Check with your insurance com-
pany to see if you currently have
any type of limited coverage.

Your motorcycle is a big invest-
ment. In fact, according to the
Motorcycle Industry Council
(MIC), in 2003 the average cost
for all on-highway motorcycles in
the U.S. was $11,778. Whether
your bike is new, a classic, or cus-
tom built, make sure to talk with
your independent agent or insur-
ance company to be certain you
have the right coverage.

A lot of motorcyclists will
upgrade their factory-built bike by
adding custom parts. Parts such
as chrome plating, a new paint
job, saddlebags or special rims
usually increase the value of your
motorcycle. If you’ve added any
custom parts or equipment
recently, you’ll want to make sure
they’re covered too. 

Update your insurance com-
pany with any changes such as
additional riders or a new garag-
ing address. A quick call to your
independent agent or insurance
company will ensure coverage
that reflects your current needs.

If you purchase comprehensive
and collision coverage, you can save
money by raising your deductibles,
which will lower the cost of your
physical damage coverage. If you
own an older bike, you may want to
check its value so you’re not paying
for coverage that’s excessive to your
needs. It’s generally recommended
that you consider dropping collision
coverage when the collision pre-
mium equals ten percent of the
bike’s market value. Understand
that by doing so, you will not be
covered for damages to your bike if
it overturns or collides with
another object. 

You should also check to see if
you qualify for any discounts your
insurance company may offer. Most
importantly, remember that prices
can vary from company to company
so shop around for insurance.

Choose a company that special-
izes in motorcycle insurance: 

Progressive, the #1 insurer of
motorcycles in the U.S. and the
only company endorsed by the
American Motorcyclist Association
(AMA), understands your needs
and offers specialized coverage
that’s not just an endorsement to
your auto policy. 

Follow these important tips to be
certain you and your bike are cov-
ered and enjoy the riding season.

For more information, visit
progressive.com or visit a Pro-
gressive authorized independent
agent or broker. 

Motorcycle Season Is Approaching:
Make Sure Your Bike Is Properly Insured!

Financial Responsibility
Starts As An Adolescent

(NAPSA)—Financial literacy is
key to future financial stability. 

Currently, 40 percent of Ameri-
cans live beyond their financial
means, and more young adults
(ages 18 to 25) filed for bank-
ruptcy than graduated from col-
lege in 2001.

Yet financial literacy is not some-
thing you are born with, it’s some-
thing you learn as an adolescent.

Teens across America are tak-
ing the lead to help improve finan-
cial literacy. Family, Career and
Community Leaders of America
(FCCLA) is helping to tackle
America’s lack of money know-
how with a national program
called Financial Fitness. Through
this program, youth plan and
carry out projects that help them
and their peers learn to become
wise financial managers and
smart consumers. 

Financial illiteracy has become
such an epidemic that Congress
created the Financial Literacy and
Education Commission, which will
develop a national strategy to pro-
mote financial education and liter-
acy. FCCLA is addressing this
epidemic by teaching students
financial management skills for
life.

In addition, as mandated in the
No Child Left Behind Act, the
National Assessment of Educa-
tional Progress will test the fun-
damental economic knowledge of
high school seniors in 2006 for the
first time. Those involved with
FCCLA’s Financial Fitness will
have an advantage over their
peers.

Some of FCCLA’s other national
programs include STOP the Vio-
lence: Students Taking On Preven-
tion and Families First, to name a
few. To learn more, visit
www.fcclainc.org. “FCCLA: The
Ultimate Leadership Experience.”

by Jim Blasingame
(NAPSA)—Remember Y2K? It

was the first global wakeup call
that dramatized not only our
reliance on technology but also
how vulnerable we can be to a
design flaw or the weakest link in
the technology chain.

Last August, the
United States had
another rude awak-
ening when The
Great Blackout of
2003 hit several
states in the North-
east. This massive

electrical outage put millions of
consumers in the dark and hun-
dreds of thousands of businesses
out of business for several days. 

While Y2K was a once-in-a-life-
time event, a recent survey discov-
ered that, whether due to Mother
Nature dropping a tree or Mr. Mur-
phy messing with the power grid,
80 percent of U.S. small businesses
experienced at least one electrical
power outage in the past year. 

The 2004 Small Business Power
Poll, which was commissioned by
Emerson (www.GoToEmerson.
com), a global leader in reliable
power technology, provides illumi-
nating, if not alarming, informa-
tion about how vulnerable small
businesses are to power outages.
The survey revealed that while 75
percent of small business owners
believe that a power outage is a
threat to their business, only one
in five is prepared for such an
event. Here are three other shock-
ers from the Emerson survey:

• Six of 10 small businesses
do not have any type of backup
power supply.

• Two-thirds think it’s likely
they will experience an outage
this year.

• More than half are inter-
ested in the kind of backup power
technology used by their big busi-
ness customers and competitors.

Small businesses are no longer
just mom-and-pop backwater
storefronts. In fact, today Amer-
ica’s entrepreneurs produce more

than half of the $10.3 trillion U.S.
Gross Domestic Product and cre-
ate most of the new jobs. Also,
large companies are depending
more on small ones as essential
integrated partners. 

The good news is that “big
business” backup power tech-
nologies have become available
and affordable for small busi-
nesses. These include uninter-
ruptible power supplies (UPS),
which basically are battery
units, and “gen-sets”—generators
with automatic power transfer
switches. 

Consider these four steps to
identify backup requirements and
establish power outage protection:

1. Calculate the risk: What
would it cost your business—
directly and indirectly—if you
couldn’t serve your customers in
the event of a power outage?

2. Conduct an internal audit:
Walk around your business and
identify the computers, equip-
ment, lights, etc., that would be
critical to continuous operation in
the event of an outage. 

3. Contact a professional:
Show your audit to a licensed elec-
trical contractor and/or an IT con-
sultant or value-added reseller of
backup power technologies. That
can help you determine what type
of backup system you need, and
the cost of that investment.

4. Make the investment: If
you’re tempted to say you cannot
afford it, go to Step No. 1 and ask
yourself, “Can I afford NOT to?”

To start your backup power edu-
cation, visit www.GoToEmerson.com,
which also has more interesting
information from the survey.

Jim Blasingame is the creator
and award-winning host of The
Small Business Advocate Radio
Show, syndicated columnist,
author of “Small Business Is Like
A Bunch Of Bananas,” the 2002
Small Business Journalist of the
Year, and one of TALKERS maga-
zine’s 100 most important radio
talk show hosts in America. Find
Jim at www.jbsba.com.

Most Small Businesses Feel Powerless Against Blackouts,
But ‘Big Business’Technologies are Coming to the Rescue

(NAPSA)—When you don’t
have time for a full-blown vaca-
tion but need an escape, there’s
no better way than to hop in
your car and drive to a favorite
getaway spot. Whether you enjoy
hiking, sightseeing or lying on
the beach, it’s tempting to just
pick up and go. But planning
ahead can help you avoid the
potential pitfalls of day tripping
without the essentials. 

“If you are well prepared before
leaving the house you can maxi-
mize travel’s upsides and mini-
mize its potential downside,” says
world traveler and packing expert
Anne McAlpin. 

Here is some advice from
McAlpin on how to be prepared
and make the most of your next
day trip:

• Bring a good map of your
selected destination. It is impor-
tant to know exactly where you
are going so you don’t waste time
getting lost. To prevent fumbling
with an awkward map, cut out the
area in which you’ll be traveling,
highlight it, and slip it into a plas-
tic sleeve; making it easier to
read.

• Do some research about your
destination. You may want to look
into places to stop along the way,
things to do at your destination,
and places to eat. 

• Check the weather before
leaving. Dress in layers to be pre-
pared for a change in the weather
without having to pack extra
clothes. 

• If you are traveling by car,
check your oil and make sure you
have a full tank of gas. Also, be
sure you have access to these
emergency essentials: a spare tire,
a jack, some basic tools, and jump-
er cables. 

• Keep an extra swimsuit,
sarong and sandals (packed in a
gallon size plastic bag) in your car
just in case. For the trip home,
pack your wet swimsuit in the bag
to keep other items dry.

• Bring a small bag of supplies
you may need on your trip. Some
items you might want to include
are aspirin, a first-aid kit with
bandages, tissues, bottled water,
insect repellent, camera, extra
batteries and film/memory card.

• Make sure to apply sun-
screen and insect repellent before
spending a day outdoors. Ultra-
thon brand Insect Repellent
aerosol works especially well for
any kind of outdoor activity be-
cause it is splash- and sweat-
resistant and lasts up to eight
hours. You can apply it to clothing
for added protection. 

Sometimes Your Dream Vacation
Is Just A Drive Away 

Useful Tips On How To Plan A Successful And Fulfilling Day Trip

(NAPSA)—One way to get a
head start on a healthier and
cleaner home is to hire a cleaning
service provider. For those tasks
that require a specialist (e.g. car-
pet upholstery and hard floor
cleaning), hire only certified pro-
fessionals. The Institute of Inspec-
tion, Cleaning and Restoration Cer-
tification (IICRC) provides a
consumer referral service of
trained and certified cleaning and
restoration firms and technicians.
Before hiring anyone, confirm he
or she is trained and certified in
the type of work to be performed.
To locate an IICRC-certified firm or
technician, call (800) 835-4624 or
visit www.iicrc.org.

A one-step clean-up solution is
steering anyone who likes to work
on a car to a new heavy-duty pre-
moistened hand wipe. Called
SCOTT® Shop Towels Hand Wipes,
they provide car care do-it-your-
selfers with an easy way to clean
soiled hands without soap and
water. The heavy duty, extra large
hand wipe comes in a convenient
pop-up canister to provide
portable at-the-job clean-up. The
wipes are designed to remove
grease, grime, oil, paint and ink
from hands. 

The company that developed
the telephone and cellular service,
AT&T, has an Internet innova-
tion. It’s a nationwide Voice-Over-
Internet (VoIP) service. Essen-
tially, VoIP is broadband phone
service with advanced call man-
agement features. It delivers
unlimited residential local and
nationwide calling combined with
the ability to keep one phone
number for life—all at significant
cost savings over traditional
phone service and with the bene-
fit of new easy-to-use features
that improve your ability to man-
age your life. To learn more, visit
www.att.com/voip.

***
There are only two things a
child will share willingly—com-
municable diseases and his
mother’s age.

—Benjamin Spock
***

***
The passions are like fire, use-
ful in a thousand ways and dan-
gerous only in one, through
their excess.

—Christian Bovee
***

***
You can’t order the masses to
love beauty any more than you
can reasonable insist that they
must walk on their hands.

—Claude Debussy
***




