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(NAPSA)—This holiday season,
shoppers can find one-of-a-kind
gifts that “give back” to people in
need without fighting the crowds
at the mall or clicking through
hundreds of Web sites. Even better,
these unique finds—from handwo-
ven olive branch wreaths to framed
shares of stock—fit all sizes and
personalities and don’t require bat-
teries or assembly!

Gift givers can join Lindsay®

Olives’ annual holiday tradition
by giving a gift of peace—a hand-
made wreath of olive branches
that can hang on the front door as
a welcome to friends and family or
festively decorate a dining table.
For the fourth consecutive year,
all profits from the wreath sales
go to America’s Second Harvest,
the nation’s largest hunger-relief
organization.

Lindsay Olives has created a
wreath that offers a new twist on
the traditional round shape.
Fresh, green olive branches, uni-

versally recognized as a symbol of
peace, are handwoven to create a
16- by 18-inch wreath that can be
hung or displayed horizontally or
vertically. A six-foot length of gold
ribbon accompanies the wreath
and can be used to hang it or be
tied to it to add a creative per-
sonal touch. 

The Lindsay Olive Holiday
Wreath is available exclusively at
www.lindsayolives.com or by call-
ing 800-801-1469. The wreath is
$50, plus shipping. Orders will be
accepted until December 15 and
will be delivered through Decem-
ber 22, 2005. A colorful gift card is
enclosed with each wreath.

America’s Second Harvest—
The Nation’s Food Bank Network
is the nation’s largest charitable
hunger-relief organization with a
Network of more than 200 re-
gional member food banks and
food-rescue programs serving all
50 states, the District of Columbia
and Puerto Rico. For more on
America’s Second Harvest, please
visit www.secondharvest.org.

OneShare offers holiday shop-
pers a fun, new gift idea—one
share of real stock in 130 of Amer-
ica’s publicly traded companies,
personalized with a message on
an engraved plaque and framed to
last. Stock certificates are beauti-
ful works of art, often etched with
symbols of the company’s services,
products, characters and history.
In keeping with OneShare’s belief
in the power of small investments,
the company will donate one per-
cent (approximately $1) of each
stock sold through December 31,
2005 to benefit Women for Women
International. Founded in 1993,
Women for Women International
helps women in war-torn regions
rebuild their lives by giving them

financial and emotional support,
vocational training, rights aware-
ness, education and access to capi-
tal for business development.

New parents or first-time grand-
parents can celebrate a child’s first
Christmas with a first share of Dis-
ney stock. If golf is Dad’s sport, con-
sider one share of Callaway Golf.
Tell Mom she’s the sweetest with a
share of Hershey. Whether the holi-
day gift list is filled with Martha
Stewart groupies, Harley-Davidson
aficionados, Tiffany & Co. blue box
lovers, animation fans, train buffs
or car nuts, OneShare is a gift that
gives back and lasts a lifetime.

By going to www.oneshare.com,
gift givers can purchase one share
of stock for $39, plus the price of
the stock as listed on the stock
exchange, in less than three min-
utes. Frames range from a com-
plementary hard-matte paper
frame to wood or brushed metal
frames priced from $34 to $75. In
addition to framing the official
stock certificate, gift givers can
further personalize the gift with a
special message on the frame’s
plaque.

One Of A Kind Holiday Gifts That Give Back

The Olive Branch Wreath fes-
tively decorates homes and
tables while helping eradicate
hunger in the U.S.

(NAPSA)—When it comes to
beauty, women around the world
are surprisingly united.

That’s what a recent survey
found when it interviewed 20,000
women in 22 countries.

“While there are some interest-
ing differences by geography and
age, this fourth biannual survey
reveals once again that women
are overwhelmingly united in
their views on beauty,” said Deb-
bie Eiser, vice president of global
marketing research at Avon,
which conducted the 2005 Global
Women’s Survey.

Survey participants were asked
about such hot beauty topics as
what they do to indulge them-
selves, what they do to combat the
signs of aging and which skin care
products they use.

Eighty percent of women ages
15 to 24 said they were already
experiencing signs of aging. More
than half said that they would
reach for an appropriate skin care
product—preferably one combin-
ing natural herbs, medicinal
plants and modern science’s most
advanced ingredients—as soon as
signs of aging emerged. Respon-
dents also reported that while
appearance is important, cosmetic
surgery is not a consideration for
most women.

Self Indulgence?
Shopping was listed as women’s

favorite indulgence, with 42 per-
cent of women around the world
saying that when they want to do
something special for themselves,
they buy clothes. Other popular
indulgences are having their hair
done (30 percent), eating out (23
percent) and buying makeup (23
percent). In Eastern/Central
Europe, buying makeup and eat-

ing sweets is more popular.
Aging
The majority of women prefer

healthier alternatives to protect
how they look with 93 percent of
women globally saying they put
some effort into improving their
overall appearance.

Where do women look the best
for their age? Japan at 11 percent
with both the U.S. and France
tied at 10 percent and Brazil at 9
percent. 

What do women do when they
notice signs of aging? In the U.S.,
71 percent of women prefer a com-
bination of natural and scientifi-
cally advanced ingredients in
their facial skin care products.

Skin Care
Wrinkles and lines are the

most common signs of aging.
Although awareness of cosmetic
procedures is fairly high, it’s not
the first course of action in the
“race against time.” Globally, 95
percent of women say they have
not had any cosmetic surgery, cit-
ing high cost, a lack of interest
and concerns about the risks as
reasons.

Women’s Concerns Similar Around The World

Eighty percent of women ages 15
to 24, in a 22-country survey, said
they were already experiencing
signs of aging and more than half
said they would prefer a product
that combines natural ingredi-
ents and the best of science.

(NAPSA)—Home renovations
add value. They also present a
prime opportunity for an invest-
ment to improve a home’s electrical
safety. The Electrical Safety Foun-
dation International (ESFI) is urg-
ing consumers to install arc fault
circuit interrupters (AFCIs) to pro-
tect all of the circuits throughout
the home during renovations.

AFCIs are electrical safety
devices designed to prevent fires
caused by dangerous electrical
arcs. Arc faults are one of the
major causes of the 73,500 resi-
dential electrical fires that occur
each year. 

“Use of new AFCI technology
could prevent 50 to 75 percent of
these fires, saving hundreds of
lives, reducing thousands of
injuries and nearly $1 billion in
property damage annually,” noted
Anne Mayberry, ESFI program
manager.

Arc faults do not necessarily
create a sustained short circuit
that causes a traditional circuit
breaker to trip or a fuse to blow
but can result in hot spots in
wiring that can lead to a fire.
AFCIs recognize the unique signa-
ture of harmful arcs and shut off
the circuit to prevent a fire hazard. 

Arcs can occur along the circuit
in residential electrical systems
and at outlets and switches
behind walls. Hidden electrical
fires can spread rapidly, delaying

detection by smoke alarms, reduc-
ing the chances of survival. Condi-
tions that trigger arc faults
include:

• Damaged wires from nails
driven into walls; 

• Cracked insulation on wires
due to aging or stress; 

• Frayed wires at stress
points;

• Loose or improper connec-
tions, faulty electrical equipment;
and 

• Overheated electrical wires.  
ESFI recommends having

AFCIs installed on all general
purpose circuits throughout the
home, particularly in older homes
where arcing hazards could have
developed over several years. 

For more information on elec-
trical safety and arcs, visit the
ESFI web site at www.electrical-
safety.org.  

ESFI Encourages AFCI Installation (NAPSA)—Cooking with tradi-
tional dessert wine is an emerging
trend influencing restaurant
menus and home cooking across
the country. Ports and Sherries
from brands like Taylor New York
are building reputations as great
flavor enhancing ingredients in
today’s dishes.

For example, contemporary
meals featuring dessert wines are
becoming popular menu items at
some of the nation’s top restau-
rants. Executive chefs at Aureole
New York, Michael ’s Kitchen
in  Hollywood, Fla., and Rem-
brandt’s Restaurant and Bar in
Philadelphia all feature dessert
wine dishes on their menus. The
chefs are sharing these recipes
with consumers on the Taylor
New York desserts Web site,
www.taylordesserts.com.

In addition, research shows
that consumers are incorporat-
ing dessert wines into their own
cooking. In the past year sales of
Marsala, a traditional dessert
wine frequently used for cook-
ing, have risen dramatically.
Simple yet sophisticated dishes
like the one below are increasing
in popularity.

Beef Tenderloin and 
Asparagus with 

Taylor Marsala Sauce

4 half-pound beef tenderloin
fillets

4 tablespoons olive oil

11⁄4 cups Taylor Marsala
2 teaspoons dried rosemary
1 pound asparagus spears
2 tablespoons lemon juice

salt
black pepper

Heat all but a tablespoon
of the olive oil in a medium
skillet over medium-high
heat. Season the fillets, then
sear, cooking about four min-
utes on each side. Deglaze
with the wine, then reduce by
half, add the rosemary and
set aside. Steam the aspara-
gus for about three minutes.
Drain, then return to the pan.
Combine lemon juice, the rest
of the olive oil, and salt and
pepper to taste. Heat through
and serve over meat. Serves
four.

Traditional Dessert Wines Add Flair To Today’s Cooking

Dessert wines as ingredients can
enhance any course.

***
The heart has reasons that rea-
son does not understand.

—Blaise Pascal
***

***
Have a heart that never hard-
ens, and a temper that never
tires, and a touch that never
hurts.

—Charles Dickens
***

***
Men always want to be a
woman’s first love. Women like
to be a man’s last romance.

—Oscar Wilde
***

***
Love is an ideal thing,  marriage
a real thing;  a confusion of the
real with the ideal never goes
unpunished.

—Goethe
***




