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(NAPSA)—On your wedding day
you want perfect hair, perfect skin,
perfect nails. After all, it’s the day
when you are the focus of all eyes. 

That perfect look begins
months before your
wedding day, ac-
cording to Ernie
McCraw, director
of education for
Sally Beauty Sup-
ply. “You need to
consult with pro-
fessionals to get on
a beauty routine in

the months leading up to your
wedding. By the time your wed-
ding day rolls around, you’ll be
looking great.”

Start with a hairstylist. Sched-
ule a consultation and take along
your headpiece, as well as pic-
tures of the look you want. The
stylist can tell you what’s possible.
You also can do a few “practice
runs” on the style of your choice.

Your stylist also can recommend
treatments to improve your hair
before the wedding. For example, if
dry, flyaway hair is a problem,
begin using Beyond the Zone Last
Call Hair Masque to repair damage
and moisturize. For thin, limp hair
ION Vitalizing Fortifying Treat-
ment can add body and strength.

If you have problem skin, check
in with a dermatologist to estab-
lish treatments to clear up any
blemishes. If you don’t have blem-
ishes, make an appointment with
a makeup artist. Take pictures
along to give the artist an idea of
what you want. Bring a photo of
your dress, your headpiece and
your hairstyle so the artist can
create a complementary look.

For a smooth complexion, use
the I-Skin Intelligent Microder-

mabrasion System available at
Sally Beauty Supply. Using fine
crystals suspended in a hydrating
cream, the system moisturizes
and exfoliates in one step. When
a p p l i e d  w i t h  t h e  s p e c i a l l y
designed resurfacing tool, the
crystals help erase fine lines and
reduce the appearance of sun
damage and pore size. 

Schedule regular manicures
and pedicures to get your hands
and feet in shape. Try different
polish colors against a swatch of
fabric from your dress to select
the shade that works best.

To improve nails and cuticles,
use Nail Life Treatment Revital-
izer for Nails as a base coat. It
will strengthen weak nails, pro-
mote growth and help prevent
splitting and peeling. 

Make your appointments for
hair, nails and makeup in plenty
of time, and be sure you allow
plenty of time for each appoint-
ment. You don’t want to be rushed
or harried before the wedding.

Finally, get plenty of rest
before the big day. You may have a
strenuous round of parties, as well
as a lot of preparations, but don’t
let that get in the way of your
rest. Puffy eyes and a tired air can
ruin the best beauty look.

• Ernie McCraw is a licensed
cosmetologist and director of
beauty education for Sally Beauty
Supply, the world’s largest distrib-
utor of professional beauty prod-
ucts. With more than 25 years in
the beauty industry, McCraw has
expertise in all phases of cosmetol-
ogy. If you have a beauty question,
e-mail McCraw at asksally@sally
beauty.com. To find a Sally store
near you, call 800-ASK-SALLY or
go to www.sallybeauty.com.

Perfect Your Look For Your Big Day

Ernie McCraw

Lifelong Service
(NAPSA)—An estimated 44

percent of American adults volun-
teer their time—and two-thirds of
them began performing such civic
duties when they were younger.

That’s one of the findings of
“Engaging Youth in Lifelong Ser-
vice,” a report released by Inde-
pendent Sector and Youth Service
America. The report also found
that adults who engaged in volun-
teering in their youth give more
money to charity and volunteer
more time than adults who began
their philanthropy later in life.

The report reveals that the com-
munity service ethic instilled in
youth influences the giving and
volunteering patterns of adults
across every age group and income.

Other types of youth involve-
ment also predict philanthropic
behavior.

To learn more about Indepen-
dent Sector or the “Engaging
Youth in Lifelong Service” report,
visit www.independentsector.org.

People who volunteer as
adults often did community ser-
vice in their youth.

OF YOUTH
(NAPSA)—How much do you

know about tea—the second most
consumed beverage worldwide?

Taking this quick quiz from
Celestial Seasonings, the largest
specialty tea manufacturer in the
U.S., may provide you with some
refreshing information.

True or False?
1. Black and green teas come

from the same plant.
2. Two cups of tea equal one

serving of fruit or vegetables in
terms of antioxidant power.

3. Tea is primarily grown in
England.

4. The latest tea trend is using
tea in other food and beverage
recipes.

5. When brewing tea you
should watch the color.

Answers
1. True. Tea, both black and

green, comes from the Camellia
sinensis plant. Black is the fer-
mented type, providing the most
full-bodied flavor. Green is steamed
immediately after picking to stop
fermentation. Steeped beverages
made with anything but Camellia
sinensis are technically called
tisanes, a combination of herbs,
fruits or flowers infused in water to
make delicious beverages.

2. True. Black and green tea
contain a powerful class of antioxi-
dants called catechins, which are
even more effective than vitamins
A, C, E and beta carotene in com-
bating harmful molecules known
as free radicals.

3. False. There are 3,000 vari-
eties of tea, grown primarily in
India, Sri Lanka, Indonesia, Africa,
Japan, China, New Guinea, For-
mosa and South America.

4. True. Every day more deli-
cious recipes incorporating tea are
served at stylish restaurants, tea
parties, events and daily meals. You

can try tea in a variety of new
recipes found at www.celestialsea
sonings.com, including a Devon-
shire Fruit Cooler or Green Tea
Tropical Smoothie.

5. True or False, depending on
personal preference. Experts at
Celestial Seasonings recommend
steeping four to six minutes for
green and black teas in order to
get more of the antioxidant bene-
fits, and three to five minutes
for herb teas (the longer, the
stronger). After steeping, gently
squeeze the tea bag before remov-
ing from the cup.

Celestial Seasonings makes
drinking teas easy. With more than
70 all-natural unique teas brim-
ming with flavor, Celestial Season-
ings creates an experience to
enhance every moment of the day.
New flavors include black teas:
Tuscany Orange Spice Black Tea
and Golden Honey Darjeeling;
green teas: Honey Lemon Ginseng
Green and Raspberry Gardens
Green; and herbal teas: Tangerine
Orange Zinger and Honey Vanilla
Chamomile.

For more information, call 1-800-
351-8175 or visit www.celestial
seasonings.com.

Five Facts That May Just Be Your Cup Of Tea

According to recent studies,
tea may be one of the healthiest
beverages available.

(NAPSA)—Over the past year,
Americans have witnessed tremen-
dous acts of heroism. With interest
growing in those who protect our
nation’s forests, many are thinking
about who they know who’s gone
beyond the call of duty or has
made a special contribution within
the forestry industry. He or she
may be a logger, firefighter, forest
or park ranger, arborist or any
other individual employed in the
care and maintenance of our
nation’s forests.

Six years ago the Stihl Forestry
Heroism Award was created, giving
special recognition to one extraor-
dinary individual who works with,
in, or devotes a significant portion
of his or her time to the forestry
industry. A panel of independent
experts select the winner based on
the impact of the candidate’s action
for the good of society, the impact
of the candidate’s action for the
good of the forestry industry, and
how memorable the candidate’s
action was. The recipient will
receive an award plaque and a
monetary gift. The chain saw and
power tool manufacturer will make
a financial donation to a forestry
school in the designated recipient’s
state of residence.

Last year’s National Forestry

Hero was 22-year-old Rebecca
Welch, a firefighter in Washington
State who saved two campers dur-
ing a raging wildfire by sharing
her one-person fire shelter. The
youngest recipient and the first
woman to be honored with this
award, Welch accepted the award
last May at the Richmond 2002.

Should you want to nominate a
forestry hero, the application can
be completed online or downloaded
from Stihl’s Web site at www.stihl
usa.com. An application can also be
requested by calling 1-800-GO-
STIHL. 

Do You Know A Forestry Hero?

HEROES WANTED—If you
know an extraordinary individual
who works in the forestry indus-
try, consider them for the Stihl
National Forestry Heroism Award.

(NAPSA)—Which comes first,
the welfare of chickens or the
quality of their eggs? In the minds
of American farmers, both are
equally important. 

One reason is that the egg
industry recently unveiled new
guidelines that set high standards
for animal care, bringing sweep-
ing changes to how eggs are pro-
duced in America. Eggs from
farms adhering to these new stan-
dards will be packaged in cartons
bearing a new animal care certi-
fied logo. Most major grocery
chains in the U.S. have agreed to
carry eggs from certified farms. 

The logo features a checkmark
in a semicircle with the words
“Animal Care Certified.” It will
appear on the exterior of egg car-
tons, either on the top or along the
sides. 

Proponents of the plan say the
logo is an easy way for consumers
to show their support for animal
care. “People need only look for
the logo, and if they don’t see it,
they can tell their grocers they
want eggs from certified animal
care farms,” said Ken Klippen,
vice president of the United Egg
Producers (UEP), the national egg
industry co-op that developed the
guidelines.

The new guidelines place top
priority on the comfort, health
and safety of the chickens, giving
them more space, higher stan-

dards for air and water quality,
and better-trained handlers. Par-
ticipating farms will be audited
yearly to ensure the new stan-
dards are being consistently met. 

The guidelines were developed
by a scientific advisory committee
commissioned in 1999 to review the
treatment of egg-producing hens.
The committee included represen-
tatives from the United States
Department of Agriculture, the
United States Humane Association,
and top scientists and academics. 

The guidelines have been
endorsed by the Food Marketing
Institute, the trade association for
grocery stores, and the National
Council of Chain Restaurants. For
more information, call (202) 842-
2345 ext. 313 or ask an area grocer.

Finding An Egg You Can’t Beat

For The Birds—New industry
guidelines have helped ensure
egg-laying chickens are well
cared for and their eggs are of
high quality.

***
Praise youth and it will prosper.

—Irish proverb
***

***
Love is friendship set on fire.

—Jeremy Taylor
***

***

To hold a pen is to be at war.
—Voltaire

***

Be not slow to visit the sick.
—Ecclesiastes

***

***
Words must be weighed, not
counted.

—Polish proverb
***




