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(NAPSA)—Each year, nearly 6
million Americans are hospitalized
with heart disease. In fact, every
29 seconds, an American suffers a
coronary event such as heart
attack, heart surgery, stroke or
chest pain. Many of those coronary
events can be attributed to high
levels of LDL, or “bad” cholesterol. 

Cutting levels of bad cholesterol
can reduce the chances of heart
disease and major coronary
events. But until recently, the
world’s most prescribed choles-
terol-lowering therapy—Lipitor
(atorvastatin calcium)—was ap-
proved to treat only those patients
without pre-existing heart disease. 

Now, after a recent FDA ap-
proval, doctors can use the drug to
treat patients at high risk for car-
diovascular events because of pre-
existing heart disease.

The drug is approved for five
new uses: to reduce the risk of
nonfatal heart attacks, fatal and
nonfatal strokes, chest pain, cer-
tain types of heart surgery and
hospitalization for heart failure in
patients with heart disease. It’s
the first cholesterol-lowering med-
ication to receive FDA approval to
reduce the risk of hospitalization
for heart failure.

“These indications are impor-
tant since many patients who have
heart disease remain at risk for
another cardiovascular event, and
now these indications broaden the
means to reduce their risk,” said
Dr. John C. LaRosa, president and
professor of medicine at the State

University of New York Downstate
Medical Center in Brooklyn, N.Y.

This year alone, an estimated
300,000 Americans will have a
recurrent heart attack. Living a
heart-healthy lifestyle filled with
regular exercise, a low-fat diet
and not smoking is the key to
reducing the risk of a second heart
attack and stroke.

However, cholesterol-lowering
medications may help as well
when combined with these daily
activities. Talk to your doctor to
ensure you’re on the right path to
reducing your risk. Lipitor is the
only statin to offer a unique com-
bination of proven significant car-
diovascular event reductions,
impressive average LDL lowering
of 39 percent to 60 percent, and a
well-established safety profile
across a broad range of patients.

For more information, visit
www.Lipitor.com.

New Ways To Fight Second Heart Attacks

Note to Editors: Lipitor is a prescription medication. It is used in patients
with multiple risk factors for heart disease, such as family history, high blood
pressure, age, low HDL (“good” cholesterol) or smoking, to reduce the risk of
heart attack, stroke, certain kinds of heart surgery and chest pain. Lipitor is used
in patients with existing coronary heart disease to reduce the risk of heart attack,
stroke, certain kinds of heart surgery, hospitalization for heart failure and chest
pain. Lipitor is also used in patients with type 2 diabetes and at least one other
risk factor for heart disease such as high blood pressure, smoking or complica-
tions of diabetes, including eye disease and protein in urine, to reduce the risk of
heart attack and stroke. When diet and exercise alone are not enough, Lipitor is
used along with a low-fat diet and exercise to lower cholesterol. Lipitor is not for
everyone. It is not for those with liver problems. And it is not for women who are
nursing, pregnant or may become pregnant. Patients taking Lipitor should tell
their doctors if they feel any new muscle pain or weakness. This could be a sign of
rare but serious muscle side effects. Patients should tell their doctors about all
medications they take. This may help avoid serious drug interactions. Doctors
should do blood tests to check liver function before and during treatment and
may adjust the dose. The most common side effects are gas, constipation, stom-
ach pain and heartburn. They tend to be mild and often go away.
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Good News For Healthy Hearts
Cholesterol-lowering medication can now 
be prescribed to patients with heart 
disease. Lipitor can be used to help reduce 
the chances of a second heart attack or 
coronary event. The drug can reduce risk 
when part of a heart-healthy lifestyle that 
includes:
• No Smoking
• Regular Exercise
• A Balanced Diet
Talk to your doctor for more information.

(NAPSA)—Nearly all women
over 50 want to see a change in
society’s view on women and
aging. In addition, the majority of
women believe that if media were
reflective of the population, a per-
son would likely believe women
over 50 do not exist. These and
other observations can be found in
the new Dove global report,
Beauty Comes of Age. According
to the study, there exists a new
generation of women who possess
a pro•age attitude, believing they
are “too young to be old.”

pro•age is a global initiative
designed to help start an attitudi-
nal change about aging—from
negative and fear driven to affir-
mative and hope driven. In its
commitment to widen the narrow
definition of beauty, the Dove
Campaign for Real Beauty hopes
to change the way society views
women 50-plus and break down
the stereotype that only young is
beautiful.

“This generation is poised to
redefine youth and age as some-
thing more than the number of
years lived, but as an essential
quality of being alive and thriving
in the world,” says Dr. Nancy
Etcoff, Harvard University psy-
chologist and a collaborator on the
study.

The report explored the stereo-
types and associated stigmas felt
by women, ages 50 to 64, as
related to beauty, appearance,
place in society, sexuality and
overall fulfillment. It found that it
is far too common for 20- and 30-

year-old women to be represented
in media, advertising and enter-
tainment, while women 40- and
50-plus are virtually ignored.

The report uncovered a new
generation of women 50-plus.
These women do not view them-
selves as “older.” Dr. Etcoff said
that, “Women over 50 are doing
things today that previous genera-
tions never thought possible. They
are mothers of young children,
CEOs of major companies, and
students going back to school for
advanced degrees. It is time for
society to catch up with this new
generation.”

Today’s 50-plus women are
pro•age, meaning they are less
concerned with looking younger
than they are with looking the

best for their age. Some of the
most encouraging results: 

• 97 percent believe society is
less accepting of appearance con-
siderations for women over 50
than their younger counterparts. 

• The majority of women
choose “young” (59 percent) over
“old” (16 percent) to describe
themselves. 

The new Dove pro•age product
line was developed for women who
believe that beauty has no age
limit. It features a complete collec-
tion of skin, hair and deodorant
products specially created to meet
the unique skin and hair changes
connected to the needs of matur-
ing women. The products are not
anti-age but pro•age and include:

• Skin care: Products such as
face and body cleansers and mois-
turizers, body lotion and deodor-
ant contain ingredients to help
mature skin look more vibrant
and luminous. 

• Hair: A collection of sham-
poo, conditioner and styling prod-
ucts designed to bring back the
fullness and thickness of mature
hair without weighing it down. 

• Underarms: Antiperspi-
rant/Deodorant, which includes a
moisturizing lotion to nourish
mature skin and help maintain its
resiliency. 

Dove encourages women to
share their views on beauty and
aging through a new Web site,
www.doveproage.com. Visit the
site to also learn more about the
pro•age products and hear from
beauty and aging experts.

Beauty Has No Age Limit!—Celebrating Beauty At Any Age

Today’s 50-plus women are
pro•age, meaning they are less
concerned with looking younger
than they are with looking the
best for their age.

(NAPSA)—First comes love,
then comes marriage, then comes
baby in a baby carriage. It’s a sim-
ple old adage, but the truth is it’s
not always easy to become preg-
nant. In fact, more than 7 million
Americans struggle with fertility
each year, according to the Centers
for Disease Control and Prevention.

So if you’re ready to start a
family, here are some things to
consider: 

• Healthy Body and Mind =
Healthy Baby

Leading a healthy lifestyle is
important in the quest to become
pregnant. The Centers for Disease
Control offers helpful recommen-
dations, such as advising you to eat
fruits and vegetables. Oranges and
broccoli are good choices as they
contain folic acid and iron, the two
most critical nutrients for concep-
tion. Women should also take a
prenatal vitamin. Keep alcohol
consumption to a minimum and
don’t smoke, since smoking can
lower sperm count and decrease its
ability to swim. Control your
weight with moderate exercise.
Being over- or underweight can
cause hormonal imbalances and
make it difficult to conceive. 

• I f  At  F irs t  You  Don ’t
Succeed

It takes, on average, at least
six months for normal, healthy
couples to conceive, so couples
shouldn’t be alarmed if they aren’t
pregnant after the first month.
“Too often, we see women rushing
to fertility clinics when there’s
nothing medically wrong,” says
Dr. Charles Barker, Jr., D.O., a
board-certified family practice
physician. “If you haven’t become
pregnant after three to six months
of trying, there are new and easy
ways to help couples conceive at

home without taking any drugs or
undergoing surgery.” One option
considered very affordable is the
new Conceivex Conception Kit, an
at-home system that can signifi-
cantly help couples overcome com-
mon male and female infertility
issues. 

• Nine Months and Count-
ing: Now What?

Bringing a new baby into your
life is an enormous adjustment, so
prepare yourself mentally and
physically for the big arrival.
Build a support network to help
you through the process. Reduce
stress as much as possible and
consider reducing your workload.
Research your company’s mater-
nity and paternity leave policies
and sign up for childbirth educa-
tion courses. Plan a shopping trip
for important baby items such as
an infant car seat, which you
must have to bring your baby
home from the hospital by car. 

Having a baby is a big step and
Dr. Barker recommends that cou-
ples who are ready visit Web sites
such as www.conceptionkit.com for
valuable information.

Health Advice For Couples

(NAPSA)—A 25th anniversary
may be celebrated with silver, and
a 50th anniversary merits gifts of
gold. But there’s only one way to
commemorate the sweet satisfac-
tion of reaching a 100th anniver-
sary: chocolate.

To celebrate the 100th anniver-
sary of HERSHEY’S KISSES, two
“Kissmobile” cruisers are travel-
ing to small towns and large cities
across North America in search of
“America’s Sweetest Mom.”

At each Kissmobile destination,
kids, husbands, friends and rela-
tives alike are encouraged to nom-
inate their special someone in the
America’s Sweetest Mom contest.
Moms are encouraged to nominate
themselves as well. Contestants
will have 60 seconds on video to
share how they or their loved one
uses HERSHEY’S KISSES to create
magical moments.

In each city, one sweetest mom
will advance to the nationwide
contest and qualify for an oppor-
tunity to win:

• Mom’s “Sweet Story” Featured
on a bag of HERSHEY’S KISSES;

• An all-expenses-paid trip for
four to Hershey, Pa.; and

• An online feature at www.
kissmobile.com.

In addition, the Kissmobile’s
mission is to raise awareness and
funds for Children’s Miracle Net-
work hospitals. Over the past 11
years, the cruisers have raised
more than a million dollars in
donations by collecting at local
retail outlets, events and general
appearances. The public has an
opportunity to help by purchasing
plush dolls and other collectibles.

To learn more about the Kiss-
mobile, to find an appearance
near you or to learn about mail-in
entries for the America’s Sweetest
Mom contest, visit the Web site at
www.kissmobile.com.

The Search For “America’s Sweetest Mom”

The Kissmobiles are on an anni-
versary mission, crisscrossing
the country in search of “Amer-
ica’s Sweetest Mom.”

***
A blow with a word strikes
deeper than a blow with a
sword.

—Robert Burton
***

***
It is easier to fight for princi-
ples than to live up to them.

—Alfred Adler
***

***
What is a friend? I will tell
you...it is someone with whom
you dare to be yourself.

—Dr. Frank Crane
***

***
The imaginary friends I had as
a kid dropped me because their
friends thought I didn’t exist.

—Aaron Machado 
***

***
How rare and wonderful is that
flash of a moment when we real-
ize we have discovered a friend.

—William E. Rothschild 
***




