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(NAPSA)—Today’s parents are
quite educated when it comes to
the health and well-being of their
family. They know that many
unhealthy conditions and diseases
such as childhood obesity and dia-
betes can be the result of a poor
diet. Now, here’s good news for
parents trying to get their kids to
eat better: It can be easier when
the food appeals to the eye as well
as the mouth.
In fact, a recent study pub-

lished in Pediatrics, Cornell Cen-
ter for Behavioral Economics in
Child Nutrition Programs (BEN
Center), found that 239 percent
more students lined up at the
salad bar when it was decorated
using colorful banners, vegetable
cartoon characters and fun, nutri-
tional education videos.
Putting A Fresh Face On Food
To that end, a company that

makes smart snacks has also come
up with a clever mascot called
Chris B. Green, an apple-faced
caped crusader, and his bird, Chirp.
It’s all part of the brand’s primary
mission of providing healthy snack
alternatives—and these cute car-
toons can make kids even more
eager to enjoy snacking on fruit.

Fruit That’s Neat
And Easy To Eat

To make that easier, the com-
pany, Crispy Green, has created
Crispy Fruit. It’s 100 percent pure
fruit; freeze-dried, bite-size pieces
of fruit such as tangerine, apple,
Asian pear, banana, cantaloupe,
mango and pineapple. The freeze-
drying process results in a light
crispy texture like that of a chip,
but with all the nutrients of fresh
fruit. They come in individual, sin-
gle-serving packets that are easy
to pop into lunchboxes, soccer bags,

overnight totes and backpacks, and
provide approximately one serving
of fruit and 55 calories or less per
bag. It’s a delicious, convenient way
to add more fruit to your daily diet,
especially when fresh fruit would
be impractical.

Power Your Lunchbox
Parents can get even more advice

and inspiration on what to put in
kids’ lunchboxes this school year
when they’re “Pro-Pack-tive” and
visit www.poweryourlunchbox.com.
There, they’ll find a wide variety of
creative and delicious lunch options
and the Power Your Lunchbox
Pledge. That can feed lots of kids,
because for every parent who signs
it, Produce for Kids will donate $1
to Feeding America.

Learn More
To find a nearby retailer that

carries the snack, go to www.
c r i s p y g r e en . c om /whe r e - t o -
buy.html. For further facts on
smart snacking, visit www.crispy
green.com.

Eating Right Can Be Fun

Kids are more likely to eat food
that’s good for them, studies
show, when it’s presented in a
cheerful, colorful way.

Be Part Of A LifeRide
(NAPSA)—Your hands, an

artist’s handiwork and a motorcy-
cle’s handlebars can get together to
help end a terrible disease, even if
you never ride the bike.
That’s because Kiehl’s Since

1851, the purveyor of fine-quality
skin and hair care, partnered with
amfAR, The Foundation for AIDS
Research, for the seventh annual
Kiehl’s LifeRide for amfAR. Its
mission is to heighten awareness of
and raise funds for the charity.
Over an 11-day, multi-stop, multi-
state motorcycle ride through the

Northeast, from New York City to
Philadelphia, the brand will donate
$150,000 to amfAR, and at each
stop, the public will be invited to
meet the riders, learn more about
amfAR and contribute to the non-
profit. For this seventh ride,
Kiehl’s and amfAR are also launch-
ing a public service announcement
campaign featuring Whoopi Gold-
berg and Dita Von Teese, to raise
awareness for HIV/AIDS statistics
in the U.S. That’s the handlebar
part.
As for the artist’s work, to kick

of the ride in New York, Kiehl’s,
with the organization RxArt, has
underwritten an installation by
contemporary artist José Parlá at
Incarnation Children’s Center, a
skilled nursing facility for children
with HIV/AIDS.
Now, here’s where your hands

come in. Kiehl’s customers can
join the fight against HIV/AIDS
by buying Kiehl’s Limited Edition
Ultimate Strength Hand Salve, a
jumbo size of the classic formula.
One hundred percent of the net
profits from the sale, up to
$25,000, will benefit amfAR.
Formulated for the driest, most

active hands, this heavy-duty mois-
ture treatment is a thick, rich for-
mula offering all-day care and pro-
tection. A blend of select botanical
oils and natural wax, it lets skin
actually absorb water from the air,
forming a “glovelike” protective
barrier against moisture loss.
The salve is adorned with a red

cap and available at all Kiehl’s
retail stores, Kiehls.com and spe-
cialty store partners.
Learn more at www.kiehls.

com/liferide2016.

Bikers, artists and hand salve
users can all be part of an effort
to end AIDS.
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(NAPSA)—All businessper-
sons—whether their workspace is
on the kitchen table or in a glass
and steel high-rise—are likely
looking for ways to improve effi-
ciencies and save money. Discover-
ing, developing and applying new
ways to get the most out of time,
energy and resources (all of which
are needed) is the goal of any
enterprise.
Technological advances have

enabled people to function better
personally, as well as profession-
ally. According to the U.S. Small
Business Administration, it’s vital
for small businesses and home
offices to understand and use
technologies such as financial soft-
ware, organization tools, and
time-tracking apps, as well as
cloud storage services. Such inno-
vative, next-generation technology
helps solve common problems and
increase day-to-day productivity.

Applied Technology
You might think this same

technology is reducing the need
for printing, but, according to the
results of a survey conducted by
Wakefield Research for Brother
International Corporation, a
leader in office technology solu-
tions, that’s not necessarily so.
The 2016 Brother Business Sur-
vey found 73 percent of the busi-
ness operators surveyed use their
printer between four and 10 times
a day. However, with the costs
associated with keeping the
printer running, as well as the
inconvenience of running out of
ink (always, it seems, at the
wrong times), there has to be a
way to manage these necessary
stress points.
The multifunction printer—

also known as the All-in-One—is
one tool that certainly improves
the workflow efficiency. Analyst
Brian Moran, CEO of Brian
Moran & Associates and a Brother
consultant, believes small busi-
ness needs are met with All-in-
One technology. The ability to
print, copy, scan and fax in a sin-
gle, cost-effective unit that saves
space, time and money is a huge
plus, says Moran. Small busi-
nesses also look for device func-
tionality that will fit into the busi-
ness workflow and enable them to
take advantage of emerging tech-
nologies. For instance:
1.Cloud Services Made Easy

in the Home Office: This enables
users to directly scan documents
to popular services such as Google
Drive, Dropbox and Evernote.
Scan documents to Brother Cloud
Apps such as Office, Outline &
Copy, Outline & Scan, Outline &
Remove, Note Scan and the
Brother CreativeCenter.
2.Mobile Productivity: Users

can print from almost any device—

including smartphones, tablets, lap-
tops and desktop computers—
through the freedom of wireless con-
nectivity. There’s also mobile device
capability with AirPrint, Google
Cloud Print, Mopria, Wi-Fi Direct,
NFC (near-field communication) and
Brother iPrint&Scan.
3.Touch Screen Display:

Access powerful features with an
easy-to-navigate 2.7” Touch-
Screen display.
4.Business-Capable Fea-

tures: Automatic two-sided print-
ing and 20-sheet automatic docu-
ment feeder add convenience and
functionality.
5.Dedicated Support: There’s

a two-year limited warranty and
toll-free technical phone support for
the life of the product.
Cost and Efficiency in One Unit
The right All-in-One device can

incorporate key technological
advances to make businesses
more efficient. Two new offerings
from Brother answer these press-
ing business needs. The new
Brother INKvestment MFC-
J985DW All-in-One color inkjet
device prints a black-and-white
page for less than a penny and
color pages for less than a nickel
each—based on the manufac-
turer’s suggested retail price for
individual LC20E black and color
ink cartridges. If you’re looking
for more, the MFCJ985DW XL
All-in-One device eliminates the
need to purchase ink for up to two
years, figuring you’re printing
about 300 pages a month (70 per-
cent black pages/30 percent color
pages in accordance with ISO/IEC
24711 using 12 cartridges pro-
vided with the MFC-J985DW XL).
As your own IT Department,

keeping your device running is crit-
ical. Brother offers a two-year lim-
ited warranty on both the MFC-
J985DW and the MFC-J985DW XL,
as well as free phone support for
the life of the product.
For small business, using tech-

nology to improve efficiencies and
stay within budget is now within
reach. The devices are available online
at www.brotherinkvestment.com and
at Staples, Office Depot/Office Max,
Best Buy and Amazon. For more
details on page yield, see www.
brother.com/pageyield.

Smart(er) Small Business: UsingTechnology
To Improve Efficiency And Save Money

A recent study found that almost
half of home offices run approxi-
mately 200 print jobs every month.

(NAPSA)—In today’s globalized
world, it’s more important than
ever for children to learn about
other countries and cultures along
with their own. Fortunately, there
are a number of fun ways parents
can help their kids explore the
world and learn geography with-
out leaving the country.
For example:
1. Give them a taste of other

lands by making one meal a week
a foreign specialty. Have the kids
research the country of its origin
and the ingredients that go into it.
2. Watch foreign language TV,

with the captioning on in English,
or watch English language TV with
the captioning switched to some
other tongue.
3. Go to the library and check

out books about the art and music
of other places.
4. Host an exchange student.
5. Give your kids toys that

teach about other countries in a
delightful way, such as the inter-
national mini-dolls featured in the
Gift ’ems collection celebrating 84
different cities around the world.
Each mini-doll comes in her own
gift box. When your child opens it,
the doll and the country she repre-
sents are revealed. It can be a
delightful surprise and a gift of
friendship for a world of friends.
Inside the box is the doll’s

name, city and country, and iconic
scenes from the doll’s hometown,
as well as an image of the country’s
flag. Each is also marked on a rar-
ity scale as common, rare, ultra
rare, special edition and limited
edition and has four main compo-

nents that kids can pop and snap
together to mix and match thou-
sands of fashions for their own
unique doll. There’s even pencil
topper access on the doll’s feet and
a collector guide so children can
mark off which dolls they have and
which countries they’ve discovered.
In addition, there’s an app to

let kids play with the characters
online, and such accessories as a
Hotel and Spa where the figurines
can splash around, watched over
by an exclusive lifeguard boy
mini-doll. It closes for storage and
can hold eight gift boxes.
The Tour Bus set can seat up to

20 mini-dolls and take them on a
wonderful tour around their world
with the help of an exclusive boy
tour guide.

Learn More
For further facts on the mini-

dolls, including how to get them,
visit www.giftemsdolls.com.

GiveYour Kids AWorld Of Fun

There are many enjoyable ways
to help your kids learn about
other countries.

An adult grasshopper is capable
of leaping 10 times its length
straight into the air and 20 times
its length horizontally. A human
with the same abilities could jump
over a five-story building and clear
a football field in three leaps. Fleas
have been known to make leaps
up to 13 inches, about 200 times
the length of their own bodies.This
would be equal to a 900-foot jump
by a six-foot man.

Insects outnumber humans 100,000,000 to one.




