
(NAPSA)—Many families turn
to audiobooks for in-car enter-
tainment that brings people,
places and stories to life. You can
find 85,000 audiobooks and more
online at Audible.com.

**  **  **
A new, simple investing and

saving service, GoalMine Goal-
Packs puts gift card funds to work
earning money as soon as the
recipient redeems them. A modern-
day take on the savings bond,
these cards help you reach a finan-
cial goal. Learn more at
www.goalmine.com.

**  **  **
A number of outdoor-oriented

companies have located to Idaho
because of the variety of its ter-
rain and outdoor culture. To learn
more, visit www.com merce.
 idaho.gov/building-your-business.

**  **  **
There are many federal tax

credits and deductions for college
and higher education available on
2010 federal returns. To help, use
TaxACT’s College Tax Whiz, a
free interactive tool that breaks
down 10 college tax benefits for
2010 returns. Learn more about
tax credits at www.taxact.com. 
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(NAPSA)—In today’s world,
people are busier than ever. The
balance of work, life and fun
makes people yearn for a phone
that can do more. According to a
recent study from Harris Interac-
tive, 85 percent of adults aged
35–54 currently use a cell phone
and 25 percent of those are turn-
ing to smartphones get more done
and have more fun on the go. To
meet this wild demand, companies
such as Microsoft are developing
new phones that let people do it
all from wherever they are. 

Search On the Go
Search engines have quickly

become one of the most popular
ways people access information on
the Web. But with people’s on-the-
go lifestyle, they are increasingly
looking for the same search expe-
rience on their phones. An exam-
ple of how phones are seeking to
meet this need is the new Win-
dows Phone, which offers a dedi-
cated search button on every
phone. This allows people to
quickly and easily search through
contacts, apps and more at the
touch of a single button. It also
connects people directly to Bing
Search without opening a browser. 

Your Desk in Your Pocket 
More and more, people are using

their phones to get work done out-
side of the office. Of mobile phone
users under the age of 35, 47 per-
cent admit to using their phones to
stay connected with colleagues or
check work    e-mail during holiday
gatherings, according to the Harris
study. The same Windows Phones
that let people easily search also
offer tools that help people work on
the go. With Office Mobile, people
can edit and create Word docu-
ments and access and edit Power-
Point and Excel documents right
from their phone. 

Camera 
As mobile phones become

 multifunctional gadgets, high-
quality cameras are quickly
becoming a must-have feature.
However, for many people, access-
ing the camera to catch a special
moment is a challenge. By the
time they’ve unlocked the phone

and found the camera app, the
moment has passed. Microsoft has
solved this problem with a dedi-
cated camera button on all Win-
dows Phones that when pressed
opens the camera app automati-
cally, even from the lock screen, so
they don’t miss a moment. 

Entertainment 
Whether it’s watching movies,

catching up on TV shows or play-
ing games, consumers are increas-
ingly looking to phones to keep
them entertained. In fact, 23 per-
cent of adults admit to keeping
their kids occupied with a phone
during holiday gatherings. But not
all phones are created equal. With
Zune and Xbox Live built-in, large
screens and kickstands for easy
viewing and apps like Netflix, Win-
dows Phones offer what people
need to have more fun on the go. 

Learn More 
The new Windows Phones are

available from T-Mobile and
AT&T and come with some of
Microsoft’s most popular pro-
grams built right in, like Xbox
Live, Office, Zune and Bing. With
features like a customized Start
screen that lets people quickly see
the information they need and the
People Hub, which brings together
contacts and Facebook in one
place, Windows Phones make it
easier for people to get to what
they love easier and faster from
anywhere. To learn more, visit the
website www.windowsphone.com. 

Consumers Demand More From Cell Phones

Eighty-five percent of adults
aged 35–54 currently use a cell
phone and 25 percent of those
are turning to smartphones to
get more done and have more
fun on the go. 

***
You cannot plow a field by turning it over in your mind.

—Anonymous 
***

***
The great thing about a computer notebook is that no matter how
much you stuff into it, it doesn’t get bigger or heavier. 

—Bill Gates
***

***
Civilization is a method of living, an attitude of equal respect for
all men. 

—Jane Addams
***

***
Fall seven times, stand up eight.

—Japanese proverb
***

***
Be a hard taskmaster to yourself—and be lenient with everybody
else. 

—Henry Ward Beecher 
***

***
Let no one be deluded that a
knowledge of the path can sub-
stitute for putting one foot in
front of the other.

—M. C. Richards
***

***
We are what we repeatedly do.
Excellence, then, is not an act,
but a habit. 

—Aristotle
***

Japan is called Nippon or Nihon in the Japanese language. Histori-
ans believe the Italian pronunciation (Cipango) of Marco Polo is the
root of the English name of the island nation.

A month that starts on a Sun-
day will have a Friday the 13th in
it.

***
The race is not always to the
swift... but to those who keep
on running.

—Author unknown
***

***
Vitality shows in not only the
ability to persist but the ability
to start over.

—F. Scott Fitzgerald
***

Human beings normally have 26 chromosomes; a goldfish, on the
other hand, has 94.

(NAPSA)—In an effort to bal-
ance their budgets and maintain
beautiful skin during the colder
months, many women are
 skipping the department store
counter and instead visiting the
baby aisle for their beauty prod-
ucts. As part of a growing trend,
women are enhancing their
beauty regimen with products
that are developed for babies’ gen-
tle skin, yet are sophisticated
enough for adults. 

According to a survey con-
ducted by Harris Interactive and
commissioned by JOHNSON’S
Brand, nearly 40 percent of adults
said they regularly use baby prod-
ucts on themselves, and almost 80
percent of adults say they would
feel comfortable using baby prod-
ucts for purposes other than those
pertaining to babies.

To help temperature-related
skin and hair problems, celebrity
makeup expert Tia Dantzler sug-
gests these tips:

• Don’t forget to hydrate.
Stay hydrated by drinking water
and using moisturizing body care
products to protect your skin from
the harsh winds and drying effects
of indoor heating. Tia prefers an
oil-based moisturizer for ultimate
hydration. She recommends John-
son’s Baby Oil Gel after a shower,
while skin is still wet, to lock in up
to 10 times more moisture. “As a
makeup artist, this is a great prod-
uct to have in my kit at all times,
especially when working a photo
shoot. I apply it to my clients
before the red carpet, to achieve a
high shine to their bodies, which
looks great on camera.” 

• Don’t shampoo too often.
Shampooing hair daily can strip
essential oils and add to the dry-
ness already caused by winter

conditions. Try shampooing every
other day; if you need to shampoo
every day, try a gentle baby sham-
poo formula designed for babies’
sensitive eyes and fine hair, or use
baby powder as a dry shampoo.

• Do deodorize. As women
pile on the winter layers to avoid
the bitterness of low tempera-
tures, they often find themselves
in a sweat before they can get to
where they are going. Tia always
carries Johnson’s Baby Powder to
keep her feeling fresh all day long.
“My favorite scent is the new
Magnolia Petals. It smells better
than regular deodorant and is a
great base layer for my perfume.” 

• Do exfoliate. Exfoliating
will remove dead cells and allow
the skin to absorb extra moisture.
Aim to do this at least twice a
week. 

With so many versatile uses,
baby products can provide simple
solutions to cold weather beauty
needs. 

For more information on these
products, visit www.johnsonsbaby.
com.

Baby Your Skin And Hair During Colder Weather

Nearly 40 percent of adults say
they regularly use gentle baby
products, such as lotion and
shampoo, on themselves.


