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(NAPSA)—Kids who scheme,
plot and strategize may enjoy fol-
lowing the adventures of two
scheming, plotting, strategizing
siblings in a new series of books
and online activities.

The books smartly combine
influences of Edgar Allen Poe,
Edward Gorey and Roald Dahl.
Edgar & Ellen: Rare Beasts (Tri-
cycle Press, $12.95), is the first of
this six-book series written by
Charles Ogden and illustrated
with gothic charm by Rick Carton.
It centers on a scheming young
duo and their hijinks set among a
community of kindly townspeople,
covered bridges and milk trucks.

Children nine to twelve will
relish the intelligent humor and
enjoy the opportunity to “observe”
Edgar and Ellen’s fiendish pranks
and how they get their comeup-
pance in the end.

The first book and its compan-
ion Web site, edgarandellen.com,
are specifically designed to engage
even reluctant readers by building
their excitement for the charac-
ters, involving them in the story-
telling process and—unbeknownst
to them—getting them hooked on
reading and the process of review-
ing books.

“More and more young people
are using computer technology to
learn at school and at home. A
concept like Edgar & Ellen is a
must in this age of multimedia
learning,” says Richard Yuen, MA,
LCPC, Child/Adolescent & Family
Specialist.  

In Edgar & Ellen: Rare Beasts,
family pets—including Mr. Poo
Poo, a Burmese python—are miss-
ing and a mysterious “Exotic Ani-
mal Emporium” has appeared in
the center of town. So the scene is

set—will the citizens of this idyllic
hamlet replace their furry friends
with pricey “rare beasts” or will
the devious duo be revealed?

Edgarandellen.com includes a
book excerpt, designed with the
goal of giving children newfound
motivation to read the whole book.

In fact, children are encour-
aged to submit their own reviews
of both Web site and book, and
teacher and parent reading guides
are available online. As further
enticement to explore reading, an
online contest gives children a
chance to win $100 to spend at
their favorite bookstore by creat-
ing a storyline for their own rare
beasts. The contest will run
through Halloween.

For more information on the
contest or the books, go to
www.edgarandellen.com.

Reading and Technology Lock Arms Rather Than Horns.
Getting Kids Engaged In Reading

A new book series is designed to
involve kids in reading, writing
and reviewing books.

How To Lose Weight
Like A Celebrity

(NAPSA)—What do Gillian
Anderson, Jeff Goldblum, Kim
Delaney, Adrian Fernandez and
Kristianna Loken have in com-
mon? They’re among the thou-
sands of celebrities and athletes
who have lost weight through a
revolutionary food management
program.

A new book
by nutritionist
Philip L. Goglia,
Turn Up The
Heat: Unlock
The Fat-Burn-
ing Power Of
Your Metabo-
lism (Plume,
$14) gives you a
s t e p - b y - s t e p
guide to turning

up your metabolism and losing
weight—the same program cele-
brities have followed so
successfully.

A Two-Week Quickstart Plan
The book includes easy-to-use

questionnaires to determine your
metabolic type, weekly food plans
for every type and level and a two-
week Quickstart plan to help
break the frustration of dieters
who just never seem to get to their
ideal size.

The book provides a compre-
hensive food management system
personalized to an individual’s
metabolic type—the fat-and-pro-
tein efficient, the carbohydrate
efficient and the dual.

The program involves three
simple components: eating the
best foods for your body through-
out the day, following a cus-
tomized exercise program and
drinking enough water daily for
your weight.

Turn Up the Heat is available
wherever paperback books are
sold.

(NAPSA)—Dealing with un-
wanted facial hair does not have
to be a time-consuming, expen-
sive, or even painful process. 

Whether it is “heavy peach
fuzz” around the lips, or a few
stray hairs under the chin, for
women of all ages, one of the most
embarrassing beauty problems
may also be one of the most treat-
able—unwanted facial hair. 

Millions of women in the U.S.
have unwanted facial hair and 45
percent of women ages 18 and
older consider it a “top cosmetic
concern.” The problem can be so
pressing, 43 percent of these
women report they remove hair
weekly, and 21 percent say they
remove hair every day. 

Methods currently available to
women to manage unwanted facial
hair, such as bleaching, waxing,
electrolysis, or laser hair removal
can cost hundreds of dollars. In
fact, the U.S. market for hair-
removal products and services tops
$1.8 billion annually.

More than one million prescrip-
tions have been written for a
cream called VANIQA (eflornithine
hydrochloride cream 13.9%). It is
the only FDA-approved product
clinically proven to slow women’s
facial hair growth, which may
mean less plucking, waxing, shav-
ing, and laser hair removal.

The cream is available with a
prescription from an OB/GYN, der-
matologist, or any other doctor. It
works painlessly by inhibiting the

growth of facial hair deep within
the follicle. The product can be
used on all skin and hair types,
and is relatively inexpensive.  

Improvements with VANIQA
use should be seen beginning
within four to eight weeks. Results
may vary. When side effects
occurred with the cream, they gen-
erally involved mild skin irrita-
tions and resolved without treat-
ment. If no improvement has been
seen after six months, VANIQA use
should be discontinued. VANIQA
was not studied in pregnant
women, and therefore cannot be
recommended for these patients.
For more information, ask your
doctor, call (888)796-6361, visit
www.vaniqa.com or see the ad in
Every Woman magazine available
in doctors’ offices.

Getting To The Root Of A Common Beauty Problem

An FDA-approved cream may
help millions of women with a
common beauty problem.

(NAPSA)—In jewelry, personal-
ization is the current fashion
trend. Fortunately, finding a per-
sonalized gift can be both easy
and affordable—in everything
from keepsake jewelry to fun fash-
ion pieces, with items to suit every
taste and budget.

“Finding the perfect gift for
someone special can be an over-
whelming task,” says Doug
Patinkin, President of Limogés
Jewelry, a leading online and mail
order provider of personalized
jewelry. “Personalized jewelry is a
very thoughtful expression, and
buying it online takes all of the
hassle out of holiday shopping.”

At Limogés, a team of 40
designers strives to make unique
and exclusive designs. Each piece
is handmade based on customer
requests and is guaranteed for the
life of the product. The product
line includes Mothers Jewelry,
Name Jewelry, Inspirational Jew-
elry and Family Jewelry. 

For the Mothers on your list,
there’s a wide selection of birth-
stone jewelry including the Birth-
stone Bracelet and the Birthstone
Pendant with a Diamond Accent.
Also available is the “I Love You”
Ring and the Family Watch with
the children’s names scripted on
the face on the watch.

If your name says it all, it will
be easy to choose from the many
Name Necklaces and Bracelets,
available in every price range.
Inspirational and religious jewelry
is always touching at this time of
year. Footprints rings and pen-

dants mark this important cele-
bration, as do the Sentiment rings
and bracelets. 

Because family members can
be the hardest to shop for, make
selecting the “perfect” gift simple
with an Anniversary Ring, the
Family Tree Pendant, a Couples
Ring or your Sisters Birthstone
Ring.

The Holiday season is a very
hectic time and in today’s complex
world, people are busier than ever.
Shopping online allows consumers
to simplify their life by offering the
convenience of shopping 24 hours
a day, from work or from home,
and still being able to give a gift
that is very personal and unique.
To learn more, visit the Web site at
www.Limogesjewelry.com or call 1-
800-253-0959 to receive a catalog.

Personalized Gifts Are Hot This Holiday

Personalized jewelry can be a
spectacular way to wish some-
one “Happy Holidays.”

(NAPSA)—For more than 30
million Americans, Spanish is not
only their first language, but also
the language of choice in the
books they read. The demand for
Spanish-language books has ex-
ploded, making it the fastest-
growing category in the publish-
ing world.

To meet this growing demand,
Barnes & Noble, the world’s
largest bookseller, and Barnes &
Noble.com (www.bn.com) are sig-
nificantly expanding their selec-
tion of books in Spanish. Barnes &
Noble stores across the country
recently began adding thousands
of new Spanish-language titles to
their Libros en Español collection,
and Barnes & Noble.com launched
Libros en Español, a new online
feature containing thousands of
Spanish-language books, CDs and
movies.

“With this significant commit-
ment to Spanish language books,
we are fulfilling Barnes & Noble’s
promise to serve all our customers
with the best and most diverse
selection available,” said Marie
Toulantis, chief executive officer
for Barnes & Noble.com.

Spanish-language titles in
thousands of categories will be
available, including works origi-
nally written in Spanish by popu-
lar authors Laura Esquivel, Isabel
Allende, Carlos Fuentes and
Gabriel García Márquez.

In addition, the section will
offer Spanish-language transla-
tions of bestselling books in Eng-
lish. Hillary Rodham Clinton’s
Living History has been translated
into Spanish, along with the first
four books in the Harry Potter
series and the Lord of the Rings
trilogy. J.K. Rowling’s latest,

Harry Potter and the Order of the
Phoenix, and Arthur Agatston’s
The South Beach Diet will be pub-
lished in Spanish in early 2004.

Online customers can browse
by subject, format and price, and
get detailed information—includ-
ing first chapters and excerpts—
for more Spanish titles than ever
before. The online collection also
offers thousands of Latin music
CDs, and an impressive selection
of DVD and video titles produced
in Spanish or with Spanish
tracks. Barnes & Noble.com will
publish weekly bestseller lists for
Spanish-language adult and chil-
dren’s books; and its popular Meet
the Writers section (www.bn.com/
writers) will feature profiles and
interviews of Hispanic authors.

To learn more about Libros en
Español now on America’s book-
shelves, visit Barnes & Noble.com
(www.bn.com/espanol) or stop by
your local Barnes & Noble bookseller. 

Thousands Of New Libros En Español Now Available

Increasingly, people are looking
for—and finding—books pub-
lished in Spanish.

OF BOOKS

***
Kindness is the golden chain by
which society is bound together.

—Goethe
***

***
An effort made for the happi-
ness of others lifts us above
ourselves.

—Lydia M. Child
***

***
A single sunbeam is enough to
drive away many shadows.

—St. Francis of Assisi
***

***
All who would win joy, must
share it; happiness was born a
twin.

—Lord Byron
***




