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(NAPSA)—In 1890, Charles B.
Knox watched his wife Rose go
through the tedious process of mak-
ing gelatine and thought, there must
be an easier way to do this.

To make life easier for America’s
homemakers, Knox developed the
world’s first pre-granulated gelatine.

Through their keen marketing
ability, which involved promotions
with racing horses and the first
blimp, Charles and Rose Knox intro-
duced the Knox brand to America
and changed the gelatine business.

Rose was very interested in
both the details of the business
and the challenges of expanding
the market for gelatine. Through-
out the years, she compiled gela-
tine recipes that appeared on
Knox packages, in leaflets and
illustrated cookbooks. In 1896,
she published her first book,
“Dainty Desserts for Dainty Peo-
ple.” Millions of copies were sold.

Her recipes also appeared in
newspapers and magazines under
the heading, “Mrs. Knox says...” 

Charles Knox died in 1908, leav-
ing Rose to run the largest gela-
tine manufacturing company in the
country. In 1922, The Pictorial
Review described Rose Knox as one
of the six greatest women in
America.

Rose Knox operated the com-
pany for more than 40 years and
became America’s foremost female
industrialist. Upon her death in
1950, her son, James E. Knox,
succeeded Rose. Under his direc-
tion, the company produced the
first pharmaceutical gelatine,
used mainly to encapsulate vita-
mins and medicines.

He was also responsible for the
development of a “plasma exten-
der.” This intravenous solution
was used as a blood plasma sub-
stitute during World War II and
saved countless lives.

In 1958, James Knox died and
his son, John, became president of
the company. John carried on the
tradition of providing consumers
with recipes, but expanded the

Knox brand name by developing
products that focused on diet and
nail care.

Today, Knox Gelatine remains
a household staple. Many recipes
using this staple can be found at
www.knoxgel.com.

Easy Chocolate Mousse
Makes 8 servings

Ingredients
1 envelope Knox Unflavored

Gelatine
1⁄4 cup cold water

11⁄4 cups skim milk
1⁄2 cup sugar
1⁄3 cup unsweetened cocoa
1 teaspoon vanilla extract

13⁄4 cups prepared reduced-
calorie whipped topping,
divided
Fresh raspberries,
chocolate hearts and
additional unsweetened
cocoa, for garnish

Instructions
• Sprinkle gelatine over cold

water in small saucepan; let
stand 1 minute. Stir over low
heat until gelatine completely
dissolves, about 2 minutes.

• Process milk, sugar, cocoa
and vanilla in electric blender or
food processor until blended.
While processing, gradually add
gelatine mixture through feed
cap, processing until blended.
Pour into medium bowl. Blend
in 11⁄2 cups whipped topping with
wire whisk. Pour into dessert
dishes or 1 quart bowl. Refri-
gerate until set, about 2 hours.

• Garnish with remaining
whipped topping, raspberries,
chocolate hearts and addi-
tional cocoa if desired.

117 calories, 3 g protein, 19
g carbohydrate, 4 g total fat, 3
g saturated fat, 1 mg choles-
terol, 24 mg sodium.

Celebrating The Birth Of An American Classic

Gelatine can be used to create a busy cook’s favorite, Knox Easy
Chocolate Mousse.This recipe can be prepared in just 15 minutes.

 

by Val J. Peter
(NAPSA)—In the human heart

there is a terrible longing for the
love and warmth Christmas
brings—a longing felt even more
intensely when Christmas is cele-
brated during war.

In recent years,
the entertainment
industry met Christ-
mas with the same
approach as most
everything—with
irony. Nothing was
sacred. Fun was
poked at everything
in the holiday sea-

son. Cynicism prevailed over the
pathos, poignancy, depth and the
urgency of the holiday. Americans
fell into the mockery, ignoring the
urgings of preachers to “Place
Christmas in your hearts, because
you will never find it under a tree.”

Suddenly, since September 11,
everything is changing. A war is
emerging in the midst of the holi-
day season. Much like after Pearl
Harbor, the mood of the nation is
somber and fearful. Americans are
uncertain, knowing people will
die, but not who—a loved one or a
friend. They do not know whether
our country “so conceived...in lib-
erty...can long endure.”

However, the true irony is now
emerging in its most positive
sense. Amidst the tragedy and fear
left in the wake of September 11, a
new realization is emerging. Amer-
icans are realizing family is impor-
tant. They realize they need to join

together and care for others.
Comedians Jay Leno and

David Letterman stopped poking
fun at the things most Americans
hold dear. To their credit, these
comics are realizing their duty is
not to make fun of everything, but
to make people feel good about
helping others. 

This Christmas, as we enter a
new war on the homefront, there
is no place for the comedic ironies
of the past. Americans see the
need to honor the holy and sacred
longings in our hearts and cele-
brate them. We understand laugh-
ter and joy do not come from irony
and mockery.

Let the warmth of this Christ-
mas season give us courage in this
war. As Americans, let’s give and
not count the cost. Otherwise, the
world in which we live will grow
very cold.

So celebrate this Christmas
with the deepest yearning of your
heart. Sing carols with joy, not
just with song. Give gifts with
depth of feeling and seek the sim-
plicity and longing of Christmases
past that held a nation together.  

“I’ll be home for Christmas
You can count on me
If only in my dreams.”
Father Val Peter is executive

director of Girls and Boys Town,
the original Father Flanagan’s
Boys’ Home in Boys Town, Neb.,
and in California, New York,
Louisiana, Texas, Florida, Nevada,
Rhode Island, Iowa, Pennsylvania,
Georgia and Washington, D.C.

A Wartime Christmas

Father Val Peter

(NAPSA)—The price of beauty
can be high. Last year alone,
women spent over $13 million on
facial products. Before filling your
makeup drawer and draining your
wallet any further, you may want
to let the skin care experts at St.
Ives offer these suggestions on
how to stretch your beauty dollar.

• Wage a personal depart-
ment store battle: First and
foremost, forget about going to the
department store to buy beauty
products. Instead, take a trip to
the local drug store where you can
find cost-effective, quality prod-
ucts that perform as well as their
department store cousins. Drug
stores are conveniently located
and easy to get in and out of.

• Know your limit: Set a cap
on how much you’ll spend on any
given shopping trip and stick to it.
(Better yet, take that amount in
cash and leave your credit cards
home.) At a department store, $20
would buy you one facial cleanser.
At the drugstore, the same $20
buys you one St. Ives Foaming
Facial Apricot Cleanser, one mois-
turizer and one skin treatment,
such as the new St. Ives Coenzyme
Q10 Wrinkle Corrector Lotion.

• Re-invent the wheel:
Think of creative uses for the
products already in your makeup
drawer. For instance, to achieve
that matte look, apply your
favorite lipstick, then lightly dust
pressed powder over your lips.
This will save you the cost of a
new, pricey matte lipstick.

• Size matters: A great money-
saving mantra is that quantity is
just as important as quality. Some-
times it seems as if the more you
pay, the less you get. You could
spend about $40 for a 2 oz. of Aida
Grey Collagen Elastin Cream or
$3.99 for 12 oz. of St. Ives Colla-
gen-Elastin Essential Moisturizer. 

• A penny saved is a penny
earned: For added motivation to
become a less-extravagant beauty
shopper, think of all the money you
can save and use to pamper your-
self by other means—either by hir-
ing a housekeeper for a day, buying
a pair of perfect-fitting jeans or
getting a great new haircut. 

For more ways to save, visit
www.stives.com.

A Penny Saved: It’s A Beautiful Thing

LOVELY! By becoming a less
extravagant beauty shopper
you’ll save enough to pamper
yourself by other means.

by Amy Ridenour 
(NAPSA)—You can tell you’ve

won the debate when your oppo-
nent’s remaining intellectual argu-
ment is to throw a pie in your face. 

Bjorn Lomborg, a former
Greenpeace supporter, experi-
enced that happy and perhaps,
tasty satisfaction during a talk at
Oxford University when British
environmental activist Mark
Lynas threw a Baked Alaska pie
in his face.

“I wanted to put a
Baked Alaska on his
smug face,” Lynas
said afterward, “in
solidarity with the
native Indian and
Eskimo people in
Alaska who are re-

porting rising temperatures,
shrinking sea ice and worsening
effects on animal and bird life.”    

Lomborg has become an anath-
ema to many of his former col-
leagues because, after studying the
evidence, he no longer embraces
what he sees as the environmental
community’s shibboleths. 

An associate professor of statis-
tics at the University of Aarhus in
Denmark, Lomborg, like Lynas,
once believed the world was
“going to hell,” transported there
mainly by selfish Americans who
insisted on running their air con-

ditioners in summer, their snow-
mobiles in winter and their SUVs
year-round.  

Lomborg’s view of global warm-
ing began to change when he put
aside his gut feelings and picked
up the latest scientific evidence on
the subject.

Lomborg has analyzed those
studies in a brilliant new book,
“The Skeptical Environmentalist,”
and concluded “we have more
leisure time, greater security, less
pollution, fewer accidents, more
education, more amenities, higher
incomes, and fewer starving peo-
ple” than any other generation in
history.

Why do so many of us appar-
ently believe otherwise?  

In large part, Lomborg says,
because the challenges of climate
change, deforestation, air and
water quality and endangered
species have been vastly over-
blown by advocacy groups in
search of funding and a somewhat
gullible media in search of head-
lines and air time.

Readers of Lomborg’s book will
find a tonic from the “the sky is
falling” feeling that pervades
much of our culture. Consider: 

• The percentage of people in
the developing world with access
to clean water has increased to 80
percent from 30 percent since the

early 1970s. 
• Life expectancy has followed

an upward trajectory for more
than 100 years with even those in
the most impoverished countries
now living longer than did most
Europeans in the 1900s.

• The average daily food
intake has increased to 2,650 from
2,000 calories over the past four
decades. 

Rather than have the United
States commit what many see as
economic suicide by signing a Kyoto
treaty that would cost it up to $350
billion a year to implement, and
cause economic dislocations that
would fall particularly harshly on
the poor, Lomborg would prefer
that the world community provide
safe drinking water to the 1.2 bil-
lion humans that still lack it.

Americans would do well to fol-
low his advice and critically evalu-
ate what Lomborg terms “the
litany” of dire environmental mes-
sages that spring at us each day
“on television, in the newspapers,
in political statements and in con-
versations at work and at the
kitchen table.”

In short, thinking for oneself.
Imagine that. 

• Amy Ridenour is president of
The National Center for Public
Policy Research, a non-partisan
think-tank in Washington, D.C.

Major Media Wrong: Earth Getting Healthier

Global
Warming:

Fact or
Fraud?




