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(NAPSA)—There are ways to
stay tanned without risking your
health—yet many people still
expose themselves to potentially
damaging UV rays to achieve a
healthy glow.

A poll taken by the American
Academy of Dermatology found
that 61 percent of women under
18 think they are prettier with a
tan and half think a tan makes
them look healthy. This may help
explain a study in the Journal of
the American Medical Association
that reported skin cancer among
females under the age of 40 has
tripled in the past 30 years, citing
the popularity of tanning as a
prominent cause.

Experts from The Skin Cancer
Foundation urge people never to
seek a UV ray tan. However, for
those who desire a tanned look,
sunless tanning products, such as
the Nuress™ Home Spray Tanning
System, is a safe alternative as
long as it is used in conjunction
with a minimum SPF 15. Experts
offer these top 10 reasons why
people are turning towards such
sunless tanning products:

1. No Harmful Risks—Sunless
tanners do not pose the risks asso-
ciated from UV rays with sun-
bathing and tanning beds and you
get the same great-looking tan.

2. Cost Conscious—You can
own your own sunless tanning kit
and at-home spray tanning sys-
tem—usually for about half the
cost of tanning in a salon. For

instance, the new tanning system
from Nuress™ uses the same spray
technology as a professional unit
and can be used to get a natural-
looking tan, free of streaks or
orange color. It also comes with
solution that can last up to six
months or more.

3. Customized Tans—With the
new at-home spray tanning system,
you can control the shade of your
tan. That means it is easy to go
from a subtle tan to a “just got back
from the beach” look within days.

4. Tan Only Certain Areas—
With sunless tanners, you can tan
only the areas you want, such as

your face and arms, making you
look healthier and slimmer.

5. Save Time—There is no
need to start working on your tan
months in advance. A sunless tan
can be applied the day of or the
day before you need a fabulous
glow.

6. Sunless Tans Are Tempo-
rary—Although some sunless tan-
ning systems can last up to 14
days, most only last five to seven
days.

7. Safe For More People—Even
if you can’t get a natural tan for
medical reasons, you can most
likely still use sunless tanners.
Just check with your doctor first.

8. Sunless Tanners Are Better
Than Ever—The use of DHA, the
main ingredient in sunless tanners,
has been improved over the years.

9. No Tan Lines—Tan lines are
almost unavoidable with sun-
bathing and tanning beds. With
sunless tanners, you can apply a
tan to your entire body with no
worries about embarrassing lines
afterwards.

10. No Odor—With tanning
beds and lotions, an offensive
odor can sometimes linger on
your skin for days. However, new
systems such as the Nuress™

Home Spray Tanning System
solution simply leave a subtle
coconut smell. 

For a free video or information
on the Nuress™ Home Spray Tan-
ning System, call (888) 783-2612
or visit www.nuress.com.

Safe Ways To Stay Tan Year-Round:Top 10 Reasons To Use Sunless Tanners

The lightweight Nuress™ Home
Spray Tanning System is the first
to use professional spray tanning
technology.

(NAPSA)—Breast cancer is a
highly treatable disease that now
has a survival rate of 85 percent.
Yet more than 212,000 women are
still diagnosed with the condition
each year.

Since early diagnosis is an
important key to successful treat-
ment, doctors say it’s important
that all women over the age of 18
do a Breast Self-Exam (BSE)
every month, two or three days
after their menstrual cycle. In
addition, women between 20 and
39 should have a clinical breast
exam at least every three years
and women 40 and older should
have a mammogram every year. 

For the past 10 years, BMW of
North America has worked with
The Susan G. Komen Breast Can-
cer Foundation—the largest fund-
raiser for breast cancer research in
America—to help spread the mes-
sage of early detection and to help
ensure that breast cancer research
continues. The groups’ Ultimate
Drive program has raised millions
to help fund the efforts. 

The initiative, fully underwrit-
ten by BMW, consists of two fleets
of specifically badged BMWs mak-
ing a cross-country trek, stopping
in communities along the way to
hold daylong events. People will be
invited to test-drive the cars—at
no cost to the participants—to
raise money for breast cancer
research, education and screening
treatment programs. 

The car company donates $1
directly to the Komen Foundation
for each mile driven, along with
whatever other proceeds are
received from the program. Upon
completion of every drive, each
participant adds his or her own
name to the Signature Vehicle—

this year, a BMW 3-Series. 
This year’s goal is to raise over

$1 million, bringing the program’s
10-year total up to over $10 mil-
lion. To help celebrate the initia-
tive’s 10th anniversary, the 240-
stop cross-country trek has been
expanded to include Alaska.

People can test-drive the cars
to help fight breast cancer. They
can also: 

• Regularly conduct BSEs, have
clinical exams and mammograms

• Stop smoking and stressing
• Get more exercise
• Cut or reduce their alcohol

consumption
• Watch their diet. Try to eat

plenty of olive oil, fruits, vegeta-
bles, grains, fresh fish and poultry.

For more information, visit the
Web site www.bmwusa.com or
www.komen.org.

A 10-Year Drive To Put The Brakes On Breast Cancer

Going The Extra Mile—In prepara-
tion of the 10th Ultimate Drive, BMW
puts the final touches on its spe-
cially badged vehicles. The auto
company has partnered with the
Komen Foundation since 1997,
donating over $9 million. The dri-
ven goal in 2006 is to reach over
$10 million. There is no purchase
necessary to participate in the drive
and proceeds are donated directly
to the Foundation.

(NAPSA)—If mowing the lawn is
a pain in the neck—or your shoulder
or wrist—consider the ergonomic
design of your lawnmower.

Garden gurus hold that work-
ing smart, not hard, stems from
what’s called the ergonomic de-
sign of their tools. 

Increasingly, ergonomic indus-
trial designers are creating func-
tional, comfortable and easy-to-use
products. Ergonomic design tries to
help reduce physical stress, main-
tain energy and allow the gardener
to enjoy more time outdoors.

According to the experts at
Honda Power Equipment, attain-
ing the right cut for that coveted
yard of the month starts with an
easy-to-use mower. 

“Lawn mowing should be as
productive and effortless as possi-
ble. When the operator has to con-
stantly grip the handlebars to
increase speed, adjust a jerking
mower on an incline, or wrestle to
fit it in the garage, mowing be-
comes a chore,” said Kristen
Delaney of Honda product plan-
ning. At Honda Power Equipment,
manufacturers of a complete line
of lawn care equipment, part of
technological innovation is design-

ing equipment that adjusts the job
to the worker. 

Recent news stories document
that baby boomers are generally
healthier and more active than
generations before, demanding
products that fit their lifestyles. 

For example, the all-new Hon-
da HRR Series lawn mower that
delivers an ergonomic and af-
fordable mowing experience is one
example of a lawn care product
designed to meet these needs. 

The HRR Series, developed and
tested by Honda R&D and an
ergonomic specialist, incorporates
unique design elements that make
easy work of mowing. 

One ergonomic feature is the
HRR216K3VXA model’s SMART
Drive™ transmission, allowing
users to easily control the mower’s
speed simply by resting their
hands on the handlebars. By plac-
ing either one or both thumbs on
the lever, the operator can easily
control the mower ’s speed and
even mow with one hand. 

The HRR also incorporates an
EZ Grip ErgoActive™ handle that
relieves stress on the hands; the
quick-release folding handlebars
also make storage simple and
easy, even in confined spaces.

Ergonomics 101: Mowing Smart, Not Hard

Ergonomic design tries to help
reduce physical stress, maintain
energy and allow the gardener to
enjoy more time outdoors.

(NAPSA)—“Headache pain
can be disabling and make it dif-
ficult to accomplish the simplest
of tasks,” said Lindsey Stephens,
pharmacist and director of best
practices for Medicine Shoppe
International, Inc. “Consulting
your pharmacist with your
headache symptoms will help to
ensure that you select the right
medication and dosage to relieve
suffering as quick as possible.”
To access the Medicine Shoppe
medication database or to find
a nearby Medicine Shoppe Phar-
macy, visit www.medicineshop
pe.com.

**  **  **
For the first time, a prescrip-

tion product—Vusion™ (0.25%
miconazole nitrate, 15% zinc oxide
and 81.35% white petrolatum)
Ointment—is available specifically
to treat diaper dermatitis compli-
cated by candidiasis (DDCC), in
infants 4 weeks and older. For
more information about the oint-
ment, ask your pediatrician and
visit www.vusionointment.com. 

**  **  **
It’s not easy to tell your par-

ents what to do. The most difficult
thing about caring for parents is
the day you have to tell them they
need to have help, they can no
longer drive or they may have to

move from their home. Discuss
long-term care wishes and desires
before any decline happens. For
more information about caregiv-
ing or to find a social worker, visit
www.helpstartshere.org.

**  **  **
“I think the biggest accom-

plishment anyone can achieve is
to be the cause of something,
rather than the effect,”  says
actress Kirstie Alley. “A cause
makes something happen—ide-
ally, a positive outcome, such as
losing weight.” With the help of
Jenny Craig, Alley has lost more
than 60 pounds and found her
CAUSE: Change, Attitude,
Understanding, Signified Spiri-
tuality and Enthusiasm. To
learn more about Alley’s weight
loss journey, visit www.jenny
craig.com/kirstie.

(NAPSA)—Something as sim-
ple as switching oils can make a
difference in how healthy a meal
is and how it tastes. For instance,
Mazola Pure™ Cooking Spray is
made from 100 percent pure oil
and is a healthier alternative to
high-saturated-fat products such
as butter or margarine. It’s alco-
hol and silicone free and comes in
canola oil, extra virgin olive oil
and natural butter flavors. It’s
also cholesterol free and has zero
grams trans fats per serving. 

**  **  **
Loaded with calcium and pro-

tein, the “real thing” makes so
many dishes more appealing, and
mellow, nutty, smooth-melting
Norwegian Jarlsberg—America’s
most popular specialty cheese—is
particularly versatile, a family
favorite. 2006 marks the 50th
anniversary of Jarlsberg cheese—
and the 125th of its source, Tine
B.A. Norwegian Dairies, a farm-
ers cooperative. 

***
A room without books is like a body without a soul.

—G. K. Chesterton
***




