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(NAPSA)—Since September
11, firearm sales have increased
dramatically as law-abiding
Americans everywhere are re-
evaluating issues of personal
safety. Whether or not you have
chosen to own firearms as part of
your security plan, NRA pro-
grams are available to help you
bring a greater degree of safety
into your daily life. 

Many of the citizens buying
guns right now are buying them for
the first time, and the importance
of firearms training is as great as
ever. NRA has 39,000 certified
instructors who teach a full slate of
courses in gun safety and marks-
manship. The course receiving the
most interest right now is in Per-
sonal Protection.

Focusing on the defensive use
of a handgun as a last-resort
option, the Personal Protection
course addresses topics such as
firearm selection, defensive shoot-
ing techniques and the legal,
moral and social implications of
using a firearm for self-defense. A
new video, Personal Protection in
the Home, is available as a com-
plement to the course or for sepa-
rate purchase. To order the video
go to www.nrahq.org, click on
“Online Shopping,” and click on
“Videos.” The video is item num-
ber ES 26838.

Personal Protection is just one of
several basic firearms courses that
gun owners will find valuable.
Other courses are available for
rifle, pistol, shotgun, and muzzle-
loading firearms, reloading ammu-
nition, and range safety officer
training. Another course called
Home Firearm Safety is not about
firearms’ use, but explains how dif-
ferent types of firearms operate,
and how to handle and store them
safely. (Find a course near you by
going to www.nrahq.org/safety/edu-
cation, or call 800-672-3888.)

Parents who have chosen to
buy firearms recently will also
benefit from A Parent’s Guide to
Gun Safety, an ideal informational
piece that addresses our responsi-
bilities as parents and gun own-
ers. In a home where guns are
kept, the degree of safety a child
has rests squarely on the parents.

This guide explains how to talk
with your children about guns and
drives home a fundamental safety
rule: Store guns so that they are
inaccessible to children and other
unauthorized users. While not a
substitute for a complete course in
gun safety, the guide is a good,
practical introduction to keeping
children safe in a home where
guns are kept. To get your copy,
log onto www.nrahq.org/, click on
“Online Store,” click on “Eddie
Eagle,” then click on “Brochures.”

NRA’s Refuse To Be A Victim®

Program also provides valuable
counsel on crime-prevention strate-
gies. In a nationwide series of semi-
nars, certified instructors explain
proactive steps citizens can take to
increase security in their home or
apartment, their workplace, where
they travel—even on the Internet.
Key aspects of the training include
raising awareness levels to recog-
nize potentially dangerous situa-
tions, assessing security devices
such as motion detectors and
lighting systems, studying the
psychology of criminal behavior
and implementing various crime
prevention and personal safety
measures. Firearm use is not part
of the program. (Call 800-861-
1166 for more information, or log
on to www.nrahq.org/safety/rtbav.)

Staying Safe with NRA

Dream Vacation For Less
(NAPSA)—People who are up

on this season’s best vacation bar-
gains may suggest a trip to a
country known for being Down
Under.

With return airfares starting
below $1,000 and air and accom-
modation packages starting below
$2000, it’s possible to experience
the wonders Down Under for less.

So, if you’ve imagined yourself
snorkeling in the Great Barrier
Reef, scaling the mighty span of
the Sydney Harbour Bridge or hav-
ing a yarn with one of the locals in
a friendly Outback pub, you may
want to visit www.australia.com.

Right now, one U.S. dollar is
buying nearly two Australian dol-
lars. So, when you hit the ground
Down Under, you’ll find you’ve got
more money to spend. You can
grab a piece of ancient Aboriginal
art, pick up an opal, add a few
pieces of fabulous Aussie fashions
to your wardrobe, and indulge in
some of the world’s most imagina-
tive cuisine.

Visit Australia’s official tourism
Web site, www.australia.com for
the best deals and tips on making
your dream Australian vacation a
reality.

Right now, Australia is one of
the best vacation deals around,
say travel experts.

(NAPSA)—Do skin care tips
really work, or are they just lip
service? When it comes to the lips,
an expert says that a nightly
treatment regimen pays dividends
with healthy-looking lips.

A new national survey con-
ducted by Harris Interactive/
Yankelovich Partners has re-
vealed that while more than 84
percent of women have a night-
time beauty ritual, only 23 per-
cent take special measures to care
for their lips before going to bed.
Many women, however, are not
aware of new treatments for the
lips.

“The skin on your lips is very
different from the skin on the rest
of your face,” says Dr. Susan Tay-
lor of the Society Hill Dermatol-
ogy in Philadelphia, and Director
of the Skin of Color Skin Center at
St. Luke’s Roosevelt Hospital in
New York City. “The lips have
very few oil glands compared to
the rest of the body. This means
that the lips are very vulnerable
to chapping and developing fine
lines around the edges which can
cause lipstick to bleed and feather
into the lips.”

A product designed to help
replenish and rehydrate lips while
sleeping may be a solution for
many women. ChapStick® Over-
Night Lip Treatment is specially
formulated with eight different
moisturizers such as Vitamin E
and Aloe, and has been shown in a
clinical study to be long-lasting
and effective. Smoothed over the
lips before bedtime, ChapStick®

OverNight Lip Treatment works
gently through the night to reduce
the appearance of fine lines and
wrinkles. Those who have used it
say they wake up to lips that look
smoother and softer.

Dr. Taylor recommends that
women develop a preventative
approach to caring for their skin

and lips. “Developing and main-
taining a healthy complexion
through proper cleansing, toning
and moisturizing can lead to a
more radiant and youthful appear-
ance of the lips and face. Maintain-
ing the lips is equally important as
caring for the face. Women should
get in the habit of caring for their
lips as part of their nightly beauty
routine,” she says.

Some other key findings from
the national survey include:

• Two-thirds (61 percent) of
the women said they prefer facial
treatments that work overnight
and are easy to use.

• Almost half (43 percent) of
women said they prefer to use
treatments that are specially
designed for specific parts of their
face, yet about as many (44 per-
cent) were not aware of lip-specific
overnight products.

• Almost all of the women sur-
veyed did not realize how impor-
tant it is to take care of their lips.
Very few (three percent) said that
lip moisturizing is the most
important part of their beauty
routine, making the lips one of the
most neglected parts of the face,
second only to the neck.

For more information about
ChapStick® Overnight Lip Treat-
ment and other ChapStick® prod-
ucts, log on to www.chapstick.com.

Experts Take Notice Of New Beauty Product

(NAPSA)—The next time you
finish a call on your cell phone,
you may say goodbye to more
than just the person you’re speak-
ing with. That’s because a new
disposable-cell phone lets users
throw out or recycle their hand-
sets when they’re done talking.

The first-of-its-kind phone,
introduced by Hop-On, features 60
minutes of prepaid calling time
without the requirement of a cel-
lular-service contract or monthly
fee. The phone is voice-activated
and only requires two buttons:
Call and end.

The phone will be introduced in
a promotion with the DVD and
home video release of Jurassic
Park III (cell phones played an
important role in the plot of the
2001 blockbuster).

The limited edition Jurassic
Park Survival Cell Phone features
a Jurassic Park face plate and is
available free, via inserts in thou-
sands of initial copies of the DVDs
and videocassettes.

The Jurassic Park III DVD,
scheduled for release on December
11, 2001 by Universal Studios
Home Video, features an in-depth
look at the special effects used to
make the picture and features
over 10 hours of entertainment. 

Extra DVD features include:
• The Making of Jurassic Park

III—a look at the making of the
film, featuring the filmmakers,
cast and crew.

• The New Dinosaurs of Juras-
sic Park III—An examination of
the prehistoric creatures featured
in the film.

• Feature Commentary—Run-
ning audio-commentary by the
team responsible for the film’s spe-
cial effects.

• Dinosaur Turntable—A spec-
tacular three dimensional look at
the 12 dinosaurs created for the
film.

The DVD is also part of a four
disc set that features the Jurassic
Park trilogy, as well as a bonus
disc called Beyond Jurassic Park. 

For more information visit
www.jurassicpark.com.

Getting Cellular Service In The Bag

A new kind of wireless phone
may make cellular-talk cheaper
than ever before.

Note to Editors: Please do not publish this article after May 17, 2002, when
Jurassic Park III “Free Cell Phone Offer” ends.
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(NAPSA)—Consumers will be
happy to learn that painting is one
of the most cost-effective ways to
update a home’s décor and can
have a long-term value for the
homeowner. A simple coat of paint
can change the whole mood of a
room and bring a room up-to-date
on a very limited budget. For
painting tips and a complete list of
items that should be in every do-
it-yourselfer ’s painting tool kit,
visit www.walmartstores.com/
news and look for Painting Tips.

To get advice on how to reassure
children that they are safe and pro-
tected from harm, Ronald McDon-
ald House Charities (RMHC),
which are dedicated to improving
the health and well-being of chil-
dren sought counsel from pediatri-
cian and child development expert
Dr. T. Berry Brazelton. Brazelton
cautions that parents should listen
to children and discuss their fears,
get back into the swing of things as
soon as possible after a traumatic
event, and set limits on exposure to
images that can traumatize chil-
dren. For more information on
ways to help your child feel safe,
visit Dr. Brazelton’s Web site at
www.brazelton.org and at
www.touchpoints.org. For informa-

tion on RMHC child health pro-
grams, visit www.rmhc.org.

According to the Circuit City
Technology Thermometer, 77 per-
cent of men feel they are up to
date with the latest advances in
computer, television and stereo
equipment—but are they really?
Only 12 percent of the respon-
dents knew the size ratio of HDTV
(16:9) and 71 percent didn’t know
what PVR stands for (personal
video recorder). With the holidays
just around the corner (men pur-
chase 70 percent of the home tech-
nology holiday gifts), Santa may
need a refresher course. For more
information about EXPO 2001 or
this year’s hottest consumer elec-
tronics, log on to www.circuit
city.com or stop into any one of the
nearly 600 Circuit City stores
nationwide.

The Insurance Information
Institute at www.iii.org. 
The BISSELL ProHeat Pro-Tech
at www.bissell.com.
AquaMD at www.AquaMD.com.
The DURACELL Kids’ Choice Toy
Survey at www.duracell.com.
The 5 A Day program at 5aday.
gov.
No/No Bird Feeder at www.no-
nobirdfeeder.com. 
Pep Boys at pepboys.com.
ValuPage.com at www.valu
page.com.
Aprilaire Center for Indoor
Comfort at www.aprilaire.com.
HUGGIES SUPREME diapers at
www.huggies.com.
Homestyle Bakes at www.con
agrafoods.com.
GLAD® at www.glad.com.
Ginkoba Mental Endurance at
www.ginkoba.com.
Mervyns at www.mervyns.com.
CARE’s Tang project at www.
familyplanet.org.
Medtronic ITB Therapy at
www.spasticity.com.
Corbis at www.corbis.com/shop
ping.
The Gemological Institute of
America at www.gia.edu.
Kahlúa at www.kahlua.com.

Check Out
These Web Sites:

***
The persons hardest to convince
they’re at the retirement age
are children at bedtime.

—Shannon Fife
***


