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(NAPSA)—You can protect your
home and family from an invisible
enemy—air pollution. In spite of dra-
matic reductions in smog levels over
the past 25 years, the U.S.
Environmental Protection Agency
says 150 million Americans live in
areas that still do not meet federal
clean air standards and one out of
every three people in the U.S.
remains at a higher risk from
ground-level ozone.

Scientists and engineers worry
that they might have squeezed as
much hydrocarbon and oxides of
nitrogen as technologically possi-
ble out of auto and factory emis-
sions. Recently, however, a new
breed of smog-busting technology
has arrived in the form of cat-
alytic coatings that kill smog on
contact.

Construction giant Skanska
recently announced a project to
develop catalytic cement and
concrete products coated with a
catalyst that destroys pollutants
such as oxides of nitrogen on
contact.

Engelhard Corporation’s Prem-
Air catalyst is the first commer-
cial product that destroys ground-
level ozone. Engelhard pioneered
the development of the first cat-
alytic converters for automobiles. 

Now The Sharper Image has
announced it’s equipping its best-
selling Ionic Breeze air purifier
with OzoneGuard grids with
Engelhard’s PremAir catalyst.

The company also provides Ozone-
Guard grids at nominal prices so
existing Ionic Breeze owners can
upgrade easily. 

Ground-level ozone should not
be confused with the ozone that
occurs naturally in the upper
atmosphere and protects earth
from harmful solar radiation.
Ground-level ozone is formed by a
chemical reaction caused when
automobile and factory exhaust
“cook” in the harsh sun.

The EPA recommends limiting
outdoor activities as ozone levels
rise but ozone can be found
indoors as well. Most of it comes
inside through open doors, win-
dows and through air-conditioning

systems but trace levels of ozone
also can be generated by common
appliances such as hair dryers,
TVs, microwaves, computers and
fax machines.

The Ionic Breeze silent air
purifiers are the first to use the
PremAir catalyst. With the front
grill in place, a significant portion
of ground-level ozone that flows
through the unit is converted into
oxygen before the cleaned air cir-
culates back into the room.

“The PremAir platform tech-
nology is designed to destroy
ground-level ozone and convert it
to oxygen with 50 to 80 percent
efficiency and sustainable effec-
tiveness,” said Engelhard spokes-
man Ted Lowen. “The technology,
initially installed on cars and
trucks, has now been applied to a
consumer product, in order to
reduce harmful ozone levels found
inside the home.”

Added Richard Thalheimer,
founder, chairman and CEO of
The Sharper Image, ”We felt that
since we have the nation’s most
popular air purifier we should do
what we can to reduce ground-
level ozone.”

The catalysts represent an
important new approach in the
fight for clean air—offering a
novel way to attack pollutants
and attain the substantial im-
provement in air quality. 

For more information visit
www.sharperimage.com.

Smog Eaters Are Quietly On The Job

OzoneGuard grid installed on
front grill of an Ionic Breeze air
purifier.

(NAPSA)—Good news for ado-
lescents and their parents is that
kids can get help dealing with life’s
daily challenges and potential pit-
falls, such as consuming alcohol.
Parents have a lot more influence
than they may realize and there are
many concrete, everyday actions
they can take to help youngsters
make the right decisions. 

Studies by the Search Institute
identified the essential building
blocks of healthy adolescent devel-
opment. These building blocks
form Developmental Assets—a
framework that gives parents the
tools they need to unlock their
children’s potential and help them
thrive. Research has also shown
the more of these assets young
people have, the more likely they
are to resist unhealthy behaviors.

There are eight categories you
can use to help your child. 

1. Support: Children need en-
couragement, support and love from
parents and others. By inviting
other caring, responsible adults to
be a part of your child’s life, you can
broaden your child’s experiences
and network of care, encourage-
ment and guidance. 

2. Empowerment: Adolescents
should be active contributors inside
and outside the home, taking on
appropriate responsibilities for
themselves, their families, their
communities and the organizations
to which they belong. Opportunities
to explore their leadership abilities
and to serve others lets them know
they’re valued and valuable. 

3. Boundaries and expecta-

tions: Children need to know
what’s expected of them. They
need clear rules and consequences
for what they should and shouldn’t
do. Starting that process early
makes it easier when they have
more independence as teenagers. 

4. Constructive use of time:
With so many social, recreational,
entertainment and educational
opportunities available, most chil-
dren stay busy. But “keeping busy”
is not always the most “construc-
tive” use of a child’s—or a fam-
ily’s—time. Shared and individual
hobbies, spiritual activities, volun-
teer work, youth programs and
quality time at home play a role in
healthy development. 

5. Commitment to learning:
Nurturing a lifelong commitment
to learning begins with the belief
that all young people can learn
and have something they can
teach others, even adults. Finding
opportunities for your family to
learn and to celebrate learning
through everyday activities helps
demonstrate its importance. 

6. Positive values: By talking
with your children about what’s
really important to your family

(such as honesty and responsibil-
ity), you help them develop an
internal “compass” to guide their
choices. Positive values begin at
home but they don’t end there.
Showing care, concern and respect
for your neighbors and your com-
munity also helps instill positive
values in your children. 

7. Social competencies: Every
child needs to learn how to build
relationships, make decisions,
resolve disagreements, cope with
challenges and get along with dif-
ferent kinds of people. Those are
skills children begin learning from
their parents.

8. Positive identity: A strong
sense of their own power, purpose,
worth and promise helps young peo-
ple make wise decisions. Listen to
your children talk about their sense
of purpose in life, ask what they are
passionate about and encourage
their discoveries and capabilities. 

The Internet can be a great
place for you to discover Develop-
mental Assets. MVParents.com, for
example, provides asset-building
tools parents need to become the
“most valuable players” in their
children’s lives. Parents can also
register for Everyday Parenting
Ideas, a weekly e-mail update with
tips, ideas, and encouragement. 

Created by Search Institute in
partnership with Coors Brewing
Company and Players Inc, an arm
of the NFL players’ association,
the Web site also features parent-
ing advice from football legends
Barry Sanders, Troy Aikman,
John Elway and Marcus Allen.

Strategies To Reduce Underage Drinking

(NAPSA)—There’s myth and
then there’s reality when it comes
to skin care, and knowing the dif-
ference could help give you the
healthy glow that everyone craves. 

To help you get the best from
your skin, leading dermatologist
Dr. Linda Franks debunks the top
five skin myths—and lets you
know what you should be doing
instead.

Myth #1: You should wash
your face until it’s squeaky
clean.

Most people know that good
skin care means washing your
face and ridding it of excess dirt
and oil .  Problem is, says Dr.
Franks, people are actually strip-
ping their skin of its essential
oils.

The right way to clean your
face is to use a gentle, soap-free
cleanser that’s effective at remov-
ing dirt, excess oil and makeup
but won’t rob skin of moisture.

You don’t have to spend a for-
tune. Effective cleansers can be
found at the drugstore for under
$6. One good choice is Purpose
Gentle Cleansing Wash, which
has been clinically shown to have
the same gentleness and mildness
as water.

Myth #2: Always rinse your
face with hot water.

False, says Dr. Franks. Hot
water is too harsh on skin. The
ideal temperature for cleansing
your face is lukewarm water.

Myth #3: You need to drink
eight glasses of water a day to
be healthy.

There’s no scientific research
stating that this will improve your
skin. However, staying hydrated
is a good practice for overall
health.

Myth #4: If you’ve had mi-
crodermabrasion by using a
kit at home or as an in-office
procedure, you need to use
expensive posttreatment skin
care products that you can
only get in a doctor’s office.

Not necessarily. Microder-
mabrasion is a technique that
sprays the face with tiny crystals
to repair sun damage and signs of
aging, but you don’t need expen-
sive posttreatment products.

All that’s required, says Dr.
Franks, are skin care products
that meet the needs of sensitive
and compromised skin. Look for
wording like “dermatologist-rec-
ommended” and “soap-free” on
products available in drugstores. 

Myth #5: You only have to
worry about sun exposure at
the beach.

Not true, says Dr. Franks. Car
and office windows don’t filter
damaging rays from the sun. To
stay protected and keep skin
healthy, use a daily moisturizer
with at least an SPF of 15. 

Debunking The Top Five Skin Care Myths

The best cleansers for your skin
don’t necessarily have to cost a
lot of money.

(NAPSA)—There’s never a two-
minute warning on football-
themed items. That’s because foot-
ball fans are always looking for
new ways to show their team
pride. Now, the true measure of
your team loyalty can be taken in
inches with tape measures de-
signed with your favorite NFL
team logo. 

Football connoisseurs know
that rooting for their favorite
teams doesn’t begin and end with
the official season: Fans are fans
all year long—just as home
improvements need to be made
year-round, whether you’re a pro-
fessional contractor or do-it-your-
selfer. Great Neck Saw Manufac-
turers brings these two passions
together with its NFL Collector’s
Edition 25-Foot Tape Measure.

Available in all 32 NFL team
logos, this retractable chrome tape
measure is designed with large,
easy-to-read fractions, allowing
for quick, accurate measurements. 

“Great Neck’s NFL tape mea-
sures are fully functional collec-
tor’s items that appeal to sports
enthusiasts, do-it-yourselfers and
memorabilia fanatics alike,” said
Steve Maltese, Great Neck Saw’s
director of marketing. 

One word of advice: Unless you
signal for a fair catch, don’t even
think about running out onto the
field with your new tape measure
to check how far the kicker has
punted. (Security, after all, frowns
on that sort of thing anyway.)

The suggested retail price for
the NFL Tape Measure is $14.99
and the tape comes with a lim-
ited lifetime warranty. It can be
purchased at Walmart and Home
Depot Canada. To learn more,
visit www.greatnecksaw.com or
call 1-800-457-0600 toll-free. 

NFL Fans Take Their Teams’ Measure

One fan shows his team loyalty
by using a new NFL tape measure
to make home improvements.




