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(NAPSA)—Asking most kids to
pick up a book during July or
August is like asking them to
clean their room or eat their Brus-
sels sprouts. Fortunately, there’s a
simple solution to the quandary of
summer reading lists: Stock them
with titles that are fun and chal-
lenging and encourage kids to look
beyond a book’s covers.

“A Treasure’s Trove” (Treasure
Trove, Inc.) by Michael Stadther is
one such book to consider. A beau-
tifully illustrated fairy tale suit-
able for children of all ages, it
became a New York Times best-
seller, captured the hearts and
imaginations of children and fami-
lies and, through clues hidden in
its pages, inspired a nationwide
treasure hunt. At the request of
teachers and librarians, the
author has read it to children at
hundreds of schools throughout
North America and at the annual
White House Easter Egg Roll.

The story, which appeals to
both boys and girls, takes place in
the Great Forest and tells a sweet
(and sometimes sad) tale of friend-
ship and greed, good and dark
fairies and how love can overcome
fear. There is plenty of action and
suspense, plus beautiful fairies
and romance. The book is all
about family values, love and
cooperation, loyalty and friend-
ship. It teaches children the
importance of saving the forests,
about working together to accom-
plish their goals and that they
need not be afraid of the dark.

“This book’s value is truly in the
words and excitement on the kids’
faces,” said Katie Mullins, a 3rd
grade teacher at Degan Elemen-
tary School in Lewisville, Texas.

Now Available: 
Free Teachers’ Guide & Books

Because children quickly and
easily gravitate to the book’s char-
acters and themes, teachers asked
the author if he could provide
additional “Treasure Trove” mate-
rial for classroom use. In response,
“A Treasure’s Trove Teachers’
Guide,” developed in conjunction

with a panel of leading educa-
tional advisors in the U.S., is now
available for download at www.
atreasurestrove.com/schools.

Intended as an enrichment tool,
it is chock-full of puzzles and activ-
ities in such subject areas as read-
ing comprehension, poetry, music
composition, map reading and
drawing, problem solving and criti-
cal thinking. The first 1,000 educa-
tors to register online for the new
guide will receive a free copy of “A
Treasure’s Trove,” “A Puzzle Book
Companion” and the “Official Solu-
tion Book to A Treasure’s Trove.”

In September 2006, the book’s
sequel, “Secrets of the Alchemist
Dar,” will be released—this time
accompanied by a worldwide trea-
sure hunt. Once again, Stadther
will visit schools to read the book
to students in grades 3 and up.
Teachers and principals interested
in having the author visit their
schools should sign up early by
visiting www.atreasurestrove.
com/schools.

“A Treasure’s Trove” is available
in hard- and softcover at major
bookstores and Amazon.com. To
learn more, visit the Web site at
www.atreasurestrove.com.

Making Summer Reading Fun And Exciting

Popular books are a terrific part
of any kid’s summer reading list.

(NAPSA)—The U.S. Small
Business Administration esti-
mates that more than 580,000
small businesses will start up this
year. Unfortunately, about
576,000 small businesses will fail
during that same time period. So
how can entrepreneurs hedge the
odds in their favor? One way is to
start a Web-based business or
take your current business online. 

Internet businesses sell mer-
chandise, services, information
and most anything a traditional
brick-and-mortar business can
sell—but often with a smaller
operating cost because they only
conduct business online. Brandon
Lewis, president of StoresOnline,
offers these tips to help online
entrepreneurs make the most out
of their companies:  

Know Your Audience
A common online marketing

mistake is to try to target too
many audiences. There are 938
million users on the Internet.
Marketing to all of those eyeballs
is simply not effective and can be
very costly. If your target cus-
tomer group is women ages 14-27,
it does you no good to spend time
and money marketing your site to
men ages 55-90. Take the time to
find your customer and then cus-
tomize your approach to people
who actually search for and there-
fore want to buy your product or
service.

Build A Second Site
A second common mistake is to

have just one e-commerce Web site.
Instead, you should build several
sites that appropriately customize
your sales approach to different
audiences. This allows you to effec-
tively sell the same product to dif-
ferent target groups using unique

messaging, design and tone. One
way to do this is by building a sec-
ond site in a different language.
The site can more easily be
searched by customers according to
their language-specific search
terms and can help increase your
revenue.

Get Specific
Try to avoid marketing dissim-

ilar products on the same site.
This will let you take advantage
of the way Web users tend to
search. People shop on the Inter-
net by looking for specific items
or categories of items. Selling
tools and bedspreads on the same
site will lower your search engine
rankings and cause you to lose
sales. Instead, start off selling
one type of product and sell it
well. You can always branch out
in the future.

More free tips about how to
build an effective Web-based busi-
ness and information about free
seminars for entrepreneurs and
small business owners are avail-
able by visiting www.storesonline
pro.com/jumpstart. 

Using The Web To Jump-Start Your Business

Having separate English and for-
eign language Web sites can help
Internet-based businesses reach
more consumers. 

Virtual Help For Caregivers 
(NAPSA)—If you are—or know

—a baby boomer caring for a par-
ent or other loved one, you’re not
alone. More than 50 million adults
in the U.S. care for an aging or ill
relative and this number is pro-
jected to rise to 75 million in 2007.
That’s nearly one out of every four
adults. 

For many, the emotional, physi-
cal and financial obligations asso-

ciated with
caregiving can
be overwhelm-
ing. Often, peo-
ple don’t know
where to turn to
gather neces-
sary informa-
tion on insur-
ance and legal
matters, med-
ical conditions
and daily care
activities. The
Internet has in-
c r e a s i n g l y
become the go-
to resource for
fast, reliable in-

formation and, for some, a virtual
support group and community
gathering place. 

In response to this growing
public need, Caring Today maga-
zine, an authoritative source of
information for more than 500,000
unpaid family caregivers, has
launched a Web site designed to
provide real-time information,
practical advice and support to
the burgeoning army of family
caregivers. Visitors to the site can
search new and archived articles
written by medical and industry
experts, monitor breaking news,
and share their own stories of
inspiration, love and encourage-
ment. Go to www.caringtoday.com.

There’s a Web
site designed to
provide real-
time informa-
tion, practical
advice and sup-
port to family
caregivers.

(NAPSA)—Are you a college
student or a recent college gradu-
ate with student loans? Do you
know that student loan interest
rates are expected to increase
almost 40 percent on July 1? 

Fortunately, you still have a
chance to save money and consoli-
date your student loans into one
fixed-rate loan.  

Federal student loan consolida-
tion allows students and families
a chance to reduce monthly pay-
ments and lock in low interest
rates—potentially saving thou-
sands of dollars over the life of the
consolidation loan.

According to Nelnet, a leading
education finance company, a stu-
dent in college with a $20,000 bal-
ance and 20-year consolidation
term can save more than $5,000
in interest by consolidating before
the July 1 deadline. In addition to
interest saved, student borrowers
will also reduce their monthly
payment by up to $22 by locking
in the lower interest rate. 

“To take advantage of this
money-saving opportunity, stu-
dents and new graduates need to
act soon,” said Tim Bornemeier,
Managing Director of Nelnet Con-
sumer Solutions. “Consolidating
your student loans is an effective
debt management tool that can
save you thousands of dollars if you
complete and return an application
before the rates rise on July 1.”

Student loan consolidation
combines multiple federal student
loans, such as Stafford and PLUS
loans, into one loan with one low

monthly payment. The fixed inter-
est rate for a federal student loan
consolidation is determined by
taking the weighted average of
the interest rates of the original
student loans, rounded up to the
nearest 1/8 percent. The fixed
interest rate cannot exceed 8.25
percent.

“This is the last hurrah for in-
school borrowers,” added Borne-
meier. “After July 1, a change in
the consolidation program states
that in-school borrowers will have
to wait until they graduate or
drop to less than half-time enroll-
ment to consolidate, forcing them
to risk higher interest rates and
pay more for their education.” 

“We [at Troy University]
strongly urge all eligible students
to consolidate before the July 1
interest rate change,” said Fred
Carter, Associate Vice Chancellor
of Financial Aid at Troy Univer-
sity. “This allows them to get the
lowest possible monthly payment,
a fixed interest rate, and the
opportunity to save thousands of
dollars in interest payments.
Many of our students still repay
within the 10 years, but consolida-
tion affords them the opportunity
to lock in the lowest possible rate
over the longest time.”

To learn if student loan consoli-
dation is right for you, please con-
tact a Nelnet Consolidation Advi-
sor via e-mail or Web chat at
www.nelnet.net/save or call toll-
free 24 hours a day, seven days 
a week at (866) 4CONSOL (426-
6765).

Time Is Running Out: Save Thousands With Federal
Student Loan Consolidation Before July 1

(NAPSA)—Add energy to your
workout and help your health by
going a little nuts—with almonds.
A one-ounce handful of almonds
offers protein, fiber, magnesium,
potassium, calcium, phosphorus
and iron, all in 160 calories.
Almonds also contain vitamin E,
which can help repair muscles.
Plus, research shows almonds can
help lower LDL, or “bad,” choles-
terol levels and may play a role in
maintaining and even losing
weight. For more almond facts,
visit www.AlmondsAreIn.com.

**  **  **
When shopping for fresh

American Lamb, look for meat
that has a soft pink to red color-
ing with white marbling. For chef
recipes and other ideas from the
American Lamb Board, visit
www.americanlamb.com. 

**  **  **
When grilling, use a chimney

to light the briquets. Place loosely
wadded newspaper in the lower
chamber, charcoal in the top and
light the paper. Once the briquets

are ready, pour them into the
grill. Visit kingsford.com for addi-
tional lighting methods. You can
also find great recipes at
www.cookoutcelebration.com. 

**  **  **
Whether you are looking for a

quick and convenient dinner for
the family or for an appetizing
choice for serving at parties,
when unexpected guests drop by
or whenever you need more
pizza—Red Baron® has intro-
duced the Big Baron™ Pizza and
the Classic Crust Microwaveable
Pizza. For more information, visit
www.redbaron.com. 

(NAPSA)—Migraines can vary
from person to person or from
attack to attack, therefore, the
treatment needs for each attack
may also vary. Oral treatments
can be effective at treating
migraine pain, but for certain
types of migraine attacks, such 
as morning migraines, and
migraines with nausea and/or
vomiting, an alternative delivery

system may be more appropriate.
Today, there is good news for
migraine sufferers. The United
States Food and Drug Adminis-
tration (FDA) recently approved a
new formulation of Imitrex®

(sumatriptan succinate) Injection.
For more information, visit
www.imitrex.com.

***
The family is one of nature’s masterpieces.

—George Santayana
***




