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(NAPSA)—Sometimes when
you finish a real page-turner, it’s
hard to shake the story from your
head. So hard, in fact, you read a
book about the book you just read.
That’s the idea behind one of the
latest trends in the book industry:
books about books.

For instance, “Secrets of Angels
& Demons: The Unauthorized
Guide to the Bestselling Novel”
(CDS Books/Squibnocket Part-
ners, $23.95) takes a close—and
informed—look at the bestselling
“Angels and Demons,” by Dan
Brown. The book examines the
truth behind many of the histori-
cal scenarios posed in the novel. 

“Secrets of Angels & Demons”
made its debut on The New York
Times Extended Bestseller list at
#25. It was written by Dan
Burstein and Arne de Keijzer. The
authors’ previous book, “Secrets of
the Code” (CDS Books/Squib-
nocket), which dealt with Brown’s
popular “The DaVinci Code,”
spent over 20 weeks on the Times’
bestseller list. 

In “Secrets of Angels & De-
mons,” Burstein and de Keijzer
present original essays, interviews
and book excerpts from some of
the world’s leading thinkers and
experts—including theologians,
scientists, technologists, Vatican
watchers, art historians, symbol-
ogists, philosophers, forensic
medicine specialists, linguists,
conspiracy theorists and conspir-
acy theory debunkers. 

“Dan Brown’s books weave
easy-to-digest bits of Big Think
and arguments from the history of
Western civilization around fast-
paced murder mystery plots,”
observes Dan Burstein. “Our
books in the ‘Secrets’ series bring
genuine world-class experts into

the discussion to help readers sort
out fact from fiction. Even though
Brown may be wrong on some of
his facts, where else in contempo-
rary culture would you find mil-
lions of people interested in dis-
cussing Bernini, Galileo, and the
Illuminati? The experts of the
‘Secrets’ books help extend and
deepen the ideas that Dan Brown
only touches on.” 

Publishers say a key to the
“Secrets” series’ popularity is that
it covers ideas raised in Dan
Brown’s books in balanced ways,
with equal time given to the reli-
gious and scientific points of view.
This lets the reader “make up his
or her own mind,” says de Keijzer.

These books are available
everywhere books are sold. For
more information, visit www.secrets
ofangelsanddemons.com and
www.secretsofthecode.com.

The Book On Books

A popular new book examines a
recent bestseller.

Remodeling Renovation 
(NAPSA)—Homeowners con-

tinued to invest in their homes by
spending almost $127 billion on
remodeling during 2004. Some
ways homeowners can reduce ren-
ovation headaches include learn-
ing about local building ordi-
nances and other building
restrictions at your town or city
hall.

When choosing a reputable
builder, be sure to get references.
Many cost-conscious homeowners
also use CADPro (Computer Aid
Design) software to create renova-
tion designs on their own PC.  

Renovation design software
such as CADPro 4 offers home-
owners a way to incorporate their
ideas into a customized floor plan
that a contractor or handy home-
owner can build from. For more
information, visit www.cadprosoft
ware.com.

Reducing renovation headaches
may start by finding the right ren-
ovation design software.

(NAPSA)—Any time of year can
be the right time to get motivated
and organized. Often, making small
constructive changes in the way you
work can lead to big rewards.

“Get More Organized” and
“Managing the Day More Effec-
tively” were the top two workplace
resolutions made this year, accord-
ing to a survey by Office Depot.
However, survey results reveal only
13 percent keep their resolutions
until the end of the year.

“There are a few easy steps
that can help reduce the chance
that workplace goals will be
tossed aside this year,” said Alex
Hiam, best-selling author of Moti-
vating & Rewarding Employees
and Office Depot’s organization
and productivity expert. 

Here are some of Hiam’s tips:
• Set clear goals. A clear, chal-

lenging but achievable goal can be
a powerful motivator. 

• Identify the three most
important things you need to do to
meet your business objectives.
Match systems to success factors.
Once you have three clear goals,
you can rethink your systems.

• Recognize effort by acknowledg-
ing people. Thanking people for extra
effort can be a powerful way to
encourage a positive atmosphere in
the office. 

• Ask what you can do to help
others succeed. Do they need more
information, training, tools or sup-
plies? According to Hiam, employ-
ees reveal they see their boss as a
remote, unconcerned delegator.

• Begin every morning by
identifying the single most im-
portant activity for that day.
Tools such as At-A-Glance desk

calendars can help prioritize
tasks and identify what’s really
important. For those who prefer
to go digital, consider a PDA such
as the HP iPAQ. 

• Color code your paperwork
by priority level. For example,
make red your urgent color, yellow
your second priority, and blue
your third. Plenty of sticky notes
in different sizes and colors are
available to make it easy to tag
everything by color the minute it
comes across your desk. Colored
folders and assorted Rollerball
pens can help get you started.

• Increase the storage and fil-
ing options for your paperwork.
Survey respondents said storage
products are what they need to
help get their desk in order. Stack-
able plastic storage boxes can help
organize current paperwork. 

• Get better technology to keep
everyone more productive and
organized. Consider going wireless
and pick up the HP Pavilion
Widescreen Notebook computer.

Tips On Getting Motivated And Organized

Helping members of your team
can be a powerful way to encour-
age a positive atmosphere in the
office.

(NAPSA)—If the chance to go
on a Beverly Hills shopping spree
with two pop stars sounds like
music to your ears, a new contest
may be for you. 

Multitalented sisters Hilary
and Haylie Duff are the stars of a
new contest that asks partici-
pants to help settle a friendly dis-
agreement between the sisters. 

Grand prize is a four-day,
three-night trip for the winner
and three guests to Los Angeles, a
chance to meet the celebrity sib-
lings and: 

• A $2,500 Rodeo Drive shop-
ping spree

• A fabulous makeover and
haircut at a Beverly Hills salon

• A private limo tour of celeb-
rity homes.

The sisters’ disagreement cen-
ters on Ice Breakers Liquid Ice
mints from Hershey Foods Corpo-
ration. It seems Haylie thought
the cool mints had a liquid center,
but Hilary thought it was ice.
Since, as Hilary puts it, the two
sisters “agree on everything,” from
clothes to hairstyles to guys, the
disagreement has caused some
confusion. 

“We agree on absolutely every-

thing, especially the importance of
fresh breath,” said Hilary. 

“So when she thought that Ice
Breakers Liquid Ice was liquid and
I thought it was ice, well, I knew
she had to be right...and she knew
I had to be right!” Hilary added.
The mints are available in
spearmint, cinnamon and the origi-
nal cool mint. They have zero calo-
ries and can give fresh breath fast. 

To see which sister they see
eye to eye with, and to enter the
You’re So Right—“It’s Liquid and

Ice”™ Sweepstakes, Duff fans can
log on to www.liquidorice.com.
The site has a feature that lets
visitors try to predict Hilary and
Haylie’s answers to a series of
fun questions. 

The Web site also features an
official entry form visitors can fill
out for a shot at the grand prize.
Participants must have a valid e-
mail address and online entries
must be received no later than
11:59 p.m. ET, October 1. 

In addition to one grand prize
winner, twenty-five first prizes
will be awarded. First prize con-
sists of a one-year membership in
the Hilary Duff Fan Club, com-
plete with an official welcome kit. 

Fan club membership includes
access to the fan club section of
HilaryDuff.com, a “members only”
online store, a quarterly electronic
newsletter and opportunities to
receive signed memorabilia and
concert tickets. In addition, first-
prize winners will receive a Hilary
Duff watch, dog tag, mouse pad,
magnet photo frame, identifica-
tion cards and custom pocket
folder. 

To enter or for more informa-
tion, visit www.liquidorice.com. 

Chance To Shop Till You Drop With Stars Of Pop

Singing Sisters—Hilary and
Haylie Duff will go on a Beverly
Hills shopping spree with the
winner of a new contest.

(NAPSA)—Designers and deco-
rators often borrow themes and
color palettes from nature—such
as the tranquil blue ocean or
majestic green mountains. For
many, the “freshest” design trend
today is inspired by California’s
bountiful orange crop. Overflow-
ing with nutritional goodness and
sweet as ever, fresh California
oranges are making a splash in
grocery stores and homes every-
where.

Experts agree with what Cali-
fornia orange growers have known
for generations—oranges provide
energizing refreshment, orange is
the color of joy and creativity and
the scent brightens spirits and
soothes the senses. In addition,
California’s crop is nurtured by
excellent weather and expert
growers, for premium quality
fruit, slice after slice. 

Here are some simple tips
inspired by the California orange
groves to add excitement to your
lifestyle.  

• Arrange with Color:
Accent a table or entry way with
fresh flowers and use sliced
oranges in the vase to scent and
anchor the arrangement. Accent
a wall with orange paint. The
color can warm a room and is
friendly and welcoming. 

• Let the Sun Shine In: Just
like orange groves, your mind and
mood need plenty of sunlight.
Pull back the curtains and lift the
blinds to let in as much natural

light as you can.  
• Eat Up: Filling your pantry

with oranges is a great way to get
Vitamin C, folate, potassium, fiber
and other nutrients in your diet.
Add refreshing oranges to your
lunch or have one as a nutritious
snack; squeeze oranges for their
delicious juice and liven up your
dinner with citrus-inspired recipes.

• Relax and Revitalize: Bring
the tranquil spa experience home
by adding mood music in the bath-
room and using orange-scented
aromatherapy candles to lift your
spirits. You can also indulge with
facial scrubs, masks and moisturiz-
ers infused with orange. 

Whether you want to brighten
your diet or your home, fresh Cali-
fornia-grown oranges can provide
the best taste and premium qual-
ity. “Orange” you glad you found
that out?

Give Your Home A Makeover




