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by Glen Gardner
VFW Commander-in-Chief
(NAPSA)—America’s veterans

are helping past and present ser -
vice members fight a subtle enemy
that’s devastating in the field and
at home. That enemy is stress.
Despite the best of programs

offered by the Department of
Defense and the Veterans Admin-
istration, since 9/11, more service
members have committed suicide
than the total U.S. dead from Iraq
and Afghanistan wars. This
tragedy is occurring partly be -
cause the need has overwhelmed
the capacity of government and
civilian mental health centers and
partly because some people simply
refuse to admit they need help.
More needs to be done to over-

come the stigma that’s unfortu-
nately attached to seeking help,
which Army Secretary Pete Geren
called a significant challenge to
the culture of the Army that
places “a premium on strength:
physically, mentally, emotionally.”
Joint Chiefs of Staff Chairman

Adm. Mike Mullen asked his mili-
tary leaders to set an example.
“You can’t expect a private or a
specialist to be willing to seek
counseling when his or her cap-
tain or colonel or general won’t do
it,” he said.
Our government cannot battle

this enemy alone, nor should a
troubled young veteran. Every
combat veteran has one thing in
common that’s very relevant to a
new generation of warriors: We’ve
walked in their shoes.
We need to lend a sympathetic

ear, tell them that we were once
20-something and that we under-

stand their fears and emotions.
What’s most important is that we
were able to overcome our inter-
nal demons and successfully move
on. 
Trust is king, so ideally this

needs to be done in one-on-one
meetings and small groups away
from military installations for pri-
vacy and to help eliminate real or
perceived fears of retribution from
civilian employers or military
commanders. 
We have to guide them to seek

help with the maze of required
paperwork that entitles them to
professional help and compensa-
tion if service connected. The
faster we do this, the better. Many
suicides occur during the waiting
period between claims filing and
adjudication. VFW will do every-
thing it can at the national level
to speed up that process.
Our comrades in arms need our

help. The VFW can be a vehicle
for delivering it.

Helping Veterans Fight A Hidden Enemy
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Cutting Pets’ Stress
Naturally

(NAPSA)—The sounds of fire-
works may remind us of celebra-
tions, but for many pets, the
explosions, along with thunder-
storms and other common warm
weather sounds, can be a signifi-
cant source of anxiety. 
Animals show stress in differ-

ent ways. Dogs, for instance,
might howl, run in circles or sim-

ply become lethargic. In rare
instances, a stressed animal may
even become aggressive. 
Dr. Margo Roman, DVM, says

pet owners can treat their ani-
mal’s anxiety—whether it’s caused
by loud noises, separation, new
surroundings, vet visits or other
factors—naturally with Rescue
Remedy Pet. 
Rescue Remedy is a blend of

five flower remedies formulated
more than 70 years ago. Now
available, alcohol-free Rescue
Remedy Pet is suitable for all
kinds of pets including reptiles,
fish (add to water), birds, cats,
dogs, horses and rabbits. 
The remedy is available in

dropper format, helping to make it
easier to administer. You can find
it at Whole Foods and anywhere
natural products are sold and at
www.rescueremedy.com/pets.  

Natural remedies can help relieve
anxiety in pets.

(NAPSA)—A growing number
of empty nesters have seen their
children flock back home. 
The AARP recently reported

that the number of multigenera-
tional homes topped 6 million last
year, up more than 1 million from
just two years before. The trend
has earned many adult children
the nickname “boomerangers,” as
they increasingly find themselves
moving back in with their par-
ents, sometimes after decades of
living on their own. 
So why go home again? The

reasons seem to vary, with some
adult children having lost their
jobs, while others are upside down
in their mortgages, and some are
simply trying to save a few bucks. 
But regardless of why they’re

back, experts say boomerangers
and parents are more likely to
have a happy home if  they
approach living with one another
as they would a new roommate.
That could mean discussing in
advance how to handle house-
hold purchases, cleaning, cooking
and shared as well as personal
space. 
If your childhood bedroom is

now a home office, there may be
other areas to designate as a pri-
vate room. For instance, many
homes have extra space in the
garage that could be converted

into a bedroom. In some parts of
the country, the basement can be
another great option—just be sure
the area is safe for living and
sleeping. 
If the room has either bare

 plywood or cement walls without
the benefit of built-in cabinetry or
closets, try organizational solutions
such as ClosetMaid MultiSuite™
or Maximum Load® to create
warm,  use fu l  space .  Vis i t
www.closetmaid.com or call (800)
874-0008 for more information.
Also, simple organizers and racks
can help free up space in a shared
bathroom and kitchen. The key is
to start with small changes that fit
within a budget. 
And if you’ve accumulated a

large collection of furniture over
the years, you might consider sell-
ing a few pieces. Not only will
doing so free up room in the home,
it could also give you a quick
financial boost. 
Finally, experts point out that

there is a silver lining to kids
moving back in. It gives families a
chance to reconnect as adult chil-
dren get back on their feet. 

Boomerang Babies Back At Home

Homeward Bound—Many adult
children have moved back in with
their parents.  

(NAPSA)—Here’s an inspiring
thought: Everyone fails at some
point in his or her lifetime. Fail-
ure simply happens. But does that
have to be something to fear and
avoid? Or is it, maybe, one of the
secrets to success? 
One major car company knows a

little something about both success
and failure. On Honda’s golden
anniversary in the U.S. this year,
the company reflected on what has
made it successful and how it learns
from failure. In a recent documen-
tary film that became an instant hit
on the Web, the company shared
the fact that failure has been a key
to the company’s success. 
Over the 50-year history of the

company in America, Honda asso-
ciates have embraced new chal-
lenges and in doing so have taken
risks, made mistakes, questioned
ideas generally accepted as com-
mon sense and, at times, experi-
enced failure. 
These failures can be found in

any number of aspects of the busi-
ness, from racing to product
design to engineering and more. 
It has been the willingness to

allow failure that has enabled the
people that make up Honda to
stretch themselves and deliver
innovation—becoming the first
auto maker to meet the U.S. Clean
Air Act without a catalytic con-
verter (Civic CVCC 1974), becom-
ing the first Japanese automaker
to design and build cars in the
U.S., producing the first hybrid
car for sale in the U.S. (Insight,
1999) and more.

How can failure lead to achiev-
ing success? Learn from it and
make something positive out of it
by addressing what happened and
identifying what can be learned
from that experience. The willing-
ness to fail is a tough hurdle. If
something doesn’t work the first
time, but does on the fifth, then
were those failures or part of the
path to success? As Thomas Alva
Edison, the inventor of the light-
bulb, once said, “Many of life’s
failures are experienced by people
who did not realize how close they
were to success when they gave
up.”
Failure can be frightening, but

it’s a necessary element of success.
Need a little inspiration to em -
power you? Visit dreams.honda.
com or, to learn more about
Honda’s 50 years in America, visit
corporate.honda.com.

Failure: The Secret To Success

Even failure can be part of the
road to success. One major
motor vehicle manufacturer,
which started in a storefront in
1959, is a good example. The
founder of Honda Motor Com-
pany believed that “success is 99
percent failure.”

(NAPSA)—For people who have
a fondness for reading while in the
bathroom, a new book is sure to flush
away the blues while providing joy
and relief during “visits”—with
strange but true tales of plumbing
horrors and hilarity.
“Chilling Tales from the Porce-

lain Seat” is a vignette-style bath-
room reader featuring real-life
Roto-Rooter plumbers and the
SciFi channel’s Ghost Hunters
Jason Hawes and Grant Wilson.
The idea behind the book stems

from all the strange, odd, unex-
plained and simply weird experi-
ences that the Ghost Hunters and
other Roto-Rooter plumbers have
witnessed over the years involving
pipes, drains, sinks and toilets.
“‘Chilling Tales from the Porce-

lain Seat’ highlights the odd expe-
riences that many plumbers en -
counter on a daily basis,” says
Hawes. “Readers will be shocked to
learn about some of the things
we’ve experienced on the job. We’ve
had folks from all across the coun-
try send in their plumbing stories
for the book.”
In many instances, the loca-

tions alleged to have poltergeists
simply turn out to be plumbing
issues—clanging pipes and do-it-
yourself projects gone wrong.
“There are tales that will curl

your hair, and others that are just
so funny you can’t help but belly
laugh,” adds Hawes. “It’s a great
way to spend some quality time on
the throne.”
The book is also filled with

practical tips, advice and what-
not-to-do’s for do-it-yourselfers
who may be looking to tackle a
plumbing problem, although

Hawes wryly admits that his best
do-it-yourself plumbing advice is
to call an experienced plumber.
Visitors to www.chillytales.com

or www.rotorooter.com can also
enter Roto-Rooter ’s “Chilling
Tales” Sweepstakes for a chance
to win a trip to Colorado, where
the winner will join Hawes and
Wilson on a ghost hunt at the
famous Stanley Hotel—the loca-
tion for the filming of the movie
“The Shining”—or a chance to
stay at the haunted Spalding Inn
of New Hampshire. Other prizes
will also be available.
To learn more or to order the

book, visit the web site at
www.chillytales.com.

New Bathroom Reader Offers Thrills And Laughs

A new book relates strange but
true tales of plumbing horrors
and hilarity.

***
When nature made the bluebird,
she wished to propitiate both
the sky and the earth, so she
gave him the color of one on his
back and the hue of the other
on his breast.

—John Burroughs
***

***
For neither birth, nor wealth,
nor honors, can awaken in the
minds of men the principles
which should guide those who
from their youth aspire to an
honorable and excellent life, as
Love awakens them.

—Plato
***

***
It is the province of knowledge
to speak, and it is the privilege
of wisdom to listen.

—Oliver Wendell Holmes
***

***
If you can’t get rid of the skele-
ton in your closet, you’d best
teach it to dance.

—George Bernard Shaw
***




