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(NAPSA)—The advertising land-
scape was forever changed in 1957
when one daring beauty brand used
real women instead of stereotypi-
cal models in its advertising. This
brand, Dove®, has since featured
women of all ages, shapes, sizes and
colors in its iconic advertisements,
creating realistic and attainable
images in the media that women
can relate to.
Fifty-five years later, real

women remain at the heart of the
Dove® brand. Over the years, the
brand has heard from thousands of
women across the country asking
how they too can be part of its
iconic advertising, and now, for the
first time ever, all women across
America can. Every woman who
uploads a photo that meets re-
quirements will appear in a Dove®
ad—including a billboard in the
heart of world-famous Times
Square. All women need is the con-
fidence to show off their skin. This
is part of “Show Us Your Skin,” the
brand’s largest campaign featuring
real women, which celebrates the
beautifully soft and smooth skin
that women get from using Dove®
Body Washes and Beauty Bars.
“We have been featuring real

women in our ads for over 50
years, and we are always looking
for new and innovative ways to
build upon that heritage,” said
Rob Candelino, Vice President,
Brand Building, Unilever Skin-
care. “Times Square is a palette
millions of people see every day, so
it is only natural we would take on
transforming it into a canvas of
real women’s beautiful skin.”

Beyond Times Square
No matter where they live, all

women can appear in a Dove ad on
a Times Square billboard by
uploading a photo showing off their
beautiful skin at Dove.com/Show
UsYourSkin or Facebook.com/Dove

through August 1, 2012. Women
will even get a snapshot of their
“moment of fame” on the billboard
so they can prove it to family and
friends. All photos that meet
requirements will not only be fea-
tured on a billboard in New York
City’s Times Square, but also in an
online gallery and in digital ads.
The brand is using cutting-edge
search technology to make it fun
and easy for women to find their
photo and share their experience.
Women can search for their photo
in the Dove® gallery by simply
entering their e-mail address on
the brand’s website, and they can
also make their photo appear live
in the digital ads by using the
search feature within each ad.

Show Off Your Skin
Beauty expert Jenn Falik en-

courages women everywhere to
have the confidence to participate.
Falik has spent her entire career
in beauty and shares the brand’s
commitment to helping all women
feel beautiful.
“I love sharing all my beauty

tips, and how to get soft and smooth
skin is such an important one,”

Falik said. “I believe when women
look and feel their best, they will
have the confidence to show it off,
and Dove® is giving them a national
stage to do just that.”
Women who are excited about

the brand’s bold, new advertising
effort but do not want all of Amer-
ica to see their photo can still get
involved by:
•Viewing the digital mosaic of

all photo entries at Dove.com/
ShowUsYourSkin
•Searching for photos of friends

and family at Dove.com/ShowUs
YourSkin
•Encouraging their friends and

family to participate and share
their photos
•Tweeting to @Dove, telling the

brand when their skin is at its
most beautiful, using the hashtag
#BeautifulSkin.
Soft and Smooth Skin in the

Spotlight
Dove® is committed to helping

women realize their personal
beauty potential by engaging them
with products that deliver superior
care. Dove® Body Washes and
Beauty Bars give women beauti-
fully soft and smooth skin that
they will want to show off.
Dove® Body Washes contain

NutriumMoisture technology
that goes beyond moisturization
to nourish skin deep down. Nour-
ishment is better for skin than
just moisture alone since it helps
build and maintain beautifully
soft, smooth skin. Dove Beauty
Bars do not dry skin as soap
does. Only Dove® Beauty Bars
contain signature ¼ moisturizing
crème combined with a mild
cleanser to effectively cleanse
and moisturize skin.
For more information, visit

www.Dove.com/ShowUsYourSkin,
www.Facebook.com/Dove or follow
the brand on Twitter @Dove.

All RealWomen Can Appear In A National Ad

Every woman who uploads a photo
showing off her beautiful skin at
Dove.com/ShowUsYourSkin will be
featured in a national ad.

Note to Editors: The Dove “Show Us Your Skin” campaign runs from April 19 through August 1, 2012.
�

(NAPSA)—Can’t breathe? Head-
aches or stuffy nose? Cold? Flu?
Chances are, it’s allergies. In

fact, a growing number of people—
50 million in the United States—
suffer from allergies, which doc-
tors agree can be debilitating.
According to Dr. Scott Cordray, a

board-certified otolaryngologist,
head and neck surgeon and founder
of LAVI Dead Sea Sinus Solutions,
allergies are more than an annoy-
ance. “They can make people feel
sick and keep them from going to
work or school,” he said. “Allergies
can take a dramatic toll and lead to
even worse diseases.”
Often confused with cough, cold

or flu, allergies are the fifth-lead-
ing chronic disease in the U.S.
and account for nearly $8 billion
in health care spending.

Taking Control
The good news is there’s hope.

“There are things you can do to
take control,” said Cordray. “Mini-
mize exposure—wear a mask, for
example, to protect yourself from
pollen and dust. Practice good
nasal hygiene by regularly using
nasal moisturizers or sinus wash.
And finally, treat the symptoms.”
Doctors frequently prescribe

nasal steroids or other medicated
solutions that offer temporary
relief, but these come with
unwanted, potentially dangerous
side effects. Natural solutions—
most made with sodium chloride
(table or sea salt)—may provide
some relief, but don’t reduce
swelling or congestion like med-
icated alternatives.

A Scientifically Proven,
All-Natural Alternative
Now, two internationally recog-

nized medical journals cite a nat-
ural, powerful alternative using
Dead Sea salts, which—unlike
other salts that are nearly 100
percent sodium—are rich in mag-

nesium and potassium, bringing
highly effective relief to those who
suffer.
According to clinical studies

published in the International
Forum of Allergy & Rhinology and
The Laryngoscope, Dead Sea salts
are superior to other salts in pre-
venting and treating allergy and
other chronic sinus symptoms and
as effective as topical nasal
steroids in reducing swelling and
congestion.
Purified Dead Sea salts offer

the benefits of medicated solu-
tions without the potential side
effects. That makes it helpful for
anyone—especially those for
whom prescription or medicated
products may not be an option,
including cancer patients, older
Americans or those undergoing
postoperative care.
Because of its anti-inflammatory

properties, Dead Sea salts have a
long history of effectively treating
skin diseases such as eczema and
psoriasis. This same anti-inflam-
matory effect is now proving benefi-
cial in treating allergy symptoms
and related illnesses.

Studies Prove Purified Dead Sea Salts Provide
Highly Effective Relief

An increasing number of Ameri-
cans are discovering a natural
solution to allergy symptoms.

(NAPSA)—Mitsubishi offers both
home theater projectors for a deep,
rich, theaterlike movie experience
and large-screen TVs with the abil-
ity to stream music from an iPod,
iPhone, iPad, smartphone or laptop.
Learn more at www.mevsa.com and
(888) 307-0349.

* * *
Young men must register with

the Selective Service System to
remain eligible for Pell Grants,
CollegeWork-Study and Guaranteed
Student/PLUS Loans, federal job-
training programs and federal jobs.
For more information or to register,
visit the website at www.sss.gov.

* * *
Make plans to join Secretary of

Defense Leon Panetta and the

Defense Department’s Korean
War Commemoration Committee
for a special program commemo-
rating the 59th anniversary of the
signing of the Korean War
Armistice on July 27, 2012 at the
Arlington National Cemetery
Amphitheater.

* * *
Walden University offers a

variety of merit-based scholar-
ships for academic and profes-
sional accomplishments to help
students gain the critical think-
ing, leadership and communica-
tions skills they need to compete
in the global marketplace and
influence the workforce. Learn
more at www.WaldenU.edu/
scholarships.

Pan American World Airways
started the use of nautical terms
in connection with air travel.
Words like “captain” and “stew-
ards” were used to attract cus-
tomers who were accustomed to
luxury ship travel. It also began
dressing its crews in naval-style
uniforms.

The Statler Hotel in Buffalo, New
York, built in 1904, was the first
hotel in the United States to have
running water and a private bath
in each room.

(NAPSA)—Greenguard-certi-
fied products, such as Sustainable
Insulation, meet strict chemical
emissions limits. It boosts the
energy efficiency, helps reduce
unwanted noise and therefore
improves overall comfort and
indoor air. For more tips on ensur-
ing a healthy home as well as
maximizing outdoor living spaces,
visit www.certainteed.com.

* * *
You can get a programmable

thermostat with a mobile app so
you can remotely control energy
consumption from anywhere by
using your smartphone or tablet.
For more about this new Color-
Touch connected thermostat, visit
Venstar at www.venstar.com.

* * *
Using a built-in central vacuum

system can reduce allergy symptoms
by up to 61 percent. And having a
central vacuum power unit outside
the living area ensures that no air
is blown into the living area. To learn
more, visit www.beamvac.com.

***
A good question is never answered. It is not a bolt to be tight-
ened into place but a seed to be planted and to bear more seed
toward the hope of greening the landscape of idea.

—John Ciardi
***

***
It is not necessary to change. Survival is not mandatory.

—W. Edwards Deming
***




