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(NAPSA)—Online shopping
has come a long way in just a few
years. A dazzling array of gifts is
only a mouse click away—minus
the holiday angst of crowds, park-
ing squabbles and endless odes to
reindeer.

According to eMarketer’s Online
Holiday Shopping Preview report,
online sales are projected to reach
$26.2 billion this holiday season, a
21.9 percent jump over 2004.

But before you don your Santa
hat and fire up your browser,
Mike Yakel, vice president of
Authentication and Security Solu-
tions, Visa USA, reminds shop-
pers to stay safe.

“With online shopping heating
up for the holidays and millions of
new households venturing into
online shopping, Visa is seeing
strong consumer interest in the
added layer of security provided by
services such as Verified by Visa,
an anti-fraud password program,
which ensures only you can use
your Visa card online,” Yakel said. 

“Online merchants that offer
Verified by Visa have a distinct
advantage in consumer confidence
as increasingly informed shoppers
choose sites that show a real com-
mitment to customer protection.”

So keep these tips in mind when
piling gifts into your eSleigh. 

What’s Hot 
• At checkout, sharing only

your address, phone number and
credit/debit card information. 

• Creating passwords that are
a combination of random letters,
numbers and symbols.

• Enrolling your credit or debit
card in an anti-fraud password pro-
gram such as Verified by Visa that
ensures only you can use your card
for online purchases.  Thousands of
merchants offer the service includ-
ing online retailers such as Liz
Claiborne, Wal-Mart, Blue Nile,
Comp USA and PlayStation.

• Never sharing passwords
with anyone and using different

passwords for different Web sites.
• Shopping with a Visa credit

card or check card, both of which
offer Zero Liability for unautho-
rized transactions.

• Shopping only at Internet
merchants you know and trust;
checking with the Better Business
Bureau, which has given its
BBBOnline Reliability Seal to
almost 25,000 Web sites. 

• Setting your browser to the
highest level of security notifica-
tion and monitoring. 

• Printing and saving the con-
firmation page when completing
an online purchase.

• Always closing your browser
window after you’ve finished your
online shopping.

• Not waiting for paper state-
ments each month; checking your
card and bank statements periodi-
cally online or by phone for signs
of fraud.

What’s Not
• Sharing your birth date, your

social security information or your
bank account number. 

• Using easy-to-remember
passwords such as your mother’s
maiden name, your phone number
or any personal information.

• Experimenting with new
payment methods that require the
sharing of sensitive personal
information.

• Writing down passwords on
Post-Its, in PDAs or on bulletin
boards. 

• Shopping with less secure
payment methods such as checks. 

• Shopping wherever your
browser takes you. 

• Assuming computer safety
options are activated automati-
cally.

• Assuming the merchant will
archive a copy of your transaction. 

• Leaving your computer on
when sensitive information is still
displayed.

• Assuming all statements are
correct.

Visa Urges Consumers To Be Safe When
Holiday Shopping Online

Online Sales Expected To Reach $26 Billion This Season (NAPSA)—Your grandmother’s
homemade hair treatments—your
dad’s homegrown gardening tricks—
a more natural way to relieve a stuffy
nose—sometimes there’s no substi-
tute for a simple home remedy.

“Great hints get passed down
through the generations for good
reason—because they work,” says
Helpful Hint guru “Heloise,” who
has been a purveyor of such advice

for generations. From at-home spa
treatments to fume-free natural fur-
niture polish, Heloise currently offers
solutions using simple ingredients
on a new Web site: simplehome
remedies.com. The site is a forum
where visitors can learn and
share their own favorite tips.
Some of Heloise’s no-nonsense
advice includes:

• Brittle, flaky nails? Rub decol-
orized iodine on the tips of your nails
every night for a week to notice a
dramatic difference in strength and
texture.

• Notice a stale odor when you
turn on your bagless vacuum? Skip
the perfumed air fresheners. Soak
a cotton ball in an aromatic essen-
tial oil, such as clove oil, orange or
peppermint and put it in the bag-
less compartment to freshen the
room each time you vacuum.

• See a few roaches scurrying
around? Don’t panic. Mix powdered
boric acid with equal or larger parts
of flour, cornmeal or sugar. Sprinkle
where crawling insects frequent,
such as cracks and crevices, around
baseboards, under the refrigerator,
etc. NOTE: Boric acid should not be
ingested by humans or pets.

The new site includes a featured
ingredient each month and site vis-
itors are invited to submit their own
hints utilizing that ingredient.
Heloise will choose a hint at the end
of every month and award that per-
son a gift basket that includes an
assortment of more natural health
care products and Heloise books.

For more information, visit
www.simplehomeremedies.com.

(NAPSA)—For those who think
shopping malls can be unsafe
places, the threats you can’t see
while shopping on the Internet
can be far more dangerous. Con-
sumers can take a number of
practical steps, however, to keep
their personal information—and
computer—more secure.

Online shopping is increasing.
It’s estimated that 2.5 million
households will make a purchase
online for the first time this year.
Experts contend, however, that as
the number of online purchases
increases, so does the risk of
identity theft, spyware, viruses,
worms and phishing.

Despite the threat, many home
computer users fail to protect
their computers and their confi-
dential information. M. Fahim
Siddiqui, Chief Executive Officer,
Sereniti, Inc., a home and small
office computer networking and
security solution provider, recom-
mends taking the following steps
to combat identity theft:

• Print receipts of online pur-
chases to check against your
credit card bill and print copies of
guarantees or warranties.

• Consumers who receive an
official-looking e-mail requesting
personal information should con-
tact the business directly using an
alternate means to confirm the
legitimacy of the request.

• When shopping online, the
Trust-e symbol or a Better Busi-
ness Bureau online seal are good
indications that the vendor has
technology in place to protect sen-
sitive personal information.

• Look for “https” in the
address, instead of just “http” to
confirm that a Web site is secure. 

Maintaining a secure home
computer is key to protecting
yourself from online threats. For
example, the Sereniti Smart
Home Network Service is a sub-
scription-based service that auto-
matically updates and maintains
current anti-virus, anti-spyware
and pop-up blocker software. 

It also provides hardware and
software firewalls and parental
controls, helping protect users
against intrusions that could
result in identity theft and other
computer threats.

The company backs its service
with a free $25,000 identity theft
insurance policy and $1,000 in
virus damage protection.

For additional information,
visit www.sereniti.com or phone
1-888-697-3736.

Attention Online Shoppers:You Can Fight ID Theft

Experts contend that as the num-
ber of online purchases increas-
es, so does the risk of identity
theft.
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(NAPSA)—One in three Ameri-
can homeowners experienced dis-
ruptive, but restorable home-
related damages in 2004, such as
burst pipes, appliance leaks or
kitchen fires.

According to the “Home Emer-
gency Tracker,” a study commis-
sioned by ServiceMaster Clean,
homeowners who experienced one
of these disruptive situations
were unprepared emotionally and
financially and were unsure of
what immediate action to take.  

The five most often reported
damages were: electrical surges;
standing water or flooding from
rain; mold; sewer backup; and
standing water from faulty appli-
ances or burst pipes.   

“Unless homeowners are pre-
pared, these situations can be
even more traumatic and expen-
sive than they need to be,” said
Pete Duncanson, director of train-
ing, ServiceMaster Clean.  

The Tracker found that home-
owners typically feel a financial
pinch when these situations occur.
A full 93 percent said that home-
related damages are expensive,
yet only 35 percent budget specifi-
cally for them. This is especially
troubling, since homeowners who
experienced home damage in the
past year had an average cost of
$2,500 per event (not including
costs covered by insurance).   

At the same time, 75 percent
of homeowners said they did not
file an insurance claim for their
most  recent damage,  which
could suggest a growing concern
about increasing premiums and
deductibles or being dropped

from coverage. 
The survey found that while

many homeowners (84 percent)
thought they were prepared, only
60 percent were actually prepared.

ServiceMaster Clean encour-
ages all homeowners to periodi-
cally evaluate their level of 
preparedness. 

They should make sure they
understand exactly what is cov-
ered in their insurance policies,
consider budgeting for these situa-
tions and learn how to deal with
the most common ones—such as
water damage scenarios, grease or
electrical fires. Keeping a list of
emergency phone numbers can
help save time, money and
headaches. It’s a good idea to
include a restoration company for
fire, water or smoke damage like
ServiceMaster Clean.

For information about prevent-
ing, preparing for and recovering
from common home emergencies,
visit www.allabouthome.com.  

Preparing Your Home For The Unexpected

Knowing exactly what your insur-
ance policy covers before dam-
age occurs helps you prepare.

(NAPSA)—Many people have
found that the Internet is a great
resource when it comes to losing
weight—not only providing help-
ful information but offering sup-
port from others in similar situa-
tions, anytime of the day or
night. “America Takes It Off,” a
new program from AOL and
ABC’s “Good Morning America,”
offers several weight loss sugges-
tions at www.aol.com.

Practicing good health habits
and keeping current flu vaccina-
tions aid in preventing the flu
virus advises the Alliance for
Affordable Services. It’s an associ-
ation dedicated to helping mem-
bers live better and save more.
For more information, visit
www.AffordableServices.org or
call 800-733-2242.

According to research con-
ducted by the Centers for Dis-
ease Control and Prevention,
over 70 percent of women ages
50-70 and nearly 90 percent of
women over 70 do not get an ade-

quate amount of vitamin D. The
American Medical Women’s Asso-
ciation has called for an increase
in daily vitamin D intake from
400 international units (IU) in
adults over 50 to 800-1000 IU,
and recommends supplements as
the primary source of vitamin D
intake for most individuals. To
find out more about the recom-
mendations and vitamin D’s role
in bone health, talk to your
physician or visit www.amwa-
doc.org to view/download an
online patient brochure. 

Three National Hockey League
teams have changed countries in
which they play: the Atlanta
Flames moved to Calgary in
1980, the Quebec Nordiques
became the Colorado Avalanche
in 1995, and the Winnipeg Jets
became the Phoenix Coyotes in
1996.




