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(NAPSA)—Here’s some good
news about turning 40. According
to a recent survey, it’s the No. 1
life event that triggers Americans
to start saving for retirement.
Other milestones include turning
30 and 50, having children and
getting married.

The AXA Equitable Retirement
Scope survey also found eight in 10
working Americans say they’ve
begun to prepare for retirement,
starting on average at age 30. How-
ever, they do not anticipate being
able to retire until the age of 64, a
full six years above their ideal
retirement age. Still, more than
half of American workers polled
anticipate working during retire-
ment. Of those surveyed, middle-
income workers (53 percent) and
women retirees (50 percent) feel
their retirement income will be
insufficient. 

Other key findings included: 
• The standard of living is

not improving. The majority of
working Americans (85 percent)
feel their living standards will
remain the same or decrease in
retirement, and 81 percent of
retirees report their living stan-
dards have remained the same or
decreased.

• Americans are averse to
financial risk. According to the
survey, majorities of both working
and retired Americans say they
would be most interested in finan-
cial products that yield a minimum
return without any financial risk.

• U.S. workers also believe
Social Security is in serious
trouble, if not in crisis. This is
of particular concern to those aged
25 to 34 who may fear Social
Security will run out by the time
they are eligible. About half of
both working Americans and

retirees surveyed expect retire-
ment reform in the next 10 years. 

Of those, nearly 80 percent say
such reform will raise the mini-
mum retirement age, while two-
thirds or higher predict reduced
benefits. 

• Retirement income is
lower. Seven in 10 American
retirees report receiving lower
income in retirement than their
most recent salary.

New to the survey this year are
the opinions of workers and
retirees on the issue of global
warming—who is responsible and
who is willing to change their
habits. Results show the U.S. lags
behind other countries in recog-
nizing this issue. 

The survey is conducted to help
identify trends and help better
serve Americans in making the
soundest retirement plans.

For more information, visit
www.axa-equitable.com.

How Americans Feel About Retirement

The State Of Social Security
Not in Trouble
6%6%

In Serious Trouble
43%43%

In Crisis
26%26%

In Some
Trouble
24%24%

No Answer
1%1%

A recent survey found that most
working Americans do not expect
to be able to retire until they are
64, on average.

(NAPSA)—A new series of pod-
casts from the American Chemical
Society is transporting kids,
teachers and other listeners into a
real-life world where science is the
enchantment. 

Created by the American
Chemical Society (ACS) Office of
Communications, Bytesize Science
is an educational, entertaining
podcast for young listeners. Excel-
lent for science teachers, parents
and kids with big curiosities,
Bytesize Science translates cut-
ting-edge scientific discoveries
from ACS’ 36 peer-reviewed jour-
nals into stories for young listen-
ers about science, health, medi-
cine, energy, food and other topics. 

Recent podcasts include stories
about: 

• A new kind of cassava—the
most popular vegetable for mil-
lions of people in Africa, Central
America, China and other coun-
tries—that is healthier to eat. If it
catches on, it could mean better
health worldwide; and 

• “Dragon’s blood,” a bright-red
plant sap that has been used for
thousands of years in traditional
Chinese medicine. Scientists have
recently found several compounds
in dragon’s blood that fight disease-
causing germs and help prevent
such conditions as ulcers, and may
even help prevent heart attack and
stroke.

In addition, the archive includes
items on environmental threats to
killer whales, a scientific explana-
tion for why some people love
chocolate, some unlikely new uses
for compact discs and a hairy tale
about “hairy roots.” 

New podcasts are posted every

Monday and are available without
charge. They can be found at
http://feeds.feedburner.com/Byte
sizeScience and at iTunes. 

What Is Podcasting? 
Podcasting is an increasingly

popular way of providing news,
information and entertainment
content on the Internet. The term
was derived from Apple’s “iPod,” a
portable digital audio and video
player, and “broadcasting.” Pod-
casts allow users to subscribe to a
“feed” and receive new files auto-
matically whenever posted to the
Internet. 

For  more  in f o rmat i on  on
Bytesize Science and other pro-
grams, contact the American
Chemical Society at www.acs.org.

Make Chemistry Fun And Entertaining

Bytesize Science, an educational,
entertaining podcast for young
listeners from the American
Chemical Society, the world’s
largest scientific society, is
posted each Monday. It translates
scientific discoveries from ACS’
36 scientific journals into intrigu-
ing stories for kids of all ages
about science, medicine, energy,
food and much more.

(NAPSA)—Have you ever
walked into a drugstore to pur-
chase skincare products and had
no idea where to begin or did not
know exactly what you were look-
ing for? If so, you are not alone.  

You can save time and money
saving your own skin if you heed
some hints on skincare. After all,
according to a recent survey con-
ducted by Kelton Research, a lead-
ing national public opinion com-
pany, more than a third of women
spend about 20 minutes in a
store’s skincare aisle trying to fig-
ure out which products are specifi-
cally suited for their skin. Addi-
tionally, 71 percent of women have
wasted money on skincare prod-
ucts that were wrong for them. 

In fact, many women are not
only intimidated by the choices,
they are also confused as to what
skincare products to purchase.
With the large variety of beauty
products flooding the beauty
aisles, three-quarters of American
women admit they’ve been con-
fused from time to time about the
skincare products that are specifi-
cally suited for their skin.

Recognizing a need, Olay is now
helping women take the guess-
work out of skincare by introduc-
ing an innovative new Web site,

www.OlayForYou.com. The cus-
tomized online service gives
women more than just boxes to
check. With a breakthrough new
“virtual conversation” technology,
it’s like having a personal skincare
consultant in the comfort of her
own home. Women are able to
enter in their skincare concerns
and are then guided through a
unique experience that delivers
personalized product recommenda-
tions based on individual needs.  

For more information on how to
t a k e  t h e  g u e s s w o r k  o u t  o f
skincare, log on to OlayForYou.com.

Take The Guesswork Out Of Skincare

Many women are finding that
innovative Web sites can provide
personal advice about skincare
concerns.

(NAPSA)—In an ailing job
market, one type of occupation
looks healthier than many others:
the health care industry.

Of Yahoo.com’s eight fastest-
growing job markets,  health
care jobs rate No. 1. The health
care occupations included on
this list are registered nurses,
health aides, and nursing and
physical therapists.

These jobs are found in private
agencies, residential care facili-
ties, family services and private
households.

Careerbuilder.com lists several
health care occupations on its top
30 hottest jobs. The top health
care jobs include personal and
home care aides, home health
aides, medical assistants, sub-
stance abuse counselors, physical
therapy assistants, pharmacy
assistants, mental health coun-
selors, physical therapists and
physician assistants.

Finding this type of job is eas-
ier than you might imagine, as
some agencies specialize in the
health care field.

For example, Interim Health-
Care provides a variety of work
opportunities in many different
types of facilities. The nation’s
oldest leading home care and
medical staffing company has 300
locations nationwide.

It provides a broad array of
home care services including se-

nior care and pediatric nursing;
IV therapy; and physical, occupa-
tional and speech therapy. 

In an effort to support job seek-
ers, it offers a menu of tools and
resources to assist them with
their educational and professional
goals.

The company is also helpful in
providing online continuing edu-
cation, connecting job seekers
with others in their field and pro-
viding state licensing information. 

Interim HealthCare also offers
a variety of opportunities in
response to today’s desire for work
flexibility. Per-diem and blocked
schedules are available through
various facilities including schools
and corporations.

For more information on find-
ing a job in the health care field,
visit www.interimhealthcare.com.

Health Care Field Continues Its 
Healthy Glow Of Job Growth

Occupation  % changes
Personal and health care aides 50.6

Home health aides 48.7

Medical assistants 35.4

Physician assistants 27.0

Nurses 23.0
Source: Bureau of Labor Statistics

Of the dozen fastest-growing
occupations, five of them repre-
sent the health care field.

Step Toward Style
(NAPSA)—From sophisticated

spirits to old-fashioned barber
shaves, it’s clear that today’s man
is reverting to all things classic.

What’s old is new again and
fashion and image are becoming
more important in men’s everyday
lives. Case in point: shoes. Sales
of higher-end men’s shoes are
growing at a faster rate than mid-
priced brands and men aren’t just
shopping for nicer shoes; they’re
taking better care of them.

Since quick fixes such as shoe
wipes and sponges can be messy
and inconvenient, Kimberly-Clark
has created Shine to Go™ Shoe
Polisher to meet the demand for a
quality shine for those on the go. 

Suitable for both men and
women, Shine to Go is a nourishing
polisher that delivers all the bene-
fits of a quality shine—deep luster,
water-resistant protection, scuff
coverage and real cream polish—in
minutes.

The confidence a quality shine
gives has never been easier. The
entire package is smaller than a
dollar bill. Men can slip it in their
suit pocket and women can keep it
in their purse. 

Since 60 percent of adults groom
on the go, convenience is key
when it comes to shoe polish.

***
The folly of mistaking a para-
dox for a discovery, a metaphor
for a proof, a torrent of verbiage
for a spring of capital truths,
and oneself for an oracle, is
inborn in us.

—Paul Valery 
***

***
The three great essentials to
achieving anything worthwhile
are first, hard work; second,
stick-to-itiveness; and third,
common sense.

—Thomas Edison 
***

***
A life spent making mistakes is
not only more honourable but
more useful than a life spent in
doing nothing.

—George Bernard Shaw 
***

***
The difference between a job
and a career is the difference
between 40 and 60 hours a
week.

—Robert Frost 
***




