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(NAPSA)—If you’ve been think-
ing about shopping online this hol-
iday season, you’re not alone.
Consumers spent $26 billion online
last year according to the U.S.
Department of Commerce.

Many, however, are worried
about the effects of holiday shop-
ping in their e-mail inboxes and the
possibility of fraud. A staggering 72
percent said they are concerned
that shopping online will result in a
flood of unwanted e-mail spam and
with 51 unique phishing attacks (a
form of e-mail/online fraud) cur-
rently taking place per day in 2004,
the concern regarding forms of e-
mail spam is a valid one. 

Expert Karl Jacob, CEO of
Cloudmark and visionary in the 
e-mail security space, is working
to help educate consumers about
ways to protect themselves as
they shop online, and has identi-
fied five critical tips to avoid being
a victim of online identify theft,
phishing and unwanted e-mail
spam this holiday season.

1. Don’t e-mail personal or fin-
ancial information. 

Avoid filling out forms in e-mail
messages that ask for personal
financial information. Legitimate
companies will not ask for this
information via e-mail. 

2. Be aware of “phishing” and
make sure you are protected

Phishing is a high-tech scam
that uses spam, pop-up messages
or counterfeit Web sites to deceive
you into disclosing your credit card
numbers, bank account informa-
tion, social security number, pass-
words, or other sensitive informa-
tion. The message may pop up
while you are online or take the
form of an e-mail notification that

says you need to “update” or “vali-
date” your account information.
These attempts can often be rec-
ognized through grammar errors
and general language that is im-
proper for corporation to cus-
tomer communications. 

3. Don’t use the links in an e-
mail to get to any Web page, if you
suspect the message might not be
authentic.

As Web site and e-mail sender
addresses are frequently faked it
is always safer to log directly onto
the Web site address in your
browser, or even call the company
by phone. For example, a phishing
e-mail may open a near replica of
a bank Web site and a pop up
message will appear that directs
the consumer to “please confirm
financial information.”

If you initiate a transaction
and want to provide your
personal or financial information
through an organization’s Web
site, look for indicators that the
site is secure, like checking the
beginning of the Web address
URL for a Web site that begins
“https:” (the “s” stands for

“secure”). In addition there are
solutions available that will auto-
matically ensure Web site links
are legitimate, so that you don’t
have to worry. 

4. Choose e-mail security soft-
ware that protects you from un-
wanted e-mail spam

If you use e-mail, you are likely
receiving a growing amount of
“junk” e-mail (otherwise known as
spam) on a daily basis. Research-
ers estimate that spam represents
anywhere from 30 to 70 percent of
all e-mail traffic. There are, how-
ever, solutions such as Cloudmark
SpamNet that stop over 98 per-
cent of spam, protecting you from
unwanted junk mail, fraud and all
dangerous e-mail threats. Prod-
ucts such as this, can save you
time and money avoiding the
annoyance of unwanted e-mails
and helping to ensure your safety
this holiday season.

5. Regularly log into your on-
line accounts 

Keep abreast of transactions
and look out for any obscure
amounts or purchases you don’t
recognize. If anything looks suspi-
cious, contact your bank or credit
card company immediately.

To buy your holiday gifts safely
and securely this holiday season it
is important to chose an e-mail
security software solution that
addresses all forms of e-mail
spam, including online fraud and
phishing, such as the solutions
available from Cloudmark, which
protect from all e-mail threats—
e-mail-born viruses, worms, spam
and even the most devious fraud
messages.

For more information, visit
http://www.cloudmark.com/.

Tips for Safe Online Shopping this Holiday Season

If an e-mail seems fishy, it could
be the fraud known as “phish-
ing.” Don’t fall for it. (NAPSA)—Every few years, the

skin care industry announces the
latest breakthrough in the quest for
the fountain of youth. First it was
alpha hydroxy acid (AHA) and then
it was Botox™. Now, the latest ingre-
dient that promises to blow all oth-
ers out of the water are peptides.
More potent than AHA’s and less
painful than a needle, peptides
promise to radically deliver the
results we’ve always dreamed of—
supersexy, radiantly glowing skin.
Combined with a decrease of fine
lines and wrinkles, all signs point
to a home run.  
Rejuvenation, Topically Applied

Rejuvenation is the name of the
game when it comes to anti-aging
skin care—women want back that
glow, that radiance, that wrinkle-
and line-free face of their youth,
without the acne. Most of the prod-
ucts marketed today to improve
the appearance of the skin are in
the category of cosmeceuticals,
which are cosmetic-pharmaceutical
hybrids intended to enhance the
health, and subsequently the
beauty, of skin. Topically applied,
they contain ingredients that influ-
ence the biological function of the
skin. Peptides do just that. They
zero in on specific creases and
wrinkles as well as hyperpigmen-
tation, dark circles and other tell
tale signs of aging and signifi-
cantly reduce their appearance.  

One of the most advanced pep-
tides was clinically tested and the
results were a reduction of deep
wrinkles up to 98 percent. The pep-
tide, created by Sederma, can also
reduce the surface occupied by
medium wrinkles up to 86 percent.
Aloette Cosmetics was the first
company in the nation to offer the
peptide, to the public through its
Age Defiance Firming Serum. The
company has also created a whole
skin care collection based on this
breakthrough technology—it is
combined with the collagen-syn-
thesizing ingredient Biopeptide-CL
and an active soy/rice peptide com-
plex to create Derma-CL, an exclu-
sive biopeptide complex that tar-
gets the genes that cause
premature fine lines.

Anti-Aging Ingredient
Women who are weary of going

under the knife (or under the nee-
dle!) have been looking for their
own equally effective answers in
the search for beautiful skin and
it looks like they may finally have
their answer: an anti-aging ingre-
dient that knows exactly where to
focus its energies for a multitude
of aging dilemmas. Aloette’s Age
Defiance Serum has been clini-
cally proven to help women
reclaim the smooth, supple skin of
their youth.  

To learn more, please visit
www.aloette.com.

Peptides—Age Defying And Popular

Rejuvenation is the name of the game when it comes to skin care. The
two photos—“before” (left) and “after” (right)—show the results of a
30 day clinical trial using an advanced peptide.

(NAPSA)—From volunteering
at local soup kitchens to pitching
the perfect game or getting
straight As on a report card, kids
accomplish remarkable things
every day—and their stories may
inspire others to do so as well.

That’s why Sunny D Intense
Sport, a new sport drink for kids,
created the “It Pays to be a Good
Sport Essay Contest.” The con-
test recognizes children ages 7 to
17 for their good sportsmanship
on and off the field. Contest win-
ners are acknowledged for their
accomplishments on the playing
field, in the classroom, at home
or in the community. Winners are
chosen from each state based on
the originality, relevance and
quality of the essay, taking age
into consideration.

Bethany Hamilton, an amateur
surfing champion, was selected as
spokesperson for the contest be-
cause of her positive attitude and
can-do spirit. Hamilton lost her left
arm during a shark attack while
surfing. Soon after, however, she
was back on her board, showing
amazing resilience and courage.

“I wanted to be a part of the
Sunny D Intense Sport ‘It Pays to
Be a Good Sport Essay Contest’
because there are tons of kids just
like me doing extraordinary things
every day,” said Hamilton. “You
often hear about the negative
things kids do, but I think it’s more
important to point out all of the
positive things they are doing.”

From the many essays submit-

ted in 2004, Welland Burnside was
selected as the grand prize winner.
He received $5,000 as well as an
appearance in Sports Illustrated
for Kids. He is 16 years old and
lives in South Carolina.

Burnside is a huge sports fan
who cycles, swims, plays basket-
ball and soccer. In addition to per-
sonally playing sports, his greatest
joy is motivating people of all ages
and backgrounds to get involved in
athletics. To accomplish this, he
organized field days for Girl
Scouts and Boy Scouts, collected
and shipped sports equipment to
U.S. military personnel in Iraq,
established a free bowling league
for foster children and donated
indoor games to hospitalized chil-
dren. Visit www.suitcasesfor
kids.org to learn more about Burn-
side and his contributions. 

For more information on the
contest, visit www.sunnyd.com.

For Kids Nationwide, It Pays To Be a Good Sport!

A contest honors youngsters for
some remarkable contributions.

(NAPSA)—Approximately 25
million women in the United
States suffer from uterine fi-
broids—noncancerous growths
that cause serious complications
such as heavy bleeding, pelvic
pain, pressure and bloating and
frequent urination. The most com-
mon treatment for fibroids is hys-
terectomy, the complete removal
of the uterus, which requires gen-
eral anesthesia, four days of hos-
pitalization, and five-to-six weeks
to recover. An alternative option
is uterine fibroid embolization
(UFE), a nonsurgical procedure
which is performed by an Inter-
ventional Radiologist or IR. For
more information, visit www.Ask4
UFE.com.

To prevent children’s allergy
and asthma symptoms and mini-
mize the number of missed school
days, you can make the indoor
environment at home healthier by
using a humidifier and a room air
cleaner. According to the Associa-
tion of Home Appliance Manufac-
turers (AHAM), a portable air
cleaner, certified for its Clean Air
Delivery Rate (CADR), may sig-
nificantly reduce a home’s level of
airborne pollutants. There are
resources to help select an appro-
priate air cleaner. Log on to
www.cadr.org or call 800-267-3138
to obtain a Consumers Guide to

Selecting an Air Cleaner.  
Entertainment may be the best

medicine. That’s the philosophy
behind a new initiative that
stocked one hospital lounge with
the latest movies and video
games—all in an effort to make
teenage patients feel a little more
at home. The new theater and
lounge area is at the Los Angeles
Shriners Hospital. It will be con-
tinually updated with the latest
movies and video games and it
will feature special movie nights,
when groups of patients will
gather to watch the latest films.
For information on Shriners’ net-
work of 22 hospitals that provides
medical care and services totally
free of charge to children with
orthopaedic problems, burns and
spinal cord injuries, write to
Shriners International Headquar-
ters, Public Relations Dept., 2900
Rocky Point Dr., Tampa, FL 33607
or visit www.shrinershq.org.

***
Nothing worthwhile comes eas-
ily. Half effort does not produce
half results. It produces no
results. Work, continuous work
and hard work, is the only way
to accomplish results that last.

—Hamilton Holt
***

***
Good for the body is the work
of the body, good for the soul is
the work of the soul, and good
for either the work of the other.

—Henry David Thoreau
***

***
Employment gives health, sobri-
ety and morals. Constant
employment and well-paid labor
produce, in a country like ours,
general prosperity, content and
cheerfulness.

—Daniel Webster
***




